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3 Washington Radio Stations Don't 
Know Whom to Dun for Phillips Bills | 


WASHINGTON, May 21—With one} 
of Washington’s leading appliance 
chains involved in serious finan- 
cial difficulties, several leading 
radio stations were wondering this 


week where to look for payment. 
of unpaid bills reported to amount 


to as much as $50,000. 


already taken over the manage- 
ment of Phillips Television Radio 


the organization. Under the court’s 
order, the referee is paying for all 


advertising placed since 9 a.m. on) 


May 9. 

Still uncertain, however, 
ultimate disposition of bills for 
time which was. purchased for 
Phillips by Cohen & Miller, a 


'firm during its period of dramatic 


|cepted contracts which Cohen & 
A court-appointed referee has. 
agent for Phillips. During the past, 
,week Charles Walker, who is at- 
& Appliance Stores, and there has'| 
been a drastic reduction in the, 
volume of advertising placed by 


is the’ 


| highly regarded Washington agen- | 
cy which represented the appliance 


growth during the postwar appli- 
ance boom years. 


@ Several of the stations had ac- 
Miller signed in the capacity of 
torney for the advertising firm, 


has advised these stations that they 
have no claim against the agency 


‘since it was acting as only an 


agent for the appliance firm. | 
Mr. Walker said the law of. 
agency is clear “whether it is 
real estate, sausages or advertis- 
ing.’ Where the agent acts in be- 
half of a principal and discloses | 
(Continued on Page 8) 


Gillette Got 2¥2 Minutes of Championship 
Bout for $300,000 But Gained Publicity 


Biggest Ever? 
78 Newspapers 
Run 64-Page Ad 


Cuicaco, May 22—This issue of 


ADVERTISING AGE carries what is. 
Friday night. After the fast finish, | 
which was extremely sickening to 
‘many of the stalwart sports writ- 


believed to be the largest single 
advertisement ever published in 
the advertising press. 

Entitled, “Let’s Get the Picture. 
Straight—a Third Way,” it is a 
64-page color roto section bound 
between Pages 32 and 97. It is the 
third-—and most extensive—of a 


cooperative series of newspaper. 
ads which has appeared in AA in. 


the past year and a half. 

The current ad embraces testi- 
monials from 111 retailers across 
America, sponsored by 78 different 
newspapers, along with 16 news- 
paper representative firms. The 
retailers tell of their success with 
newspape: advertising and urge 


use this medium also. More than 
150,000 copies of the complete 64- 
page section will be distributed by 
those participating in it. 

In the list of participating news- 
paper representatives which ap- 
pears on the center spread of the 
insert, the name of Scolaro, Meek- 


er & Scott should have been in- | vertisers, and winds up suggest- 


cluded, instead of Robert Meeker 


Associates, and West-Holliday Inc. | 


also should have been included. 


® The first of the “Let’s Get the 


Picture Straight” newspaper ads 
compared local coverage of news- 
papers against that of magazines 
in 12 cities. The ad itself occupied 
13 pages. The second in the series, 
running 12 pages, was sponsored 
by 37 newspapers, and listed the 
various merchandising — services 
available from those newspapers 
in their individual markets. 

The Charles F. Dowd Agency, 
Toledo, coordinated the current 
promotion. 


New York, May 22—Jersey dial 


Walcott’s manager, Felix Bocchic- 
‘chio, complained of a fast count 
_when the challenger lost his come- | 


back try in the first round, but 


what of Gillette Co., which spent 


more than $300,000 to bring the 
championship bout to national ra- 


'dio and TV audiences? 


The sponsor, like the rest of us, 


got two minutes and 25 seconds of 


Rocky Marciano’s and Jersey Joe’s 
time for his expenditure last 


/ers who bravely face their type- 
writers every day, Gillette’s pro- 
moter, the International Boxing 
Club, rushed in a couple of pre- 


liminary fighters. But the knock- 


out fever was catching. When the 
replacement bout lasted only one 


(Continued on Page 124) 


‘True Blasts 


TV for Effect 


their manufacturer suppliers to. 


on Prizefighting 


New York, May 22—Writing in 
the June issue of True, New York 
Mirror Columnist Dan Parker rips 
the boxing game, the Internation- 
al Boxing Club, television and ad-_ 


‘ing that boxing would be better 
off for a one-year ban of televised 


| fights. 


Television, Mr. Parker says, has 
resulted in the sacrifice of prom- 
ising youngsters before they’re 
ready to fight at the level they’re 
fighting, because small clubs are 
squeezed out of existence by tele- 
vised fights. He also charges TV 
with encouraging the worst grade 
of matchmaking known to Ameri- 
can boxing, with concentrating 
power in the IBC, with making a 
small group of managers (some 
with underworld histories) into a 
dominant clique controlling all 

(Continued on Page 125) | 


Charles Brunelle Co., Hartford, is the Plax 


Networks Hustle 


/summer replacement. 


“Club Plans’ Given 
Setback in Ruling 


on Landers Pricing — 


| New York, May 21—Manufac- 
|turers who sell their fair traded | 
| products through “club plans” may 
| have to discontinue these clubs if 
they want to stay on the fair 
PRIVATE—For its second consumer ad, Plax | trade roster. 

Corp., West Hartford, Conn., plans this | Landers, Frary & Clark, a fair- 
four-color page in Life, June 8, showing traded small appliance manufac- 
six products packaged in plastic bottles. turer, received a setback this week 
when the New York supreme court 
denied a temporary injunction re- 
quest to restrain International Sol- 
go Inc. from selling its products 
below fair trade minimums. Solgo, 
a local store, pleaded that it should 
not be enjoined because Landers, 
Frary was selling its products 
through “club plans.” Accepting 
its defense, the court denied the in- 
junction. 


agency. 


to Align Summer 
Program Slates 


New York, May 21—The major 
radio networks are busy putting 
their houses in order for summer. | 


# Club plans buy from manufac- 
turers at wholesale prices and sell 
to members at a slight markup, 
usually below fair trade mini- 

CBS Radio has a_ substantial mums if the product is fair-traded. 
part of its vacation lineup ready) Landers, Frary is expected to 
to go. Guy Lombardo, as usual,| appeal the decision to the appel- 
is Lucky Strike’s choice to fill jate division. 
the 7 p.m., EDT, Sunday spot dur- 
| ing Jack Benny’ s leave. Dick Pow-| 
ell as “Richard Diamond, Private 
Detective” moves in as Rexall’s. 
“summer sub for “Amos ‘n’ a" 
May 31. 

Bing Crosby will be spelled by, 
“G-E Summer Theater,” beginning 
July 9. The dramatic series will 
be scheduled an hour earlier than’ 
Der Bingle—at 8:30 p.m., EDT. 


New York Restaurant 
Offers Service for 


Lunchtime Dictators 


New YorK, May 21—For those 
admen and their ilk who get their 
greatest inspirations while eating, 
Chandler’s Restaurant announces 
Colgate’s “Our Miss Brooks” goes a new service: dictating machines. 
off the air at the end of June and; Owner Lou Rubin says the serv- 
the network is pitching “Gun-|jce has been installed due to the 
smoke” and “Broadway Is My many requests, especially during 
Beat” to the sponsor as a possible }unch hours, for pencil and paper. 

At no charge, the dictating ma- 
‘chine will be brought over to the 
customer’s table and the disc will 
be given to him to take back to the 
office. 


® The New York Philharmonic 
Symphony ended its broadcast 
(Continued on Page 121) 


Last Minute News Flashes 


Foulds Macaroni Goes to MacFarland, Aveyard 


CuIcaco, May 22—MacFarland, Aveyard & Co. has been named to 
handle the advertising for Foulds Macaroni (division of Grocery Store 
Products Inc.), Libertyville, Ill. Campbell-Ewald Co. formerly had the 
account. 


‘McCall's,’ ‘Companion’ to Offer Junior Ad Units 


New York, May 22—Both McCall’s and Woman’s Home Companion 
plan to accept junior-size advertising units, following the lead of 
Ladies’ Home Journal (AA, May 4). McCall’s hasn’t yet worked out 
the rate structure, nor whether it will guarantee editorial copy around 
insertions, but advertisers may use the junior units “in the earliest issue 
they can catch.” The Companion plans now to offer only a junior-page 
unit (429 lines), which will be available beginning in August. Rates 
will be announced shortly. 


Bavarian Brewing Co. Names Ruthrauff & Ryan 


Covincton, Ky., May 22—Bavarian Brewing Co., maker of Old Style | 


Lager beer, has appointed Ruthrauff & Ryan, Cincinnati, to handle its 
advertising. Ralph H. Jones Co., Cincinnati, is the previous agency. 


Craig Out as B&B Director of Radio, TV 


New York, May 22—Walter Craig has resigned as v.p. in charge of 
radio and TV at Benton & Bowles. No replacement is being named at 
this time, with Tom McDermott and Paul Roberts continuing as direc- 
tors of TV and radio production, respectively. 

(Additional News Flashes on Page 125) 


Nation Would Be Hurt by Higher 
dnd Class Rates, Magazine Men Say 


MAB’s Fuller Says 
Government Is Behind 
on Postal Economics 


WHITE SULPHUR SPRINGS, W. Va.. 
May 19—The Magazine Publishers 
Assn. centered its attention on 
postal problems at its business 
session yesterday, with increasing 
emphasis on the hope that a re- 
vitalized Post Office and a rate in- 
crease for first-class postage might 
wipe out the postal deficit which 
has been the basis for continuing 
second-class increases. 

Walter D. Fuller, chairman of 
Curtis Publishing Co. and chair- 
man of MPA, stressed the relative- 
ly unemphasized points that the 
Post Office represents an impor- 
tant machine in the American 
economy and us- 
ers of the post- 
al service make 
important con- 
tributions to the 
national income. 
Pointing out that 
a rise of 1% in 
the national in- 
come results in a 
$1.2 billion tax 
revenue increase, 
the Curtis chair- 
man argued that 
the economic importance of the 
Post Office is too little understood 
in government. 


Walter D. Fuller 


e Mr. Fuller also reiterated his 
warning that the proportion of ad- 
vertising expenditures to the na- 
tional income is declining. Al- 
though this figure rested at about 
3% for many years, and reached 


(Continued on Page 116) 


Sarnoff Guides 
Plans to Soothe 
NBC Affiliates 


New York, May 22—The radio- 
TV industry’s biggest crop of rum- 
ors these days centers around the 
who’s who of National Broadcast- 
ing Co. The reports are so many, 
so varied and so conflicting that 
it’s difficult to sift the facts from 
the surmises. 

One thing is clear: David Sar- 
noff, chairman of the board of 
NBC and its parent company, Ra- 
dio Corp. of America, is playing 
an increasingly active role in the 
operation of the network. He will 
outline NBC’s plans for more ag- 
gressive television programming 
for the TV affiliates here next 
week. 


s In recent months, NBC affiliates 
have made no secret of their dis- 
satisfaction with NBC’s poor sec- 
ond role to CBS-TV, in selling 
daytime television. Barroom hud- 
dles during the broadcasters’ con- 
vention were filled with specula- 
tion concerning the possible switch- 
over of several key radio and TV 
(Continued on Page 4) 
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American Broadcasting-Paramount 
Won't Rush Into 3-D: Goldenson 


New York, May 20—The excite- 
ment caused by three-dimensional 
movies has perked up the motion 
picture industry, but American 
Broadcasting-Paramount Theaters 
is not going to “rush headlong into 
this new field,” Leonard H. Gold- 
enson, president of the company, 
told stockholders here yesterday. | 

Mr. Goldenson said theater op- | 
erations for the first six weeks of | 
the current quarter show a “defi- | 
nite improvement” over last year. | 
He attributed the gain partly to 
the “excellent grosses” of “House 
of Wax,” a 3-D, Technicolor fea- 
ture with stereophonic sound now 
playing at several Paramount the- 
aters. 

“Our business is, of course, pri- 
marily dependent on the quality 
of our film attractions, but it is. 
also affected by the public’s atti- 
tude toward and interest in movies | 
generally,” the theater and broad- | 
casting executive said. 


s “We observe a more favorable| 
climate of opinion surrounding the | 
movie industry these days. Once} 
again the public is talking about 
us. Movies are ‘news.’ Both in the. 
daily press and in the magazines, | 
3-D, wide-screen and other devel-| 
opments are attracting wide atten- | 
tion. 

“We have reports from many of. 
our theater managers of invitations | 
from local chambers of commerce | 
and other civic and fraternal 
groups to address their meetings 
on the subject of 3-D and wide- 
screen movies... 

“This kind of publicity is 
valuable, since it serves to 
kindle interest in movies on the 
part of people who have not pa- 
tronized theaters for some time. 
The growing realization that the 
theater business is still a dynamic 
industry augurs well for the fu- 
ture,”’ Mr. Goldenson continued. 


in- 
re- 


® The AB-PT president said that 
20th Century-Fox’s CinemaScope 
3-D process “far exceeded our best 
expectations...” while “stereo- 
phonic sound is emerging as an 
important new development in its 


. One reason the company is not | 
speeding to get all its theaters into| | 


“production companies hold back 


| will star Laraine Day. 


own right.” 

Until it becomes clear what sys- 
tem or systems for 3-D films the 
paying public is going to prefer, he 
said Paramount Theaters will in- 
vest “cautiously by placing 


| 


in-| 


'stallations in key houses where a_ 
‘rapid return on the investment. 


can be reasonably expected.” 

Approximately $500,000 has been | 
spent to install 3-D units in a. 
number of theaters and $250,000. 
to equip a few houses with stereo- | 
phonic sound and wide screens. | 
Commitments have been made or | 
planned for the expenditure of an 
additional $1,250,000 for similar | 
equipment. 


the 3-D market is the exhibitors’ 
demand for “standardization, at 
least to the extent of an all-pur- 
pose screen on which all the vari- 
ous projection systems could be 
accommodated,” he pointed out. 
Mr. Goldenson warned that the 
transition period during the tech- 
nical change-over may be accom- 
panied by certain problems— 
among them a “product shortage.” 
This will mean fewer feature 
films scheduled for release during 
the summer, when business nor- 
mally is excellent, he said, as the 


on commitments for conventional 
movies until sueh time as this 
transition takes clearer direction.” 


# Although this was the first an- 
nual stockholders meeting since 
the merger of United Paramount 
Theaters with American Broad- 
casting Co., little time was devoted 
to a discussion of how the broad- 
casting division is doing. 

Mr. Goldenson called attention 
to ABC’s double-pronged talent 
search for established stars and 
newcomers of note. In the first 
category the network has signed 
four—George Jessel, Ray Bolger, 
Danny Thomas and Martin Block. 
In the second, ABC’s first catch is 
Joel Gray. Hal Roach Jr. has con- 
tracted to produce film shows for 
the network, the first of which) 


Recession May Be the Time to Advertise 
and Increase Share of Market, Nielsen Says 


Cuicaco, May 20—Through| 
shrewd advertising, based on an 
understanding of consumer sales, 
a manufacturer can do more than 
ride out a recession in his industry; 
he can actually improve his trade 
position, according to A. C. Nielsen 
Co. 

The May issue of “The Nielsen | 
Researcher” points out that, in a 
recession, factory sales of most 
mass produced consumer goods de- 
cline more sharply than consumer 
sales, chiefly because the trade is 
more alert to declining price trends 
and more fearful of being caught 
with large inventories. 

Yet, in spite of trade nervous- 
ness, the warehousing and shipping 
“pipeline” between factory and 
consumer is so enormous that a 
trade recession may not reach the 
retail level at all, Nielsen says. 

It cited one case where factory 
sales fell off 31% in a six-month 
period, while consumer sales were 
dropping only a negligible amount. 
What happened almost entirely, 
Nielsen said, was a shrinkage of 
goods in the “pipeline.” 


® To show how an awareness of 
this factory-conmsumer sales lag 
can be turned to an advertiser's ad- 
vantage, Nielsen presented this 
recession case study: 

The maker of Brand “A” saw 
from research reports that con- 
sumer sales were holding steady 


despite the rather sharp decline in 
his factory shipments, so he de- 
cided to maintain his advertising 
budget. But the Brand “B” man- 
ufacturer, “acting in the absence 
of facts on consumer sales,” cut 
his ad (and other marketing) ex- 
penditures. 


® The result was a reduction in. 
Brand “B’s” share of the com-| 
bined advertising, and a conse- 
quent increase in Brand “A’s” 
share. And this, in turn, had two 
results, both to the advantage of 
Brand “A”: 

1. After the period of liquida-) 
tion had run its course, Brand “A” 
found itself with a larger share of 
the market than before the reces- 
sion. 


the market, Brand “A” was able 
to keep its lead in advertising and 
promotional spending in the post- 
recession period. 


Cautions Against Solicitors 
The National Better Business 


‘Bureau, New York, has issued a 


bulletin noting the Post Office reg- 
ulation which prohibits postal em- 


ployes from soliciting advertising | 


for publications issued by employe 
organizations. NBBB suggests that 


ny solicited for adver- 
7 canny set 7 ‘It is running in Life and The Saturday 


'tising by a Post Office Depart- 


ment organization should check 
|with the bureau before making) 


‘any commitments. 


By 


Meet Again to 
Discuss Liaison — 


WASHINGTON, May 21—Discus- 
sion of plans for a closer working 


Try one glass and you'll agre 
Schmidt's is Beer as Beer should be 


relationship between the Federal) 


Trade Commission and advertis-.| 
ing associations moved forward) 
last weekend with a second ex-,| 
ploratory meeting involving repre- | 
sentatives of the commission, the | 
Assn. of National Advertisers and | 
the American Assn. of Advertis- | 
ing Agencies. 

This was the second meeting to. 
consider the possibility of a con- 
tinuing liaison which would en- 
able organized advertising to co- 
operate with the FTC in dealing | 
with industry problems. An earli- 


ee a 5, i, Ra eA, 


— acgeiraits ‘/er meeting had been held in New 


TRY ONE—With only the slogan, “Try one| York at the request of the commis- 


lass and you'll agree Schmidt's is beer | Son. . F 
ax beer should be,” C. Schmidt & Sons, 1 approaching the industry, 
Philadelphia, is running ads like this in| FTC took the position that adver-| 


' FTC, Ad Groups — 


ale 
New England 


Journeys 


New Englands the phowe wo gos 
at o> nee agent : 


pas | Serwoce 


Ford Dealers of New England ~ = 


HEAD FOR NEW ENGLAND—Eastern vacci- 

tion spots are highlighted in the first of 

three color pages which Ford Dealers of 

New England have scheduled in Holiday 

starting in June as part of a $250,000 cam- 

paign. J. Walter Thompson Co. is hand- 
ling the summer promotion. 


New England Ford 


Dealers Promote 


newspapers throughout its East Coast dis- tising groups could be helpful in Vacation Travel 


tribution area in a warm weather cam- Publicizing FTC’s policies to the | 

oaign. Al Paul Lefton Co., Philadelphia, advertising industry. 
is the agency. | 

|g While FTC issued a press re- 

| lease after Friday’s meeting, neith- 

/er the commission nor the par- 


Dant Ad Boasts, 


Our Bourbon Has 
‘a Decent Price’ 


Dant, Ky., May 19—This may 
herald a battle of the bourbons. 

Yesterday, Dant Distillery Co. 
ran an all-copy ad in the Wall 
Street Journal telling one and all 
that its bonded bourbon has “a 
decent price on it’—in contrast 
with some really good whiskies 
that have been “priced right out 
the window.” 


Dant, which described itself as 
“an outfit with a little moxie, a 
good product, and reasonable ideas 
of what is profit,” also said in the 
ad that its bourbon is “the whisky 
buy of a lifetime” since it is “as 
much as $2 less than that asked 
for certain other well-known 
bonded bourbons.” 


s This “reasonable idea” of profit, 
says Dant, has made its bourbon 
“the most popular” in America— 
an “old-fashioned success story. 
Corny, but heart-warming.” 

Dant’s ad, headlined “No, Gwen- 
dolyn, they haven’t shot Horatio 
Alger,” is scheduled to run again 
on Wednesday in the New York 
Herald Tribune and the Times. 

Dant’s agency is Lambert & 
Feasley, New York. 


B.F. Goodrich 
Tubeless Tire 


Check these low prices for LIFE-BAVER protection! 
De a 


Tg (32.95 


Ce Cr ar 


ES Es ET emery 1306.95 


2. Because of this new edge in| 


pip |'39.95 


PRICE COPY—This ad for B. F. Goodrich 
Co. tells a straight doilars-and-cents story 
on the cost of its tires for 16 kinds of cars. 


Evening Post this month and will appear 
in Holiday next July. Batten, Barton, Dur- 
stine & Osborn, New York, is the agency 


ticipants in the meeting would in- 
'dicate the degree of progress that 
/has been made. Dan Murphy, chief | 
'of FTC’s bureau of antideceptive 
| practices, said today, however, 
‘that additional meetings will 
'be held. The commission’s release 
cast little light on the nature of 
the discussions. 

| While the talks were at a staff 
‘level, FTC’s new chairman, Ed- 


ward Howrey, greeted the visiting | 


| delegations. 

Unlike most government re- 
‘leases, the FTC report did not 
‘identify the individuals who par- 
‘ticipated in the meeting. 


's Apvertisinc AcE learned, how- 
ever, that the ANA delegation in- 
cluded Paul West, president; Ward 
Maurer, v.p.; B. H. Donaldson, v.p.; 
Isaac W. Digges, general coun- 
sel; Gilbert Weil, and Peter All- 
| port. The Four A’s was represented 
| by August Nelson, general counsel, 
and George Link, secretary. 

| In addition to Mr. Murphy, the 
FTC group included the following 
'members of the staff of the com- 
'-mission’s bureau of antideceptive 
practices: Joseph W. Powers, chief 
of enforcement; William H. King; 
Charles E. Grandey, and Charles 
(Continued on Page 123) 


HartTForRD, May 20—Ford Motor 


|Co. dealers in the New England 


states have opened a comprehen- 
sive promotion program designed 
to encourage tourist and vacation 
travel in the six-state area. 

Robert F. Leonard, Boston dis- 
trict manager for the Ford division 
of Ford Motors, terms the move the 
first major effort by an organized 
group of automobile dealers to 
“sell” the New England region as 
a tourist-vacation area. 

Within the next few months, the 
280 Ford dealers in the area will 


'spend more than $250,000 on the 


program, according to Albert 
W. Howard, Providence, chairman 
of the group’s advertising fund. 


s Program features include dis- 
tribution throughout the U. S. of 
more than 500,000 copies of a 128- 
page book on New England scenes, 
entitled “‘New England Journeys,” 
and free distribution of a copy- 
righted scenic and pictorial high- 
way map of the region. 

In addition, dealers will parti- 
cipate through local advertising, 
including use of outdoor signs and 
colorful “Welcome to New Eng- 
land” insignia, especially designed 
for the travel promotion program. 

“Ford Times,’ the company’s 
monthly publication, with a 1,- 
500,000 circulation, is currently 
carrying special features describ- 
ing towns and areas in the New 
England area. 


Hollywood Sportwear Ad Will Stress That 


Los ANGELES, May 19—Holly- 
'wood Sportwear Co., manufac- 
turer of men’s casual jackets, will 
| use the back cover of the June is- 
sue of California Men’s & Boy’s 
Stylist to make the declaration 
“We Do NOT Sell Sears, Roebuck 
& Co., J. C. Penney or Montgomery 
Ward.” 

Repercussions are anticipated 
from the strong language in the 
body copy, signed by Jack Fox, 
president of the company. Mr. Fox 
asserts: “We believe that we can- 
not serve with integrity our 3,500 
customers’ throughout 
and at the same time solicit the 
business of Sears, Penney’s or 
Ward’s, fine merchants though they 
are...The powerful orders that 
these chains can lay down are 
tempting, but we believe it is eco- 
nomic immorality to sell you at 
one price and sell them at another 
price. 


s “We are proud of our ‘make’ 
and of our 23-year-old reputation. 
Merchants who are as proud and 
independent as we are—merchants 
' who trade openly in the competi- 


It Does NOT Sell to Sears, Ward or Penney 


tive market place—have found it 
profitable to buy good fashion with 
built-in independence...We have 
long believed that Hollywood 
Sportwear Co. could not main- 
tain its reputation as America’s 
finest maker of popular priced cas- 
ual jackets if we talked out of 
both sides of our mouth at once.” 

Hollywood Sportwear is also 
using a page two-color ad in the 
same issue of the publication to 
run a straight selling ad, with the 
headline “We DO Sell Leisual 
Jackets to 3,500 Fine Stores 


America, Throughout America.” 


Harvey Waldman & Associates, 
Los Angeles, is the agency. 


Munce Joins MacManus 

Hugh V. Munce, formerly public 
relations manager for Pontiac Mo- 
tor Division, General Motors 
Corp., has joined the staff of Mac- 
Manus, John & Adams, Bloomfield 
Hills, Mich., agency. 


Margolis Joins Weintraub 
Sanford H. Margolis, formerly 
copy director of A. M. Sneider Co., 
New York agency, has joined the 
copy department of William H. 
Weintraub & Co., New York. 


Adv 
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Turnover in Network TV Sponsorship 
Is Appalling, MAB Joyously Reports 


NEw York, May 21—The Maga-! 
zine Advertising Bureau took an- | 
other pot shot at its favorite target 
—network television—this week. 

Analyzing the advertising fig- 
ures for six-month periods in the 
past three years, the bureau noted 
two trends: 

“1. The number of advertisers 
dropping the use of network tele- 
vision—the medium’s turnover 
rate, that is—is sharply increasing. 

“2. Fewer and fewer new ad- 
vertisers are coming into the me- 
dium.” 

After studying the Publishers 
Information Bureau records cover- 
ing all companies spending $25,- 
000 or more on network TV time, 
the bureau pointed out that the 
medium’s “casualty rate’— the 
proportion of sponsors that are 
dropping out of the swim—is ris- 
ing steeply. 

Here are the MAB comparisons: 
Half-year Total No. Sponsors % of 

Base of Network dropping out drop- 


period TV users a year later outs 
T,. THO cans 69 10 14.5 
2nd, 1950 ....126 25 19.8 
Washington Will 
Suspend Transit 
Radio Operations 


WASHINGTON, May 21—Transit 
radio ends here May 30 (and it 
ends in Cincinnati at the same 
time. See Page 119). 

The decision to “suspend broad- 
casts to business and street cars” 
was announced by the Capital 
Transit Co. and Washington Trans- 
it Radio Inc., which had installed 
receivers in 500 transit vehicles. 

From the inception of the broad- 
casts, the transit firm and station 
WWDC-FM have been dragged 
through a series of lawsuits by a 
militant group of riders who con- 
tended that their right of privacy 
was violated. 

The Supreme Court last year 
ruled the riders were without legal 
redress. Subsequently, they made a 
point of heckling advertisers who 
bought time on transit radio. 


® Neither the transit firm nor the) 
station amplified the announce-| 
ment that their service was to be 
suspended. One of the reasons, | 
however, was the disappearance of 
national accounts, as the number 
of transit markets dwindled in 
recent months. 

Equally important was the di- 
lemma caused by _ disgruntled 
riders. Several advertisers have 
told WWDC-FM that they decided 
to drop out rather than risk poor 
public relations. In many instances 
transit radio appeared to be pay- 
ing off, but the advertisers were 
uneasy about the adverse com- 
ments which also poured in. 


'the first three months of this 


Teh, TH os 163 45 
2nd, 1951 ....183 67 


a The bureau also emphasized 
that fewer advertisers are “trying 
out” network TV. From the first, 
six-months of 1950 to the first six | 
months of 1951, 104 advertisers 
moved into network video for the 
first time. 

Six-month comparisons for the 
ensuing periods showed new- 
comers to network TV declining 
to 82 and then to 53. From the 
second six months of 1951 to the 
second six months of 1952, PIB 
showed 44 new sponsors making 
the network television plunge. 

A third point made by the MAB 
is that the total number of spon- 
sors using the medium has “shown 
a substantial decrease since a peak 
was attained in the last six months 
of 1951.” 

Here are the six-month total 


network TV sponsor breakdowns: 
No. of 
Advertisers 
1950 Ist six months 69 | 
2nd six months 126) 
1951 Ist six months 163 | 
2nd six months 183 
1952 lst six months 171 
2nd six months 160 


a At the same time, magazine ad- 
vertising revenues for the first 
quarter were so good that the 
Magazine Advertising Bureau is 
thinking in terms of a $600,000,000 
year—which would better 1952’s 
revenue by some $47,000,000. 

The MAB also listed first-quar- 
ter figures for newspapers, net- 
work TV and network radio and 
came to the conclusion that ‘the 
first months of 1953 seem to in- 
dicate a new record high for the 
total of national advertising in the 
major media.” 

Ad revenues received by the 100 
or so general and national farm 
magazines in the first three months 
this year came to a new peak of 
$132,900,000—‘“‘a thumping in- 
crease of $10,000,000 or 8.1% over 
the first quarter of 1952, which in 
turn had been the biggest first 
three months in all magazine his- 
tory.”” The MAB also reported 
pages of ads were up, “but here 
the increase was considerably 
smaller—about 1%.” 


s Network TV, reported MAB on 
the basis of PIB figures, gained 
“only $6,000,000 or 13.2% during 


year. Newspaper linage figures (no 
dollar figures available) for gen- 
eral and automotive were up 4.7% 
for January and February com- 


bined. Network radio billings ‘con-_ 
tinued on the downgrade’ in the’ 
first quarter. The drop from the| 
corresponding months of 1952 (for 
the four networks) was $1,400,000 
or 3.4%.” 


Rexall Introduces 10 New Products; 
It's Part of Bigger Summer Drive 


Los ANGELES, May 19—Rexall 
Drug Co. will introduce 10 new 
products next -month and _ back 
them with summer-long promotion 
in national magazines and radio. 

Celebrating its golden anniver- 
sary this year, Rexall has intensi- 
fied its advertising on a year- 
round basis, and introduction of 
the new products at this time is in- 
tended to give a lift to sales when 
they are normally slow. 

Ads for the new products will 
occupy half of two-page layouts 
in Collier’s, Country Gentleman, 
Farm Journal, Life, Look, and The 
Saturday Evening Post. The other 
page of the spread will be devoted 
to regular items selected for spe- 
cial promotion during June, July 
and August. 


' chlorophyll; 


The products will also be pushed 
every week on the CBS network 
radio program, “Richard Dia- 
mond,” which Rexall is sponsoring 
this summer. 


s The new products are Sweet’n- 
ets, a non-fattening sugar substi- 
tute for table use; Aerosol Rex- 
Salvine, aerosol medication for 
burns; Rexall mouthwash with 
Bisma-Rex Gel, a 
liquid antacid; Aerosol Fungi-Rex 
for athlete’s foot; Rexall sunburn 
cream; Rexall Celurex laxative, 
and three vitamin formulas, Rexall 
5X multi-vitamins, Rexall miner-_| 
alized B-complex, and multi-vita- 
min formula V-10. 

Batten, Barton, Durstine & Os-| 
born is the agency. | 


SUMMER PUSH—Hotpoint Co. will launch 

of home appliances during the traditional summer lull with this color spread in 

Life and The Saturday Evening Post. Smaller ads also will be used in Better Homes 
& Gardens and the Ladies’ Home Journal. 


Hotpoint Seeks — 
Summer Sales by 
Stripping Trim 


Cuicaco, May 22—Taking a tip 
from the automobile industry, | 
Hotpoint Co. is introducing low-| 
price versions of its automatic 
washers, dryers and ranges,| 
stripped of the fancy trim. 

The products will be sold only 
during Hotpoint’s “Summer Show- 
er of Special Values” promotion to 
run for 60 days starting June 1. 
Also departing from standard Hot- 
point practice, no suggested re-| 
tail prices are set. Dealers are en-) 
couraged to fix prices based on | 
their own estimates of local mar-| 
kets. | 

The new appliances basically are. 
the same as others in the Hotpoint 
line, but have been stripped of 


chrome decoration and accessory | 
gadgets. The General Electric sub-| 


sidiary expects that the utility ver- 
sion of a $250 appliance will retail 
at about $60 less. 


# There will be no national pro-) 


motion of the utility appliances. It 
will be up to dealers and dis- 
tributors to map out local pro- 
grams. 

As Hotpoint sees it, the utility 
line should help combat tradition- 
ally low summer sales. It also pro- 
vides an outlet for dealers with 
an urge to cut prices on top-line 


| 
| 


| 


| 
} 
| 


its campaign to sell $80,000,000 worth 


appliances. The second phase of 
Hotpoint’s summer campaign will 
be the introduction of Hospitality 
Home, a_ digest-size magazine 
aimed at housewives. An_ initial 
printing of 800,000 copies will be 
distributed through dealers. 

To receive a one-year subscrip- 
tion to the magazine, women will 
be asked to fill out a questionnaire 
which will provide dealers with a 
prospect list and information on 
which appliances the prospects are 


‘considering buying. 


|@ The 40-page magazine will con- 
_centrate on homemaking and how- 
to articles, half of which will be 


staff-written and the rest reprints. 


‘Hotpoint will use four pages per is- 


sue for ad space. After the first 
issue, distribution will be by mail. 
The back cover will carry a dealer 
imprint. 

Target of the “Summer Shower” 
promotion is sales of some $80,- 
000,000 worth of appliances. Na- 
tional advertising will break with 


_a four-color spread in The Satur- 


day Evening Post, June 6. The 
spread also will be used in Life, 
June 29, and July issues of Better 
Homes & Gardens and _ Ladies’ 
Home Journal will carry a color 


_ page. 


The Ozzie & Harriet ABC net- 
work radio and TV shows will be 
used in the campaign, with the 
radio push scheduled for June 5, 
19 and July 3 and TV on June 12 
and 16. The Nelson family also is 
tied in with in-store promotion 
posters and will be pictured on the 
cover of the first Hospitality Home. 

Maxon Inc., Chicago, is the 
agency. 


Sunbeam Bread Gets 
First National Ad 


New York, May 20—Quality 
Bakers of America is moving its 
Sunbeam bread in the field of na- 
tionally advertised food products 
for the first time. 


A new campaign opens in the! 


May 23 Saturday Evening Post 
with a four-color page. Copy tells 
the story of the Sunbeam loaf and 


JOE COPPS has been elected president of 
Steve Hannagan Associates, formed in 
New York to handle all public relations 
and publicity accounts formerly serviced 


by the late Steve Hannagon. Mr. Copps 


worked with Mr. Hannagan for 30 yeors 
Larry Smits and Paul Snell are v.p.s of the 
company. 


how it was developed. 
Newspaper ads will follow. Each 


|loaf also carries an end sticker to 


say that Sunbeam bread is a “Post 
Recognized Value.” 
A special tie-in promotion has 


/ been arranged, with ten other food 


producers—Heinz, Kraft, Mon- 
arch, Borden, Armour, Seven-Up, 
Dole, Canada Dry, Florida oranges 
and Maxwell House—welcoming 
Sunbeam to the Post. 

Dealer support for the Post ad 
will include direct mail, postcards, 
broadsides, window signs and gi- 
ant posters. 

Quality Bakers of America, 
which handles its own advertising, 
identifies itself as the largest co- 
operative baking organization in 
the world. This is believed the first 
time that any white bread has 


Census Bureau 
Issues Study of 
Individual Income 


WASHINGTON, May 20—Nearly 
90% of all males over 14 years of 
age, and 44% of all females re- 
ceived income during 1951, ac- 
cording’ to a study of individual 
income released by the Bureau of 
the Census today. 
The median income for some 
72,700,000 males who were income 
recipients was $3,000; for 25,200,- 
000 females it was $1,000. 
Today’s report, the first of two 
dealing with income, studies in- 
comes of individuals by sex, color, 
age and occupation. It is consid- 
ered particularly useful in show- 
ing the variations in amounts paid 
for various skills and abilities in 
the production of national output. 
A subsequent report later this 
year will deal with income dis- 
tribution by family groups, as most 
experts consider that the family 
group, rather than the individual 
worker, is a better unit for esti- 
mating the demand for goods and 
services. 


® Today’s report showed that one 
out of four income recipients got 
less than $1,000 in 1951, and one 
in 100 received $10,000 or more. 
The median for urban males was 
$3,200, while for rural-farm resi- 
dents it was $1,500. The Census 
Bureau cautioned, however, that 
the higher incomes of non-farm 
residents do not necessarily con- 
note greater economic well being. 

Besides higher living costs, there 
are other differences. For example, 
the income figures for farm resi- 
dents exclude the value of farm 
produce consumed at home, and 
other types of income “in kind.” 


s The report shows that wage and 
salary income of each one-fifth 
of the working force tended to 
level out since 1939, with the top 
one-fifth’s share down from 49% 
to 42% of the total, and the shares 
of the middle fifth’s up 2 to 4% 
each. 

Professional, clerical and sales 
groups doubled their salaries, but 
the greatest relative gains were 
among farm laborers, laborers, op- 
eratives and craftsmen, who gen- 
erally tripled their median earn- 
ings in the 12-year period. 

Text of the report, Series P-60, 
No. 11, is available on request 
from the Census Bureau, Washing- 
ton Zo, BD. C. 


Mrs. America Will 


Be Used to Promote 


Mercury Automobiles 


DEARBORN, Micu., May 19—The 
Lincoln-Mercury division of Ford 
Motor Co. will promote the Mer- 
cury car via this year’s Mrs. 
America contest, to be held in 
Asbury Park, N. J., on Sept. 13. 

The Mercury will be designated 
the official Mrs. America car and 
will be used in motorcades and 
parades held in connection with 
the selection of local titleholders 
who eventually compete in the 


been advertised in a national pub- 
lication. 


Hall Opens Detroit Office 

Hall Industrial Publicity has 
opened offices at 426 Maccabees 
Bidg., Detroit. Stuart P. Hall, 
founder and president, formerly 
was editor-in-chief and general 
manager of Design News, national 
trade publication. 


Wagenman Paint Names Carr 

Walter J. Carr, formerly with 
Meldrum & Fewsmith, Cleveland 
agency, has been appointed assist- 
ant to the president of Wagenman 
Paint Co., Cleveland. 


grand finals, according to Mrs. 
| America Inc., New York. 

| In the fall, Mercury cars will 
‘be publicized as the automobile 
\“best suited to the Mrs.” as well 
jas the Mr. and all other members 
of the family. 

The contest, open to married 
|/women of all ages, is national in 
|scope, and judging is based on 
50% for homemaking ability and 
50% for beauty. 

Plans are also under way to in- 
corporate the winner in other 
phases of the Mercury fall promo- 
‘tion program. 
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Sarnoff Guides 
Plans to Soothe 
NBC Affiliates 


(Continued from Page 1) 
_ago.” The Crosley wire referred to 


stations from NBC to Columbia. 

This week one of these reported 
switches moved out of the rumor 
and into the real category, with the 
announcement that WTAR, which 
has a sister affiliate, WTAR-TV, 
Norfolk, would join the CBS fam- 
ily Sept 27. The importance of this 
shift is indicated by the fact that 
Norfolk is a one-video station mar- | 
ket. 

Although WTAR-TV, like most 
monopoly video stations, carries 
programs of all four networks, the 
shift of allegiance is a major vic- 
tory in Columbia’s campaign to. 
strengthen its television lineup. 


able concessions 


over the affections of radio-TV 
station operators are Rochester, 
Buffalo, Kansas City and Mil- 
waukee. Crosley Broadcasting 
Corp., whose Cincinnati WLW sta-_ 
tions (AM, TV) have figured in 
the industry talk, said there had 
been “no conversation whatsoever | 
with CBS relating to any network | 
affiliation since the trade press | 
stories reported’ about two years 


the coming NBC-TV affiliates 
meeting and indicated “there has 
been no question of Crosley affilia- 
tion at this time.” 


a Reports that CBS got the Nor- 
folk stations by offering them a 
better deal on free television hour 
requirements and other profit- 
were denied 
by CBS-TV President J. L. Van 
Volkenburg, who said Columbia 
offered no “financial inducements” 
to the stations aside from a healthy 
billings picture in radio and TV. 
On Monday (May 25) the NBC- 


Milwaukee, wil] meet in closed 
session. The following day the 
station men will meet with Gen. 
Sarnoff and other NBC executives. 

The RCA-NBC chairman will 
take the wraps off the network 
daytime program plans, with de- 


| tailed listings for 9 a.m. to 1 p.m., 


EDT. He is expected to assure them 
that this lineup will be going by 
fall. 


® Next fall, Kate Smith is slated 
to move to 3 p.m. She has been an 
exceptionally strong sponsor lure 
for NBC-TV. Her old time—4 to 
5 p.m., EDT—is earmarked for 
Procter & Gamble Co. “Welcome 
Travelers” is to fill the first half, 
but P&G has not announced a pro- 
gram for the last half-hour as yet. 

Gen. Sarnoff also will announce 
a new discount formula for NBC- 
TV. This revised schedule report- 


‘edly is designed to bring NBC’s 


discount schedule into line with 
that of its No. 1 competitor, CBS. 
Gen. Sarnoff’s increased parti- 


Other cities where CBS and NBC TV affiliates group, headed by 
are believed to be battling it out Walter J. Damm of WTMJ-TV, 


cipation in NBC’s management 
comes at a time when Frank White, 
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J.B. BOGGS 
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| OUR ADVERTISING MANAGER 
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“Twigley sure earned himself that spot when he suggested we sell 
all lowa by advertising in the Des Moines Sunday Register.” 


It makes a beautiful picture...this lowa market. 


Take urban buying. It’s now up and over giant-buying 
cities like Philadelphia, Boston or San Francisco. As for farm 
buying, there’s nothing to compare with Iowa, anywhere! 


Sum total it and you have a cool four billion dollars annu- 
ally earned by lowa’s 24 million prosperous people. 


The sure way to get in this rosy picture is through the 
Des Moines Sunday Register. It puts you in touch with 2 out 
of 3 of all lowa families everywhere in the state. Coverage in 
83 of lowa’s 99 counties is 50% to 100%...in 9 counties 
more 40% to 49%...in the few others at least 21%. 


PACKAGES A STATEWIDE URBAN 
MARKET RANKING AMONG 
AMERICA'S TOP 20 CITIES 


ABC CIRCULATION September 30, 1952: 


; , Daily, 369,8C7—Sunday, 533,204 
Why not count yourself in on this unusual opportunity? 


Milline rate is a modest $1.88. 


THE DES MOINES REGISTER anno [TRIBUNE © 


Gardner Cowles, President 
Reoresented by: 
f Scolaro, Meeker & Scott—New York, Chicago, Detroit, Philadelphia 
Ore Doyle & Hawley—tos Angeles and San Francisco 


Advertising Age, May 25, 1953 


Magazine publishers are just as alarmed as ever about projected in- 
creases in second-class postal rates. In fact, some said last week the 
whole economy might be hurt by it ............... ccc eeeee 
Gillette paid more than $300,000 for a 214-minute TV prize fight but 
some think it might have been worth the money ............ 
A new Census Bureau report on incomes of 97,900,000 people for 1951 
shows that only one in 100 received $10,000 ................ 
Transit radio is on the skids. It took some more body blows last week, 
in Washington and Cincinnati. Stories on Pages 3, 119 
Alaskan advertising is gaining. The tourist ad budget is going up and 
so is Alaskan salmon promotion Pages 32, 97 
The Eye and Ear Department suggests the Ivory Flakes commercials on 

“Rocky King, Detective” couldn’t be funnier if they were planned 

that way Page 100 
High-fidelity systems have come along so fast into the big money that 


ae eee ee es ee 


ed 
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GE and RCA have decided to enter the field .............. Page 121 
REGULAR FEATURES 

Advertising Market Place ...118 Looking at Retail Ads ...... 104 
Along Media Path .......... 111 Mail Order Clinic .......... 104 
Chain Store Sales .......... 112 Merchandising Devices ...... 108 
Coming Conventions ........ 31 ee 120 
Creative Man’s Corner ...... 100 Photographic Review ...... 106 
Department Store Sales . 115 Production Tips ............ 100 
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Employe Relations .......... 104 Salesense in Advertising ..... 99 
Eye and Ear Dept. .......... 100 This Week in Washington ...127 
Farm Publications Linage . .110 Voice of the Advertiser ...... 20 
Getting Personal ............ 24 What They’re Saying ........ 12 
Information for Advertisers . .118 You Ought to Know ........ 22 


president of the network, has gone. 
to England as his representative tember. Two co-sponsors will be 
at the Coronation. Also active at | accepted for the show, which will 
the top management level in New | be tailored to the tastes of 8 to 
York now is John K. West; v.p. in| yd “emai” muse. 
charge of West Coast operations, | while, is set to return to CBS-TV 
who is said to be pinch hitting on | in October at a new time—5 p.m., 


3:30 p.m., NYT, starting in Sep- 


some of Mr. White’s duties. EST. One advertiser is signed for 
| the 90-minute telecast; there are 
s Mr. Damm’s letter advising af- | availabilities for three others. 


filiates of the three-day meeting 


here next week said: “Frank Webcor Buys Lewis Show 
White is ill and the general himself) webster-Chicago Corp., Chicago, 
will meet with us in his place...” | wi}j sponsor Robert Q. Lewis, ra- 
A spokesman for NBC, however, dio and television star, over the 
said Mr. White was not ill but) radio network of Columbia Broad- 
tired and in need of a rest, the rea- | casting System, with a new show, 
son for his trip to Europe. The | “Robert Q. Lewis’ Webcor Wax- 


spokesman added that Mr. White. ar Ph og So 
is expected back at his presidential | recorders, will begin Sunday, June 


desk in about a month. '7, and will be aired at 10:30 p.m. 
/to 11 p.m. in all sections of the U.S. 


‘Junior Omnibus’ Set 
for NBC-TV Next Fall |DePue to French & Preston 


NBC has been selected as the George DePue, formerly execu- 
network to carry the second regu- tive v.p. of Robert W. Orr & Associ- 
lar TV series to be produced by ates, has joined French & Preston, 
the TV-radio workshop of the Ford |New York, as executive v.p. He 
Foundation, New York. Tentatively | was formerly with Young & Rubi- 


titled “Junior Omnibus,” the pro- cam, working on the Bristol-My- 
gram will be aired Sundays at'ers account. 


While perfection may be impos- 
sible of attainment in the making 
of photoengravings, here at 
McGrath and Associates we 
come mighty close to it. 
Color and black and white. 


: Na 
ENGRAVINGS OAC cage 
E. Winois Stree claware 71-5142 


Telephone: 
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70th of a series 


Sure way to tell 
abest customer... 


to 
n- 
n., 
or 
re ! 
e a 
Z0, 
ne In the New York market...one newspaper —the Herald Tribune—gives you 
“4 | , the selectivity that skips marginal, “maybe” buyers and enables you to concentrate 
X= } 
- - on the best customers. They're the people that mean profitable selling 
m. because they're easier to sell...have higher incomes, unusual securities and 
property holdings...can afford to buy the things that mean better living! 
“fs | They're an audience that buys more... buys more often...buys at all price levels 
He —FIVE BILLION DOLLARS BIG! Get all the facts—today—on the 
pi- 
ly- Herald Tribune Quality Market and what it means to you in added profits! 


NEW YORK LEADERS ARE 


Herald Tribune 


READERS 
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Dietz Joins Hewitt, Ogilvy 
Stephens Dietz, account execu- 

tive with Ted Bates & Co., New 

York, since 1948, has switched to 


Heads Santa Barbara Adclub 
James G. Hoyt, executive comp- 

troller of KEY-T, Santa Barbara, 

Cal., television station, has been 


Hewitt, Ogilvy, Benson & Mather, | ‘elected president of the Santa 
New York, as v.p. and group su-| Barbara Advertising & Merchan- 
pervisor. | dising Club. 


Proven readership among the members 
of the U.S. Armed Forces and 
their dependents 


means Proven results for advertisers. 
. 
Let us show you how to sell this 
rich market. Send for New Market 
Book— it's yous. for the asking. 


oN w Neer 
NEW YORK 41. Fost 42nd or Los ANGELES. 6399 Wilshire Blvd 
on < IAGO” 20 N Wobash eae _ SAN FRANCISCO Monadnock 
: Philadelphia, represented by R. w. McCarney, 1015+Chestnut St. 
Also LONDON- FRANKFURT-TOKYO 


Best in Chicago 
Advertising Art 
__ [ited by Adclub 


Cuicaco, May 22—At the second 
annual Chicago Advertising Affil- 
iates dinner last night, the Chica- 
go Federated Advertising Club 
cited the best advertising created 
and produced in Chicago in the 
year ended March 31. 1953. | 

The winners in the club’s 11th 
}annual competition were picked 
from a record field of over 700) 
entries, according to John V. Sand- | 
berg, club president and J. Walter | 
Thompson Co. account executive. | 

The following are the 56 first 
award winners (advertiser and 
agency) in all nine classifications: 

GENERAL MAGAZINES 


Product selling campaign in color— 
Morton Salt Co., Needham, Louis & Bror- 
by, 


Product selling campaign in b&w—Hear- 


| tutional—Atchison, 


! 


| Laughlin & Co. 


ing Aid division, Zenith Radio Corp., Bat- | 


ten, Barton, Durstine & Osborn. 

Institutional campaign in color—Procter 
& Gamble Co., Leo Burnett Co. 

Institutional campaign in b&w—Minne- 
apolis Honeywell Regulator Co., Foote, 
Cone & Belding. 

INDUSTRIAL AND BUSINESS 
MAGAZINES 

Product selling campaign in color—Skil 
Corp., MacFarland, Aveyard & Co. 

Product selling campaign in b&w—cChi- 
cago Show Printing Co., George H. Hart- 
man Co. 

Institutional campaign in color—Armour 
& Co., Foote, Cone & Belding. 

Institutional campaign in b&w—General 
American Transportation Corp., Weiss & 
Geller. 

FARM PUBLICATIONS 

Product selling campaign in color ‘tie 
award)-—-Studebaker Corp., Roche, 
liams & Cleary, 
(Ind.}, McCann-Erickson. 


Product selling campaign in b&w— 


Moorman Mfg. Co., Aubrey, Finlay, Mar- | 


ley & Hodgson. 


Institutional campaign in color—Armour | 


& Co., Foote, Cone & Belding. 
Institutional campaign in b&w—Stand- 


ard Oil Co. (Ind.), Batten, Barton, Dur- | 
stine & Osborn. 
NEWSPAPERS 
National or regional campaign, insti- 


Topeka & Santa Fe) 
Railway, Leo Burnett Co. 

National or regional campaign, product 
selling—-‘a) over 400 lines: W. F. Mc- 
(Manor House coffee), 


The Southwest's Fastest Growing Farm Magazine is 


7o0d on tht Kunal Kouta! 


liens 2 anemeen 


Like the fabulous flying carpet of old, the supe- 
rior R.F.D. coverage of the Farmer-Stockman 
whisks your advertising into a higher percent of 
rural homes than any other farm publication in 
the Southwest! 

In Texas, for example, the Farmer-Stockman 
leads with a high R.F.D. of 69%, as compared 
with the next highest of 53%. Likewise, in Okla- 


401,000 SUBSC 


Texas 220,836 
Oklahoma . 121,818 
Kansas 24,510 
Arkansas 20,876 


‘the Farmer-Stockman 


ee ee ee ee ee re ee ee ee ee ee ee ee 


“COMPLETELY NEW 
'S3 FORMAT 
, GIVES ADVERTISERS 
SUCH ADVANTAGES AS: 
STANDARD PAGE SIZE 
LOWER 4 COLOR RATES 
LOWER PAGE RATE 
HIGH READERSHIP 


OKLAHOMA Cl 


homa, 


rancher... 


the Farmer-Stockman leads with a high 
69% R.F.D. coverage! 


Here is circulation that reaches the farmer and 


the kind of circulation you need for 


effective advertising in the rural Southwest. 

Next time, advertise in the Southwest’s Fastest 
Growing Farm Magazine—and see what a big 
difference our R.F.D. “flying carpet” can make! 


RIBER FAMILIES 


Missouri 5,119 
New Mexico 2,746 
Other States . 8,159 

TOTAL 401,318 


Serving the Rural Southwest for 42 Years 


TY, 


Represented by THE KATZ AGENCY, INC. 


OKLAHOMA @ DALLAS, 


TEXAS 


Affilicted with The Oklahoma Publishing Company — WKY ond WKY-TV — The Daily Oklahoman, Oklahoma City Times 


Wil- | 
and Standard Oil Co. | 


a ae 


Advertising Age, May 25, 1953 


| J. WIDMAN BERTCH, since 1947 a member 

(of N. W. Ayer & Son’s Detroit staff, has 

been elected v.p. in charge of the agency's 
Detroit office. 


| 
| Earle Ludgin & Co.; (b) under 400 lines: 
Quaker Oats Co. ‘Ken-L-Ration), Need- 
ham, Louis & Brorby. 
¥ Local retail advertising—(a) 
| “bargain” omnibus ad: Benson-Rixon 
|Co.; (b) item ad omnibus ‘page unit): 
| Fair Store; (c) single item ad: Marshall 
‘Field & Co.; (d) seasonal promotion 
(Christmas): Carson Pirie Scott & Co.; 
(e) campaign ads: Chicago Title & Trust 
Co., Buchen Co.; (f) institutional ad: 
Marshall Field & Co. 
OUTDOOR AND TRANSPORTATION 
Poster campaign (24 sheet)—First Na- 
tional Bank of Chicago, Foote, Cone & 
Belding. 


“sale”? or 


DIRECT MAIL 

Single mailing piece—J. M. 
Inc. (advertiser and producer). 

Mail campaign—Green Giant Co., 
Burnett Co. 

Catalogs and external house organs— 
| Wilson Sporting Goods Co., Walter Hagen 
Golf Div. 

Booklets and brochures 
| Div., 
gan. 
| Annual reports—lIllinois Power Co., 
| mitted by J. M. Bundscho Inc. 

POINT OF PURCHASE 

Window displays, temporary—Admiral 
| Corp., produced by Inland Lithograph 
Corp. 
| Window displays, permanent 
|} tor Co., 
Co. 

Counter display, temporary—Bauer & 
Black, produced by Zipprodt Inc. 
| Counter display, permanent—Cluett- 
Peabody Co., produced by W. L. Stens- 
gaard & Assoc. 

Signs and wall displays—John Morrell 
& Co., produced by Ketterlinus Litho- 
graphic Mfg. Co. 

Merchandisers’ floor and island displays, 
temporary—Griesedieck Bros. Brewing 
Co., produced by Consolidated Litho. 
Corp. 

Merchandisers’ 
| plays, 
| Inc., 
Assoc. 


Bundscho 


Leo 


P & H Homes 
Harnischfeger Corp., Burnett & Lo- 


sub- 


Ford Mo- 
produced by Thomas A. Schutz 


island dis- 
Wallpaper 
Stensgaard & 


floor and 
permanent—— United 
produced by W. L. 


RADIO 
drama: “Hall of Fan- 
variety: ‘“‘Kukla, Fran 
| & Ollie,”” NBC; (c) dise jockey: Norman 
| Ross, WMAQ; (d) commentary: “Earl 
| Nightingale Show,”’ WGN. 
Special features—(a) public 
National Farm and Home Hour” 
| Allis-Chalmers Mfg. Co., 
| women’s shows: “Virginia Gale Show,” 
| WGN; (c) special events: “WBBM Was 
| There” and “Crime Hearings,” WBBM. 

Commercial Announcements—i‘a) one- 
|minute announcements: Atlas Brewing 
|Co., Olian & Bronner Inec.; (b) chain- 
break announcement: Hy-Grade Pretzel 
Co., Olian & Bronner Inc. 

TELEVISION 
| Programs—(a) best local children’s 
show: “‘Noontime Comics,” Jewel Foods 

Co., Christiansen Adv. Agency; (b) best 
| local instructional show: “How Does Your 
| Garden Grow,” WNBQ; (c) best network 
children’s show: “Super Circus’ (ABC), 
Mars Inc. and Kellogg Co., sponsors; (d) 
| best all-around network service show: 
|*Ding Dong School,’’ NBC. 

Commercial announcements—(a)  60- 
second-or-more films: W. F. McLaughlin 
& Co., Earle Ludgin & Co. (also received a 
special award for “best over-all TV ap- 


| Programs—(a) 
tasy,"” WGN; (b) 


service: 
(NBC), 
sponsor; (b) 


|“ 


proach"); (b) 20-second spot announce- 
ments: The Maytag Co., McCann-Erick- 
son. 


Special awards and citations—(a) ‘“‘Kuk- 
la, Fran and Ollie,” for ‘outstanding 
achievement in the realm of fantasy’’; (b) 
WGN-TV, for best comprehensive sports 
| coverage; (c) Chicago Daily News and 
| WBKB, for “Impact,” the “outstanding 
| TV presentation of Chicago news and vi- 
tal public issues’; (d) WNBQ, for out- 
standing creation and production of local 
TV shows—‘‘Noontime Comics,” ‘‘Walt‘s 
Workshop,” “Animal Playtime” and 
“Faces in the Window”; (d) National 
Broadcasting Co., for outstanding crea- 
tion and production of network TV pres- 
entations—“Ding Dong School,” ‘Zoo Pa- 
rade”’ and “Hawkins Falls.” 


Peacock Joins Lavenson Buretu 


Thomas E. Peacock Jr., former- 
ly with Opinion Research Corp., 
has joined the Lavenson Bureau 
of Advertising, Philadelphia, as 
marketing, media and research di- 
rector. Mr. Peacock formerly lived 
in Los Angeles, where he was pres- 
‘ident of Peacock Research Associ- 
ates. 
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STUFF THAT 


here’s what he wroie 


SELLS PEOrilie 


The best definition of merchandising we 
know is, “stuff that sells people after they’re 
in the store.” At any rate, that’s the working 
principle of the NBC Merchandising 
Department. It seems to be the right one if a 
letter we received from Mr. Richard Bennett 
is any criterion. Since Mr. Bennett is 
Advertising Manager for Kleenex Tissues, 


we'll take him as a criterion any day. 


“The merchandising support you gave us was 
not only good — it was exceptional. You and 
your field organization gave us one of the most 
valuable retail trade merchandising assists 

we ever had. In numerous instances your men 
or local NBC station personnel worked with 
our salesmen on plans that produced 


direct sales results.” 


CE 


Shucks, Mr. Bennett, it wasn’t any more than 


we'll do for any client. 


The point is that NBC is the only network 
in radio or television that can do a job like this, 
The only one with a nation-wide field 


organization and cooperating affiliates. 


Even without merchandising aid, the NBC 
Radio and Television networks are demonstrably 
the best buys in advertising today. Since 

you receive the merchandising service without 
added charge (display material at cost), they’re 


that much better values for your money. 


a service of Radio Corporation of America 
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Washington Radio Stations Don't 
Know Whom to Dun for Phillips Bills 


(Continued from Page 1) has a substantial claim has already 
the name of the principal, the indicated that he would be will- 
agent is not financially respon- ing to take his place along with 
sible for default by the principal, other creditors of the Phillips 
he asserted. |chain. He added, however, that he 

One of the radio people who jis not conceding any legal right to 

look to the agency in the event 

that it is not possible to obtain 

sremovions, Surveys prove Satisfactory settlement from Phil- 
people prefer them. Pictorio! lips. 


a chcuamen teem ot! (It is “standard” practice for 


them. SINGLE PRINTS or advertising agencies to consider 

money-soving sub. avoil- " 

able, Write for FREE Proof: themselves as independent con- 
1. 


book Ne. tractors, rather than agents of an 


* : : 
20 aN TCHERS, in: advertiser in the legal sense. The 


IT’S IN THE BAG 


first paragraph of the standard | payment. 
contract form of the American! WWDC, which had sold half the 
Assn. of Advertising Agencies Washington Senators’ baseball 
Says: “The agency agrees to pay games to Phillips, is most heavily 
and the publisher agrees to hold involved. About one-twelfth of the 
the agency solely liable for the ad- | season had passed before the dif- 
vertising covered by this con-/ ficulties came to a head. WWDC 
tract.”) /subsequently resold the games to 
_Lacys Inc., a competing appliance 
® National Broadcasting Co.,|chain, through Henry J. Kaufman 
which also has claims for time on|& Associates. 
radio station WRC and TV station | 


WNBVW,, is still debating its course # The Phillips account (it has five 


of action. 'stores and does a $6,000,000 busi- 
An NBC official here said he ness) was a major factor in the 


believed that NBC would hold success of the Cohen & Miller’ 


Cohen & Miller responsible for TV agency since its establishment in 
time which was bought by the 1948. When the difficulties devel- 
agency. 
which had been signed by the gether and announced that reduc- 
agency in behalf of Phillips might tions in force would be necessary 
be presented to the referee for and circularized all other Washing- 


The Top 


Besides operating the Radio Station with the fabulous per- 
sonalities and the astronomical Hoopers, we own and operate 
the largest legitimate Theater in the United States. 

THE KRNT THEATER is the ‘Showplace for All lowa”’. 

So what happens? Well, the Station promotes the Theater 
and the Theater promotes the Station, and we learn about 
Showbusiness from both! 

Last year over a half-million people passed through our 
Theater doors. That's a lot of people—AND a lot of KRNT 
impressions. 

We fill our 4,200-seat house with Guys and Dolls, the Top 
Bananas, the South Pacifics—and with our own special radio 
broadcasts. We fill it once a week with wrestling—we fill it 
once a year with The Metropolitan Opera. From the ridiculous 
to the sublime. 

You've got to be a fool for luck and you've got to know 
Showbusiness to do the job we do in both Radio and Theater. 

When you go on the line for $18,000 against a big percent- 
age for a one-night stand of The Metropolitan Opera perform- 
ance of ‘Aida’, and you scale the house at $28,000 you've got 
to have faith in your judgment, to say nothing of confidence in 
the promotional go-power of your organization. 

And we ARE promoters out here. For instance, here's one way 
we promote our sportscaster, Al Couppee. We just signed up a 
pro football game for next fall—New York Giants vs. Chicago 
Bears. Couppee will invite every football coach in lowa to the 
game and a special clinic. We guaranteed the teams a big 
hunk of dough against a percentage, come rain or snow, hell 
or high water. The sky's the limit—and that’s no pun! If you 
want some extra thrills for your work, try gambling with that 
unpredictable sky when the stakes run high and Uncle Sam 
takes 20% off the top yet! 

Yes, we're in Showbusiness clear up to our necks out here 
in lowa—and we love it. We make lots of plans and no little 
ones. Something happens—every day—at KRNT. We don't 
know what moss looks like. 

We operate the Station in much the same way as we do the 
Theater. We know you got to have stars. We have them .. . 
we call them Personalities. And most of them are known 
throughout the land. 

There’s DON BELL, who Hoopers sky-high. He filled the 
Theater on a couple of occasions at 6 o'clock in the MORNING! 

GENE EMERALD, a veteran in Showbusiness who's been with 
3s eight years now and going great guns with his afternoon 
stint. 

SMOKEY SMITH, the most popular country-music (hillbi!ly) 
star in this area. What a salesman—and doesn't make any dif- 
ference whether it’s 5:30 in the morning or 5:30 in the evening, 
HE SELLS! 

AL COUPPEE, the most publicized sportscaster in the Middle- 
west. He’s known out here as “Mister Sports’ of Radio, and 
he IS! 

BILL RILEY, lowa’s most popular quizmaster, air auction oper- 


Banana! 


ator, and emcee of the fabulous children’s safety show. He 
appears before thousands and thousands of people every year. 

AL ROCKWELL, our late-night man who's recognized by every- 
one as a “musician's musician’ but talks real friendly and 
down-to-earth on the air and plays the kind of music that 
entertains the most. 

SPECK REDD, our newest addition to the roster. A terrific 
piano artist whe not only “‘sends you” but ‘‘comes and gets 
you” for an hour every Saturday night. 

NEWSCASTERS? We've got the best . . . Russ Van Dyke, Paul 
Rhoades, Don Soliday, Gordon Gammack, Dean Naven, Mac 
Danielson. (Gammack is in Korea covering that story). When 
we advertise: “You get the news first—and you get it right— 
when you listen to KRNT!""—IT HAPPENS. Any week-day quarter 
hour newscast on KRNT is the highest Hooper-rated newscast in 
Des Moines—BY FAR. You don’t inherit news fans—YOU 
EARN ‘EM! 

That's not our total Personality list, but it gives you the idea 
right off that we're running a real station out here—A LEADER 
IN THE NATION; THE LEADER IN DES MOINES. 

We find out the hard way what people will pay to see and 
hear at the theater. Then we are better radio people. We learn 
about Showbusiness from both. 

When you place your advertising on this station—KRNT (CBS) 
—you're buying a piece of Showbusiness that grabs and holds 
listeners. 

Here's a quick audience picture that would open anyone's 
eyes not familiar with it. The Hooper figures for January, 1953, 
for Des Moines make it clear again—KRNT with the biggest 
audience by far, morning, afternoon, evening. 

Morning—KRNT is FIRST in all but 2 of 22 rated periods. 

Afternoon—KRNT is FIRST in all but 1 of 24 rated periods. 

Evening—KRNT is FIRST in 36 out of 63 rated periods. 

Sunday afternoon—KRNT i- FIRST in all but 2 of 12 rated 
periods. 

Like we say: You're RIGHT when you buy KRNT for your 
product or for your client's product. You get the BIG-TIME buy 
on KRNT, the station with the Fabulous Personalities and the 
Astronomical Hoopers. All lowa looks to KRNT for entertainment 
. . . KRNT is the Showplace for all lowa! 


KRNT 


Katz Has 
The Whole Story 


Des Moines, lowa 


The Register and Tribune Station 
The Top Banana In lowa 


He said other contracts oped, the agency called its staff to- | 


Advertising Age, May 25, 1953 


ton agencies in an effort to place 
the staff members who were dis- 
charged. 

With negotiations for a means of 
‘settlement still going on, Mr. 
Cohen said the agency is confident 
that an acceptable solution will 
be found. He said the agency still 
has a considerable volume of bus- 
‘iness, that it is continuing in 
business and continuing to rep- 
resent Phillips. 

At least one station, WTOP 
(CBS), refused to accept contracts 
|of the agency acting as agent for 
'a specified client and has insisted 
'that the agency buy time on its 
own signature. 

Other stations knew the con- 
tracts were unusual, but bowed to 
|competitive conditions. “If we 
| don’t take their business, they can 
| go elsewhere,” one station manag- 
er said. 


/@ In the course of investigation, 
| AA was told that national as well 
|as local agencies were acting for 
clients. Specifically, AA was told 
that Kenyon & Eckhardt bought 
|time on WWDC for broadcasts of 
jhalf of the Washington Senators’ 
| baseball games as agent for the 
‘National Brewing Co. of Balti- 
/ more. 

Kenyon & Eckhardt explained 
'that it had negotiated a two-year 
‘“firm deal” with WWDC for Na- 
{tional Brewing Co., under which 
| National agreed to sponsor radio 
broadcasts of the Washington Sen- 
ators’ games, but which obligated 
the station to get a cooperating 
sponsor for half the rights. In oth- 
er words, the station agreed to 
find a sponsor for half the cost of 
broadcasting. This accounts for the 
peculiar wording of the pact— 
which normally would follow the 
standard wording of Four A’s con- 
tracts, making K&E an independ- 
ent contractor. 

“Up till now,” one broadcaster 
|said, “our losses have been very 
small. We have to work with the 
/agencies. After all, they are doing 
-a wonderful job selling radio. We 
have a few salesmen on the street; 
| the agencies have dozens of sales- 
'men. In the course of their work 
they inevitably develop a tremen- 
/dous amount of radio business.” 


‘Sen. Mundt Trying 
to Get Funds for 
Census Restored 


WASHINGTON, May 21—The out- 
look for censuses of business and 
manufactures covering 1953 ap- 
peared to have improved this week. 

Sen. Karl Mundt (R., S.D.) has 
taken the initiative within the 
Senate appropriations committee. 

Sen. Mundt has proposed that 
the Senate appropriations com- 
mittee restore $11,500,000 of cen- 
sus funds which were ripped out of 
the 1954 budget by the House 
earlier this month. 

The Senate appropriations sub- 
committee discussed Sen. Mundt’s 
motion last Saturday and decided 
to defer the issue to the full com- 
mittee. The full committee will 
meet on Monday. Several members 
of the appropriations committee 
have indicated their intentions of 
voting to restore the census pro- 
gram. 

If the funds are restored by the 
Senate, the program will then go 
to a conference involving leaders 
of the Senate and House commit- 
tee. It will still be necessary to 
induce leaders of the House ap- 
propriations committee to accept 
the Senate action. 


_ Dixon Joins Warwick & Legler 


George F. Dixon Jr., formerly 
with General Foods Corp. and 
Lever Bros Co., has joined the Los 
Angeles office of Warwick & Leg- 
ler. 


Henderson Joins Tracy-Locke 
M. L. Henderson has joined 

Tracy-Locke Co., 

as creative director. 


Dallas agency, 
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RANKING OF NEWS AND 

MANAGEMENT MAGAZINES, TOTAL 

PAGES OF ALL 16 MAJOR BUSINESS 
CATEGORIES, REPORTED BY ‘‘PUBLISHERS 
INFORMATION BUREAU” FOR THE 

FIRST 3 MONTHS OF 1953: 


IN BUSINESS AND INDUSTRIAL AD 


PAGES 

BUSINESS WEEK.......................... ..5,209.17 
NEWSWEEK...____. dieanuleebdudinaiaens ..---.. 2,029.00 
WRB ncccscnssiniin iseihieatbieasientenialiiinideaiigstitoneanih .....-. 1,984.81 


“U.S. NEWS & WORLD REPORT” ..1,795.70 


FORTUNE ............... oe eo ....1,363.25 
NATION’S BUSINESS ....................... .359.97 
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IN FINANCIAL ADVERTISING 


bP ays cain? 5 ae oe : ; eI , ae 
Exes Y mts ae Ti. Ri es aie aS re tgs Pept peas =e s ce 


* : 
1952 PAGES IST QUARTER 1953 PAGES 1952 PAGES IST QUARTER 1953 PAGES rs 1952 PAGES IST QUARTER 1953 PAGES \ ' 
me NEWSWEEK 97.10 TIME 27.02 TIME 26 .08 TIME 5.9 ie pene oy TET. eo 
Ba 77.69 BUSINESS WEEK 18.41 BUSINESS WEEK 5, az 
a wsaews 25.70 NEWSWEEK 17.33 ~  _ BUSINESS WEEK 74.08 NEWSWEEK 9.39 
pe USHEWR 79.41 NEWSWEEK 24.02 USN&WR 3.78 ie NEWSWEEK 57.29 TIME 8.33 
mee = BUSINESS WEEK 44.74 BUSINESS WEEK 18.04 me USN&WR 10.35 NEWSWEEK 2.68 | TIME 41.87 FORTUNE 7.50 
FORTUNE 11.00 FORTUNE 3.25 FORTUNE - * FORTUNE 37.25 BUSINESS WEEK 4.67 ; 
NATION'S BUSINESS 2.00 NATION'S BUSINESS 2.01 NATION'S BUSINESS - ” NATION'S BUSINESS 4.36 NATION'S BUSINESS 1.01 j 
eo ; 
| 
THIRD TO SECOND FOURTH TO THIRD FIRST AND STILL FIRST y 
IN AVIATION, ACCESSORIES AND IN HOME BUILD'NG MATERIALS ADVERTISING <r IN MEDIA ADVERTISING 
EQUIPMENT ADVERTISING © (MAGAZINES, NEWSPAPERS, RADIO. TV) 
EE a ee AGO, ED ee Oe eee oe Pe eee 
* rae ee: 4 -“¥ s - 4 ; baahin 
+g ax mol, " * A Kes OS eee Ye wae ee vag or : ONE Aa Ns Me : 


ae 


saree Sash EY ite AH od See LT Te Rea tes te ls aay cM SA NA 2 Ta oe CT ee Sa a, ee Se tp Fi 8 eR Ga TE ee OR MURS ee tos SAE Le eeeee omer | WN eet eae See ig Se ae eae Is We i ge eM Are tt MA Es or OR Ty GL we ta! 5 aA erat Ee Te ee Mb ees et Ee he gh omc! Nel 
ieee OS aes RR MeN Sc Jee I hee 2c eae x neat hae Sata ERR a Gasiert. tanta etn Gea oe etree nae Lic oe pgs megane sg Sy Sepia Sok ete ck Aa ea Oe ee Ue ara A Silat’ 9 NS eR vasa oe BENE Ey 
BR ah ary PMNs a at PR aie oe Pos ae oa SANREES hae Vi Nici Fea seein § Peete TRUE TS tec tak Ol pega Baie ree aad eS a <3 Cee oter © aes, eae 5 teen i eas ESE geo tas Sa eb ian gee Ne Fh yeole. taa eS ee Nau A ie re Pets eee Se eer ar eon J 
Dias cupjet 3 Sg athe oad ea Neer | Seperate ef FF gee SON ite oO” ae a reine Se OnE AND, Sse Ned gig NOR Cte oho Sates As Lee a ep i ae A AN. SELES [aed egy SE el 2 eee PE Peneetog. ere ath ae eS ke 2 ee are naar oy 
Boat, ee es, See Sees pened emma tS La Ring es 8 OR ee el cat Md oe ai oReen hic: Se ee peek OS or Bae See Moe a GRIM CMR ARN ii < Amerada. tM y ae ear egies ae 3 OPEC eee haan, aoe rman SSE 2 Dra bc) Spm VEE ort 
ee ou ‘ hi Re = males oe get Pe A er a esa bis 7 eh. oe z anes e Peis 2 ' gi Pn ll Wh pal fy a, eee 1S Se a eae Oe ae ee 
! Ps ee ae M4 . ee = Be a is Ree tas Se ae RE eee co! ee ee Siw es x ee Fe pT rey Bob ge oe : ne gas a Per 4 ae alga ah. ay Be ore ae ae mens 
5 eS ae me: Feat od wie ros Tans ee ea Peper ici es i , aoe ‘t eth e 5 St : ale wg Lye pea e4 a fc x F i a an N oa Si bg aS F Nr a eae ee Rg ey er dah S ae be Sen 
a ae ae ee gee iggheclarea oe he Sia) ce ce een Rees st, Ot ah ae er. Pee SC, es ibs ea eae ee ae lt 4 es Gare mal ort 8 en gs Per Reg OO a, oS SRC es Oe e ee ng Poe dk uate ath se ae iS Cael 
“EEC = 1G ae a gears ee ees cade ee SRO eee ES IESE) foe 2 cl 5s» RAMI oc 8 cane cd hh Se eg hey = Ny RR SS Oo 2, ea mR a Boe tee a ee 
ee es eas Bae agen rth MR ev ny ONE yet iN SR RR No Spe Gee neem kee ELE SRN gy) S, a reign eres BON Cie a2 Metre So aa cant re OR en Se Cre em oe eames: 4. Se? Se aS Ere a eet Sa ee oes ee ee Spe ee 
Saat - ri eas ; : Se aaa eargee er.  \qenieen maps 2.) kage ni er eee a oe Se eh, ie a ee a. ia Re eA RS gas ea Searels 
= : * : . . ‘ . oe _ f 5 
, s . sgn ~ , 
e 
(See segmental ae on came te am 
7 7 
posh 
bee fi 
ee 
ea ee 
Es, 
- 
— era PU x eee Set Se hin tick aR , 7 Si 3 maty it ; pee iF ae C ge eave Z 2 ee ei ergy 
ee Pe oe tee ee eM ey ee SiPtcmeree Ne omarye wit 3! Fane US ee et eee PE Es hg) Sh MO 
“oe eg = oe gt eats 4S Bae % . & = h Be : # ag ee ae bree aes ‘ 
8 sia: _ é ; cy ; 
Bec ie ‘ 
eet a 
bare acs 
ee ae Ps 
son tm ae 
pat - 
ate ee rt 
fe oattioe * 
See as oe 
Dae ie we 
pat ee 
i see : 
se ores ; 
2 en ei wae 
Pai tel Nie 
ae 3 
rey ae 
ce fat! 
ee ‘ 
ee ‘ 
i rts XS. 
he eek 
a bs a ‘ato 
ere « fis, 
rab wiahbes i 
mess ere a emia 
RAs: Be 
se Res ee 
ees 
gee a 
ee: ec. 
ay oe 
ee ed 
4 a 
ite sh 
oe a 
; eee —EEE 
gee 3 ; ‘ Pr 
ey ‘ Ae 2 ae ee it aay aa Nae Gane. Pek ear tee oe. aay, tr Ste at eg Piseiel  0 0 cf ee He Neary ears % vee : ; A Le Se i be iii: 
“Parag RE EN say at, a eC eS ewe gs ee OS Pete a ge ee ge ee os Geet of ey e Sa Se 
Rik cab ded G : ‘ e 
er ok : 4 
ee ‘ 
° 
GAINS ALL ALONG THE LINE=—FOR EXAMPLE: 
; 5 . 
va 
eres Witte a 
OG we 's,, =f 
ee | be 
nes ve | ; BS 
A ial ae 
ei 7 
_ Ui 
Rone 1952 
eres: 4 a —_— 
peers BUS! 
mt als 
Res, TIME 
rei ai Heaeng 
me 
Ma a | NEW 
eet 
Ne j 
ape | 
aa i 
haere +8 
, he = PO a 
: . E F 4 
; vz ane 
ele eae 2 
a eer ec By — ° : i fon i can ie ear czy ANE wisest . s 
SF ece %y 6. esd PAL | a) ae ey “ Sah EG Ae pe OE : ” 3 
ve te aE eee a ee 
esr — (AP eee hf, vw te ¢ | ae 
Tac: Fah S 
i a ‘ ae 
ree 
pas 2 : 
ase. ] 
iia | 
| 
| 
| 
solaliliaets 
Ae 
a eng -~ ‘ 
a Se: 
by ee : 
ae ics y ‘ lee be . Pe PE WR. 2D hres sede Wie oie ere ee Nec eae nx) aed . PEE ee eS gh ar Ch eit eR PPI Ee By er te ot A eT ee ie age ee SS As et Te ee ar eS ORE Oa at Bek Se Re Be Megs ey eo ee ek ee Ae Ree 
Pytaead tere Veatch aS ales Unkaee ERE? Bcd sshraeae ye Me Pie ae eae IRE ier ee ae Ram RM pasate Mende aie METRES ON i a aaa nine 2 weno OE tO oe ORF ga ABTS mi) Leen ‘ es hegre. See UN Heat | ae BOA. Gent. Samer Pit w BOtRa aT aoe Bae Ae, Bhi gy eee OS MO Ae ae 
indies ee ets te ee Ae UN Lee A Oy COE Le dE Gr UN CMe not Ge RE mE Mir aaa ae lls Bey’ Setraar ie a Me ae 8 J EDs Se lt. Pos “io eben eae Shee pct de an B gts oc Sa seem Pewee © se OPO RS SSA eA saad wie . Mts MEP a TES ES See ots At Nate eth 
atthe eet oe a es i EP te eS Sai ue 5 ech eee LEER ft ys Sah oe Gi ee a ier. S BONE oe eaten at! tah é Bi el Py a ce fet x ? Fa E cx: F Cs ge Shae ra gt ae 


§| MG AZING 1s wow fUT9C 


RTISING AMONG NEWS WEEKLIES 


FIRST QUARTER 1953 


PAGES 


Americas Class News Magazine 
BUSINESS WEEK............................1,.255.06 


ALSO SCORED THE GREATEST GAIN 
IN CONSUMER ADVERTISING 

IN THE NEWS WEEKLY FIELD, 

WITH 469 PAGES OF CONSUMER 
ADVERTISING IN 1952, A GAIN OF 
93 PAGES OR 25% OVER 1951. 
FIRST QUARTER OF 1953 IS UP 

20% OVER 1952. 


“U.S. NEWS & WORLD REPORT”. __ 479.78 


2 EL ON 
— NEWSWEEK.......................................442.69 
PE aciliensiinnieticisiinsisinieineunsndsiiceiins ......387.50 


NATION’S BUSINESS...._...................... 95.12 
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a NOW MORE THAN ont: tesion 10-Pieie esebie Sear 

et) SELLING TO IMPORTANT PEOPLE IN 

67 BUSINESS AND INDUSTRY, OR TO HIGH-INCOME 


FAMILIES (HIGHEST OF ALL NEWS MAGAZINES) 
WHO BUY MUCH AND BUY BEST, MORE 

AND MORE ADVERTISERS RECOGNIZE 

THAT “U.S. NEWS & WORLD REPORT’ 

1S TODAY'S BEST ADVERTISING BUY. FOR MORE 
INFORMATION, ASK ANY OF THESE 
ADVERTISING OFFICES: 30 ROCKEFELLER PLAZA, 
NEW YORK 20, N. Y., BOSTON, PHILADELPHIA, 
CLEVELAND, DETROIT, CHICAGO, 

ST. LOUIS, SAN FRANCISCO OR WASHINGTON, 


i | 600,000 


NET PAID 
CIRCULATION 
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‘It's Crosley’s answer to 3-dimension movies!” 


Easy Living Is Too Easy 

The do-it-yourself movement has won a good deal of attention 
lately, particularly from smart merchandisers who have discovered 
that they can sell consumers on products which formerly were sold 
only to folks who are somewhat laughingly called craftsmen. 

Products like Nu-Enamel, which convinced Mama that she could 
redo the kitchen chairs as well as the best professional painter—and 
more cheaply—have opened the doors progressively for homemade 
paperhangers, puttiers, glaziers, lamp manufacturers, furniture fin- 
ishers and upholsterers, as well as carpenters, builders, auto re- 
finishers, fence builders, wiring experts, and so on through a long list 
of specialties which have now become duck soup for either Mama or 
Poppa to perform in their spare time. 

The horrible-to-contemplate truth seems to be that advertising’s 
long and arduous struggle to make life easier for the Little Woman 
and her male companion has been in vain. The producer of labor- 
saving gadgets and “conveniences” has been laboring in a lost cause. 
People don’t want to save labor or trouble. They like to work. They 
insist on working. As long as they can be convinced that they might 
possibly do the job fairly well, and not have to have it done all 
over again by a professional, they are practically going to insist 
on doing it themselves. 

Smart merchandisers, of course, are going to help them, by making 
the directions easier to follow and the products easier for amateurs to 
work with. But not everything is beer and skittles. 

There is some pretty good psychological evidence, for example, that 
automatic dishwashers—one of the great white hopes of the appliance 
business—are having an unnecessarily rugged time partly because 
dishwashing is a symbol of love and domesticity. 

Mama may be perfectly willing to have other chores taken away 
from her, but a sense of guilt assails her if a machine is installed 
in the kitchen to replace her fearsome and endless wrestle with 
the stacks of crockery which have been messed up by Pa and the kids. 
Besides, if dishwashing becomes a matter of merely turning a switch, 
what’s the poor girl going to use to fill in the conversational hours 
that used to be spent on the subject of how she had ruined her hands, 
or prevented their ruin? 

The girls all tell the man who comes to sell them a machine that 
they’re not convinced it gets the dishes really clean; but what they’re 
saying, often, in their little subconscious, is that you gotta be care- 
ful not to make this business of housekeeping too much of a breeze, 
or you'll destroy one of the firmest pillars of domestic tranquility. 


Something You Must Know About 


We have commented editorially so many times on the Duane Jones 
case that there seems to be little to be said which has not already 
been said. But the three-to-two decision of the appellate court of New 
York, affirming the trial court judgment (except that defendants 
Burke and Hayes were cleared of implication) does two things: 

It practically guarantees that the decision will be appealed to 
the highest state court, and it indicates how much new legal ground 
is being plowed by the case, and how evenly divided is opinion on 
the basic issues. 

We have said from the start of this unique court case that it was 
bound to have implications and repercussions of enormous conse- 
quence to the advertising business, and that it might easily change 
the normal relations between client and agency. 

Certainly the practice of an individual moving from one agency 
to another with an account—a practice which has been so common 
in this business that it scarcely deserves comment—will be effectively 
stopped if the ultimate decision upholds the original trial court de- 
cision. At any rate, any agency executive who does not carefully study 
the history and background of the Duane Jones case and all the 
records of the court trials will be ignorant in an area that may be 


vital to him. 


What They're Saying 


Job Ahead for Business Press 

In recent years business paper 
publishers as a group have en- 
'joyed much financial success. Our 
,national income has_ increased 
about 34% times since 1939. Even 
when. account is taken of increased 
prices, that is a tremendous in- 
crease. But it is much less than the 
increase in the advertising income 
of business papers over the same 
period. 
| Between 1939 and 1952 that ad- 
| vertising income increased 463%. 
Over the same period the adver- 
tising income of general magazines 
increased by about 233%, about 
half as much as the increase in 
business paper advertising income. 

I believe that a most important 
factor in the relatively larger ratio 


vertising is due to the greater ap- 
preciation of the service that these 
magazines render to industry. Our 
magazines are unquestionably rec- 
ognized as never before as media 
of inter-communication of indus- 
trial development and as guides 
| for future planning. 

This is due to the outstanding 
|job of our editors as aggressive 
|leaders and purveyors of essential 
information, rather than mere re- 
corders of events. This phase of 
|our operations is vital to our con- 
|tinued progress and acceptance as 
‘part of the industries that we 
serve... 

| As business publishers we have 
been largely spared the onslaught 
of competing media, such as tele- 
vision, of which the general maga- 
|zines have felt the full brunt. In 
addition, and of the utmost impor- 
|tance, we have been the benefi- 
ciaries of a tremendcus boom in 
the capital goods business almost 
‘continuously through the postwar 
period. 

The most recent McGraw-Hill 
survey of plans for the purchase 
of new industrial plant and equip- 
‘ment discloses that American in- 
dustry wants to go right ahead 
with a very high level of capital 
| expenditure. 
| But if we are to be reasonably 
sure of getting these plans carried 
| out, advertising of capital goods 
‘will have a more crucial role to 


play than it has had in recent 


This gives advertising a muc 
bigger and more difficult job to 


|do than it has had during this pe- 


of growth of business magazine ad- | 
| changes, 


riod when new heights in advertis- 
ing revenues have become almost 
an.annual fixture. To be tolerably 
sure of meeting this opportunity 
and obligation successfully we 
must see that “our proper business 
is improvement.” 

—Curtis W. McGraw, president, Mc- 

Graw-Hill Publishing Co., speaking 


at 28th annual spring conference of 
Associated Business Publications. 


Calls Model Changes 
Leading Growth Factor 


...It is my considered opinion | 
that annual model changes have! 


been perhaps the most important 
single factor responsible for the 
growth of our industry. Under the 
forced. draft of these periodic 
competition has been 
stimulated and technological prog- 
ress speeded up. Efficiency has 
been increased and the level of 
buying power raised. The industry 
has grown. Employment 


|/mounted. And finally, the annual 


|years. We cannot count on con-| 
tinued rearmament and tremen-, 


dous backlogs produced by war to 
play a dominant role in creating 
demand for capital goods. 


model change makes 


has. 


available | 


Advertising Age, May 25, 1953 


_ Rough Proofs 


Grandpappy Joe Walcott was 
knocked out in the first round of 
his championship bout in Chicago 
May 15 by another old codger la- 
beled Father Time. 


Gillette was castigated by TV 
viewers for letting the Carter-Col- 
lins box-fight go too long, and 
again by those who were indignant 
because the Walcott-Marciano fi- 


/asco was too short. 


Bishop Sheen is wondering what 
has become of the eloquent pa- 
triots who could defend their coun- 
|try without reading from a paper. 

Press releases, ghost writers and 
public relations counselors have 
cramped their style. 


Clement Atlee would like to re- 
model the Constitution of the 
United States. Perhaps he hasn’t 
read the comments on that subject 
by a great Briton of a former gen- 
}eration, James Bryce. 


h| 


After having to switch from train 


|to plane to get to Chicago for a 
‘luncheon speaking engagement, 
Mike Cowles is beginning to be- 
lieve the right way to approach 


the Windy City is from Des Moines. 


} * 
| Duane Jones is like a pitcher 
_with two strikes on the batter. 
With the defendants’ final appeal 
|soon to be taken, the big one’s 
coming up. 
. 


The Honolulu Star-Bulletin is a 
‘trifle disillusioning when it re- 
ports that the people of the islands 
who used to favor laulau, a delec- 
table combination of meat and taro 
| greens, are now substituting wie- 
‘ners. 


@ 
A Chicago outfit advertises 

“rare opportunity to learn publish- 

ing business,” but adds that appli- 

cant “must have some ability.” 
Well, that should help. 


enough used cars—good used cars| 


—to bring individual transporta-_ 


tion within the reach of every- 
one. . 


eral Motors, at a press, radio and TV 
luncheon in San Francisco April 30. 


Efficiency 

Efficiency pays. There would 
not be much fun in life if every- 
one received equal reward for un- 
equal energy and ability. 


Efficiency is not a thing in it-. 


self. It is preceded by principles 


and followed by work and devel-'| 


oped by imagining roads to new 
efficiency. 

No fancy titles will make up for 
lack of competence. An “expediter” 
may have an office and a staff, but 
his efficiency is not judged by his 
high rank. He stands or falls by his 
ability to get goods out the door, 
goods so well made and so well 
packed that there are no returns. 

In other words (to quote the 
philosopher Socrates): Kings are 
not those who hold sceptres mere- 
ly, but those who know how to 
rule. To gain promotion, a young 


man needs to show that he has’ 


qualities of some sort or other 
which others have not. The man- 
ner in which he meets certain 
situations will show his capacity 
and decide his advancement. 


—Monthly letter of the Royal Bank 
of Canada, Montreal. 


—Harlowe H. Curtice, president, Gen- | 


“Conservative clients’ throttle 
(creative artists, Frankfurter tells 
New York group.” 

He sounds just like Dale Nichols, 
the sage of Tucson. 


Most of the complaints handled 
by better business bureaus, the re- 
port says, are about fund-raising 
campaigns. 

The great American sucker is at 
last beginning to rebel. 


“It’s time to warm up for Na- 
tional Golf Day,” says Life. 

With the sort of weather golfers 
have been experiencing this so- 
called spring, they merely suggest, 
“It’s time to warm up.” 


Swan soap is selling a lot better 
than expected, even though it 
doesn’t promise to make gals com- 
pletely irresistible to the men of 
their dreams. 


Gladys the beautiful receptionist 
says she sees we are now ina tight 
money era, but judging from the 
way her boy friends have been 
acting, that isn’t much of a change. 

Copy Cus. 
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Dimensioe 
BOOSTS SALES RESULTS FROM ADVERTISING BUDGETS IN 


DELAWARE VALLEY, U.°.A. 


THE GREATER PHILADELPHIA MARKET 


. s % 
PENN SV EV ANIA 


a ro POPULATION da RETAIL SALES 
/ Golan ie Philadelphia area, over Zi OD ote Philadelphia area, over 
ft PA ’ 4 ¥ 4 a \ 
ee ic 4,500,000 persons Sk 4 billion dollars yearly 
a Wn 
~ 
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om es . ‘. aN oe Mag ng ‘. ‘ 
| : gf MANUFACTURING : A A : STABILITY 
y Sha <5. Delaware Valley is : he Se Diversified industry 
wens ee 7teserg World's Greatest In- ans: means steady employ- 


ment, fewer fluctuations 
in labor force... always 
a sure market 


dustrial Area : : bd : a 
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THE GROWTH 
FACTOR 


Capacity and potential for 
dynamic expansion 


Talk about the first four dimensions and Delaware 
Valley’s market potential speaks for itself. Today, 
industry chooses the Valley for $1'% billion worth 
of expansion. 1% million families spend newly- 
boosted incomes. Add the vital ‘5th Dimension” — 
the growth factor—for a future market where adver- 
tising buys more sales for less. As Delaware Valley’s 
prime force, THE PHILADELPHIA INQUIRER 
makes the most of advertising budgets for more 


sales-seeking advertisers month after month. 


The Philadelphia Pnguirer = ff 


Constructively Serving the World's Greatest Industrial Area 


Lae 


Exclusive Advertising Representatives: ROBERT T. DEVLIN, JR., 342 Madison Ave., N.Y.C., Murray Hill 2-5838; EDWARD J. LYNCH, 20 N. Wacker Drive, Chicago, Andover 3-6270; GEORGE S$. DIX, 
Penobscot Bidg., Detroit, Woodward 5-7260. West Coast Representatives: FITZPATRICK & CHAMBERLIN, 155 Montgomery St., San Francisco, Garfield 1-7946 * 1127 Wilshire Boulevard, Los Angeles, Michigan 0259 
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New Medium Gets 
to School Students 
on Their Text Books 


BurraLo, May 19—A new me- 
dium for national or regional ad- 
vertisers has been introduced here 


by Colad Co. 
The medium, Plasticoat book 
covers, has been tested for the 


past three years in most of the 
nation’s 1,800 colleges and more 
than 8,000 of its 25,000 high schools 
with unusual success, Wilton J.) 
Lutwack, founder and president 
of Colad, says. 

The first national advertiser to| 
try the medium was P. Lorillard. 
Co. for Old Gold cigarets. Lorillard 
has used the new advertising facil- | 
ity consistently for the past three! 
years. 

Other advertisers using the book 
covers to reach college and high 
school students include Wildroot 
Co., Standard Oil of California, 
Coca-Cola bottlers, Bond Clothing 
Stores, Frederick Post Co. and 
Seven-Up bottlers. 


ws Regional advertisers include 
automobile agencies, bakeries, 
banks, camps, department and 


specialty stores, drug stores, dry | 
cleaning establishments, food! 
stores, insurance agencies, jewel-| 
ers, laundries, newspapers, res-| 
taurants and school suppliers. 

The Mutual Buying Syndicate 
and Associated Merchandising 
Corp. have recommended the Col- 
ad covers to their members. 

There is “no practical method of 
checking circulation,’ Mr. Lut- 
wack said, but “we have received 
tremendous demands from schools 
for these covers although they 
have never been advertised.” 

The covers, sold through campus 
bookstores in colleges or through 
student councils in the high 
schools, bear the colors, name, in- 


Three Publishers 


turned down this 


Advertising Classic 


because its small size seemed to prom- 
ise no profit! But Claude Hopkins, 
who wrote it, is still one of Advertis- 
ing’s legendary success stories. In it, 
he offers so many sound and valuable 
profit-making discoveries that famed 
researcher Alfred Politz believed it 
should be re-published anyway, and 
guaranteed the costa of its re-issue. 


In “SCIENTIFIC ADVERTISING,” 
Hopkins summarized basic principles 
of advertising derived from his own 
enormous copy-testing experience. Its 
21 chapters are filled with ideas and 
axioms that anyone who plans, writes 
or pays for advertising will be sure to 
find interesting and may well find 
profitable. 


Discount prices on orders: 5 to 9 
copies, 10% off... 10 to 24 copies, 
15% off... 24 to 49 copies, 20% off 
. . « 50 or more copies, 25% off. 


GO AHEAD—CLIP IT AND MAIL IT! 


Moore Publishing Co., 
Book Division 42 
48 West 38 St., New York 18, N. Y. 


SEND ....ccccscecee COPIES 


“SCIENTIFIC ADVERTISING” 
@ $2.00 () Check [] Money Order 


ADDRESS TO: 


‘a The 


NEW MEDIUM—These plastic coated book covers bear the insignia, colors and other 

college identifying marks on the front and national or regional advertising on the 

back. Made by the Colad Co., Buffalo, they are being sold through campus stores 
and through high school student councils. 


signia and mascot of the school on 
the front, and the advertiser’s mes- 
sage on the back. 


advertisement can be 
printed in the colors of the school 


to which it is being directed, or 


the advertiser can select particu- 
lar colors for the ad regardless 
of the school colors. 

The cover, which will fit 90% 
of all texts now used in colleges 
and high schools, retails for 5¢. 


covers which carry no advertising. 
|Special size covers are also avail- 
|able for medical or law books, Mr. | 
|Lutwack said. The minimum order 
for Plasticoat covers is 250,000. 
There is no way to estimate an 
average cost for the covers, Mr. 
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Salem, Ore.; KTXL-TV, San An- 
gelo, Tex., and Sparton Broadcast- 
ing Co., Cadillac, Mich. 


Elect J. L. Wood President 


Joseph L. Wood, assistant treas- 
urer of Johns-Manville Corp., New 


‘Lutwack explained, because each York, has been elected president 


| advertiser has a different require- | 


ment. Part of the cost is made up 
‘by the sale of the covers to the 


of the Sales Executives Club of 
New York. 

Other officers elected are Will 
A. Foster, v.p. of the cheese di- 


‘schools, however. 
“We have made Plasticoat covers 
for more than two dozen colleges 


added. 


12 TV Stations Join NARTB 


Twelve new television members 
have joined the National Assn. of 
Radio & Television Broadcasters, 
Washington, bringing the number 
of TV members to 165. The new 
members are WEAU-TV, Eau 
|Claire, Wis.; WFTL-TV, Fort 
|Lauderdale, Fla; WNAM-TV, 
/Neenah, Wis.; WNOW-TV, York, 
|Pa.; WTRF-TV, Wheeling, W. Va.; 
/KGEB-TV, Tulsa; KCGB, Minot, 
|N. D.; KIMA-TV, Yakima, Wash.; 


In addition, Colad makes book} KMO-TV, Tacoma; KPIC (TV), 


vision of Borden Co., Ist v.p.; John 
M. Fox, president of Minute Maid 
'Corp., 2nd v.p.; Peter R. Fullam, 


outside of the United States,” he district sales manager of Carolina 


Absorbent Cotton Co., secretary, 
and William F. Arnold, v.p. of Un- 
derwood Corp., treasurer. 


Friel Joins John Budd Co. 


Herbert A. Friel, formerly with 
Food Mart News, Chicago trade 
publication, has joined the Chi- 
cago staff of John Budd Co., pub- 
lishers’ representative. 


Kudner Appoints Hines 


John H. Hines, formerly with 
Batten, Barton, Durstine & Osborn, 
has joined the radio-TV copy staff 
of Kudner Agency, New York. 
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== Housekeeping Inst 
_— = 
a every brand is inves 
aeons in GOOD HOUSE 
E>) the Consumer's G 


spotlights these appliance brands 


Albany Times-Union 
Baltimore American 
Boston Advertiser 
Buffalo Courier-Express 
Chicago Herald-American 
Cincinnati Enquirer 
Cleveland Plain Dealer 
Dallas Times Herald 


12,000,000 women readers are being told this GOOD HOUSEKEEPING 
story through the pages of these American Weekly newspapers: 


Detroit Times 


Miami Herald 


New Orleans Item 


Los Angeles Examiner 


Milwaukee Sentinel 


New York Journal- 
Philadelphia Bulletin 
Pittsburgh Sun-Telegraph 


that have earned this Guaranty 


Portland Oregonian 
San Antonio Light 
San Francisco Examiner 
Seattle Post-Intelligencer 
St. Louis Globe Democrat 
American St. Paul Pioneer Express 


Syracuse Herald-American 


Retailers and Wholesalers: run newspaper adver- 
tising to tie up with this promotion. Feature the display material 
GOOD HOUSEKEEPING supplies for point-of-sale use. Take ad- 
vantage of the great wave of increased interest in guaranteed brands. 


Manufacturers: Many retail stores are already planning 
promotions of appliances with the Guaranty Seal. If your national 
advertising is not generating this kind of retail action, let us tell. 


you more about GOOD HOUSEKEEPING. 


This ad, in THE AMERICAN WEEKLY, 


attention on electrical appli- 


ance brands guaranteed* by GOOD HOUSE- 
KEEPING. It takes readers into the Good 


itute and describes the way 
tigated there before it appears 
KEEPING. It explains why 
uaranty is so important in 


choosing appliances and... 


Washington, D. C. Times-Herald 


For further information on how to take profit- 


able advantage of t 


his influential promotion, write Harry 


Smith, Director of Electrical Appliance Merchandising, 
GOOD HOUSEKEEPING, 57th Street at 8th Avenue, 


New York 19, N. Y. 
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Himmelman Leaves Mactadden 


S. N. Himmelman has resigned 
as v.p. and director of circulation 
of Macfadden Publications, New 
York, to conduct his own business 
aS a magazine and periodical dis- 
tributor in 11 eastern states. Mr. 
Himmelman’s resignation is ef- 
fective June 1, when he becomes 
owner of the reshipping business 
conducted for years by the Inter- 
borough News Co. 


Four Name Walter J. Klein 


Four companies have named 
Walter J. Klein Co., Charlotte, 
N. C., agency. They are Jones Sau- 
sage Co., Raleigh, N. C.; South . 
Carolina National Bank; Tire Dis- BRYAN HOUSTON, formerly executive v.p., 
tributors Inc., Raleigh, and Heilig- has been elected president of Sherman & 
Levine Furniture Co., Raleigh. TV Maravette, New York. Mr. Houston, who 
will be used by all four _ joined S&M in 1950, was previously execu- 

; | tive v.p. for Lennen & Mitchell. 


| 


Brewster Joins Lupton 
= 
Frederick R. Brewster, recently | New Radio-TV Team Formed 
Musician Alfred Howard and 


assistant public relations manager V 1 

of the Pratt & Whitney aircraft writer Norman Gimbel have 
division of United Aircraft Corp., teamed up to form a new radio- 
East Hartford, Conn., has joined television package company, How- 
the staff of John Mather Lupton! ard-Gimbel Radio & Television 
Co., New York agency, as an ac-' Productions, with offices at 200 W. 
count executive. \34th St., New York. 


d r home living. 

Weeteat 72 G Ooup to Also: Muriel Tsvetkoff, man- 
ar ager of the Better Business Bureau 

F ete 50th e at | of San Francisco, on truth and 
nv 7 good taste in advertising; Clyde 

Annual Co ention * Bedell, advertising and merchan- 
San Francisco, May 19—The dising consultant and columnist 
annual convention of the Advertis- for ADVERTISING AGE; Dr. Ernest 
ing Assn. of the West to be held Dichter, president, Institute for 


ij/at the Fairmont Hotel here June) Research in Mass Motivations, and 


21-24 will mark the 50th anniver- Dr. Kenneth McFarland, educa- 
sary of the group. The San Fran- tional consultant and lecturer for 
cisco Advertising Club, host to the | General Motors, “The Zing in Ad-. 
convention, is celebrating its 50th vertising.” 
year, too. 
The speakers’ roster for the Names John Falkner Arndt 
four-day event includes Bruce, The Fielden instrument division | 
Barton, keynote speaker; Dr. Ralph|of Robertshaw-Fulton Controls) 
Canter of the University of Cali-|Co., Philadelphia, has appointed, 
fornia department of psychology,|John Falkner Arndt & Co., Phila-— 
“The Psychological Moment”; Elon | delphia, to handle its first adver-_ 
G. Borton, president of the Adver-|tising and sales promotion cam-_ 
tising Federation of America, on | Paign. 
legislative threats to advertising; | 
Fairfax Cone, head of Foote, Cone Y&R Shifts Hussey 
& Belding, “The New Challenge Robert H. Hussey of Young & 
to Advertising”; Harry Jackson, Rubicam’s Hollywood office has. 
executive v.p., Jackson Furniture | rerial acsign ah ag gel pw 


Co. and director of Pacifica In- | vise the General Electric radio and 


terior Designs, on the new mode of | Ty programs for the agency. 


sure advertisers sell more 
appliances 


When you see this seal 
you can be sure 


The folloning appliances have heen recently adveriived in Good Houveheepine and have curned our Guaremy 


Admiral Refrigerators 
Teles mon 


Radios 

Home F reerers 

flecine Ranges 

Room Aw Condimoners 
Mowture Condioners 
Dehumidiners 


Amats t ood Freezers 

Amefabn Gay Amociation 

Amercan Kuchens Roto- Tray 
Disive avhers 

Apes Wash A-Matc Washer 
Clothes Dryer 
Dish- A Mane Dive ashers 
Floating Roll troners 
Sprrat Dasher Washers 
Home Vacuum Cleaners 
Waste A Matic Dispoven 


Televimon and Radio 
Ben-Hur Freezers 
Catone Gas Ranges 
Casco Steam of Dry tron 


Compact Vacuum Cleaner 
Coolersior t reeren 
Relrigeravors 
Ranges 
Room Aw Condnoners 
Crosley Shetv ador Freezers 
Flectne Ranges 
Auiomat« Disveashers 
food Wave Dupowr 
Shel ador Refrigeracors 
Room Aw Condmoners 
Electr Water Heaters 
Rado 
Televimon 


tquipmens 
Chlorination 


Aw Way Sannizor Vacuum Cleaner 


Bendis Duomaie Washer-Dryer 


Chrysler Aurtemp Aut Condmoning 


Cuthgan Soft W aver Service and 
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THE SOUTH'S 
NO. 1 STATE 


CITY- ZONE CIR. 53,739 


WINSTON-SALEM 


ONE CIR: 33.572 ond 


General Electric Swivel Top 
Vacuum Cleaner 

Gerity Michigan Dishmasier 
Disha asher 


Gitson Relngeraors heaps 
Flecine Ranges Over Miner 
Freezers Ovenceet 
Aut Condmoneny Pacitic- Mercury TV 
Hamilton Gas and Elecine Potmer Coston 


Clothes Dryers Peragon de-frow-u 
Handyhot Portable Elecine 


Clothes Washer Presio Vapor Steam iron 

Delure duvet Deap- Fryer 

Elecine toe Cream Freezer Quectrér Freezers 
Hobart Kuchen Ard bood Preparer Raytheon TV 


KuchenArd Home Dishwasher 
Hoover Vacuum Cleaners 


RCA-Emate Ges & Elecine Renges 
Steam or Dry tron — 


Upright Freezer 


Rlecine Fleer Pekeher Breen Auiomain Warer Heaters 


Dumene 

Dry Iron Ris Blech Angus Rowssere ond 
Horpount Auiomanc Disheashers Rival Steam-O- Moric Seam & Dry iron 

Reng Mat Roussene 

Refrigersion 


Auromatn Clothes Dryen 
Roary troners 
Dehumidifiers Singer Sewing Mechiney 


Jordon Freezer : enced 
Kelvinator Elecine Ranges Tosser 
Elecire Refrigersions ‘Walle Borer 
Home Freezers Wronmene 
Elecine Waver Heaters Minmaner Jumor 
Ga Awiomann Cooter ond Dorp 


Tapper Gas Ranges 
Temco Awiometn Gor Clorher 
Dryer 


Tome Oefroser 


DeVilbiss Vaporizers 
D-F rom-O- Mann 
Domesiic Sewing Machines 
Domumon Aviomauc Deep Fryer 
and Cooter 
Dulane Fryryie Auiomane Deep 
Fryer 
Easy Sprndner Washer 
Clothes Dryer 
Fina Sewing Machines 
Emverprise lee Cream Freerer 
f ures Roto Main Vacuum Cleaner 
fier Queen Vacuum Cleaner 
Florence Gas & Electr Ranges 
Free. Wesiinghouse Sewing 
Machines 
Frigdere Avtomaic Wosher 
Fire mau Dryer 
Flecimc troner 
Elecine Ranges 
Relrigersiors 


608 100 ts Denermen % Goed 
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Women know, the product 
that has it, earns it, 
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P= 
Cimsumes’ 
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New aft produce of att manufacturer tne are sdverined @ 0nd Queremend by Gand 
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THE HOMEMAKERS’ BUREAU OF STANDARDS 
57th Street at Sth Avenue, New York 19, N.Y. 


Univeral ( ofleemarn 

det 9 Vacwum Cleaner 
Vibronege Elecirn Messager 
Victor Quect freezer 

Der omediher 

Room Aw ( ondnoner 
‘Walker Elecire Heung Ped 
Warne Bundor 

Minor 
Welmeh Gas ond Eieci Renger 
Whiripoo! Washer 

Dryer 


Heater 
Voungsiown Kuchens bet Tower 


Onh wocher 
Food Wane Dupowr 


> 


coments GOOD HOUSEKEEPING 


10,650,000 
—6,A74+000" 
readership 


GREENSBORO - 
CITY-ZONE CIR 38.402 


Impression 


with 


WINSTON- 
SALEM 


FIRST 


in city-zone 
circulation! 


FONE CIR. 18.999 on 


~ ; 
0a 
AND you reach an important 
9-county area with 


$2,848 355,055" 


Retail Sales 


WINSTON-SALEM— 
largest N. C. city-zone 
circvlation— SECOND 
LOWEST milline rate! 
Only the JOURNAL & 
SENTINEL cover this 
rich 9-county orea— 
and ore the ONLY 
popers in the South 
offering @ Monthly 
Grocery Inventory — 
on ideol test market. 


ae 
af 
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*N. C. Dept. of Revenve, 1952 Retail Soles 
(Not on Estimate) 


WINSTON-SALEM TWIN CITY 


JOURNAL and SENTINEL 
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Materials Handling Industry Expected 
to Spend $30,000,000 on ‘53 Promotion 


PHILADELPHIA, May 20—Manu-'the entire industry spent approxi-_| 


will find their space allocations 
holding fairly steady during the 
coming year because of growing 
competition within the industry. 
“The industry has grown so fast, 


facturers of materials handling mately $25,000,000 for promotion, Many dealers have little knowledge ps 


equipment are expected to spend 
an estimated $30,000,000 for adver- 
tising and sales promotion during 
the coming year. 

This was revealed by R. T. Wil- 
son, advertising and sales promo- 
tion manager of Baker Raulang Co., 
Cleveland, at the 5th annual Mate- 
rials Handling Exposition here this 
week. Mr. Wilson is chairman of 
the Materials Handling Institute’s 
industry services task committee. 

Last year, Mr. Wilson told AA, 


We produce 
UNITS ond METAL PARTS plus 
IDEAS ond WORKING MODELS 


and this year’s increased expendi- 
ture will go largely for sales and 
visual aids. Between 40% and 50% 
of the fund will be spent on mag- 


of our products,’ Mr. Wilson 


pointed out. “The industry will 
have to spend a great deal of its ™ 


time with its dealers.” 


azine and newspaper space, he said. | 


s “Space expenditures for the in-. 


dustry have reached their peak,” 
Mr. Wilson explained. “If sales 
volume for the industry remains 
the same, space allocations will 
| suffer, not sales promotion funds.” 
|The industry anticipates sales of 
$3 billion during 1953. 

| Consumer publications will be 
| the first to be cut if the industry’s 
sales volume drops, he said. Mem- 


tional copy in consumer publica- 
tions for prestige, stockholder re- 
lations and to attract investment 


capital, Mr. Wilson explained. 
Trade publications, he predicted, 


bers of the industry use institu-| 


3 Name Alport & O'Rourke 


Three companies have appointed 
_Alport & O’Rourke, San Francisco, 


to direct their advertising and pub- ; . 


licity. They are Airborne Flower 
& Freight Traffic Inc., South San 
Francisco; Pascal Chemical Co., 
|Seattle, manufacturer of Breath- 
Easy, and Eoff Electric Co., dis- 
'tributor for Motorola Corp., Port-. 
land, Ore. 


Miss Boccia Heads Metropolis 

Medeleine E. Boccia, until re- 
‘cently executive v.p. of Babee- 
| Tenda Corp., Cleveland, has been 
elected president of Metropolis | 
| Bending Co. and of its two sub- 
sidiaries, Babee-Tenda Corp. and) 
'Fort Massac Chair Co. Donald R. 


RALPH R. DECKER JR., merchandising ad- 
viser with Cecil & Presbrey, New York, has 
joined the public relations department of 


|New York Life Insurance Co., New York, 
|and will supervise all of the company’s 


advertising as well as an expanded mer- 
chandising program for field represento- 
tives. 


Hoag, recently promoted to gener- 
al sales manager, has been elected 
secretary of the companies. 


Big Buyer on her own! 
Earnings and allowances give 
these girls $3,700,000,000 
a year to spend, fancy free. 


Getting gifts galore! 
Birthdays, Christmas, grad- 
uation, hope chest. Gifts she 
nearly always selects herself. 


Ceaching Mom, Dad! 


that young woman 


in her teens 


Power in every field of fam- 


ily buying. She can pick a 
product...switch a brand. 


Here comes the bride! 


More girls wed at 18 than at 
any other age. Is your product 
ontheir shopping lists, for life? 


There’s one best way to 
reach 7.500.000 young 


women in their teens! 


seventeen 
sells! / 


New York * Boston » Chicago » Hollywood « Atlanta 


— 


here today 


an 


here tomorrow 


Seemed 


in poe 
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States Are Backing 
‘Fair Trade, McGuire 
Tells Drug Group 


CINCINNATI, May 19—Recent 
court decisions upholding the fair 
trade laws reflect “Congress’ clear- 
ly expressed intent to restore fair 
trade to full effectiveness through 
the federal McGuire Act,’ John 
A. McGuire, former congressman 
,and author of the act, told the 74th 
annual convention of the Ohio 
State Pharmaceutical Assn. today. 

“The fair trade laws have been 
rolling up an impressive score of 
victories in the courts ever since 
the McGuire Act was passed by 
Congress last summer,” he de- 
clared. 

Two high state courts—in New 
Jersey and California—have up- 
held their state fair trade acts and 
the California state supreme court 
has handed down the first decision 
that the McGuire Act restores the 
effectiveness of that state’s law in 
actions involving interstate com- 
merce, Mr. McGuire said. 


® Two other courts, he noted, in 
Maryland and New York, have 
held that Congress intended the 
McGuire Act to plug the so-called 
Wentling loophole which permitted 
mail order houses and other opera- 
tors to evade fair trade laws by 
selling across state lines. 

“The friends of fair trade can 
;only hope that if and when the 
| U. S. Supreme Court passes judg- 
/'ment upon the McGuire Act, the 
highest court in the land will re- 
flect in its final decision the re- 
affirmation which Congress, the 
| President, state legislatures and 
the lower courts have given to fair 
trade as a social decision made by 
the American public,” Mr. Mc- 
Guire added. 


Niagara NIAA Elects 


John H. Mansfield, secretary of 
Lloyd Mansfield Co., Buffalo, has 
been elected president of the Ni- 
agara Frontier chapter of the Na- 
tional Industrial Advertisers Assn. 
Other officers elected are Arthur 
W. Cowles, v.p., and John R. Owen, 
re-elected secretary-treasurer. 


Joins James Thomas Chirurg 


Paul B. Kinney, formerly on the 
sales promotion staff of the Trum- 
bull Electric department of Gen- 
eral Electric Co., Plainville, Conn., 
has joined the New York office of 
James Thomas Chirurg Co., Bos- 
ton, as associate account manager 
on the Worthington Corp. account. 


TWO Sree 
INTRODUCTORY 
| ISSUES 


|) Would you like us to send the 
|} next two complimentary issues 
| ( of Advertising Age to a business 
_} associate or friend who may not 
| be acquainted with the helpful 
_¢4 AA service? We'll be glad to do 
_) so. Just clip and mail the cou- } 
_) pon to: Circulation Dep’t., Ad- 
vertising Age, 200 E. Illinois St., 
Chicago 11, Illinois. 


ed 


Please mail the next 

2 issues of Ad Age free to: 
Name__ 

Business 

Street__ 


City 


State 


And say | suggested it 
My Name__ 


Address 
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it would have to be invented 


1. KNOW it immediately—see it in a dozen 
ways—get the feel of it all around you. Western 
Living is strikingly different from living in any 
other place in the world—sets up different de- 
mands. And’ the one publication inseparably all- 
tied-up with Western Living and its different de- 
mands is Sunset Magazine. That makes Sunset 
different, too. 


And because Sunset’s editorial pages are ex- 
clusively concerned with Western Living, Sunset 
advertisers also key their messages to Western 
needs. Thus, Sunset editorial and advertising 
pages, alike, are a standard regularly-used ref- 
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at Menlo Park, California, 


the location of Sunset’s administrative and main editorial 
offices—a place to work, of course, but also a place to get 
more enjoyment from Western Living. You are cordially in- 
vited to visit Sunset’s publishing home on any week-day. 


oe 
a 4) 


LANE PUBLISHING COMPANY 


erence...in more than 550,000 Western homes. 


Check those more than a half million families, 
and you’ll find evidence of Sunset’s influence 
everywhere — homes, from Sunset designs... 
meals, from foods and recipes suggested by words 
and pictures in Sunset... garden and household 
equipment, vacation and travel plans, all out of 
Sunset’s editorial and advertising pages. 

Sunset, which has grown with the West since 
1898, understands how Westerners live, knows 
exactly what they’re looking for, is precisely fitted 
to their wants. In fact, if there were no Sunset 
Magazine, it would have to be invented . . . fast. 
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May issue, 252 advertising 


and editorial service pages, 
largest in Sunset’s history. 


Some of the reasons why 
SUNSET is different 


SUNSET MAGAZINE, with one of 
the highest circulations of all maga- 
zines in its area, not only supplies 
broad coverage for the West and 
Hawaii, but also serves the interest of 
readers and advertisers at a local level. 


To better serve climatic and geo- 
graphical variations throughout the 
West, each issue of Sunset is pub- 
lished in three separate editions — 
one for the Northwest (Washington, 
Oregon, and Idaho), one for the Cen- 
tral (Northern California, Nevada, 
and Utah), and one for the South- 
west (Southern California, Arizona, 
and Hawaii), with editorial offices in 
Seattle, Menlo Park, and Los Angeles. 

About 30% of the editorial content 
is changed in each edition so that 
Sunset readers receive specific infor- 
mation in their respective area. 

Sunset advertisers may change copy 
and such elements as dealer listings 
in each edition; also buy space in 
any one or combination of editions. 


Advertising Offices: San Francisco, 
Los Angeles, Seattle, New York, 
Chicago, Detroit, Boston, Atlanta 
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If there were no Sunset Magazine | 
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Super Market Institute—SMI—has officially sponsored BETTER LIVING 


— | since it began, two years ago. In these two years BETTER LIVING’s ch | a 
sk | circulation growth has been record-breaking —from 1,500,000 to more than 2,500,000. 2 cH 7 hes | 
a . . . . = 
This great growth is primary proof of how aggressively the SMI ch —ts | 
membership has sold BETTER LIVING in its stores. ets Eb 
Nearly1,500 successful supermarkets have joined SMI in these past two years ES ctib 
—giving SMI an all-time high membership of over 7,000 markets. Unbeatable tf : 
merchandising common sense is responsible for SMI’s great success. =e ; 
This same selling drive pushes every issue of BETTER LIVING to eho } =e 
steadily growing thousands of SMI customers. The stores that Za - 
distribute BETTER LIVING account for 10.6% of all food store sales | | ( eS a | 
in this country ...a volume equal to that of A & P. | ioe du ie 
SMI is growing. BETTER LIVING is growing. Put the power of both cits Ate oy = CI 
behind your advertising, and your sales will keep on growing. as \ - “15h 2 
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Goes Bedeli a Step Farther 
To the Editor: I was much 
amused by Clyde Bedell’s com- 
ment (AA, May 4) on the Con- 
tinental Illinois Bank ad. 


The Voice 


All you other financial admen— 
can you tie these two mind-shat- 
tering statements? And listen, fel- 
| las—there’s more! This mighty fi- 
/nancial colossus has got commer- 


of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


Reader’s Digest (which carries ad- 
vertising in Canada) recorded a 
“Read Most” score of 24 readers 
per dollar. That was six more than 


vertisements (including four color 
pages) run in the Digest in the 
stitutionally, is two and a half Preceding 12 months. 

billion of nothin’. Of course you, Eric P. BLENKARN, 
make a dime here and there using Director and Creative Chief, 

_ other folks’ money to earn more) Harold F. Stanfield Ltd., To- 

| than you pay them for its use, but) ronto. 


The headline, “You can count | cial, trust, savings, bond, and for- otherwise you’re just a caretaker. | 


on the Continental Illinois Bank,” eign departments (but I'll bet no- 


To get back, now...Mr. Bedell ° ° ° 


is certainly a whooperoo, and the customers’ lounge and coffee bar). goes great guns as far as he goes, 


subheads: 


“Not only... for the | Not only that, but they’ve got 3,000 ,but he doesn’t go far enough. I’'m| Has an Answer to Zenith’s 


usual services—But Also...for a|employes (frankly, I don’t want surprised it didn’t occur to him Transistor Problem 


wide range of unusual services...” | 


They really belt it high, wide, and 
ghastly, don’t they. 


IF YOUR ADS ARE SET BY OTHERS 
But that special one with the “mail 


order touch” we feel, belongs to us 
JAY P for se many reasons that you'll have 
* to see our FREE samples to know. 


WALK advertising typography 
11 E. HUBBARD ST + MO 4-6134 « CHICAGO 11 


near that many people pawing over 
my dough), and they’ve got two 
and a half billion dollars of re- 
sources. 

Now listen, Mr. Continental IIlli- 


rest of the repositories for pelf; 


another long list labeled Resources. 
And they always add up the same. 
So what you’ve actually got, in- 


ADofA MERCHANDISING SERVICES 
help assure the success of your 
Sales Promotion Campaigns 


This organization takes over and handles any or all of 


the myriad details 


mailings, missionary sales, 


point-of-sale installations, etc.—all of the “‘little 
things” that make for the integrated, complete campaign. 


Just phone or write our nearest office to get the 


complete story as it applies 


Advertising Distributors of America, Inc. 


NEW YORK 17 
400 Madison Ave. MUrray Hill 8-6500 
CHICAGO 5 
624 S. Michigan Ave. HArrison 7-0678 
DETROIT 26 
834 Bagley Ave. WOodward 2-1174 


PHILADELPHIA 47 
N. E. Cor. Broad & Washington Ave. 
HOward 8-9610 


PITTSBURGH 22 
243 First Ave. GRant 1-1100 
SAN FRANCISCO 3 
809 Mission St. GArfield 1-1066 
LOS ANGELES 15 
1227 S. Olive St. PRospect 3064 


CANADA: TORONTO, ONT. 
1158-64 Dundas St., W. lokeside 2017 


to YOUR business. 


Serving some of the leading 
manufacturers throughout 
the United States and Canada 


you’ve got a long list of items la- | 
beled Liabilities, and you’ve got|of good old Continental Illinois— jected when worn today.’” 


| that an institution, like a school-| To the Editor: Your article in 


boy, is judged by the face it pre- | the April 20 issue of ADVERTISING | 


sents. And if the schoolboy’s face | Ace headed, “Zenith Cancels April 
_is stupid, chances are his school- Debut Plans for Transistor Hear- 
mates and the public are pretty ing Aid” caught our eye, especial- 


nois, unless you’ve changed policy | quick gonna get the idea he ain’t ly since the article goes on to say: 
recently you’re just like all the the kind of kid they wanna trust |“He attributed the failure of the 


| with too much responsibility. Like- transistor models to ‘the high hu- 
wise, if a bank (even one the size midity to which they were sub- 


rah! rah!) persists in presenting) You will be interested to learn 
ads for public perusal that have all that on April 13, Bruce A. Coffin, 
the charm and clarity of a busted president of CBS-Hytron, a divi- 
bottle of old olive pits, you some- sion of Columbia Broadcasting 
how get the impression that the | System, Danvers, Mass., announced 
boys behind the mahogany could “a new hermetically sealed junc- 
use a few more marbles in their tion transistor.” Continuing this 
beanies...and not peewees. ‘announcement, Mr. Coffin said: 

Come to think of it, I know a “The surfaces of junction transis- 
guy (he doesn’t speak to me any|tors, commonly used in electronic 
more) who is a director of Con-| hearing aids, are extremely sensi- 


the average of all automobile ad-| 
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hearing aid has been removed by 
CBS-Hytron’s hermetically sealed 
junction transistor. 
E. F. WILLIs, 
Vice-President, Bennett, Wal- 
ther & Menadier Inc., Boston. 


‘Times-Herald’ Takes Issue; 
It's an All-Day Paper 

To the Editor: A gross mis- 
|statement about the Washington 
_Times-Herald was made by the 
| Washington Daily News in its full- 
|page advertisement in the May 4 
‘issue of ADVERTISING AGE. 

I refer to the following para- 
graph which appeared in the 
Washington Daily News ad: 

“With the death of The Wash- 
ington Times-Herald’s afternoon 
editions (last recorded circulation: 
66,400 copies), we believe it more 
important than ever to re-empha- 
size to buyers of newspaper space 
in Washington that the two even- 
ing publications, The Washington 
Daily News and The Washington 
Evening Star—together give a 92.7 
per cent coverage of families liv- 
ing in the Primary Washington 
Market.” 

The reference to “the death of 
the Washington Times-Herald’s 
_afternoon editions” is absolutely 
|false because we have editions at 
| 3:46 p.m. and 5:45 p.m. in the 


tinental Illinois. Maybe if I sent 
him 2 few of those big agate shoot- 
ers we used to use back in the! 


tive to moisture. For dependable | afternoon—and the Times-Herald 
/operation, these transistors must continues to be the only all-day 


be completely moisture-proofed. 


good old days, he might get the! 
idea and do something about it. 
WELLES IRWIN PRICE, 

Genoa, III. 


| “Recognizing this, CBS-Hytron 
offers the first hermetically sealed 
| junction transistors. Each unit is 
| uniquely sealed in a metal case... 
/moisture-proof, contamination- 
* a ” 

tron’s new design overcomes the 


Sees a Trend in Long Co 
9 oy disadvantages of previous junction 


To the Editor: That’s a gem in 
The Creative Man’s Corner of} 
April 27 AA. In his eminently jus- 


tifiable commendation of Ford’s|: - 
“Worth More... _istors are capable. 


and Why” adver- | , 
tisement, we here at the Stanfield | We would say that the flaw in 


agency feel that what he has really 
discovered is not just a single ex- 


transistors, molded in plastic cases, | 
| and makes possible the dependable | 
| performance of which these trans- | 


the transistors which has stopped | 
plans of the new Zenith transistor | 


/newspaper in the nation’s capital 
| —available to readers afternoon or 
| morning. 

| In its efforts to re-emphasize the 
‘importance of evening circulation 
the Washington Daily News glossed 


_proof and light-proof. CBS-Hy- over the fact that 88% of their 


net press run has a press time be- 
fore 1 p.m. and this, I believe, 
makes it little more than a warmed 
over version of a morning news- 
paper. Perhaps it’s a misnomer 


| for the Daily News to associate the 


word “evening” with its publish- 
ing cycle. 
Actually there has been a great- 


cellent example of selling in | 


print, but an evidence of a trend. | 

There seems to be re-emerging | 
a fundamental which has often 
been dimmed by the brilliance of. 
layout, overshadowed by the psue- 
do-cleverness of coined words, | 
tinged, and often tainted, by sex, 
and pushed into the timid realm | 
of fear that readers won’t read 
long copy. It is the principle which 
his comment pin-points when he 
observes that “advertising has, as | 
its principal purpose, the commu- | 
nication of a selling idea.” 

Among recent examples of long 
and (we believe) believable copy 


This is a LO-N-G Advertisement 


(but if you drive an automobile, 
it's well worth 
56 seconds of your time) 


Wherere: you » v ” 


Pre idee! onrwer im the high om) at mates 


communicating a complete selling 
idea is the enclosed series of ad- 
vertisements run in Canadian peri- 
odicals by another automobile ad- 
vertiser—The Austin Motor (Ca- 
nada) Ltd. Incidentally, this series 
pre-dated the Ford effort. As you 
will note, they went whole hog in 
'giving primacy to the selling mes- 
‘sage. Rather than discouraging 
‘reader traffic, they gained sub- 
stantially. The first Starch, cov- 
jering the insertion 


presence 


* 


_Meastin “If we use so much white 
space, why not run it where 


it doesn’t cost so much?” : : a 
Daisey and Sundown 


in January R ted nationally by O'Mara & Ormsbee, Inc. 


NEWARK, NEW JERSEY 
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er percentage increase in morning 
circulation than afternoon’ in 
Washington from 1939, the first 
year of publication of the all-day 
Times-Herald, to 1952. 

The primary Washington mar- 
ket, according to the U. S. Census 
Bureau and the Washington Board 
of Trade, comprises the District of 
Columbia, Montgomery and Prince 
Georges Counties in Maryland; Al- 
exandria City, Arlington and Fair- 
fax Counties in Virginia. This is 
the official metropolitan area. 

The Washington Daily News may 
have tried to give the impression 
that this was the area they re- 
ferred to as “primary” but actual- 
ly they left out the largest part of 
Montgomery and Prince Georges 
Counties and all of Fairfax County 
in the area they designated “pri- 
mary.” 

Furthermore the Washington 
Daily News stated that together 
with the Evening Star they “give 
a 92.7% coverage of families liv- 


ing in the Primary Washington | 


Market.” 

According to the 1950 U. S. Cen- 
sus there are 405,108 households in 
the metropolitan area of Washing- 
ton. The Evening Star’s circulation 
is 219,351 in that area, according 
to their last official audit report. 
The Washington Daily News cir- 
culation in that area, according to 
the last official audit report is only 
147,919. Even by adding the cir- 
culation of both papers together, 
with no allowance for duplication, 
the combined total is short of the 
92.7% coverage claimed by the 
Daily News. But if we deduct the 
large portion of the Daily News 
circulation which is over- 
lapped by the Evening’ Star 
(a reliable survey reveals the dup- 
lication is as high as 50%) the al- 
most saturation coverage claimed 
by the Daily News for this two pa- 
per combination becomes slightly 
ridiculous. 

GEORGE R. TITUs, 

Assistant Advertising Mana- 

ger, Washington Times-Her- 

ald Inc., Washington, D.C. 


Advertising Indicted 

To the Editor: In stating that 
the manuscript “Economic As- 
pects of Advertising’ (AA, April 
27) is a “patently inept piece of 
work” ADVERTISING AGE _ brings 
comfort to those who do place the 
making of a buck ahead of respon- 
sibility to country. Certainly AA 
must know that the majority of 
advertising agencies don’t give a 
tinker’s dam for posterity unless it 
is personally theirs and measurable 
in dollars? And nothing short of 


law will hold back any type of art 
and copy toward this end. 

For 18 years I have used every 
conceivable approach in an effort 
to impress upon advertising men 
that ad art of fine art quality 
which retained all merchandising 
power would not only sell more 
products but would contribute to 
the cultural welfare of our nation 
as well...without costing a dime 
more. For 18 years I have gotten 
nowhere... 

American advertising is indicted 
by its own art and copy which is 
predominantly psychotic in the 
first, and polite sideshow hawk in 
the second. It is a downright shame 
that such a terrific form of cultural 
communication should be in the 
hands of so many irresponsible and 
utterly selfish people. I include the 
publisher and editor of ADVERTIS- 
ING AGE among them. 

DALE NICHOLS, 
Tucson, Ariz. 


SE SEE 


Circulation | 
457,930 Weekdays |) | 
559,134 Sundays \{) 


ABC figures 
September 30,1952 


Eastern Offices: 110 E 42nd St., New Yo 


oo 
SOLD on The News 


DMB... Detroit Means Business...and The News 
“fashions” its direction. 


Detroit stores know that The News, with the most interesting woman’s 
features, has the most women readers. To sell them fashions, these 
stores put practically as much women’s wear linage in The 


News as in both other Detroit newspapers combined. 


11952 Women’s Wear Linage: - a 
The News 3,900,021 Times 1,403,695 Free’Press 2,887,761 


Feminine favoritism? No. Detroit stores know The News, with its 
more complete news and sports coverage, has the most MEN readers 


as well. They give The News most of their men’s wear linage, too. 


1952 Men’s Wear Linage: ; — 
The News 1,588,166 Times 733,115 Free Press 1,257,604 


Whatever the sex appeal of YOUR product, fashion your sales 
pattern after the choice of on-the-spot advertisers and use The News 


to sell most effectively and most economically. 


The Detroit News 


THE HOME NEWSPAPER 
owners and operators of radio stations WWJ, WWJ-FM, WWJ-TV 
rk 17—under management of A. H. KUCH © Western Offices: JOHN E. LUTZ CO., Tribune Tower, Chicago 
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You Ought to Know e « Robert D. Levitt 


“The progress made by The 
American Weekly since it ap- 
peared in its new dress and format 
has been so rapid and so dramat- 
ic,” said William Randolph Hearst 
Jr. last week, “that it is appropri- 
ate on its first anniversary to ac- 
knowledge formally what all of us 
have known: that Robert D. Levitt 
has actually been running the 
show since the beginning of the 
Weekly’s new program even 
though I had the title of pub- 
lisher.” 

The announcement of Mr. Lev- 
itt’s formal promotion from asso- 
ciate publisher to publisher of the 
Weekly and Puck—The Comic 
Weekly came 21 years after he 
broke into the newspaper business 
as a $25-a-week reporter for the 
New York Journal-American. And 
he became a reporter as an indirect 
result of being bounced out of 
three colleges. 


s Bob was 16 when he graduated 
from Boys High, Brooklyn, and 
“suddenly discovered that I was 
‘collegiate.’”’ He enrolled at New 
York U. and flunked out. He tried 
again at Lehigh and was there 
about two weeks when the univer- 
sity found out about his NYU rec- 
ord, “a detail I had neglected to 
tell them.” It took Moravian Theo- 
logical Seminary only a week “to 
decide I wasn’t a fit citizen.” 

Bob Levitt packed his bags once 
more, this time bound for Seth 
Low Junior College, where he 
snapped out of “my general inat- 
tentiveness” and passed all his 
subjects with high grades in his 
first semester. Then he transferred 
to Rollins College in Florida, 
where he got his degree in 1931. It 
was at Rollins that he roomed with 
a brother of Burris Jenkins, the) 
longtime Hearst cartoonist. Jen- 
kins’ brother planned entering the 
newspaper field, and Bob got the 
itch from him. 


® Back in New York, he was hired 


Journal-American, spending six 
years as a reporter, rewrite man 
and writing a column called “Cab- 
bages and Kings” for the paper’s 
Brooklyn section. 

“In 1938,” recalled Mr. Levitt, “I 
looked around and saw I’d get no- 
where on the editorial side. There 
were too many smart lads ahead 
of me, so I decided to get out. 
About that time Leo McGivena had 


The Febulous Southwest 


NATION'S LARGEST TRADE THReiTORY 


EL PASO 


Metropolitan Area 
(El Paso County) 
Population 224,000 
Families 53,800 
Circulation 59,711 
Coverage Ratio Over 100% 


CITY ZONE & RTZ 


24 counties of West Texas 
and New Mexico 


Population 555,200 

Families 142,900 

Circulation 84,896 
Coverage Ratio 59.2% 


An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howord Newspaper 
Evening 


TWO Separate Newspapers 
30 Line BUYS BOTH! | 


started his own advertising agency, 
with the Journal-American one of 
his accounts. McGivena wanted a 
guy on the Journal who'd be liai- 
son. 

“I knew nothing of advertising 
or promotion, but I got the job. 
/I asked McGivena, ‘How do I learn 
promotion?’ McGivena said, ‘Get 
_yourself a few trade books, like 
ADVERTISING AGE; you’ll find tech- 
nical expressions in them like mil- 
line rate, rate per thousand. Mem- 
orize them and sprinkle them in 
| your conversation and you’ll be as 
good as any promotion man in the 
business.’ 


s “McGivena was pretty much 
right about that,” continued Mr. 
Levitt. “Promotion wasn’t tough, 
the guys in it just liked to keep 


| the club small. 7c fundarnental 
‘problem in prom: ‘on is telling a 
|Story. What dif: :ence does it 
make if you’re te! 1g the story of 
a Maypole dance «r the merits of 
a newspaper? Furdamentally, the 
things that make « good reporter 
will make a competent man in any 
part of the publishing business. 

“Anyway, McGivena_ resigned 
the account later, and I automat- 
ically became advertising promo- 
tion manager.” 

By 1939, Mr. Levitt was promo- 
tion director of the Journal. By 
the time he went into the Army 
in 1942 he was assistant to the cir- 
culation director of Hearst News- 
papers. After the war, he became 
general manager of promotion for 
the Weekly, Puck and Pictorial 
Review. 


® Then, in 1948, he was named 
director of Hearst Promotion En- 


J 
| 


Robert D. Levitt 


terprises, a post in which he coor- 
dinated all promotion of Hearst 
newspapers and magazines. In Oc- 
tober, 1951, he was tapped for the 
job of associate publisher of the 
Weekly. 

As a publisher, Mr. Levitt is 
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convinced the best training for the 
job is to be had on the editorial 
side—“that’s the product you’re 
selling, after all.”” But he doesn’t 
hold with the idea that a circula- 
tion man, for instance, must re- 
main in that field. He encourages 
his people to switch around. 
“There are no restrictions on any- 
one making a pitch for a job in 
another department,” he said. 


s Mr. Levitt believes in a free- 
wheeling weekly meeting for his 
top people. “It builds espirit de 
corps; everyone gets familiar with 
how his function fits into the over- 
all operation; it breaks down the 
traditional antipathies, for exam- 
ple, as between editorial and cir- 
culation; it cuts internal correspon- 
dence by about 75%, and it keeps 
operational crises from developing 
very far.” 

He believes the most important 


all are in the TOP sales group. 


You can go into any city or town 
dealers who are doing the lion’s 


their area, and you will find every one of them is a reader 


of Electrical Dealer. 


You make more sales through Electrical Dealer because 


of them. 


Electrical Dealer reaches the big-volume dealers — 29,000 
% OF STORES % OF SALES 
And don’t forget — Electrical Dealer reaches two other 
| groups vitally important to your sales — distributors and EXCELLENT 14% 
distributor salesmen. Almost 9,000 distributor salesmen 83% 
are now receiving Electrical Dealer at their homes. And GOOD 29.5% 
their bosses are getting the same magazine at their offices. 
, . ; POOR 56.5% 17% 
You should know how Electrical Dealer is helping these 


Electrical Dealer reaches the TOP dealers. 


The two dealers pictured here are typical of the type of 
appliance-radio-TV dealers who are regular readers of 
Electrical Dealer. All of our readers, of course, are not 
in the million and half million dollar sales groups. But they 


three sales groups to get more business. You can turn our 


ELECTRICAL DEALER 


in the U. S., pick out the 
share of the business in 


Dealers like these 
make more sales 


that’s why... ELECTRICAL DEALER MAKES 
MORE SALES FOR YOU 


by Amster Spiro, city editor of the | | 


efforts into a sales advantage for yourself. Ask one of 
our representatives to give you the complete story. 
The Haywood Publishing Co., 22 East Huron St., Chicago 
11, Illinois. 


Remember this Chart — 


Electricai Dealer's circulation is concentrated where 83% of 
the sales are made 


43.5% OF THE DEALERS 
DO 83% OF THE BUSINESS 
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single function of a publisher “is 
to keep the various department 
heads in close coordination with | 
each other. It helps to have been | 
in each guy’s job. I’ve been in) 
most, or have worked closely with 
virtually every department. So I} 
know what I’m talking about, and 
more important, the guys know 
that I know.” 


® He thinks the Weekly “shapes 
up surprisingly well” after a year 
in its new dress. 

“I had been told that a publica- | 
tion that had slipped as much as_| 
the Weekly had between 1950, its | 
high point, and early 1952, couldn’t | 
be revived in a hurry. I was cau- 


as if it will be even better.” 

The Weekly has, since last May, 
added the St. Louis Globe-Demo- 
crat and the Dallas Times Herald, 
for a total of 24 papers. New ad- 
vertisers and advertisers who have 
returned to its pages include such 
accounts as Procter & Gamble, 
Libby, McNeill & Libby, Lever 
Bros., Electric Auto-Lite and Gen- 
eral Foods. 


s Mr. Levitt is gratified that the 


'changed format and flavor of the 


Weekly have brought quick accep- 
tance from advertisers and news- 
paper publishers. “Forty newspa- 


Weekly,” he said. “For various rea- 


| William Randolph Hearst Jr. 
last week ticked off a few more 
accomplishments of the new 
Weekly under Mr. Levitt’s direc- 
tion: six Freedom Foundation 
awards; readership surveys show 
“substantially” increased attention 
to the magazine among both men | 
and women; advertisers report 
“greatly increased” responsiveness; 
distributing papers are “enthusias- 
tic” about the Weekly’s “strong 
local influence.” 

| “With such a remarkable list of | 
' achievements in so short a time,” | 
| said Mr. Hearst, “it is no wonder | 
that I can happily and confidently | 


| itt as publisher.” 


, ° : % | 
tioned against expecting to accom- sons we could only take on two. Geren Joins Louis Block 


plish too much too quickly. But | Others were in territories that con- | 


the first quarter of 1953 shows 


flicted with our present distribu- 


Myron Geren, formerly with 
Weiss & Geller, New York, has 


our ad revenue more than 48% | tion, or were in markets too small | joined Louis Block Advertising 


better than the same period last | for us to consider with our pattern | 
year, and the second quarter looks | 


of operation.” 


| executive. 


| 


general manager of WPIX, New York. He 
succeeds G. Bennett Larson, who has re- 
| signed to become head of KDYL and KDYL- 
TV, Salt Lake City. Mr. Thrower formerly 
was v.p. in charge of sales for CBS Tele- 
| vision and prior to that was v.p. in charge 


Agency, Chicago, as an account of television sales for American Broadcast- 


ing Co. 


Electrical Dealer. 


Don’t let this picture fool you. This outdoor display 
is all a part of the intelligently planned merchan- 
dising that has enabled The Light Company, South 
Bend, Indiana, to increase business from $135,000 
to nearly a half million dollars a year. Mr. Herman 
Light is typical of the type of dealer who reads 


This is where Mr. Wallace Johnston, new president 
of NARDA, is doing about a million dollars a year 
business on appliances, radio and TV in Memphis, 
Tenn. He and his salesmen are regular readers of 
Electrical Dealer. 


WALLACE JOHNSTON [ae 


ro ’ — — es 


oa 


\ 


23 


§ | Airline Appoints Tyndall 


Tyndall Associates, New York, 
has been named public relations 
counsel to Resort Airlines Inc., 
New York. Formerly public rela- 
tions counsel to National Airlines, 
Tyndall is terminating its rela- 
tionship with National effective 
June 6. 


Aldon Rug Names S. R. Leon 


Aldon Rug Mills Inc., New York, 
has named S. R. Leon Co., New 
York, to direct advertising and 
merchandising for its Fruit of the 
Loom cotton scatter rugs, a new 
line. Initial promotion will begin 
in the fall. 


West to KCBS, San Francisco 


Alex West, formerly radio-tele- 
vision director with Rhoades & 
Davis, San Francisco agency, has 
joined KCBS, San Francisco, as 
assistant to the sales manager. 


Knox Reeves Names Wheaton 

David H. Wheaton has been ap- 
pointed manager of the merchan- 
dising promotion department of 
Knox Reeves Advertising, Minnea- 
polis. 


is significant, 


too! 


.. . and words 

aren’t sales copy 

until they're set 

to be read. 

Here at Poole Bros, 

we deal daily 

with those subtleties 

in ad composition 

which set words a-sparkle 
and lure the eye. 

We use white space 

as the jeweler uses 

cut diamonds .. . 

not by chance 

but to enhance your words. 
All this adds up to 


lower final costs 


because of 

fewer revisions, 

plus savings in your time. 
So for ad composition 

call WAbash 2-6800 
Agency Ad Composition 
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INCREASE 
of The Elks Magazine 
in 1952 over 1951 


is GREATER 
than any of the 11 other 
LEADING 
MONTHLY 
MAGAZINES 


in the fraternal, outdoor and 
general groups 
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‘Hub Hosiery Uses 
Research for Drive 
on Bobby-Sox Market 


| 

| 

| 
LOWELL, Mass., May 19—Five | 

months after it signed a research 

firm to conduct a survey of teen- | 
age footwear fashion trends, Hub | 
Hosiery Mills is going into the) 
‘bobby-sox market with its find- | 
| ings. 

Last December (AA, Dec. 15, 
52), Hub ordered Gilbert Youth 
|Research Organization, New York, 
‘to find out “what styles, colors, 
/weaves; weights, lengths and 
prices high school and college stu- 
dents will want in socks for the 
fall of '53.” Now the youth-ori- 
‘ented sock manufacturer has an- 
‘nounced a complete promotion 
| baged on the survey. 
| Included in the drive will be 
full pages in Seventeen, counter 
and window displays, tested sell- | 
ing sentences for dealer clerks, a 
newspaper tie-in advertising mat 
service and a nine-point plan to 
guide retailers in capitalizing on 
the promotion. 

The whole campaign will be 
|pitched to the slogan, “Campus 
_Tested—Campus Approved Socks.” 
| Silton Bros. Inc., Boston, con- 
‘ceived the plan and is handling 
_the promotion. 
| 


Gibbons Leaves Caloric Stove 
| Tom Gibbons, director of mar- 
| keting for Caloric Stove Corp., 
| Philadelphia, has resigned from the 
company. His future plans have 
not been disclosed. 


Bozell Promotes Adams 

| Wayne Adams, who has been 
‘with Bozell & Jacobs, New York, 
‘since 1949, has been promoted to 
'news director of the agency. 
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Advertising Age, May 25, 1953 


Getting Personal 


John H. Thompson, manager of news and public affairs for NBC’s 
San Francisco outlet, KNBC, has received the 1952 Better Under- 
standing Award from the English Speaking Union of the U.S... 
Raybestos-Manhattan’s president, J. F. D. Rohrbach, was chosen 
from the alumni of his decade at New York University as one of 
three recipients of the John T. Madden Memorial award, made an- 
nually for “outstanding achievement in business, industry or pro- 
fessional life.” .. 


William Tobey, v.p. and sales promotion director of Abraham & 
Straus department store, has been named to honorary membership 
in the Long Island University chapter of Eta Mu Pi, national retail- 
ing honor fraternity. . . 


Paul Smith, v.p. of Calkins & Holden, Carlock, McClinton & 
Smith, has been named coordinator of activities for the Civil Air 
Patrol and Civilian Defense in the greater New York area, as well 
as assistant coordinator for the state... 


Don Belding, Foote, Cone & Belding, will head the publicity com- 
mittee for all media for the 1953 campaign of the Los Angeles Com- 
munity Chest. John L. Dryer, also of the agency, has been named 
assistant campaign publicity chairman. Heading the creative copy 
committee for the campaign will be Douglas Meservey, J. Walter 
Thompson Co., with others on the committee being Charles Coleman, 
Buchanan & Co.; Ken Striker, McCann-Erickson; and Charles Warn- 
er, Philip J. Meany Co. Elwood J. Robinson, Elwood J. Robinson 
agency, is head of the year-around citizens public information com- 
mittee. .. 


ANNIVERSARY—Pres dent Chirurg of James Thomas Chirurg Co., New York, presents 

a ten-year certificate to Ruth S. Holtgrieve, assistant treasurer, at a party celebrating 

the agency’s 20th anniversary. Howard G. Sawyer, v.p. (right), holds his 20-year 
memento. 


Doctor of Laws degrees will be presented by the University of 
Wisconsin on June 19 to Mrs. Helen Rogers Reid, president of the 
New York Herald Tribune, and David Clark Everest, board chair- 
man of Marathon Corp... 


Sidney A. (Sam) Perkins, owner of the Daily Olympian, Olympia, 
Wash., and the Bellingham Herald, celebrated his 88th birthday 
by being acclaimed Kiwanis Citizen of the Week in Tacoma, where 
he lives. Mr. Perkins, a political figure in the McKinley era, is 
president of the Alaska-Mexican Transportation Co... 

A brass scroll mounted on a walnut shield, signifying the April 
service award of Milwaukee Aerie 0137 of the Eagles Club, was 
presented to Robert W. Maercklein of Maercklein-Nelson, Milwau- 
kee agency. An active volunteer worker for numerous service or- 
ganizations, Mr. Maercklein was cited for his work in the St. Luke’s 
Hospital drive, YMCA drive and others. .. 


TELEVISION 

WKZO-TY, Channel 3, is the Official Basic CBS 
Television Outlet for Kalamazoo-Grand Rapids 
~~ America’s 25th television market! There are 
more television homes in the WKZO-TV cover- 
age area than there are in Houston, New Orleans, 
Seattle or Denver, which rank 14th, 16th, 19th 
and 25th respectively, in population. And how 
WKZO-TY dominates this two-billion-dollar 
market! March 1953 Videodex Report credits 
WKZO-TY with 140.7% more afternoon viewers 
than the next station — 153.2% more evening 
viewers! 


The Fetzer Stations offer wonderful radio values, 
too — WKZO, Kalamazoo, and WJEF, Grand 
Rapids. The February 1952 Pulse shows WKZO 
gets more listeners — morning, noon and night 
— than all other stations combined! For Total 
Rated Time Periods (Feb.-Mar. 1952 Hoopers) 
WJEF gets 15.4% more listeners than its near- 
est competition. Use both WKZO and WJEF, 
and you get 62.6% more listeners than the next- 
best two-station combination in Kalamazoo and 
Grand Rapids — yet actually pay less money for 
the bargain! 


Get the whole Fetzer radio and television story. 
Ask Avery-Knodel, or write direct. 


*Cornelius Warmerdam of the San Francisco Olympic Club set this world’s record on May 23, 1942. 


fepam GRAND R 


orn Suan cere Oe eae are 


ft nears” 


ALL THREE OWNED AND OPERATED BY 


FETZER BROADCASTING COMPANY 
AVERY-KNODEL, INC., EXCLUSIVE NATIONAL REPRESENTATIVES 


os Pg aE 


Frederick C. Miller, president of Miller Brewing Co., will receive 
a diploma of distinctive civic service in June from Mount Mary 
College, Milwaukee, in recognition of the stimulus he has given 
to recreation and sports in his home community... | 


Lois E. Green, copywriter at Dan B. Miner Co., Los Angeles, 
is engaged to Peter H. Stephenson, news director and member of : 
the special events staff of Patroon Broadcasting Co., owner of 
WPTR, Albany... 


Jane Stretch, co-publisher of the Camden Courier-Post, who 
recently returned from a European trip, was one of three women 
to receive citations from the Philadelphia alumnae chapter of 
Theta Sigma Phi, national journalism sorority. The others were 
Constance Dallas, a Philadelphia city council woman, and Mrs. Ada 
C. Rose, managing editor of Curtis Publishing Co.’s Jack and Jill... 

When WIP staff member John Wilcox asked for blood donors 
for his little daughter Kim, everyone on the staff of the Philadelphia 
station responded. The baby is now in an incubator at Pennsylvania 
Hospital. .. 


Col. Willard T. Chevalier, executive v.p. of McGraw-Hill Publish- 
ing Co., has been awarded the American Standards Assn.’s certif- 
icate of service for leadership in the national standardization move- 
ment. Announcement of the award was made by Roger E. Gay, ASA 
president and president of Bristol Brass Corp., at a dinner meeting 
of the ASA board at Detroit... 


Herschel V. Jenkins, publisher of the Morning News, Savannah, 
Ga., has accepted the job of chairman of the Community Chest 
division of the United Community Services in Savannah... 
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Distribution Made Easy | ; 


Less than 300 store units out of 1,300 in the market—do 95% of 
total grocery volume. Where else in all America can you find so 
inviting a market opportunity—a great, metropolitan area so 
quickly approachable, so easy to merchandise, so unified in its 
buying habits, so economical of your selling costs! 


Powerful Concentrated Outlets 


Four aggressive chains—heavy Star advertisers—with 125 units, 
do 65% of dollar volume. 150 fast-moving, brand-conscious in- 
dependents do another 30%. Thus, 275 store units do 95%. 
Time-consuming expensive detailing not necessary. These stores 
go in a big way for products advertised in The Star. 


Morning—344,012 Evening—352,295 


er! 


RETAIL TRADING ZONE 


One 100-MILE AREA 


96% Coverage of Metropolitan Area 
Plus Merchandisable Coverage in 100-Mile Circle 


Commensurate with the unique and desirable 
qualities of its potent grocery market, The Kan- 
sas City Star offers 96% coverage of its metro- 
(Four-county area includes 
Kansas City, Mo., Kansas City, Kas., Independ- 
ence, Mo., and North Kansas City, Mo.) In ad- 
dition The Star affords 24% to 65% coverage 


politan market. 


i ee 


THE KANSAS CITY STAR 


Sunday—372,118 


200 Million PLUS Grocery Market 


Metropolitan Kansas City (Jackson, Clay, Johnson and Wyan- 
dotte Counties) rolls up an annual 200 million PLUS grocery dol- 
lar. Retail trading zone posts 274 million food dollars. Metro- 
politan market, 861,000 population — 268,000 families — market 
quality 20% above national average. 


MERCHANDISING—YOU BET! 


An honest-to-John merchandising service that produces tie-ups 
—awareness—sales! Every week—52 weeks a year—The Star 
publishes The Kansas City Star Grocery Merchandiser which is 
mailed to personnel of grocery stores representing 95% of the 
market. Praised by top grocery manufacturers and brokers as 
useful, dramatic, colorful. Not once a month, but every week, it 
bulletins all food advertising in The Star by day 
of week. New, dominant and consistent schedules 
are featured with special art-work and trade 
stories in grocer language. Constant theme is 
Stock, Display and Tie-in with Star-advertised 
merchandise. 


VLE ALAC L DL 


of all households in the retail trading zone—up 
to 47% coverage in 100-mile circle (see map). 
Here indeed is a phenomenal grocery market in 
a phenomenal city and area . . . NATION’S 
LEADING TEST MARKET—NATION’S LEADING 
TEST MEDIUM. 


Kansas City Chicago New York 
1729 Grand Ave. 202 S. State St 15 E. 40th St. 
HArrison 1200 Webster 9-0532 Murray Hill 3-616) 
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Best Toiletries Outlets Are Stil] Drug | 


Stores But Door-to-Door Sales Increasing __ 


New York, May 19—Although it | 


is losing its relative position, the 
drug store still remains the most 
important outlet for toilet goods, 
according to Prof. R. S. Alexander 


of Columbia University’s graduate 


school of marketing. 


convenient location as the most 
important reason for patronage. 
Twenty per cent cited the brand 
as the next most important reason 
for patronage. 

The drug store was considered 
the most important outlet for all 
toiletries except nail preparations 
by 64% of the respondents, but a 
rising proportion are buying these 
items in other outlets. Almost half 
of those shifting their purchase 
places are now buying in super- 
markets and almost one-quarter 
were buying from house-to-house 
sellers. 


s Department stores were ranked 
the most important outlet by 21% 
of the consumers, particularly for 
specialty items like perfumes, toi- 
let waters and makeup. Variety 
stores were ranked as most im- 
portant outlet by 8% of the con- 
sumers. 

While department stores gen- 
erally are holding their own, vari- 
ety stores are losing more than 
half their toiletries sales to drug 
stores and about one-third to su- 
permarkets, the speaker reported. 

“Somebody has been punching a 
lot of doorbells,”’ he commented, 
in noting an unusual growth in 
house-to-house sale of toiletries, 
chietly in items like makeup, lo- 
tions, face powders, perfumes, toi- 
let waters and cleansing creams. 


e Supermarkets and grocery stores 
were ranked most important by 
only 3% according to the survey. 
Most purchases were made by buy- 
of toothpaste and powder, 


the field. He pointed out that when 
new products are launched by a 
manufacturer of cosmetics, they 
are almost immediately duplicated 
by many competitors. This places| 
an excessive burden on the retail-| 


/er, who must stock all these prod- 

In a report presented to the 18th 
annual convention of the Toilet. 
Goods Assn., Prof. Alexander said | 
that 21% of those surveyed cited | product. 


ers 
shampoos, shaving soaps and hand | 
lotions. | 

Discussing reasons for these. 


shifts in purchasing, Prof. Alex- 
ander listed in order of importance, 
convenience of location, brand 
preference, price, quality, wide 
selection and availability. 
Counsel Hugo Mock suggested 
that the association study the prob- 
lem of unnecessary duplication in 


For Sale: 
1,200,000 TWIGS 


’Tis education forms 

the common mind: 
Just as the twig is bent 

the tree’s inclined. 
ALEXANDER Pope 


We have a fine collection of 
twigs ready for bending in the 
direction of your products. These 
particular twigs are otherwise 
known as junior and senior 
high-school students and sub- 
seribers to Scholastic Magazines 
—which they read and study 
every week in their classrooms. 


It’s only fair to warn you 
they're the darnedest twigs you 
ever saw. They’re 12 to 18 years 
old (a ripe age for twigs) and 
are the needin’est, wantin’est, 
buyin’est twigs in creation! 


As we said, they're available 
and ready for bending through 
the advertising pages of— 


SCHOLASTIC MAGAZINES 


33 West 42nd 5$t., New York 36, N. Y. 


ucts, and sometimes damages the 
original manufacturer whose in- 
genuity was responsible for the. 


current advertising in a form 
which would put the industry in a 
“strait jacket.” The board of 
Standards is available to review all 
types of publicity and advertising 
and packaging, he added. 


Grace Chemical to Basford 


Grace Chemical Co., new whol- 
ly-owned subsidiary of W. R. 
Grace & Co., international indus- 
trial and trading organization, has 
appointed G. M. Basford Co., New 
York, to handle its advertising. 
Grace Chemical Co.’s initial opera- 
tion will be the manufacture of 


ammonia and urea, important ni- 


s Mr. Mock pointed out that while 
agreement not to compete in any 
given field for any specific time 
would be in violation of anti-trust 
laws, industry members should not 
be in too great a hurry to follow 
the lead of their competitors when 
a new development takes place. 
Scientific director H. D. Goulden 
urged the industry to take advan-| 
tage of the association’s board of 
standards to improve its advertis-_| 
ing. The Federal Trade Commis- 
sion, he said, might act against 


trogen chemicals in both agricul- 
ture and industry. A $19,000,000 
plant is currently under construc- 
tion near Memphis, Tenn., and is 
expected to be ready for produc- 
tion in the summer of 1954. 


Shanaberger Leaves Ayer 
Mark E. Shanaberger, for the 


past ten years director of business | 


planning and merchandising serv- 
ice for N. W. Ayer & Son, has 
joined Barrington Associates. New 


York management consultant, as 
| Lawrence, Mass. 


a v.p. 


Forms Columbus Rum Co. 


Seagram-Distillers Corp. has 
formed the Columbus Rum Co. di- 
vision, effective June 1. The com- 
pany will sell Christopher Colum- 
bus Puerto Rican rum in selected 


markets. Robert S. Lourie will be 


general manager and Leo Lehr- 
man will become sales manager. 
Both men were formerly with 
Browne-Vintners Co. and moved 
when that company decided to de- 
vote full time to European im- 
ports only. 


Remington Names Y&R 


Young & Rubicam has been ap- 
pointed to handle TV advertising 
for the electric shaver division of 
Remington Rand Inc., Bridgeport, 


/Conn. Leeford Advertising Agency 


formerly placed television for 
Remington, which was a co-spon- 
sor of “Omnibus” (CBS-TV) dur- 


ing the 1952-53 season. 


Two Appoint Gardner Adv. 
Donald W. Gardner Advertising, 
Boston, has been appointed to di- 
rect advertising for the Boston 
Textile Finishing Co., South Wey- 
mouth, Mass., and the Studio Shop, 


p aaa OS hae gig 
Advertising Age, May 25, 1953 


Borden Buys TV Program 


The Pioneer ice cream division 
of Borden Co., New York, has as- 
sumed sponsorship of the Monday 
telecast of the “Rootie Kazootie 
Club” (WABC-TV, New York) 
through Doherty, Clifford, Steers 
& Shenfield. Commercials will ex- 
plain to the kiddies that Frosticks, 
ice cream on a stick, are sold only 
by stores carrying Borden’s, Hor- 
ton’s and Reid’s ice cream and not 
by street vendors. 


Accordion Co. Names Agency 


International Accordion Mfg. 
Co., East Detroit, Mich., and Cas- 
telfidardo, Italy, has appointed 
Laughlin-Wilson-Baxter & Per- 
sons, New York, to direct its ad- 
vertising. Preliminary plans in- 
clude business and consumer mag- 
azines and direct mail. 


Smith Adds Creative Duties 

James G. Smith, account execu- 
tive for Hoffman & York, Milwau- 
kee agency, has added the duties 
of creative director. He will have 
responsibility for themes of ad- 
vertising campaigns and over-all 
ereative expression and standards 
for the agency. 


“PEACE... 


and 


its wonderfull” | 


So, these publishers invited all busi- 
ness magazines that were audited by 
ABC or CCA to join with them in this 
wholly constructive activity. More 
than a few hard-headed business men, 
harassed for years by the paid-nonpaid 
circulation controversy, shook their 
heads. “It’s a wonderful idea,” they 
said, ‘“‘and we’re for it 100%, but it 


UST two years ago, a group of 
independent business-magazine 
publishers decided it was high 

time to get back to fundamentals— 

to stop bickering among themselves 
and concentrate on the development 
of better business magazines—the one 
thing that interests both their readers 


advertisers. 
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Minnesota Mining Boosts 
Buetow, Relieving Carlton 

Herbert P. Buetow, executive 
v.p. in charge of finance for Min- 
nesota Mining & Mfg. Co., St. Paul, 
has been elected president of the 
company. He succeeds Richard P. 
Carlton, who has asked to be re- 
lieved of the duties because of ill 
health. 


Mr. Buetow joined the company | 


in 1926 and became executive v.p. 
in 1949, the same year Mr. Carlton 
was named president. Mr. Carlton 


will continue as a director, chair- | 


man of the finance committee and 


vice-chairman of tne executive! 


committee. 


Ellis Joins McCann-Erickson 
Robert Ellis, formerly an ac- 
count representative and writer on 
several automotive accounts with 
D. P. Brother & Co., Detroit, has 
joined McCann-Erickson’s Detroit 
office as account executive on the 
Chrysler Division account. 


Sykes Advertising Names 2 


FIRST IN PHILLY—George M. Levin (left), president of City Meter-Ad Corp., and 
Michael Sura, deputy commissioner of procurement for Philadelphia, inspect one 
of the first three-sided parking meter advertisements installed in the city. 


2 Agencies Join Ad Assn. 


T. Tyler Smith Agency and 
Vick Knight Inc., both of Los 


Sykes Advertising, Pittsburgh, Angeles, have joined the Southern 
has elected Thomas E. Morgan a California Advertising Agencies 
director and William Mincher as-| Assn. The group’s membership 


sistant treasurer. 


‘now totals 75. 


Walsh Named Hardware A.M. 


James F. Walsh, for the past 
seven months acting advertising 


manager of the New England 


Hardware Dealers Assn., Boston, 
has been officially appointed to 
ithat position. 


‘Saturday Evening Post’ Hikes 
Ad Rates; Boosts Guarantee 
The Saturday Evening Post will 
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Dr. Pepper Contest 
Offers $6,000 on 


increase its circulation base rate) 


to 4,200,000 and boost its advertis-_| 


ing rates by approximately 7%, 
effective with the Nov. 7 issue. The 
new b&w page rate will be $14,670, 
as compared with the current rate 
of $13,710.30. 

Average net paid circulation 
during the first three months of 
1953 totaled 4,620,479 with a cir- 
culation rate base of four million. 
Newsstand sales for the period 
reached a new high also, aver- 
aging 1,844,444. 


Mail Ad Group Joins AFA 


The Mail Advertising Service 
Assn. has affiliated with the Ad- 
vertising Federation of America. 
This brings to 15 the number of 
national advertising associations 
affiliated with AFA. 


Hennick Named ‘News’ A. M. 


Frederick E. Hennick, son of 
Rudolph M. Hennick, publisher of 
the Daily News, Naugatuck, Conn., 
has been appointed the news- 
paper’s advertising manager. 


just can’t be done. The wounds are 
too deep; the differences too great.” 

Even some of the publishers were 
skeptical when they cast their ballots 


for unity. 


Yet, the moment their decision was 


became the largest organizations of 
that type in their areas. They, too, 
have worked on the things that count 
in complete harmony. 


And, along about that time, the 


a ‘Dream’ Home 


DALLAS, May 19—Dr. Pepper Co. 
is sparking its current “first truly 
competitive soft-drink advertising 
program” (AA, Jan. 21) with an- 
other of its high-winding “invest in 
America” contests. 
Last year’s jingle contest offered 
the big winner the royalties from 
44 Texas oil wells. This year, the 
contest is an “I switched to Dr. 
Pepper because...’ completion, 
and the first of 91 prizes is a 
$5,000 down payment on a “dream” 
home, plus $1,000 to furnish it 
with. Contestants must send in a 
bottle cap with each word used. 
The ’53 contest, which runs for 
six weeks ending June 15, is 
pitched around the soft drink com- 
pany’s new, competitive drive to 
break up brand habits among soft- 
drinkers. Hence the “switch” 
theme. 


® Bulk of the ad support for the 
contest (Dr. Pepper’s fourth in 
four years) goes to newspapers in 
full-color half-pages for Sunday 
comics, plus two-color 1,000-line 
and 600 and 1,000-line b&w ads. 
About 250 newspapers are in- 
cluded. ; 

Magazine schedules consist of 
two-thirds page two-color inser- 
tions in the May and June issues 
of Everywoman’s Magazine, Fam- 
ily Circle, Progressive Farmer and 
Woman’s Day. More than 150 radio 
stations and selected TV outlets 
will also plug the contest. 

Along with the consumer prizes, 
$500 in cash will go to the dealer 


announced, the membership of 
National Business Publications, Inc., 
began to increase. Within two short 
years, it has become the largest asso- 
ciation of its kind in the world. Dur- 
ing these two years, its members 
have worked together in complete 
harmony without a single word of 
debate over varying circulation phi- 
losophies. 

But, that’s only part of the story. 
During the same period, the business 
magazine advertising salesmen in 
Cleveland, Chicago and New York 
organized the T. F. Clubs for repre- 
sentatives of magazines of both paid 
and nonpaid circulation. They also 


Society of Business Magazine Editors 
was formed with similar membership 
qualifications. It likewise became the 
leading organization in its profession. 
Thus, the last few years have 
witnessed the phenomenon of the Bus- 
iness Magazine Editors, the Advertis- 
ing Salesmen and the Publishers, each 
completely independent of the other, 
recognizing simultaneously the need 
for harmonious, constructive, cooper- 
ative effort to improve all business- 
magazine publishing to the benefit of 
their readers and advertisers. 
Nowadays, when anyone mentions 
the paid-nonpaid circulation contro- 
versy, we of NPB have a simple reply 
—‘'Peace—it’s wonderful!”’ 


Largest association of business magazine publishers in the world. All publications audited by either ABC or CCA. 


NATIONAL BUSINESS PUBLICATIONS, 


1001 FIFTEENTH STREET,N.W. * 


The national association of publishers 
of 147 technical, scientific, industrial, 
professional, merchandising and market- 
ing magazines, having a combined circu- 
lation of 3,440,542 ... serving and pro- 
moting the Business Press of America... 


INC. 


WASHINGTON 5,0.C. * STerling 3-7535 


bringing thousands of pages of specialized 
know-how and advertising to the men who 
make decisions in the businesses, industries, 
sciences and professions . . . pinpointing 
your audience in the market of your choice. 
W rite for complete list of NBP publications. 


mentioned on the entry of the top 
prize-winner, and $250 will go to 
the Dr. Pepper dealer who serv- 
ices the winning dealer. 

Ruthrauff & Ryan, Dallas, is the 
agency. 


MacLean Boosts Finlayson 


Robert R. Finlayson, for 23 years 
editor of Boating, published by 
Hugh C. MacLean Publications, 
Toronto, has been promoted to 
manager of the company’s class 
group of publications. 


Cameron Joins Len Woolf Co. 

| Wes Cameron, formerly sales 
|manager for Homer H. Boelter 
| Lithography, Los Angeles, has 
| yeen named an account executive 
|with Len Woolf Co., Los Angeles 
agency. 


EXCLUSIVE! 
Color skywrit- 
ing—red—green 
—black—orange- 
yellow—and white, 
of course. 


Ask us about SKY- 
WRITING—the medi- 
um with terrific impact 


Aero Skywriting, \nc. 


203 N. Wabash Ave., Chicago |, 
ANdover 3- 6143 - ra ve 
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ELECTRO-MATIC Engraving Company, Inc. * 10 West Kinzie Street * DElaware 7-1277 


To 
ADVERTISING 
AGENCIES 


LELECTRO 
fs ' . s What Mr. Bedell does is to pre- 
AVEC? Uaceeg oto. -LVGNAVEW sent some 230 ads by more than 70 


/ot America’s good-to-best stores, | 


CHIcaco, May 19—In the week 
since it was published, “Your Ad- 
vertising—Force or Farce” has 
created quite a stir among linage- 
sensitive newspaper men, and it’s a 
cinch to create a lot more among 
retailers and admen. 

Written and published by Clyde 
Bedell, advertising consultant and 


prnainok give “y ee a choice — > — top ADVERTISING AGE columnist, “Your 
r—use it every day! Gives you not only the full gray Advertising” rarer : 
scale, but also the corresponding tone values in standard gs” packs within its big 


d, "i . = ne fee - - : 
ved, yetow and bive. Write vs teday end get yours 'the hardest-hitting case studies of away in all directions—at layout 


P.S. We're pretty sure we can top the photo-engraving | 
results you're now getting — especially on color process 
work. The sooner you let us prove it the better you'll like it. 


| (12x14%”") portfolio cover some of 


actual advertising samples ever 
assembled in one book. Further- 
more, the fast-paced critique is 
aimed not at students, but at op- 
_erators within the one special field 
it covers—newspaper retail adver- 


MATIC |""* 


CHICAGO PHOTO-ENGRAVERS ASSOCIATION and then dissect them carefully in 


Vital Information on Buying Habits and 
Brand Preferences in Salt Lake City 


What do Salt Lakers buy? The 1953 Consumer Analysis rates the brand popularity of foods, 
clothing, soaps, toiletries, appliances and automotive goods. 


Also, there is a fact-filled report on the growth of the Great Salt Lake Intermountain Market. 


Obtain your copy from a Moloney, Regan & Schmitt representative or write to 


the advertising manager, Newspaper Agency Corporation, Salt Lake City, Utah. 


The Salt Lake Tribune | DESERET NEWS 


(MORNING & SUNDAY) 


Represented Nationally By: 


MOLONEY, 


REGAN 


ond Salf Lake Felegram (eveninc) 


& SCHMITT, INC, Metropolitan Sunday Newspapers 
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| Force or Farce?—Bedell Book Dissects 230 
Retail Newspaper Ads for ‘Selling Power’ 


|a search for that mysterious ele- 
| ment, “selling power.” The accom- 
| panying text is mainly a commen- 
| tary on the ads, but it does a great 
deal to show why it is that, as the 
/author says right at the start, 
“stores are getting much too little 
for their ad dollars today.” 

_ If “Your Advertising” is not a 
soothing compilation (and _ it’s 
/not), neither can it be accused of 
special pleading. Instead, it whacks 


‘artists who prefer cleverness to 
“sell,” at copywriters who are al- 
ternately cute and sloppy (as 
well as rushed and underpaid) and 
at store management which lav- 
ishes dollars on white space and 
pinches pennies on the talent to 
fill it. 

What it really brings under at- 
tack, however, regardless of cause, 
is “‘weak and wan” newspaper ad- 
| vertising, as measured in real (and 
usually recent) retail insertions. 


= In effect, Mr. Bedell’s $10 port- 
folio is a brief for newspaper ad- 
vertising, effectively done. Too 
many stores, he says, have been 
led to “waste vast amounts of 220 
_volt space by putting into it 6 volt 
advertising.” And the Newspaper 
| Advertising Executives Assn., at 
/least, has gotten the point. 

In addition to sending a copy of 
| the 320-page volume as a dividend 
_to its members, NAEA says it has 

arranged special rates for large- 
/volume orders, in an effort to get 
| as many copies as possible into the 
|/hands of store executives, mer- 
| chandise managers, buyers and ad- 
| men. 


| Johnson Promotes Carnu 


| §. C. Johnson & Son has started 
\its first outdoor campaign, “the 
‘largest ever employed to promote 
'an auto accessory product,” for 
|Carnu. Scheduled to run through 
|the peak months for auto polish 
| sales in 219 markets, comic-type 
|posters will read “New Car? No. 
|Carnu,” a slogan that was first 
| used in 1937 when Carnu was in- 
| troduced and has appeared period- 
_ically since. Half the total number 
‘of posters will be illuminated 
boards and newspaper ads will be 
used in cities where posters are 
unavailable. Needham, Louis & 
Brorby, Chicago, is the agency. 


Sands Joins Langevin 


Leo G. Sands, who recently re- 
signed as president of the Bogue 
jrailway equipment division of 
| Bogue Electric Mfg. Co., has joined 
|Langevin Mfg. Corp., New York, 
jas sales manager. Before his as- 
|sociation with Bogue, Mr. Sands 
| held several positions with the ra- 
|dio division of Bendix Aviation 
|Corp., including that of director of 
| public relations and advertising. 
| 


| Gray Mfg. Boosts Donahue 


' Charles H. Donahue Jr., with 
| the sales promotion department of 
|Gray Mfg. Co., Hartford maker of 
Audograph Electronic Soundwriter 
and other dictation equipment, 
since 1950, has been promoted to 
take charge of sales promotion ac- 
| tivities and trade shows, exhibits 
and displays. 


Wright Heads CBOT, Ottawa 


Charles P. Wright, for the past 
11 years manager of GBO, Ottawa 
radio outlet, will supervise CBOT, 
Ottawa, the Canadian Broadcast- 
ing Corp.’s new television station. 
Mr. Wright will now direct opera- 
tions of both stations. 


Miss Kimmel to Robert Hall 


Lynn Kimmel, formerly on the 
copy staff of Henry Bach Associ- 
ates, New York, has been named 
|chief of newspaper copy for Rob- 
jert Hall Clothes Inc., New York, 


|retail apparel chain. 


'Bienbeck Joins Hearst 


Charles Bienbeck, formerly ad- 
| vertising manager of Coronet, has 
| joined the wine and spirits divi- 
| sion of Hearst Advertising Service, 
‘New York. 
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~CADILIAC OWNERS 


fe, Non nent Denpenien Oe 


HATS STILL OFF—In the four months since 

Willys-Overland doffed its cap to Cadillac 

over an auto comparison chart (AA, Jan. 

26), relations have thickened. Now Willys 

is using more pages—and the same chart— 

to get its Aero Willys into Cad-owners’ two- 
car garages. 


Cowles Delivers 


»|billion a year, would actually re- | Univis Promotes Two ‘Cook Heads ‘Auxiliary’ 

sult in a higher standard of living| Maurice = bear pean sales Byron V. Cook has been named 
for America, reduced taxation and promotion and advertising direc- publisher-editor of the Publishers’ 
greater ability to meet the chal-|tor, has been promoted to the new Auxiliary, Chicago, to succeed | DERUS ASSOCIATES 
lenge of any 
'which might come about as the) 


result of reduced military spend-  accicstant, becomes sales promotion | and Effective Distribution of 
| and advertising manager. ‘Better Living’ Shifts Crews | Radio Releases and News Mats 
| | | , f the 

Will Joins Green-Brodie Ward Promotes McLaughlin chiens Fag Bor gory yo = oe | tiene Ge 


Ralph Will, formerly with Mor-| Edward A. McLaughlin, v.p. in 
ey, Humm & Johnstone, has joined| charge of marketing for Ward 
Green-Brodie, New York, as cre-| a Sea ported — has | 
ative director and member of the| promo op , Succeeding |, ’ 
plans board. Mr. Wi!l was group  C. Everett Casto, who will continue Scholastic Magazines’ Moves | Phone SUperior 7-4360 


copy head at McCann-Erickson at | as a director and consultant to the| Scholastic Magazines has moved | 


29 


; +. | post of merchandising director of George E. Bechtel, who has joined | 
business recession te Univis Lens Co. Dayton, O. the public relations department of | The Leader in Rapid Production 
‘William C. Jordon, formerly his Standard Oil Co. of Indiana. 


to manage the Philadelphia office. 


a sah 420 N. MICHIGAN 
of Better Living. 


CHICAGO 11 


company. ‘to 33 W. 42nd St., New York 36. 


Vigorous Plea for | 
Free Flow of Trade © 


CHICAGO, May 19—Gardner | 
Cowles, editor and publisher of! 
Look, was scheduled to address 
the Executives Club of Chicago on 
U. S. world trade policies °+ a/| 
luncheon meeting last Friday. 

He left New York Thursday 
night on the 20th Century Limited, | 
and found on arrival in Cleveland | 
next morning that the train was} 
running five hours late. He char- 
tered a plane and arrived in Chica- 
go in time to address a large gath- 
ering which included many of the 
leaders of advertising and publish- 
ing in Chicago. a 

Mr. Cowles made a vigorous ar- 
gument in behalf of lowered tariffs 
as a means of stimulating a free 
flow of international trade and 
permitting America’s allies to buy 
U. S. goods by shipping their own 
in return. He urged immediate re- 
peal of the “Buy American” act, 
which he called a hangover from 
the depression of the ’30s. 

More imports from both Europe 
and Japan, he contended, are 
needed to help those countries | 
bridge the dollar gap caused by | 
their imports of American goods. | 
He added that these increased im- 
ports, amounting to less than $4.5! 


iBudweiser 


KING OF BEERS 


| oF Another Pi 
Y illuminated 


the country for 
Anheuser-Busch, Inc. 


| 


the science selling with signs 
NEON PRODUCTS, Inc. 


America’s largest and most experienced 
manufacturers of illuminoted = signs 


600 Neon Avenue, Lima, Ohio j 


THE OPERATION WAg A SUCCESS 


“a Nation-Wide Average Increase In Sales Of 8% For The 15 Drug 
Products Displayed—Far Ahead Of Expectations.” 
—Fact Report No. 56. OPERATION “PIGGY-BANK” 
Point-of-Purchase Advertising Institute. 


A WORD ABOUT GIBRALTAR’S contribution to this inspired merchan- : 
dising brain-child...sired by McKesson & Robbins, out of Crowell-Collier 
and produced for Haugan Advertising. Three words, in fact: Design, 
Manufacture, and Service... 

GIBRALTAR DESIGNED a floor-stand and a five-piece window display 
to give star billing to each one of 15 different products .. ; 

GIBRALTAR MANUFACTURED both units to take plenty of punishment 
and still keep smiling. (We use only super-sturdy corrugated board with the 
silken Gibraltar finish, printed with high-gloss VARNICOLOR INKS)... 
GIBRALTAR SERVICED “Operation Piggy-Bank” all the way: collated, 
packed and shipped 333,000 dummy packages, 11,000 window displays, 
11,000 floor-stands and 275,000 “Operation Piggy-Bank” certificates. 
From the word “Go!” through delivery, less than seven weeks elapsed. 


WE'RE REAL PROUD that Gibraltar MD* performed “Operation Piggy- 
Bank.” 


The manufacturers represented in “Operation Piggy-Bank” were: 


Baver & Block Johnson & Johnson Phaormaco, Inc. 

Block Drug Co. Lambert Pharmacal Co. Serutan Co. 

Bristol-Myers Co. Lavoris Co. Tompox, Inc. 

Emerson Drug Co. Lever Bros. (Pepsodent Div.) The Mennen Co. 

International Cellucotton Miles Laboratories, Inc. Wildroot Co., Inc. 
Products Co. 


Lithographed top copy panel 
by Spurgeon-Tucker, N. Y. *Merchandising Display 


| Wait 1a alk aboidt Your Operation 7 


GIBRALTAR MERCHANDISING DISPLAY DIVISION | 
Gibraltar Corrugated Paper Company, Inc. ' 
8101-25 Tonnelle Avenue, North Bergen, N. J. 


Without obligation on my part... 


© Please send me the GIBRALTAR MD* Bx for Rising 
Sales folder. A permanent reference file on 


‘ Merchandising Displays. 
ra q@ r : (©) Please have your representative telephone me 


~ 


Pa =CORRUGATED PAPER COMPANY, INC. 1 rm 


GC 


for an appointment. 


NAME 
8101 Tonnelle Ave., North Bergen, New Jersey ; ATER OTR ALES > 
LOngacre 5-3405, N.Y. or UNion 3-4700, N.J. 2 Seem 
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Wi a mass product, you buy mass markets. 
Mid-America is one — a mass market, dominated by 
farmers. You can’t sell Mid-America without farm 
families, nor the magazine that concentrates on 
them alone! 


Newspaper Finance 
Group to Meet in 


Montreal June 17 


New York, May 20-—Methods of 
controlling costs wil! highlight the 
program at the spring meeting, 
June 17-19, of tho Institute of 
Newspaper Controllers & Finance 
Officers at Montreal. 

The first business session will be 
held June 18, and C. Arthur Weis, | 
v.p. and treasurer of the St. Louis 
Globe-Democrat, and president of | 
the institute, will preside. J. Riley, | 
assistant to the business manager, 
| Toronto Star, will discuss cost con- 
| trol methods of nine-column news- | 
paper production, and Prof. H. D.| 
Woods of the University of eee 
igan will speak on the place of the 
| controller in labor negotiations. 
| Newspaper cost systems will be 
| the theme of the afternoon session. 
|Chairman will be T. F. Mowle, 
_past president of the institute. W. | 
R. Hays, auditor of the Louisville 
Courier-Journal and _ Louisville 
Times, will evaluate the cost sys- 
| tem adapted for use by his papers. 
|Mr. Hays, a member of the cost 
systems committee of the institute, 
will also present an off-the-record 
|report of the committee’s findings 
| to date. 


|@ Peter King, secretary and as- 
sistant treasurer of the Milwaukee 
Journal, and J. Wilson of G. A. 
Touche & Co., Montreal accountant, 
will present new data on modern 
presentation of annual newspaper 
financial statements at the session 
June 19. W. E. Sales, v.p. of Anglo- 
Canadian Paper Mills, will discuss 
the newsprint situation. This ses- 
sion will be conducted by H. Stan- 
ley Sainthill, auditor for the To- 
ronto Star. 

The closing session will be an 
open forum on accounting and con- 
| trollership problems conducted by 
| Robert P. Hunter. controller for 
ithe Birmingham News and Post- 
Heraid. 

Panel members include J. W. 
| Best, Richmond Palladium-Item; 
|Ralph F. Dupes, Port Huron 
| Times-Herald; Lyle Erb, Federated 
| Pubiications, Battle Creek, Mich.; 
| Alfred G. Mahon, Winnipeg Trib- 
une; Melvin M. Sikes, San Bernar- 
dino Sun & Telegram, and Ida W. 
Zoch, Decatur Newspapers Inc. 


CBS Appoints Taylor; 
Cunningham Joins WNBF 


Sherril W. Taylor has been 
named manager of CBS Radio spot 
sales promotion in New York, ef- 
\fective May 25. Mr. Taylor suc- 
|ceeds Guy Cunningham, who has 
|resigned to become general man- 
ager of WNBF and WNBF-TV, 
Binghamton, N. Y., both CBS af- 
filiates. 

Mr. Taylor comes to New York 
from Hollywood where he was 
‘sales promotion and advertising 
director of KNX and the Colum- 
bia Pacific radio network. A for- 
mer newspaper man, he was with 
'KSL, Salt Lake City, as publicity 
| director and sales promotion man- 
ager, before joining CBS. 


Miller Heads GF in Canada 


Leon A. Miller, director of sales 
‘and advertising for Post cereals, 
| with headquarters in Battle Creek, 
| Mich., has been promoted to pres- 
‘ident and general manager of Gen- 
‘eral Foods, Toronto. He succeeds 
'Frederick J. Otterbein, who will 
‘return to New York to become 
general manager of General Foods’ 

Birds “ye division. 


| Polyrein Appoints Moore 


| Polyrein Corp., Sherbrooke, 
/Que., has appointed Leslie A. 
| Moore v.p. in charge of sales. He 
'will supervise the sales program 
of plastic building materials and 
‘custom moulded products. 


Leak Joins Campbell-Mithun 


Oo s8=sa7 


When your product costs important money, 
you want the people who have money. Farm 
families are near the top. And tops among them are 
the readers of Capper’s Farmer. They are the most 
prosperous farm families in Mid-America, itself the 
richest farm market on earth! 


Margaret Leak, formerly with 
Ruthrauff & Ryan, Chicago, and 
Schwimmer & Scott, Chicago, has 
joined Campbell-Mithun, Chicago, 
|as a radio and television writer. 


| 
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Advertising Age, May 25, 1953 


Coming 
Conventions 


*Indicates first listing is this column. 
May 25-26. Inland Daily Press Assn., 


spring meeting, Congress Hotel, Chicago. | 


June 7-12. National Advertising Agency 
Network, 22nd annual management con- 
ference, The Broadmoor, Colorado Springs, 
Colo. 

June 8-10. National 
Inc., annual convention, Chalfonte-Had- 
don Hall, Atlantic City. 


June 8-10. Assn. of Newspaper Classi- | 


fied Advertising Managers, 33rd annual 
convention, Hotel Chase, St. Louis. 

June 10-12. American Marketing Assn., 
summer meeting, Montreal, Can. 

June 10-14. National Business Publica- 
tions, annual meeting, The Broadmoor 
Colorado Springs, Colo. 

June 12-14. Federation of Canadian 
Advertising and Sales Clubs, annual 
convention, Hamilton, Ont., Can. 

June 14-17. Advertising Federation of 
America, 49th annual convention, Statler 
Hotel, Cleveland. 

June 21-25. Advertising Assn. of the 
West, annual convention, Fairmont Hotel, 
San Francisco. 

June 22-24. Newspaper Advertising Ex- 
ecutives Assn., summer meeting, Somer- 
set Hotel, Boston. 

June 22-25. National Industrial Adver- 
tisers Assn., annual conference, Hote! 
William Penn, Pittsburgh, Pa. 

June 26-28. Northwest Daily Press 
Assn., summer meeting, Madden Lodge, 
Gull Lake, Brainerd, Minn. 

June 27-July 1. National Assn. of Dis- 
play Industries, ‘“‘Christmas Convention,” 
Conrad Hilton Hotel, Chicago. 

July 6-11. First Advertising Agency 
Group, national convention, Benjamin 
Franklin Hotel, Seattle. 

Aug. 29-Sept. 3. Advertising Specialty 
[nstitute, advertising specialty show, La- 
Salle Hotel, Chicago. 

Sept. 14-18. Outdoor Advertising Assn. 
of America, 56th annual convention, 
Shamrock Hotel, Houston. 

Sept. 21-23. Assn. of National Adver- 
tisers, annual meeting, Drake Hotel, Chi- 
cago. 

Sept. 27-29. Mail 
Assn. International, 
Hotel Statler, Detroit. 

Sept. 30-Oct. 2. Direct Mail Advertising 
Assn., 36th annual conference, Hotel Stat- 
ler, Detroit. 

Oct. 4-8. Advertising Specialty National 
Assn., annual convention and Specialty 
Fair, Palmer House, Chicago. 

Oct. 4-10. Produce Prepackaging Assn., 
third annual exposition, Chase Hotel, St. 
Louis. 

Oct. 5-6. Inland Daily Press Assn., an- 
nual meeting, Hotel LaSalle, Chicago. 

Oct. 5-8. Printing Industry of America, 
1953 exhibition and awards, annual con- 
vention, Shoreham Hotel, Washington, 
BD Cc. 

Oct. 9-10. Pennsylvania Newspaper Pub- 
lishers Assn., 29th annual convention, 
Penn Harris Hotel, Harrisburg. 

Oct. 11-14. American Photoengravers 
Assn. and Equipment Exhibition, 56th an- 


ROSKAM 


For LISTS, DIRECT MAIL, MAIL ORDER ADS 
We've got the lists—the know how—mail pro- 
grams planned, created, completed. Cut costs, 
increase pull. avoid mistakes and headaches 


WRITE OR WIRE TODAY! 
©. H. ROSKAM, ADV., 1430 Grand, K.C. 6, Mo. 


annual convention, 


Sales Executives | 


Advertising Service | 


| 
| 


} 


the 32nd annual convention in St. Louis 


UTILITY ADMEN ELECT—New officers of Public Utilities Advertising Assn. elected at 


assistant ad manager, Public Service Electric & Gas Co., Newark, Ist v.p.; Walter 

G. Heren, advertising and public relations manager, Union Electric Co. of Missouri, 

St. Louis, president; Raymond W. Fenton, ad manager, People’s Gas Light & Coke 

Co., Chicago, 2nd v.p. Standing: George G. Hanel, ad manager, Connecticut Light 

& Power Co., Hartford, secretary; Robert Bridges, ad manager, Cleveland Electric 

Illuminating Co., 3rd v.p., and Mead Schenck, ad manager, Interstate Power Co., 
Dubuque, treasurer. 


were, from left, seated: C. Fred Westin, 


nual convention, Hotel Statler, Boston. 
Oct. 12-15. Financial Public Relations 
Assn., 38th annual convention, Sheraton 
Cadillac Hotei, Detroit. 
Oct. 15-16. Central Council, American 


Hotel, Chicago. 

*Oct. 15-17. Newspaper Advertising 
Managers Assn. of Eastern Canada, Wind- 
sor Hotel, Montreal. 


annual meeting, Chicago Athletic Club. 

Oct. 19-20. Boston Conference on Dis- 
tribution, 25th anniversary meeting, Hotel 
Statler, Boston. 

Oct. 23-25. Midwest Intercity Conference 
of Women’s Advertising Clubs of the Ad- 
vertising Federation of America, Edge- 
water Beach Hotel, Chicago. 

Nov. 5-7. Southern Newspaper Publish- 
ers Assn., annual meeting, 50th anniver- 
| sary, Boca Raton Hotel and Club, Boca 
Raton, Fla. 


Canadian ‘Journal’ Hikes Rates 


Canadian Home Journal, pub- 
lished by Consolidated Press, To- 
ronto, has issued a new rate card, 
|effective Aug. 1. Volume or total 
| space used within a 12-month 
|period will be the basis for dis- 
counts, rather than on frequency 
or continuity of insertions. The 
/present one-time rate for a b&w 
| page will go from $2,430 to $2,550. 
Credit Card to Montgomery 


| National Credit Card Inc., Port- 
|land, Ore., has appointed Richard 
G. Montgomery & Associates, Port- 
land, to direct its national adver- 
tising. Consumer magazines will 
be used. 


Buchanan Joins Kiesewetter 


George R. Buchanan, artist, has 
joined the art department of 
Kiesewetter, Baker, Hagedorn & 
Smith, New York. 


Assn. of Advertising Agencies, Blackstone | 


Oct. 19-20. Agricultural Publishers Assn., | 


(Briggs Names Hill Ad Head 


| Arthur N. Hill, previously with 

| MacManus, John & Adams, Bioom- 

|field Hills, Mich., where he pre- 
pared Briggs Beautyware plumb- 

‘ing fixtures campaigns, has been 
appointed advertising and sales 
promotion director of the plumb- 
ing ware division of Briggs Mfg. 

|Co., Detroit. 

| 


| NNPA Appoints Shaw 


| Clifford A. Shaw, promotion 
|manager of the Providence Jour- 

nal-Bulletin, has been named edi- 
\tor of “Editorial Promotion,” 
/monthly newsletter of the Nation- 

al Newspaper Promotion Assn. He 
| succeeds Otto Silha of the Minne- 
| apolis Star & Tribune, new NNPA 
' president. 


Kellman Appoints Lewis 


Marshall G. H. Lewis has been 
appointed director of advertising 
and public relations for Louis W. 
‘Kellman Products, a division of 
News Reel Laboratory, Philadel- 
phia, producer of sales training, 
business, industrial and television 
films. 

_Horton-Noyes Names Albert 

| Ted W. Albert, formerly editor 
‘of “Modern Precision’ for Leeds 
& Northrup, Philadelphia maker 
of measuring instruments, has 
joined the copy department of 
Horton-Noyes Co., Providence 
| agency. 


Norman A. Schorr Moves 


| Norman A. Schorr & Co., New 
'York public relations consultant, 
‘has moved to 21 E. 40th St. 


REFINERY 
PRODUCTS 
$16 MILLION 
A MONTH 


Circulation over 79,500 ABC 


Represented nationally by 
Texas QUALITY NEWSPAPERS, Inc. 


National City Bidg., Dallas 1, Tex. 
New York 


Corpus Christi’s six big refineries use about 


4,500,000 barrels of South Texas oil to turn 


out more than $16 million worth of petroleum 


products every month. And a new $10 million 


refinery now building will 


make the total even 


bigger. Write for our new market data folder. 


CORPUS CHRISTI, TEXAS 


MATHIESON 


AGRICULTURAL CHEMICALS COMPANY © 
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Wier a product for farmers, you want on-the- 
farm circulation. Not would-be farmers, or half-acre 
farmers, but those with fields to work... stock to 
raise... buildings to maintain. Capper’s Farmer 
circulates 90% right on the farm! 
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Gundlach Elected Exec V.P. _| Biscardi Joins Doyle, Dane 
George B. Gundlach has been | 


elected executive v.p. of G. P. ningham & Walsh, has joined the 
Gundlach Co., Cincinnati agency. creative and promotion staff of 
Mr. Gundlach has been a v.p. See | Devito Dane Bernbach Inc., New 


the past two years. York. 


C. H. Biscardi, formerly of Cun-| 
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‘Alaska’s Legislature Increases Budget 


Alaska advertising appropriation 
for the 1953-4 biennium has been 
greatly increased by the recent, 
territorial legislature. 

Alaska is a newcomer in the 
tourist promotion field, 1952 being 
| the first time an all-territorial ad- 
_vertising campaign was run. It 
| was also the biggest travel year in 
the history of the territory, de-_ 

spite a steamship strike that lasted | 
,almost the entire summer. The. 
| success of this experiment was re- 
| flected in the liberalized budget. | 
| The plan for an all-territorial 
advertising program, to help cush- 
ion the economy when the present 
construction boom dies down, was 
| developed about two years ago and | 
resulted in the formation of the 
Alaska Visitors Assn., patterned | 
| after the highly successful Hawaii- | 
ian visitors bureau. It has the 


| backing of such varied interests | 
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finds a warm welcome anywhere. 


business associates. Why don’t you ? 


Use Flowers-By-Wire to say “congratulations” on 
opening days...on anniversaries...on 
special events...as a“thank you” for the order 
... for those at home when you're away. 


No matter what you have to say in a business 
way...you can say it better when you... 


Say it with 


Hlowers-By-Wire —_Fiorists 
TELEGRAPH 
ome © Service worldwide through more tha 
es 18,000 F.T.D. ccs seca oe DeLivery ASSN. 
Headaquorters: 


Detroit, Michigan 


| 


GOOD TASTE IS ALWAYS GOOD BUSINESS. And here’s a 
business gesture thai's perfectly proper in any circumstance. 
A live, growing plant makes a lasting remembrance that 


More and more businessmen are using this graceful way to keep a 
constant reminder before important customers and other 


And Flowers, too, are Beautiful Business Builders 


and new kits in 1953. Promotion to 
travel agents was also supported | 


for a Second Year of Tourist Promotion 


| JUNEAU, ALask*, May 19—The as airlines, carriers, banks, Alaska 
‘Steamship Co., Northern Commer- | 
cial Co. and other business inter-| 


ests. | 
® The association raises private | 
contributions for matching by the 
legislature and handles the ad-| 
vertising and public relations. It) 
does not arrange individual tours) 
or make reservations. 

One of the first tasks that con- 
fronted the new organization was | 
a public relations job with travel | 
agents, who were not recommend- | 
ing Alaskan tours because of in- 
adequate and conflicting informa- 
tion about travel and _ hotel 


promotion had been regional and | 
spotty. 

A travel information portfolio 
for travel agents was prepared, 
containing all pertinent travel in- 
formation and a pocket of folders 
and maps with instructions for re- 
ordering. It was mailed to 2,100 
travel agents and railway general 
passenger agents with a covering 
letter and business reply card. 


a The reply card brought a 15% 


} 


accommodations. All previous) 
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PLASTIC COATED—The new package (right) 


| for Carey Salt Co., Hutchinson, Kan., has 


| a moisture-resistant plastic coating and a 

more elaborate design than its predecessor. 

R. J. Potts, Calkins & Holden, Kansas City, 
is the Carey agency. 


nearly 21,000 were tourists who 
spent $6,000,000, including trans- 
portation. 

The 1953 campaign, while fol- 
lowing the same pattern, has been 
expanded. The direct mail list for 
the portfolio was increased to 2,- 
400 and additional advertising to 
the trade has appeared in five 
travel trade magazines—ASTA 
Travel News, Official Steamship 


response asking for additional kits 


by insertions in ASTA_ Travel 

News and Travel Agent. 
Magazines and newspapers were 

used for general tourist promotion 


/with ads in Grade Teacher, Holi-| 
day, 


Instructor, NEA Journal, | 
Newsweek, Sunset Magazine, and| 


the New York Times Sunday trav-| 


el section. All ads, though not | 
couponed, offered a free illustrated | 
folder. 

As of January this year, 11,000 
requests had come in from every 
state in the union and every prov- 


|/ince in Canada, as well as from 


some foreign countries and a few 
from Alaska. 


@ The effectiveness of Alaska 
tourist promotion has always been 
difficult to estimate because Alas- 
ka residents are great travelers. 
Last summer, the bureau of busi- 
ness research, University of Wash- 
ington, undertook this project. Its 


findings for the period, June 1 - 


Sept. 30, 1952, based on returns 


‘from two questionnaires, disclosed 


that, out of about 70,000 travelers, 


and Airways Guide, Travel Agent, 
Travel Items and Travel Trade. 


|e For general tourist promotion, 


there were insertions in nine met- 
ropolitan newspapers and one two- 
color insertion each in Newsweek 
and Time. A half-page, two-color 
ad in the March issue of Holiday. 
paid for out of the previous budg- 
et, is reported to be pulling like a 
house afire. 

Because of the late release of 
territorial funds, the main pitch 
for the spring and summer sea- 
sons is “There is still time to plan 
an Alaskan vacation,” and, to en- 
courage fall trade, September and 
October are being suggested as es- 
pecially beautiful months to plan 
Alaska trips. 

Pearson, Morgan & Pascoe, Se- 
attle, has handled the account buth 
years. 


Linton to ABC Central Sales 


Ray Linton, head of Ray Linton 
/|& Co., radio and television pro- 
| gram packager, has been appointed 
'an account executive in American 
| Broadcasting Co.’s central division 
‘radio sales department, Chicago. 
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NS, MILLER & 


¢ A Royal Procession 


of nationally advertised trademarks 


brandnames... marches 


through our plant year after year. We 


are proud to contribute to their advertis- 


power of the finest photo- 


be made. 


HUTCHINGS, INC. 


207 NORTH MICHIGAN AVENUE, CHICAGO 1} 
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This time let’s get the picture straight on... 


What the 
retailer wants 


Radio and TV, magazines and outdoor don’t sell 


merchandise. 
Nor do newspapers. 


Stores sell merchandise. 


And the manufacturer’s chief interest is—or should be— 
to help the retailer move the product out of the store and 


into the hands of the consumer. That is the purpose of his 


advertising. 


The retailer asks nothing more of that advertising than 


that it produce sales for his store. 


While the retailer appreciates all kinds of advertising, 
he places far greater value on advertising most closely tied 
in with his own selling. He uses newspaper advertising, him- 
self. And he would prefer the manufacturer to use newspa- 
per advertising, too. That’s because newspapers reach his 


own customers and identify his own store as does nothing else. 
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For the retailer is primarily interested in sales at his own 
place of business. He likes to carry nationally-known mer- 
chandise but he wants prospective buyers of that merchan- 


dise directed right to his own front door. 


In newspaper advertising, the retailer can have this 
direct help from the manufacturer in any one of several 
ways. The manufacturer can include a list of retailers selling 
his merchandise right in his newspaper ads. Or the retailer 
can buy tie-in advertising directing prospective buyers into 
his store. Or the manufacturer’s advertising may appear over 


an individual store name. 


When the retailer is given this support in his local 
newspaper, his own sales increase and the manufacturer 


benefits directly —and immediately. 


While the retailer will stock merchandise because other 
advertising campaigns have been shown to him in advance, 
he will buy more of that same merchandise if he has the 
manufacturer’s assurance that the advertising will be in the 
newspapers in his town. For newspaper advertising not 
only presents the product to the largest audience but also 


presents his own store as the source for that product. 


That is why top merchants throughout the country prefer 


local newspaper advertising support. 


And on the following pages 111 of them say so. 
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We have built our business by featuring 
nationally advertised products . . . and 
week after week we tell Mrs. Housewife 
about our huge stocks of those famous 
name quality foods in full page news- 


paper ads. By far the largest share of our 
advertising budget goes into newspapers 
and we like to see our suppliers tell their 
story to our customers in the same media. 


AS TOLD BY WAYNE E. BROWN, PRES. 


OF BIG BEAR STORES CO. TO THE 


a “ee ee ie 


Columbus Dispatch 


A -Louisville Jeweler Says... when a monviacturer runs an od in o 


national magazine, only a small number 
of Kendrick’s customers see it. And of those, 
only a fraction could identify the product 
with our story. On the other hand, when 
that same ad appears in our local news- 
papers — the same medium we use suc- 
cessfully day in and day out, year after 
year, all of our customers have the oppor- 
tunity to see it. And in most cases, we'll tie 
in with the ad with our own store name, 
— getting full benefit. What's good for Kend- 
AS TOLD BY WILLIAM KENDRICK, PRES. . rick's is also good for the manufacturers 
whose lines we carry. And that’s news- 
paper advertising. 


OF WM. KENDRICK JEWELERS, INC. TO 
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Canine ane: 


A Toledo Chevrolet Dealer Says... 


AS TOLD BY JIM WHITE, PRESIDENT OF JIM WHITE, INC. TO THE 


A Buffalo Department Store Says... 


4 


WAM aaDY 


Sure | like to see the Dinah Shore Chevrolet 
“television program, and | like to see Chev- 
rolet advertising in the more important 
magazines. But more than anything else | 
like to see the name of Jim White included 
and that can only be done in the local 
newspaper. Because of our excellent serv- 
ice record, we believe our name adds 
greatly to the value of the advertising. 
Whenever it is used that way in the news- 
paper we think we get maximum benefit. 


Toledo Blade 


Sattler's growth from a shoe store in 1926 


to Buffalo's biggest department store in 


1953 is a story of constantly increasing use 
of newspaper advertising space. In spend- 
ing the vastly greater part of our promo- 
tional dollar in newspapers, we feel that 
we are putting our sales message across 
in the most effective way possible... a 
strategy we commend highly to national 
advertisers. 


AS TOLD BY CHARLES HAHN, JR., PRESIDENT OF SATTLER’S DEPARTMENT STORE TO THE 
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ALL BUSINESS IS LOCAL — 


A Pittsburgh Department Store Says... 


ow ee 


Our advertising is placed almost entirely 
in local metropolitan newspapers. It is ex- & 
to do both an immediate and a | 
long-range selling job . . . and it does. | 
‘Naturally, we believe that manufacturers’ | 
advertising in the same media brings his 
product to the attention of people most 


likely to buy it . . . promptly or eventually 
. . . in our store. 


| 
| 
4 
| 


AS TOLD BY IRWIN D. WOLF, GEN. MGR. 
OF KAUFMANN'S, PITTSBURGH, TO THE 


Pittsburgh Post-Gazette _ 


Pittsburgh Sun-Telegraph 


A Big Tacoma, Washington Drug Store Says... 


Last year, from April 12 through August 
12, the Tacoma News Tribune was forced 
by a strike to suspend publication. F. M. 
Rodgers, manager of the large downtown 
Pay Less Drug Store in Tacoma, Washing- 
ton, has this to say of those four months, 
“The Tacoma News Tribune is normally our 
only advertising medium and during the 
strike we had to use many other different 
forms of advertising to maintain our nor- 


f and jee 


mal level. This meant much more work on 
our part, and the cost was much greater. 


We were certainly glad when the strike 
was over and we could again place our 


advertising in The News Tribune. Nothing 
takes the place of the newspaper.” 
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NEWSPAPERS KNOW LOCAL BUSINESS BEST 


1886 Kroger Stores Say . 


—S_OO— 


Every week we advertise in more than 
1100 daily and weekly newspapers that 
deliver circulation coverage for our 1886 
Kroger stores in 19 states. 


In picking an advertising medium to carry 
our message fo consumers, it is vital to us 
—as it is indeed to every advertiser—to 
select the medium that reaches the market. 
The daily newspaper is ideally fitted to do 
this job for us at Kroger. 


Circulation figures for the papers in our 
| territory indicate what stores are covered. 
We can select that group of papers in 
AS TOLD BY WM. J. SANNING, ADVERTISING MGR. each branch that does the most efficient 
OF THE KROGER CO., TO THE job for us and know that our messages are 

being delivered. 


Cincinnati Times-S 


Cincinnati Post— 
Cineinnati Enquire 


A Baltimore Goodyear Store Manager Says . 


| know the tire and auto accessory busi- 
ness, but frankly | have been experiment- 
ing with many media in promoting the 
sales of tires, refrigerators, television sets, 
and other durable goods items. After 
months of highcost, low-response promo- 
tions, | tried the Afro-American News- 
papers . . . The response per dollar has 
been terrific. ..1!am stepping up my 
schedule and have just signed a big 
contract. | 


4 AWK OF Te. cia 18 hee Amer 
Philadelphia « Kiebmond « Newark: 
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Reading newspapers is a habit with prac- 


{ 
} 


tically everyone and we want our advertis- 


ing to reach the most people at the least 
cost. 
That is the reason we have spent 96c of 


om 


‘MADINGS 


our advertising dollar in newspapers for 


over a quarter of a century. Naturally, we 


ask manufacturers, whose merchandise we 


sell, to advertise in newspapers. 


AS TOLD BY GROCE LALLIER, PRES. AND GEN. MGR., 


Houston Chronicle 


MADING'S DRUG STORES TO THE 


A Denver Furniture Store Says... 


We would like to have the manufacturers 
spend their advertising money locally. We 
think the manufacturers would profit more 
by spending their money in local news- 


papers as all business is local. If the manu- 

facturer spent his money with the local 

newspaper it would enable the retail mer- AS TOLD BY STREET HALE, ADV. DIR., 

chant to tie-in his advertising. The local THE AMERICAN FURNITURE CO. TO 
newspaper advertisement works for us and 

we know it will for the manufacturer. 


The Denver Post 


LETS GET THE PICTURE STRAIGHT, II! 
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I've always plugged for newspapers as the 


_—_ 


best way to sell automobiles. That's why 


my entire advertising budget is spent in 


newspapers. | like the Ford factory to 


spend the majority of its money in news- 


papers and | back it up with an even 


greater amount. 


Even though greater Hartford is many 


times smaller than greater Boston, we out- 


sell them. We attract business from most 


of Connecticut. Our truck sales for ex- 


ample are more than three times greater 


AS TOLD BY MARTIN J. O'MEARA, PRES. 
OF O'MEARA MOTORS INC. TO THE 


than the next highest Ford dealer in New 
England. We give the Hartford Courant 


Hartford Courant 7° rt sft resort 


A New York Department Store Says... 


| 


Retail stores thrive on quick thinking, quick 
results. In the metropolitan area, it’s news- 
paper advertising that produces the fastest 
for us. Today's ad means today’s selling, 


immediate response, traceable results — 


and profits! We like our manufacturers to 


use newspaper space too, to our benefit S 
as well as theirs. 

“4 
im 4 


AS TOLD BY ALBERT F. SNYDER, PUBLICITY DIRECTOR OF STERN'S TO 


The New York Times 
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AS TOLD BY JAMES ROTTO, ASST. VICE PRES. IN CHARGE 
OF SALES AND PUBLICITY, THE HECHT CO., TO 


A Detroit Clothier Says... 
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A large part of the credit for our growth : 


to number one volume position in the na- 
tion's capital should be given to our con- 
sistent newspaper coverage. The Hecht Co. 
published over seven million lines in 1952, 
making it one of the largest users of news- 
paper space in America. 


The Washington Star 


We think we are closest to our customers 
through newspaper advertising. By using 
newspapers day in and day out our store 
news becomes just as timely as the latest 
news dispatch. Newspapers enable us to 
effectively time our promotions—with the 
season—the weather—with any “sign” of 
the times. Through them we can quickly 
underscore our successes as well as our 
failures in merchandising. Thereby we 
avoid future pitfalls and repeat what ex- 
perience proves good. Manufacturers of 
brand name merchandise or material can 
do a similar job through newspapers. They 
too can use the simple but powerfully ef- 
fective tool of newspaper advertising to 
help the retail merchant sell his market. 
So doing the manufacturer helps himself. 
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NEWSPAPERS KNOW LOCAL BUSINESS BEST 


| A Pittsburgh Super Market Says... 


We feature advertised brands because 
they offer the best values for our cus- 
tomers. We like them too, because their 
public acceptance usually means fast turn- 
over, and turn-over in our low margin busi- 
ness meons profit instead of loss. 


Naturally, public acceptance of a brand 
among a fraction of our customers does 
not give us the volume turn-over that comes 
with public acceptance among all of our 
customers. ; 


That's why we like to stock brands that are AS TOLD BY L. B. SMITH, PRES. 
advertised in our local newspapers—then 
all of our customers know about them. OF THOROFARE MARKETS, INC. TO THE 


Pittsburgh Sun-Telegraph 
q Pittsburgh Press 
- Pittsburgh Post-Gazette , 


A Los Angeles Department Store Says... 


Ninety percent of all expenditures on ad- 
vertising are concentrated in our local 
newspapers. The association of good retail _ 
stores directly with the manufacturer in | 
their town is of the utmost importance. One 
ee of the largest outlets for nationally adver- 
teti'se) te tised brands is the department store. ’ 
—_—_~ Through the local media’ manufacturers 
make themselves part of the community. 


AS TOLD BY FRANCES COREY, PUB. DIR., MAY CO., LOS ANGELES TO THE Los Angeles Examiner 


Los Angeles Herald Express 
Los Angeles Mirror 
Los Angeles Times 


LETS GET THE PICTURE STRAIGHT, III 
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Bocce 


The Fred w. Albrecht Grocery Conipainy 
“Owners and operators of Acme Super 
arke ts.a0¢ Acme Stores: used 293 TQ0 


ie 


Akron Beacon Journal 


To build, and hold, sales volume in three 
large stores in a city about 250,000 popu- 
lation . . . requires strong advertising, with 
every dollar producing utmost results. We 
at the Metropolitan believe in newspaper’; 
advertising! We believe, further, that 
localized advertising, over actual store 
signatures, is far more directly effective 
and beneficial to us than any amount of 
advertising in national media. 


For many years .. . the Metropolitan has 
been the largest advertiser of men's wear 
in the entire nation! 


AS TOLD BY ROBERT MARGOLIS, PRES. 
OF METROPOLITAN TO THE 


~_ a € 2 
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A Peoria Furniture Store Says... 


AS TOLD BY LOUIS B. COHEN, PRES. 


OF COHEN FURNITURE CO. TO THE 


A St. Louis Department Store Says... 


AS TOLD BY OLIN O. STANSBURY, PUB. DIR. 


OF STIX, BAER & FULLER TO THE 


We believe we have learned some adver- 
tising lessons during the past 74 years. Our 
high regard for the newspaper to carry 
news of brand names quality furniture is 
shown by the fact that our current news- 
paper expenditure is 67% greater than in 
1937 and 30% greater than in 1950. 


Peoria Journal Star 


It is understandable why we department 
store people like to have nationally dis- 
tributed merchandise advertised in our 
local newspapers. We know from long ex- 
perience that no other advertising medium 
reaches as many of our customers. And 
we also know — because we put most of 
our promotion money there—that adver- 
tising in the newspapers gives us the fast- 
est, most satisfactory results per dollar 


spent. 


St. Louis Post-Dispatch 


LETS GET THE PICTURE STRAIGHT, Il 
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AS TOLD BY GEORGE W. BYERS, BOARD CHMN. 
OF GEO. BYERS SONS, INC. TO THE 


A Toledo Drug Chain Says... 


LETS GET THE PICTURE STRAIGHT, Ili 


A Columbus DeSoto-Plymouth Dealer Says... 


We urge the manufacturers of the products 
we sell to spend 75% of all factory and 
cooperative funds in our local newspapers. 
In our opinion, daily newspaper advertise- 
ments are a must for all successful mer- 
chants. They are the quickest and surest 
way to get our story and our products in 
front of our customers. As you know, the 
Byers Company has led in Franklin County 
for car and truck registrations for many 
years and this great sales record could 
never have been accomplished without the 
constant use and help of the local news- 


papers. 


Columbus Dispatch 


Our eleven big drug stores in Toledo do 
better than half the retail drug business in 
town—so we think we're in excellent posi- 
tion to judge the kind of advertising that 
does the best selling job, and sales are 
what both the manufacturer and the re- 
tailer want. 


We use three or four pages of advertising 
every week in the Toledo Blade. That's 
where we get our best results and that's 
where we want the manufacturer to use 
his space. Newspapers are the retailer's 
medium, and as everything is sold by the 
retailer—newspapers should be the manu- 
fecturer’s medium, too. 
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AS TOLD BY BERNARD STEVENS, PRESIDENT OF STEVENS MARKET, TO THE 


Our problem was to let Greater Miami 
residents know that we sell better quality 
foods for less. To reach the largest pos- 
sible audience at the least cost, we con- 
centrated our advertising in The Miami 
Herald. The soundness of our plan has 
been proven by our meteoric rise in the 
face of stiff competition to a $6,000,000 
gross business in five years. Naturally we 
hope our sources of supply will use news- 
papers, too. That isthe only way all of our 
customers can be reached. 


A Buffalo Department Store Says... 


ADAM MéLoRun 


NUE AaMne 


ANDERS OW ¢ 


The most effective help a manufacturer can 
give us is to pre-sell his product to the 
same people who are likely to trade in our 
stores. These people are our customers. 
We know them best. And we know that 
practically all of them read their news- 
paper every day. That's why we are Buf- 
falo’s largest newspaper advertiser. While 
10% or 20% coverage may be all right, 
we will go all out every time for the manu- 
facturer who gives us 100% coverage — 
through newspaper advertising. 


AS TOLD BY ROBERT B. ADAM, PRES., ADAM, MELDRUM & ANDERSON CO. TO THE 


a Buffalo Evening News? 
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We demand that advertising actually move 
national brands—right now, today—from 
the shelves of our 250 Super Valu Food 
stores located in the Twin Cities and 
throughout the Upper Midwest area. In 
our voluntary group business, results are 
checked daily, not only by us, but by each 
store’s owner-operator. Results alone dic- 
tate the policy that the Minneapolis Star 
and Tribune are Winston & Newell's basic 
advertising media for stores which do an 
annual volume of $155,000,000 in the 
Upper Midwest and nearby areas. 


Naturally it is of great help to us to have 
food manufacturers make dominant use of 
the same advertising media that we suc- 
cessfully use. 


A Minneapolis Cooperative 


Food Chain Says... 


AS TOLD BY THOMAS G. HARRISON, PRES. 
OF WINSTON & NEWELL CO. TO THE 


Minneapolis Star and Tribune 


A Birmingham Department Store Says... 


AS TOLD BY O. W. SCHANBACHER, 


PRESIDENT OF LOVEMAN’S TO THE 


Better than 90% of our advertising dollar 
is spent on our local newspaper advertis- 
ing. The reason is simple. It is, by far, the 
most productive, most pliable, traceable, 
media we have. 

We firmly believe in our suppliers joining 
with us in our best promotional tool, the 
daily newspapers. A much closer working 
alliance between our store and our re- 
sources at the local level is highly 
desirable. 


LETS GET THE PICTURE STRAICHT, Ill 
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Erie Department Store Says... 


Because we have found newspaper ad- 
vertising to be so productive, we spend 
about 98% of our advertising in this 
medium. Naturally we are pleased when 
a manufacturer places his advertising in 
our newspapers. Especially when his ad- 
vertising is in cooperation with ours. He's 
helping to sell our customers through the 
medium that has brought satisfactory re- 
sults for us. And results are what we're 
| | interested in. 


AS TOLD BY THOMAS SUTHERLAND, PRES. & GEN. MGR., THE BOSTON STORE TO 


_ The Erie Times 


ay 


An El Paso Jewelery Store Says. 


Zales of El Paso is consistently among 
top 10 jewelry store newspaper adv 
tisers of the nation. We spend nearly aay, 
of our advertising dollar in local fam 
papers, and we think manufacture hould 
also concentrate in newspaper Aawertising 
to reach people at the locgiijevel. Only 
newspapers give us this Ajuss coverage 
and we just love to wo with manufac- 
' turers who go along us on this policy. 


AS TOLD BY R. A. SCHAPIRO, MGR. OF THE ZALES JEWELRY CO. TO THE 


il Paso Herald-Post 
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A Chicago 


Department Store Says... 


Newspaper advertising is still the main tent 
for Carson Pirie Scott & Company's sales 
promotion as it has been for practically all 
of our 99 years in business. Other means 
are occasionally appropriate, it is true, but 
the big job of continuous effective impact 
on our market is one that only newspapers 
can do. The fact that we spend almost 
90% of our total appropriation in Chicago 
newspapers bears witness to our firm con- 
viction in this belief. 


AS TOLD BY J. CHALMERS O'BRIEN, VICE-PRES. AND PUB. DIR. 


OF CARSON PIRIE SCOTT & CO. TO THE 


Chicago Tribune 


LETS GET THE PICTURE STRAIGHT, III 
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Crowley’s—of Detroit—Say ... 


We at Crowley's spend most of our money 
for newspaper advertising—89.6% of our 
total publicity money in 1952, for example. 
We believe newspapers have many ad- 
vantages over other media, such as flexi- 
bility, speed, and lower cost per item sold. 
As retailers, we have found that national 
advertisers can spend a larger proportion 
of their advertising budget in local news- 
papers to advantage. Local newspaper ad- 
vertising of national products produce 
better results for us than national adver- 
tising which is scattered country-wide. A 
happy combination of national and local 
levels probably produce the best over-all 
results. Certainly, national advertising 
needs the “back-up” of local newspaper 
advertising to be fully effective. 


AS TOLD BY J. D. RUNKLE, 
GENERAL MANAGER OF CROWLEY'S TO THE 


Detroit Times 
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NEWSPAPERS KNOW 


152 Drug Stores Say... 


Peoples Drug Stores is a six state regional 
chain of 152 stores. We have been a con- 
sistent user of newspaper space since our 
first store opened in 1905. 


Newspaper advertising has proven over 
the years to be very effective in the mer- 
chandising of retail products and has 
always been the fundamental part of the 
merchandising plans of our company. In 
our opinion, it is very desirable for manu- 
facturers to back up their national adver- 
tising with point of sale advertising in the 
local newspapers. 


AS TOLD BY C. R. SANDERS, ADV. DIR., 
PEOPLES DRUG STORES TO 


es sk ee AS ee 


. 


The Washington Star 


LOCAL BUSINESS BEST. 


A Philadelphia 
Department Store Says... 


Through the medium of newspaper adver- 
tising, retail stores all over America are 
able to bring before the public the news 
and developments in the vast and exciting 
field of merchandising. By this method of 
fast reporting, stores enjoy a constant 
turnover of merchandise stocks and, as a 
result, the American people enjoy more of 
the necessities and luxuries of life — at 
lower prices — than do the people of any 
other country in the world. 


Newspaper advertising for many years 
has been recognized as one of our most 
powerful tools in the advancement of the 
retail business and in the progress of our 
nation. 


AS TOLD BY RICHARD C. BOND, PRES. 
OF JOHN WANAMAKER TO 


<& 


“(Evening & Sundas) 


LETS GET THE PICTURE STRAIGHT, It! 
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LL BUSINESS !S LOCAL 


An Oklahoma City Department Store Says. .. 


AS TOLD BY MRS. JOHN A. BROWN, 


PRES., JOHN A. BROWN CO. TO THE 


The major portion of our advertising dol- 
lar goes into newspapers. This medium has 
proven to get for us the most direct results. 
Naturally ‘we use other forms of adver- 
tising in support, but the space we use day 
in and day out in the newspaper brings us 
the maximum benefit and will do the same 


for our sources of supply. 


nes Oklahoma City 


A Louisville Department Store Says... 


AS TOLD BY BEN SHAPERO, 


EXEC. V. P. OF BEN SNYDER, INC. TO 


LETS GET THE PICTURE STRAIGHT, III 
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In my estimation, it behooves the maker 
of a product and the store that retails it to 
seek the closest possible association in 
their advertising effort, even to the extent 
of using the same media whenever feas- 
ible. Local newspapers get the lion’s share 
of Ben Snyder's advertising investment 
primarily because virtually every one of 
our customers, and prospects, read local 
newspapers. It’s that simple. The most 
effective advertising support a manufac- 
turer can give us is to put his advertising 
where all of our customers can read it too 
. . . local newspapers. 


‘The Courier Journal 


7. es Louisville Times 
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AS TOLD BY BERNARD B. BROCKELMAN, TREAS., 
BROCKELMAN BROS., INC. TO THE 


Worcester Telegram- 


This year we are reviewing our brands of 
merchandise and are discontinuing lines 
that do not move fast. 

We have found that brands that do not 
have newspaper backing are generally 
slow movers and the best movers in our 
stores are the brands which have news- 
paper advertising on their own and 
which we support in our own newspaper 
advertising. 

It is very apparent that our success with 
brands of merchandise depends almost 
entirely upon newspaper advertising. That 
is why 95% of our ad budget goes into 
newspapers. 


GE SS 8 


Gazette 


A Newark, New Jersey Department Store Says 


AS TOLD BY GEORGE P. SLOCKBOWER, VICE-PRES. AND PUBLICITY 


DIRECTOR OF L. BAMBERGER & CO. TO THE 


Over 75% of our promotional dollar is 
placed in newspaper advertising. We do 
this because we know that we can, with- 
out question, reach more people per dollar 
in the newspapers than we can in any 
other advertising medium. Most of our 
manufacturers know this and that is the 
reason why they, too, request that their 
dollars be spent the same way. We believe 
that retail stores and those who want to 
move merchandise through the retail store, 
get the greatest results the quickest when 
they use the local newspapers to cover 
their markets. 


LETS GET THE PICTURE STRAIGHT, III 
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_ ALL BUSINESS IS LOCAL © 


A Los Angeles Furniture Store Says... 


———EOww 


Barker Bros. has become the nation's larg- 
est furniture store because of many factors, 
but one of the most important of them has 
been and is local newspaper advertising. 
We like all kinds of advertising, of course, 
including that of our manufacturing ss ie eet talc 
sources, but you can get some idea of how ~ ann ia aiverre | eo 
right where we sell when | tell you we used, oa 
last year, in the Los Angeles metropolitan 
major newspapers alone, 1,957,853 lines, | 


E:.. 


AS TOLD BY NEIL PETREE, PRES. OF BARKER BROS., TO THE 


ee 


Los Ane | 
Los Angeles Times _ 


A St. Louis Department Store Says... 


We use over five million lines of news- 
paper advertising yearly, so it is perfectly 
obvious what we think of this medium. 
Manufacturers who advertise in the news- 
papers tell their story to our customers who 


ciate : can avail themselves of the thousands of | 
nationally advertised items we carry. 

AS TOLD BY LEONARD HORNBEIN, PUB. DIR. 

OF FAMOUS-BARR CO., TO THE 

i 


St. Louis Globe-Democrat 


LETS GET THE PICTURE STRAIGHT, i 
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The fact that the J. L. Hudson Company 

used over five million lines of newspaper 

: advertising last year is proof of our belief 

in the medium. We believe customers act 
on a selling message in the newspaper 

. and it seems logical that manufacturers 
should find the same medium effective for 
their product advertising. 


a 
ee 
ad 
) 
te 
4 


AS TOLD BY CHESS LAGOMARSINO, JR., PUB. DIR. 
OF J. L. HUDSON CO. TO THE 
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District Grocery Stores, with 330 stores in 

the Washington metropolitan area has 

built its business upon sound newspaper : 
advertising. We stock and push goods ad- 
vertised in newspapers—for that is the 
media we use and regard as fine support. 
Our manufacturer friends ring the bell with 
us when they use local newspaper ad- 
vertising. 3 


hington Post 


LETS GET THE PICTURE STRAIGHT, III 
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JEFFERSOw 


AS TOLD BY SAMUEL MUFSON, GEN. MGR., 
THE JEFFERSON CO., INC. TO 


The Miami Herald 


Decisions don't always come easy in the 
field of merchandising, but this we're sure 
of. Newspaper advertising does the job for 
us. That is why 95% of our promotion bud- 
get goes to the newspapers. Think how 
much more productive this expenditure 
would be if we could persuade our manu- 
facturers to channel more of their adver- 


tising money into our daily papers. 


LETS GET THE PICTURE STRAIGHT, III . 


The Jefferson Stores have always adopted 
a policy of. hard-hitting newspaper ad- 
vertising as the backbone of its general 
operations. For the past six years, more 
than 95% of all advertising spent was 
appropriated to newspaper advertising. 
The major portion of this newspaper ad- 
vertising has been devoted to the Miami 
Herald with very satisfactory results. 

To create an even greater sales impact 
locally, we would like to see appliance 
manufacturers place more of their adver- 


tising in newspapers. 


A West Virginia Department Store Says... 


_AS TOLD BY A. W. COX, VICE-PRES. AND MERCHANDISE MGR. OF THE DIAMOND TO 


The Charleston Gazette 
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AS TOLD BY BERNARD R. KANT, VICE PRES. 
AND GEN. MGR. OF SPEAR & CO. TO THE 


Pittsburgh Post-Gazette 
Pittsburgh Sun-Telegraph — 
Pittsburgh Press 


. sts | mM A Pittsburgh Home Furnishing 
and Apparel Store Says... 


Most of our advertising dollar goes for 
newspaper advertising. More of our cus- 
tomers read our local papers than any 
other form of advertising media. 


Naturally we welcome help from manv- 
facturers where it will do us the most good 
whether for the short or long haul, and in 
our experience, that’s in our local news- 


papers. 


A Peoria Self-Service Drug Store Says... 


We attribute much of our growth since 
opening here in 1944 to our investment of 
92% of our advertising budget in a domi- 
nant frequency schedule in Peoria’s news- 


papers .. . ranking as high as ninth in. 
lineage among U. S. drug stores. Our 1953 
schedule includes 130 full pages plus 
miscellaneous ads. To manufacturers we 
say, “Everybody reads local newspapers 
. . « that’s the place for your brand 
advertising.” 
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AS TOLD BY H. B. BROOKSBANK, PRES., 


WORLD DRUG STORES, INC. TO THE 


Peoria Journal Star 
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been the backbone of the retail food in- — 
dustry and we at Rogers Markets believe 
$0 strongly in the power of this media that 
3 we spend 97% of our advertising budget = 
is in Fort Wayne newspapers where experi- 
; ence has shown we can expect the highest 
results. We strongly urge our_ principal 
suppliers to make use of this media and 
support the products as well as the re- 
__ tuilers with advertising at the local level 
where it is most productive for both. - 
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AS TOLD BY HARRY ROGERS, PRESIDENT 


OF ROGERS MARKETS TO 


z 


Fort Wayne Newspapers, Ine. 


The Journal-Gusciie .. The News@entine 
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Fully 95% of our advertising budget is al- 

located to newspaper advertising. Through 
the years we have found that newspapers 
guarantee us the most effective and com- 


stores .. . as well as the maximum in direct q 


results. No greater support could be given _ 
 @retailer by his suppliers than newspaper a 
_ advertising. 
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AS TOLD BY MANUEL M. HARTMAN, VICE-PRES. IN CHARGE OF STORE aay 
OPERATIONS AND PUBLICITY OF WINKELMAN BROS. APPAREL, INC., TO 
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A Cincinnati Cadillac Dealer Says... 
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_ Unquestionably, the distinguished Cadillac. 
been very effective from an institutional — 
standpoint, in establishing and maintain- 
ing the name of Cadillac in the high 
— which it enjoys. 


Préai © sumewhot seller Bosdal on Spee 
like newspaper advertising as it is more 
local in effect. Although we are the only 
Cadillac agency in Cincinnati, we know : 
that it is essential that we keep our own 
firm name before tlie public. From this 
standpoint, our newspaper advertising has 
been vital to the success of Cadillac and 

the D. A. Bennett Cadillac Company. — 


ie 


An Omaha Department Store Says . 


AS TOLD BY R. K. EINSTEIN, SALES PROMOTION MGR. 
OF J. L. BRANDEIS & SONS TO THE 
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AS TOLD BY D. A. BENNETT, PRES. 


OF THE D. A. BENNETT CADILLAC CO. TO THE 


#2 te - 
aN 


Cincinnati Ti 


Do we believe in the power of the press 
(local press, that is)? Believe'me, we do. 
And we back it up in the Omaha World- 


a 


publicity budget . . . a lot of hard dollars. 
We like pinpointing our message to the X 
170,000 families in our own trade creo. 
We have found we can’t do a hard selling 
job by indirection or long distance. We've 
worked hard at promoting tie-ups with ad- 
vertising in national media. It just “ain't” 
effective. 


RS 


Pip faa 
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In these times when every inch of adver- 

tising must count, we can’t afford ‘aa’ a 

through motions.” We have to buy direc- : a 
. talk directly to our own customers : 

in our own market. 
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- A Worcester Department Store Says... 


A Fort Wayne Department Store Says... 


AS TOLD BY JOSEPH W. DYE, PRESIDENT 
OF WOLF & DESSAUER TO 


HE PICTURE STRAIGHT, Ill 


“Cooperative newspaper advertising” is - 
our reply to frequent manufacturers’ in- 
quiries regarding the most effective ad- 
vertising medium for. sales promotion at 
the local level. Experience, than which 
there is no better teacher, has convinced 
us of this reply. And it is for this reason 
that we use over 95% of our advertising 
dollar for newspaper advertisements and 
urge our manufacturers to use the same 
medium for best results. 


. 


Woreester Telegram-Gazette : 


Our store has grown rapidly through the 
years, and it has been newspaper adver- 
tising that has furnished most of the pro- 
motional push . . . so it is natural that ail 
of us should regard the newspapers as our 
most potent media. We prefer having our 
manufacturers spend their advertising 
money in the Fort Wayne newspapers be- 
cause that is where our customers look for 
news about Wolf & Dessaver merchandise. 


Fort Wayne Newspapers, Inc. 


The J ousuabinaniee ' The News-Sentinel 
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Rockford Gi 


z years 
we have spent practically 90% of all. 
advertising dollars in our local news- 
papers, knowing that we are reaching 
of our customers, and we know that we 


Rockford Morning Sts 


"Register Repel 


By far the major part of our advertising 
budget goes into daily and Sunday news- 
papers. For more than half a century they 
have demonstrated their selling power 
through wars and depressions and pros- 
perity. We appreciate having manufac- 
turers put newspaper advertising behind 
their products we sell. 


th unin Ty 
nh + ta T 


a 


AS TOLD BY FRANK J. JOHNS, PRES., 


DENVER DRY GOODS CO. TO THE Rocky Mountain N Si 
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A Los Angeles Apparel Store Says. 


Desmond's has become one of the nation’s 
dominant retailers of men's, women’s and 
boys’ apparel because of its merchandis- 
ing policies, convenient store locations and 
customer service. But one of the most im- 
portant reasons is our year in, year out 
use of local newspaper advertising. We 
employ other media, of course, but manu- 
facturers can best evaluate our opinion of 
newspaper advertising when | say that last 
year we used 95% of our advertising ap- 
propriation in Los Angeles metropolitan 


Weodward & Lothrop, with four stores in 
the Washington metropolitan area, is a 
firm believer in newspaper advertising. 
The bulk of our appropriation is spent in 
newspapers because experience and re- 
sults have taught us their value. We would 
like our manufacturers to place their copy 
in the media we use most. 


AS TOLD BY WOODWARD & LOTHROP TO 


The Washington Post 
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AS TOLD BY FRED B. HUESMAN, PRES. OF DESMOND'S TO THE 


Los Angeles Examine 


Los Angeles Herald Express 


Los Angeles Mirror 
Los Angeles Times 
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In advertising our business, we depend al- 
most exclusively on newspapers. We have 
experimented in other media, but our ex- 
perience over many years has been that 
newspaper advertising is the only really 
productive medium. Ninety-eight per cent 
of our advertising in Kansas City goes into 


newspapers — which means, of course, 
The Kansas City Star. 


AS TOLD BY A. H. CLARK, PRESIDENT OF THE JONES STORE CO. TO 


I 


An El Paso Furniture Store Says... 


We believe in quality Brand Name mer- 
chandise and feature it in our store and in 
our advertising. Manufacturers constantly 
ask us to “tie-in” with them, but we can’t 
do the selling job locally for all of them. 
The time has come when they should “tie- 
in” with us in our local newspapers to reach 


our thousands of customers who can be 


reached in no other way. 


AS TOLD BY J. B. BLAUGRUND, PRES., THE AMERICAN FURNITURE CO. TO 


~The El Paso Times 
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agper in the lives of the American People 


; 


Other Media may tell part of the story, but only the Newspaper 
brings the people the full story; without which knowledge their lives 
would not be complete. 


Knowledge of Local Affairs 
Knowledge of National Affairs 
Knowledge of International Affairs 
Knowledge of products old and new 


Newspapers are indispensable to the American People as proven by 
the fact that 


The people BUY 54,017,938 Newspapers every Day for which they 
PAY $2,589,000 per day, or over a Billion Dollars per year. 


No other advertising media can match this Record. 
No other advertising media has the Selling Power of 


THE NEWSPAPER 


Advertisers should also remember that advertising is powerful in 
Newspapers, because in Newspapers, 

People WANT advertising 

People LOOK FOR advertising 

People WELCOME advertising 


Published in the Interest of Newspapers and Advertisers by 
the following newspaper representation organizations: 


The Branham Company George McDevitt Company 


The Jehn Budd Company Robert Meeker Associates 
Burke, Kuipers & Mahoney, Inc. Moloney, Regan & —" 
Cresmer & Woodward, Inc. O'Mara & Ormsbee, Inc. 

‘ Texas Press League 
Gilman, Nicoll & Ruthman Story, Brooks & Finley 
Hearst Advertising Service Ward-Griffith Company, Inc. 


Katz Agency Scripps-Howard Newspapers 
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Since the day we opened in 1949, we have 
retied almost exclusively on newspaper 
advertising to carry our message to all the 
homes in San Diego. It has been very 
successful. 

We like to see product advertising of 
manufacturers from whom we buy run in 
newspapers, too. It is the only medium that 
will reach all the people in San Diego that 
buy from our stores. 


AS TOLD BY GERALD A. AWES, 
PRESIDENT OF FOOD BASKET, TO 


An Amarillo Drug Chain Says... 


Our customers are not the chosen few. Our 
advertising must reach as many people as 
possible. Over 96% of our advertising bud- 
get is spent with the local newspaper. Only 
through this medium do we reach all of 
our customers. Only with newspapers can 
our manufacturers reach these customers. 


AS TOLD BY JOHN DOHERTY, GEN. MGR. 


OF CRETNEY DRUG STORES TO THE 
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A Los Angeles 


Department Store Says 
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A Washington, D.C. 
Shoe Retailer Says 


We believe that a great many of the na- 
tionally advertised brands of shoes and 
hosiery would do better if they would al- 
locate a larger percentage of their adver- 
tising to the newspapers throughout the 
country. This, it seems to us, would be 
particularly effective where it is done with 
a backing of old and well established re- 


Milliron's must secure maximum efficiency 
from its advertising budget—consequently 
newspapers have comprised the backbone 
of our promotional program, and 92% of 
our budget is spent in this medium. During 
1952 we placed the bulk of our lineage in 


Coe ee ee tailers in the local community. Speaking 
We definitely 7 ners oot eee < “eb cee ken 
ee outs cbvttiiing, ail ep Wik mate af 
in the same medium, where it will create PO PA ee SS 

more sales and better business. : 


of the producer and the retailer. 


AS TOLD TO THE STAR BY GILBERT HAHN, 
PRES., WILLIAM HAHN & CO. 


AS TOLD BY URBAN M. DERKUM, EXEC. VICE-PRES. 
OF MILLIRON'S TO THE 


Los Angeles Herald Express 


Los Angeles Mirror 
Los Angeles Times | 
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We have always believed the newspaper 
to be the most effective and most direct 
contact with our customer. It follows nat- 
urally, that we like to see manufacturers 
direct national advertising on consumer 
products in the medium which we consider 


to be our best source of customer contact. 


AS TOLD BY WALTER M. HALLE, PRES. OF THE HALLE BROS. CO. TO THE P 


AS TOLD BY BERNARD R. BAKER, 
PRESIDENT OF THE B. R. BAKER CO. TO THE 


aS 


ge 


As Northwestern Ohio's largest retailer of 
men’s and boy's apparel, we consider our- 
selves both the purchasing agent and 
distributor of the every day needs of the 
male population of our community. It is 
through the daily newspaper that we can 
most convincingly tell of our ability to 
satisfy those needs. Consequently, a con- 
sistently high percentage of our advertis- 
ing dollars go to newspapers. More than 
that, we are constantly encouraging man- 
ufacturers to put their advertising dollars 
into this same vital local medium. 7 


With the founding of our first store in Los 
Angeles 80 years ago, almost our entire 
advertising budget has been spent with 
newspapers. 


With our 32 super markets in Los Angeles 
County we ran almost 3,000,000 lines in 
1952 in Los Angeles and surrounding 
communities and all with newspapers with 


AS TOLD BY ALBERT RALPHS, JR., VICE-PRES., ans — 


RALPHS GROCERY CO., TO THE 


Los Angeles Examiner 


alg 


Los Angeles Herald Express 


Los Angeles Mirror 
Los Angeles ‘Time 


A Houston Department Store Says. 


When we see retailers, the nation over, 
spending the bulk of their advertising dol- 
lars in the daily newspapers, it is logical 
to assume that the manufacturer can reach 
his market with equal success by following 
the same pattern. 


Certainly newspaper advertising has been 
a powerful force in bringing department 
store volume to its present day level. 


AS TOLD BY ROBERT W. DUNDAS, VICE PRES. 
AND PUBLICITY DIREC. OF FOLEY’S TO THE 


LETS GET THE PICTURE STRAIGHT, II 
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ALL BUSINESS IS LOCAL > 


Our stores in Milwaukee use about four 
and one-half million lines of newspaper ad- 
-vertising a year, ample testimony to the 
high regard we have for newspapers in 
our sales promotion plans. The use of news- 
paper space in manufacturers’ promotion 
plans also is of great help in selling mer- 
chandise at the point of sale. 


AS TOLD BY SCHUSTER’S THREE STORES TO THE | 


Milwaukee Sentinel 


A Texas-New Mexico Super Market Chain Says... 


Newspaper advertising attracts the larger 
share of Furr’s Super Markets’ advertising 
doliar, in 15 towns and cities of West 
Texas and New Mexico. We find that the 
printed price of foods has a “staying” 
effect on Mrs. Housewife and makes for a 
great impression on the newest shopper 
in super markets — Mr. Husband. We 
eagerly accept advertising by food manu- 
facturers in our local newspapers and en- 
courage it in every way. It is a “surefire” 
stimulus to our sales. 
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NEWSPAPERS KNOW LOCAL 


A Chicago Department Store Says... 


To sell merchandise profitably in Chicago, 

we want the best possible coverage of the 
local market in our advertising medium. 

Our experience shows that newspapers 

i give us this selling coverage with immedi- 

: ate impact better than any other medium 

ae ... that's why we place by far the largest 

i share_of our advertising dollar in Chicago 
oe newspapers, More and more, advertisers 
recognize the wisdom of selling their prod- 


“ ucts at the local level through local retail 

c - store newspaper promotion. 3 

: AS TOLD BY WILLIAM T. WHITE, DIV. VICE-PRES. AND SALES MGR. 

: OF WIEBOLDT STORES, INC. TO THE 

: A Philadelphia Chain of Super Markets Says. .. 


Most mass food distributors have always 
regarded local newspapers as the most 
efficient and flexible means of placing 
their message before the maximum number 
of people who make important buying de- 
cisions. Other media are frequently used, 
but in a supplementary manner. 


Newspapers are the center of all our plan- 
ning, and represent the major part of our 
total expenditures. 


Readership studies of the best food day 


ne Philadelphia Bulletin: "eo Cee 
(Evening & Sunday) eS 


ne a ea RE AF. 
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We like to see newspaper advertising here 
at Food Fair. We believe in it and use it 
ourselves as our major medium. Our 
record of tie-ins with national campaigns 
in the newspapers speaks for itself. We 
say give us advertising that reaches all 
our customers—the advertising we use— 
newspaper advertising. 


AS TOLD BY IRVING SEIGEL OF FOOD FAIR TO 


The Washington Post 


A Los Angeles Department Store Says... 


The manufacturer who advertises his prod- 
uct in national periodicals, over networks 
and through outdoor media . . . and stops 
there, is short-changing himself. News- 
paper advertising is a powerful point-of- 
sale clincher that no manutacturer can 
afford to overlook. 


AS TOLD BY JULIAN M. SIEROTY, PRES. OF EASTERN-COLUMBIA, TO THE 


Los Angeles Examiner 

Los Angeles Herald Express 
Los Angeles Mirror 

Los Angeles Times 
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A Philadelphia Drug Chain Says... 


Time and again the salesman for drug 
product and toiletry manufacturers ap- 
proach our buyers and lay great stress on 
promotional plans for their product in 
national media. 


We're always glad, of course, to learn 
of such plans, but when the manufac- 
turer tells us he plans to back up his 
product with an advertising campaign in 
The Bulletin, which saturates the area in 
which our 150 stores are located, we 
really become interested. We know that 
his advertising in the newspaper on which 


we depend for results will produce maxi. — The Philadelphia Bulletin 


mum sales in our stores and get complete 
cooperation at the point of sale. (Evening Sunday) 


AS TOLD BY HARRY S. SYLK, PRESIDENT 
OF SUN RAY DRUG COMPANY TO 


A San Diego Furniture Store Says... 


Since 1904 we have been investing over 
80% of our advertising dollar in news- 
paper advertising. 

We like to see a manufacturer spend his 
money where we do. . . in our hometown 
newspapers. It is the only medium that 
reaches all of our customers and can even 
carry our store name as part of the ad- 
vertisement. We believe this to be real ad- 


vertising cooperation. 


AS TOLD BY H. L. BENBAUGH, PRES. OF H. L. BENBAUGH CO. TO 


The San Diego Union & Evening Tribune 
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_ ALL BUSINESS IS LOCAL 


We know that our local newspaper, The 


Gary Post-Tribune, goes into more than 


95% of the homes in our markef) and the 
food advertising is read by the house- 
wives. y 


When we receive support from national 


advertisers in The Post-Tribune, as far as 
possible, we tie in with the products so 
advertised. The local market is where we 
must sell, and if is the market which must 


A Gary Certified Cooperative Food Group Says . 


Magazines and other forms of advertis- 
ing reach too few families in Gary to do a 
real sélling job, while the newspaper 
reaches every. worthwhile prospect in 
every nsighborhood. 


National advertisers can do more to help 
increase their own sales when they use 
newspapers, because at the same time 
they are helping the retailer who is so 
necessary to the advertiser's success. 


also be sold by the national advertiser if 
he wants his product to move in volume 
from retailers’ shelves. 


AS TOLD BY SAM TOBE WHO, WITH HIS BROTHER IRVING, OPERATES TOBE’S 
SUPER MKT., THE LARGEST SELF-SERVICE FOOD STORE IN GARY, TO THE 


A Los Angeles Department Store Says... 


The common market place of all retail 

_ stores is newspaper advertising. Through 
this flexible, timely medium, the retailer 
can present his merchandising news of the 
day, directed to a receptive, local audi- 
ence, ready and able to buy. 


Los Angeles Examiner | 

Los Angeten Herald Express 
Los Angeles Mirror. | 
Los: hates Ri nes- 


AS TOLD BY EDWARD R. VALENTINE, PRES. OF J. W. ROBINSON CO. TO THE 
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Lansburgh’s, one of Washington's longest 
established department stores, 93 years 
in our nation's capital, places a large share 
of responsibility for its continued growth 
on its consistent use of newspaper adver- 
tising. We use it because we believe in it 
—and the lion's share of our advertising 
budget appears in our newspapers. Need- 
less to say, we like to see advertising of 


manufacturers in the same medium we use. | AS TOLD BY RALPH GOLDSMITH, 


AS TOLD BY PAUL GILBERT, PRES. OF GILBERT'S AND PAST PRES. 
OF THE NATIONAL ASSOC. OF RETAIL CLOTHIERS AND FURNISHERS TO THE 


South Bend Tribune 


PRESIDENT OF LANSBURGH'S TO 


Newspaper advertising built our business. 
That's why we continue to spend 90c out 
of every advertising dollar in newspapers. 
We will not consider another medium be- 
fore we have saturated the newspapers. 


Because it has been so successful for us we _ 


urge suppliers who want us to sell their 
merchandise to advertise in newspapers. 
The fact that our store is the ninth largest 
newspaper advertiser among the nation’s 
men's clothing stores indicates our faith in 
newspaper advertising. 
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NEWSPAPERS KNOW LOCAL BUSINESS BEST. 
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For many years approximately 85% of our 
total advertising dollar has been spent in 
newspapers. We consider the impact of 
primary and basic advertising medium be- 
cause they go home and are read and seen 
by the entire family. 
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As told by Jordon Marsh Com- 
pany, New England’s largest 
department store, to the Boston 


newspapers. 


SPL AS, 


Bik, Sale 


Pe yh 


‘Sos 
Y MO Soe 


ce SE RD 


, 
. 
ta 
ps 
a 


ae ie The Boston Herald ee 

The Boston Record American (_ ae 
- _| Boston Traveler ge 

The Boston Sunday Advertiser | oe 


Boston Sunday Herald 


RRS 


; 


The Boston Post 
Boston Sunday Post 


Fhe TRE ar ERM Re gg SLIT Sige Oy agent aS ome Bee 


The Boston Daily Globe 
The Boston Sunday Globe 


: oh ey 


LETS GET THE PICTURE STRAIGHT, If 


pO ee ee ee, Kt me | Canim ers “Rie eee bien Cat Sembee ela n, ta el ay ob hl AN aOR bigs po cade ey att aa i Be nh line mm, eg oe ae a en * te ae Oe ay “e a ee ae i * se aera Bes P * A rt Oe ee 
tn eed pet, Taree es pe eae Sees: a ah ary are - aie aS i ea a game Pipe aac ee | eee Raye ea Ney ee Deir Secon : : ar aS Le FAS ee are Mate es Mts ong copes bp nh gx Peet ~ aR Tamang: 5 peat OR 
ek, ee eae Pe Nye Aen ive Se Or eee ee ges.) eae cent 2 fe ak eee tre ee ie hee Set eee cs aed ALS RE ee ee ty far ick A Ss a Pete Stes % pated: ine, i WA 0 LE ae icky ate OE A nn Pee Barf howe as ae te a tat end it ert ge Me ee SA 
eee eae ee Sree 82 io geen as spe ee Pah ae! ay 5. PS, ee eT Or en rc Pa \ bes Be i ahaa aS ln tes sk ar aa ta 28s Sl ee ai Pa EATS See Oe (aa FEO ST RN O,, a S Ryiaeen aine ge 
Soe eget | > Sea MRM Laem rt ae, fie oy Cem ee CRED ot Jo Ses ne eee fe a res AOE in Lg ee So emi ee aes. sie (ae 2 4c? 2 gS eee aes Res F< eee Regs Oe MA Av erge > +.) aeneraametiyie ( arene. ew eee! oe eae oS ee Be ecweie, Seti. Se Sete 
«paar see ea ee f Os GAR Be MCR rae Poa TNE ee oe See i< wg ies eRe at a: Se A ae ea ea STW oh al SO nen rae, a Nd = oe ee Sen . einen ie ee ©. ie ad ate pee Se i fo da Sader Ee 
fers Oa5'cs ae Y oe Bs ot ge or NEPAD Nise yee oer = fu | erie oa eles pie ete PaO eee Se a see ee Tee rs ec Bee aires ns oe eae aes | 
Bae ee EY Soca etn eC ORM rte Se ca Ney ye ao a oes a URE og. PRI ID ae end Ay ares Be ea arm hos Ea - em, Se teats i Cees sr ae te (ee Ds ie? ees ni > ans, a aie Coe ee pp BR at ie os < 
BT REO nD et Set eee ne eee a A tUG Gi eM ial ery 0eay ad eme O ea eer yf Pe ae ee Bey koe en oe Cer < eee) iin ae Meh ia ae, BE ae Oe ees ©, 
Te Bie Os ee Eaeeine ean ‘ + ety Deer ae eee ee = alee bie Seah: levees. a ee vee Re on tae Wey Baa - tae any * RT fy Te : 5 Sige i ks ee oe Oa ie ie oan . Se eee eee 3 Seth re: see 
ae. Pe pts ci od ee en re terre A BS betes ee ee Pee eS ee Cet ee). 2 eae aetir gs oo ae ii ols Weameas tes 6a ua ya a ee yee. Dg geran eR ees ae ae pea ee aes aS ek 7S naa w es. EO eer et, ri eg Oe es mee regen sg 
SHS gy twee ho fag SP oF on Se eS to 9 Re eee SO Rais geet iP een eaets 5° 7 Sane "tay" + eae ene ees ig an! Re ape ee ee Sh nly, eee Siena ne wut aweaGhm ca te Fa eu 
eh ee 2 ee a aE ee > ei eee a ee ee Me gh ea Sa ee ds ii | EE Me, Sy er 
: . ‘ . ’ : ‘ og hg . Se . : : . 
a) cs SEONG tn . Sy 
De Ek ig ER ’ ae so a Sew mts Page, fiat - 3 4 a ale, ¢ ; tx FED ie et sae ah ko, a gee Gh ee Se aL SORE, ete PD ae gr ? ¥ fe a - “ * i Pere e 
PRS Se oo or, Seana ant econ Main ios Aa pa oe Se ees a es cr ae Pgahe Ape san era eS Bic encase stay q ta ee 3. TERE SO RS ro Sy RS ig Pkg Rcgmmerer ee nine > WN tan, <r) ea sie Se 
+, e ? ee $ « v how 
a ai 
a - 2orx 
1 6 ys Vy 
Rs ane ‘ Es: { 
‘ a , ‘ : at 
es f 7 oh 
¥ : - ee 
a - m my Z ; : 
S i j a 
4 ‘ ‘ ‘ i ’ 
aos Brews! 3 ne 
2€ . wt ES ‘| 
ras ? = 
es 4 . , atk: 
; Es - ; 
BS ‘3 . 
F > 
eA . ad 
2 a, 
‘ - hag 
Te a 
f Pat - 22 
aes ¥ ; oe 
eae oe i | 
sae * : sf, 
Beri pe : 
=f ae a >) ey 
Paste iy 
Z » a Re 
« me ; Re ee BY: 
rae ee P ; ptt oh 
les : . r? ae ie 
a ‘3 hess ae E 
ae - £ tS 2 x 
pokes # , eis 
fe “7 % ee - 
ie a3 1 # de t 
iz a oS ¢ Eee r : ak 
wee fs " cid 
ene oe ’ wi re 
nf, 
35, _ 
= ‘ Pt 
oat . A New En land De artment Stor e Sa $s 
Sie - oe HS , | 
te . | 
E A > 
a - 
. as ia % y * 
vey Ze te —_ | 
a S i EA a a 
se 4 ad ae 
Me K zB — f \ 
A ” i «<4! * : 
~ , 4 
, —— + 4 4 
ae rT : a“ ‘itl > . "4 
ae “ eae i AN 
‘ ae ‘ 
pa f Paces FRX v % ] 
oF aa » ie 
Rips toe i‘ : he a8 + > ™~ s X ; 
eae oe on big ine, . 
eis >. oe ay iS ae 
“eres c\* 2S Sn és ‘th ~y 
OE ash rite = S ae te, a Z é . 4 Qa 
hs a cre Byes res Seeg ae meet \ 
ged, ai i % \ 
tty eo i 
sans” A « ee ees. ren ’ See to De 0 a % XN 
Pe ey x SRE ee ak Bae 4 Thi pas a ha ¥ “ D N 
; P oi Bigs oe Die : ee cs He ea - a fe ss ‘ . 7 \ ; 
i i... oe aa ot, rah eae a site a eee. ae 4 | 
S ah Se ey co i ae ge nO an bea Ww. \) 
pi aie tte le : Poteet ae ee ie Xe . 
acer 22 RE ee Meee ae Se : \ * 
RES ga’ meee res ee en ees ay ae \) 
es A > Saat Ree tak oh ee i a ™ R* > . asl 
poate cacti, BG: — rok! a? AoE ae : ¥ ’ 
. rae ige? in aa eM: a eee ve A re * ¥ 1 : 
eed Bar” yee at ee RT ae aa” oh a ae . ae, N ‘ 
ive “i at = ae yf e a . ¥. ~ an -: : ba La ‘ on . Gs * ’ “ ? wm 
ee NA ve Oe ae ee ee 5 ; «gang 
ey tet © ae Ba? Sa bee Sacra ORE’ Z 
Raggi (ct | eae Lo eee , ee crn" ae 4 i 
ee | ee ma he he ee Mee 2 om a ’ on | 
BOS ae ¥ Ape = — “s 5 + peso ee § 
a $e a ae ee 
fe 2 2 i oe * I i . . : te blag 
‘ 7 Sie os a Fox parr . | \ e: ‘ 
Poa ney ie of s : . ™~ Lb ’ ‘i . xe ap wy ‘ ee . é 
: Byer ee = til } , “awe ¢ DNS HY be 
tt , % ~ \ We ‘ hy ; 
‘ pay _ ere t f moe | N ie ee 23 3 
Nee 2. ees, ae ee WS “ 
2 ee Sue Emenee ee Tee 3 Tet Wig ea ae a . } DA ; 4 
c See Gee Ts Nee beawricrs ow, » ty wae 4 
) ae SE Mani ani Si ad ee FES, poy & ioe, oe . ty . cf 
a ae is pet ea + Pre } | / a ts. Saas oe % ec ey 
re Ae. Mime eh eae ri nee: ie ara rie . ww 3 
nae Soe ? Pyare | a Pin +; . 5 M4) 
‘a oof. ee ie > ies , j '” aes as re eee j : WN } 
Bet ine! ob aa. S A is oa | ee Se : } . 7h ié 
ce yea’ ae se er a PI See a z | r . — yi. a erty oF SS : : 
pe deg 3 Tn fee Se t eS hae Salad tl io ‘ : wy 
8 ae pei Be | } CE i ee. f wi i) . . B eee: a 
~ Rusa”, een ee : tee ee le : , sy abl ae ear eae ay pel ‘ a 
ee ae Som. oes: we Se ip ; he 3 ign aes <; oo iS. 3% 
tt aletiae Reo. eee Pte Jot et >) 5 oe f as 
a ” tS i er a i 3s \. eats fs 4 «he ad E Ei 
oe : Rl ee ee 7+: Gat ae on ame n, t By eee } *, Rx. 
ia" s.. oe 77 Al a Os oe iy it ates Sitges © a? A fs os 
ore ee Fe ROSAS aa H \ | SEES ae ity?) Sten a ie ; ‘Bow iy a Sy 
le hee *s ae 2 a ! i es es ee ee head wy we ; : > 
(arter | wit Pee 2 anne ie: FT ica pee ‘a , v4 BM > - ai 
Ce fe ee 7 a “a iene eae yr : Bm i 
bn. On least i ‘= he en Ath 4 4 vr iS 
“tae Ly = 4 poe ret Ahi Ate ee F - ey me { y 
ay Sal * . : ‘ nae mats > eit - - Bebe iinet 2s, ‘eta 4 , if r nl" ‘ —— $ 
sg a 8=€=©= i), - | ee) wei Te eh ‘=> “ : 
wee: ye ae 4 Bees oa oe | ay LT eet lls | 
gud pe ee en et ey UD ; 2 
bit P ; é cp + Ai ce aS rae | “ en Fete . rs , : ae , " a s 
Se at Teka Woe 2 Eten aah OT aL " | ) 
ne : Dae P We eee een sai tegen 4 “ ba? 
a ea ty Me eee ak seu age Bee } 3 ef | ee a bore ; % | 
ae ae... get a oe ce ae ; ht ae. 2! ra 
‘3 gs : Bre ate ae ea Eos ee 8 ee Qos Ae ‘| 
pe aa? yl ae ei]: Mi oe Ee —— = a ve : a ; 4 é 
ee A ae AY Awaele | 4bOdaR Re UPR po 
Pes Bag Waa \J Was \| a . Ee ae 
1 ea aire Es . : , ‘ . ~» * : ; t j : b ee 
eer by ~ aml SR Bp 4 : t> i5 ewe Yan 34 
aera , ae i ack ip m J iF as 3 ri 
- 2 ow — 7 . i Bk Oe ‘ a ' 
is - : ro wae e. ae Bae 
mv Being: == “Gers F 
aie eee Pt aake se i 5 ae ee Ye ey er mR Se Wee BeOS « — 5 Lae *§ 
sa: Tae ie. ate Me Rr eee eee Bees. : a ; P : : 
eee stab sag ais air seam ed ha aii Taare Atos ya eek : Sig ae NR Rae sake ged Gene eh ‘ bee ck rare ag Oh ii oes reer ys C2 . v3 
heed Nae Leeper if oF ee eg ne } foe, eee y PG. ae Gy Sere Pe hep eae art hee eras tie Rey Ane shape ees rad aa 
ate oe Ba ete (ag emer ee . Se ee ae a A ai Vauroamen yi A ag ey ii oe oh oe Reape Fh i ae fae 
(de ada ieee SER wr ee as bak Oo aren guk ay ee so  . pees fey ida op a Ag oe = ie OM Tr eo: 2 ; 
Pears if “ae eee rae ele Ura ing ee ti te eR SA a Sree ce ee es Pa Pn oe Or dk pe 
ae = pede. ile ' Pg Pont ate SE SM a Wer ig ay et, sag rE Re P< ee ap aes Sue "to i 
siades = +, it Peed ad Some ‘ Pap ky Pewee ab s OS oe ie ee my 
et ae ee “ Ae ae co Se a ee D 0: ee ks a 5 nahn om - ~ “ 
a ae ? pee ae ee” cee ie Ps, et ee ck 
a em : “s ee Ane ¥ ea perme RY SS i ee wee — a Ss 4 
bs ome B i ip : +o uv x . ae f 
Emad. =. se * REET ALS 2 “< ee . 
KS eeeae owas cE 5 * . ’ } y * st : % 
a , “— - ¢€ —_——" v ‘4 . ‘ 4 
eet ES — - “2 : - . c i ant a ene os 
a pr ae >= - " a aa. Se ae A wf meme 
ay af . _ ar 
Se pe eae 
. ji 
ee ¢ 
re ed < r 
ee 
ee, ms aS 
pn “ 
i y 
3 2 - bg : . > . ati eee 9 Das . Sg 2, SR PR INL Done hes) Se ae oP Ponte pets is . . —— i 
Boge: ae £2) 5s ing RR Mt of AERA, ice Sth Rae" ae NR Neat Pears CES or SAY aC eas AS gic eae 
r. we 
ao wees 5 
3) 2, ‘ rm z ‘ 
P : ee | 
ae _ " sf “ ~! 
; tf Ten i = 
es is aes. ¥ a } 
Soee US Seen NE Roe cae ER Se, SA iid, = SAE Miacaleet AOR ae fc ge a eo S <r eA se ee € 
a7 . i ah iad ¥ Be % ae Bete eS aad Paet. 7 wees ae ae Me ie fore dae. a pes sree ue he Sea oo Pied vans betes. be agth Soe ares Me aden “7 
“f a % Sas eT Oe | I EN SR tt oa sate fe: gee ee ren we! 2 deren; ea, ar es Ae MEE BM . dy his Ae Te alae : " ny f 
a SB 
ees ; 
Be tre ee en ee re haat Se Peele Ne tat peer ey tae cs Tiga eth, Pepe oy lag Aad at ty BEN RY Seals tt, Piast eRe aaa eee t rear aie wait eoree bl ade “ Data ia Ct pater Shr 2 Mtg yes Tg RES RS es i. at aaty Ol ay Ee ae eh Ata Sa 
Sah fies Pig ON aioe ty" © ies ee a CR Folge Peres Hinge top Cuero coat eta ate Oe NP aN ls PVE nents, ok RS cas tO Jaret Nae rene. ial eet af Abo BN Lyte high e bs ay es ey en ieee erase AL ae SE RANG, eR Ate, eck, Le Ath 
ney ee See ™ By is ce es yas , pal Re Fe pile Do 3 E ia Nee eT o ee Ties NE cS gai ee, ae ARM yew bee ver, Berk Pi ete OPN es Re ey cg ces batt, RIES fe i oe Se i fee Wega ae ae ins ne ra ES Bammer te ee SET, vical ate a tt ek all Fs tags Ute *%; AY pegs i 


paper advertising. In a semi-suburban lo- 
cation, our metropolitan newspaper coy 


. We recommend newspapers to our. 
“manufacturers for their thorough market 


oe . | As a grocery retailer, it is Hamady Bros.’ 

f Seige es policy, in fact, obligation to present the 

ay best possible food merchandise at the low- 

possible prices to our customers. In 

accomplishing this goal we must reach the 

maximum number of regular, and poten- 

tial, customers with our advertising story. 

Newspapers, from our own experience, 

are the only medium reaching this maxi- 
mum of potential buyers. 


We constantly work hand in glove with 
national advertisers in tie-in cooperation 
and we strongly urge all manufacturers of 


food products to use the newspaper as 
their medium of advertising. 
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A Food Store Chain Covering Two States Says... 


‘(AS TOLD BY J. M. NEWMAN, PRES. AND GEN. MGR. 
OF HINKY-DINKY STORES TO THE 


Store traffic is the life blood of our super 
market operation. Over the past 27 years 
we've concentrated the bulk of our adver- 
tising in the Omaha World-Herald—be- 
cause we've found that we create store 
traffic by presenting our message in the 
World-Herald food pages. We've found, 
too, that these customers demand the items 
they find advertised on the pages of this 
food section. It goes without saying that 
we give special consideration to brands 
carrying World-Herald advertising when 
we're allotting scarce shelf space in our 
stores. 
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lowa’s Largest Department Store Says... 


Stores in: Ames, Des Moines, Fort Dodge, lowa City, Marshalltown, Mason 
City, Ottumwa, Sioux City, lowa and Wichita, Kansas. 


AS TOLD BY MOREY SOSTRIN, PRESIDENT OF YOUNKERS, TO THE 


LETS GET THE PICTURE STRAICHT, III 


We have seven outlets in lowa and one in 
Wichita, Kansas, with the parent store 
located in Des Moines. 


About 96% of our advertising budget is 
spent in newspapers. It is our basic medium 
for department store merchandising be- 
cause it reaches our customers in all income 
brackets every day. The coverage of the 
Des Moines Sunday Register in lowa actu- 
ally unites the state into one large metro- 
politan city of over 2% million people. 
Newspaper advertising produces more 
sales for us per dollar than any other 
advertising medium, and will do so for 
manufacturers, too. 


= Des Moines Sunday Register’ 
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10 Detroit Auto Supply Stores Say... 
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Since we began advertising in 1920, our 
company has consistently placed at least 
80°. of its entire advertising appropria- 
tion in newspapers. We credit our growth 
from an outlying sidewalk gasoline service 
station to that of the world’s largest Fire- 
stone dealership, with 10 great stores in 
the Detroit and suburban area, to the all 
important role of newspaper advertising. 
We are happy when our resources support 
their products in this market with local 
newspaper advertising. 
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Jonasson’s recognizes newspaper adver- 
tising as the number one medium for pro- 
moting fashion. Naturally, we like to 
strengthen this most important channel by 
linking the advertising effort of our leading 
resources with our own. The prestige of the 
Jonasson label, we feel, is a distinct ad- 
vantage to our resources in this community. 


AS TOLD BY JAMES W. STOREY, 
PRESIDENT OF JONASSON’S TO THE 
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of OS RP OR i geen 


For a big retuil store like ours, nobody has 
yet found a mass advertising medium that’s 
better than daily newspaper advertising. 2 
It produces store traffic. It sells merchan- 3 
dise. Naturally, therefore, we like to see 


manufacturers use newspaper advertising, 
too. We figure it helps put selling muscle é 
on our advertising, just as our advertising | 


strengthens what the manufacturer does. 


» —a 


In the short period of five years, Smart- 
wear-Irving Saks has attained fashion  , oe 
leadership in Roanoke and Western 
Virginia through sound policies, high) 
standards of quality in merchandise and y 
personnel and consistent advertising of 

these facts in our Roanoke newspapers, 
exclusively. J 
The same pride of performang@ which is 
evident throughout our stor@ is also evi- 
dent in our advertising and this policy is 
paying consistent dividends in the form of 
newer friends regulafly joining the ranks 


of our satisfied cugfomers. 


AS TOLD BY IRVING SAKS, OWNER OF SMARTWEAR-IRVING SAKS TO 


a Roanoke World-News 
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AS TOLD BY ALBERT H. GREENE, MANAGING DIR., MOREHOUSE-FASHION CO. TO THE 


We spend over 90% of our advertising 
budget in the newspaper and feel that, 
wherever possible, national advertisers 
should use this local media and in so doing, 
they will help to coordinate our efforts as 
well as theirs. 

Nothing is better than to tell the customer 
where to buy at the same time you are 
telling him what to buy — and, in our 
Opinion, that can best be done through 
newspaper advertising at the local level. 


Newspapers are mass distributors of news. 
Department stores are mass distributors 
of merchandise. Put the two together and 
you have a winning combination. That's 
why about 97% of our advertising dollar 
goes into newspapers. It is only natural 
that we like to see a manufacturer spend 
his dollar where we spend ours. If our 
name can be part of the advertising, the 
combined prestige of the local store and 
a national brand means more profit to 


everyone. 


LETS GET THE PICTURE STRAICHT, III 


Sys ae ae a ce i Aes ahs cages be MR Cr 2 Cast Sind: A) SRN OG ig RINE, ee saat BAe eS cede UY Na kyle FAR idea acai 2 Aen eM eg eT ong RiSS Saety ET A nk Eo a Ta Sar eg a mee natin ag 
oe Gx dad ‘eine Con ian Bag ee hae ae yd, Fi eee ge tee Se eae Reco Pacte st oo ay i fs Sag Ger ed ete ce Seer Ba Ss a Ae Pee a er Chit ae fk 7 yey: Ci rage Met ch nd pte! ee Sete ea oe Ck Same ak a, me lan eg nat 
; vie RS PRE aes Pome a, RRR os suena Sar POCA y dps ohie BRN oe Rit aa ee ahr aera Co A baa) rent ea RR Fie Sa ae a te eee Ret Rg Ratan FS oni te ae Oey ence GR aye ea ® ee 4 ei ae 2 eel ag 
i PF a ds che ee a Ty ees Ae es ee PN a ee ee a ee 8s, 
: SS oe eee ee BAY hed awn ses 3 ae ME Bee Renate See a) , aoe . oe Sek pre er. ; ‘ pies a "2 ; Wie ae ae eG me 
phi tai ae Peete eee 2 ae ee ree Pe ter ee SP ane ree ms i eee SS ee eee eek a gle Re ea an ae F ti es Hein Lie loves ape wes Ce ge oe Bie ee 
Bes, a ee nh aaah Me en a ee inne eal we ane . ha EAU Rael RREn See Neh Pape Rae ee a ee ee pee ne pee Bl Ae ae ee py ees ee ee ; : eee Cae Ce Se kr 
}* ne - " ° Pe 4 Raaviy ~veetasers. 
. . Res tea . . 
° 
’ 
: : 
; . 
A Der iver S olsila oods ofore oays.. 
ee, eae a 
4 We eae 
oaks ee 
ats oe aie 
oe 
ray 
f 44 
Pye 
| oh 
a 
—ineir— ily: 
: | et 
yy As . ean 
4 ™ Ye 
. 9 ‘ 
EF \ 
big ‘s : 
ys 
“ = aaa 
. ” a ‘ Pe See 
y ; , \ OO ge 
y ie ’ \ Hes ot 
\ = ae aah 
J. A 9 a ——__—_ ¥ 
V4 id ! . l ee 
y ' 4 
y a > - BAVEREOCS Sp ee. 
d , fila ; Or . foe ae es 
4 Go : : Vis; Fee 
rr : ’ ply: 
| im) at Se & Ln ed 
it’. fi “, 2 tag: heey 
“|e eo ee 
} a ‘ Sree 
: o/ ; 
: ay, ae / t Sta 
ae 4 aes mee 
ee 
oe i . 5S ee 
q LL LL LL i ee, 
ee: 
: rate 
ee 
Ree : 
pe ici oe 
Pe CSSA 
re a 
i ies ae 
Bett 
Tera 
Der 
; ee a 
* bata ee 
ahs 1: MET caps 
Ak SS ee 
AS TOLD BY HERBERT COOK, PRES., DAVE COOK SPORTING GOODS CO., INC. TO oo 
fet a cage 
aaa oe pions 
4 a ap ow : Jaan 
ee ener iad, 7 ERE SS fos ete “ok dn intel 53 ARR ak ae ‘S ne 8 af} Bes eae ye ees aie = i 
q cee AS aa ae © i eae atha > eee Re ee sia sk Sh a saa in lem os aga’ See te Guy, DCE oe : oe 
a . rf - ar eR ete 
mre a eee 
ee re 
Md Baa 
eae De 
_ 
A Columbus De artment Store Sa eee . 
i ele : 
ae 
a a wt 
\ apg spa 
4 Bente: 
y concert 
Mg ay aie 
y es 
fit P.8 b eer es 
ah pA a 
' t Te 
; 4 \ -) Bw. 
+ : ," cs 
; 2: cae as 
b,) Bs igs 20 
‘ : te a a 
| i Sees 
| : r | loan 
“ y eee ess: pe 
4 ‘ Bo eos 
ris ” —— 4 *F ea 
88 aap 
ie “ae 
‘ 8.4 | Ib oP 
anes eee ‘ 5 ee 2 
~ 7 Rk ie et 
ee 
q 0 Be = 
aA 
et ae 
: ee. 
et 
oe 
. Ri 
Bi ees tg Rite pie Ae A Lag ‘ A " ; " : ee 
‘ ES * - ; m5 he : ries 
Oi ia 
ok 
sme a 
eS ee 
aca che 
Ni teed 
ee 
oe eae 
Cee ssa 
= sis 
: ya 
: ‘ bd . ee eat 
‘ j " Dare Bre 
; igs eae 
3 SS t . Lees : . . a aed ¥. ae al = aie, Sie * : *. sf eta ar : a aes le F: a : seen Sieg Peay, ey eel e, ae SS ei 
” : Jet [rk ET AS oe Pe ee ee a ae Ci nes Seino. Fo Cis meni ee Ti Salar pice LS ease Sher yk em i Ci FS vt pe arg Se tT esl Aire ee eet Oo ts ERE ne ee te ope Gea Siete ae oR ee oe BS a 
Pesta orca "on ee Jat ieee a Oe BIR odin oo cee a nah Pre Uhh a aie, © BE ar Re Se as ye i sa ae ee Ae A gS tacts Femail i Ae: | pace % th er aes af aa Nie A Parent: x payee veer a ight EY A ae oo fe | cs ecges aS abgcaaans 2h TO eee a Sk, ae ot set nies 
re Na hoes. Dig Boe ie. ON og! ies, EN Roe i ae SE he et aire” Ny ak iene Ie" CEG ne a a Pe, hae, ge Sayug o V a Meaene s mat tia By TR ae SOLS Oy gee ean elt PM & eae Mila (Me kt MLL ei eR ae PE Ea ee alta nh Pin Mer VS iy” PM ee fiom Bay cde SN a nS eae il, (ae acai an CY Siew remee, Me 
Wheaties] Rn Beet ab ja Tye PAR TA ake Freee eke WO: HUE PRE ECOL RT Rein ead iti eM LL mre ae NAD an ein 6 CLE re: 5 es eae rake Sige ike ie, eas fae SN rt eT NE RET aaty te, eee s. E- ‘ee . ie i ne <a 
™ oar ya 7 4. eo cy -. F a4 a ® ey we nN ra i eo yare ah a 2 p. ae «Bs - - - oe Er ees 7 < | 40 piel’ a 2 


IS LOCAL 


A Seattle Furniture Store Says... 


A Seattle Jeweler Says... 
Over 94% of our annual advertising bud- 


get is spent in promoting name brands and 


their manufacturers in the local news- Our own advertising appears each and 
papers because it has proven itself as the every week, as regular as a clock, in the 
outstanding advertising medium today. Seattle Post-Intelligencer. | believe that the 
Small town or metropolis, big business or manufacturer can serve us best by adver- . 
small, the final retailing job is done on the tising the merchandise we sell for him in 
local level. the columns of the Seattle Post-Iintelli- 


gencer and other newspapers throughout 


Co-op advertising or advertising by the the country. 


manufacturer in the newspapers of the 
nation not only reflects the manufacturer's 
faith in his product but exposes the con- 
sumer, his customer and ours, to the prod- 
uct and its selling story where it counts . . . 


on the retail selling level. AS TOLD BY F. S. RIVKIN OF RIVKIN’S JEWELERS TO THE 


Seattle Post-Intelligencer 


AS TOLD BY MAX E. LITTELL, GEN. MGR. 


OF THE STANDARD FURNITURE CO., TO 


The Seattle Times 
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NEWSPAPERS KNOW LOCAL BUSINESS BEST 


A Buffalo Men’s Store Says... 


We spend 82°, of our total advertising 
media dollar for newspaper space. 


A Portland, Oregon 


Traditionally the retailer has to be a hard- 
Depa rtment Store Says six a headed media buyer because he must de- 
pend on his advertising dollar producing 
direct sales results. Our store has consist- 


ently been among the top ten U. S. users 


We are interested in merchandising prod- of newspaper space in our classification 
ucts that are advertised and promoted in and the newspapers will continue to be our 
the same medium we use when attracting big gun in moving merchandise. 


customers, newspapers. There's more profit he you tin, we inet tenn eedhentbe 
for both of us when a national brand is 
advertised locally and we add our invita- 


tion to “buy it at Meier and Frank.” 


stepping up our use of four color and roto 
advertising while continuing our dominant 
use of black and white. This hard hitting 


program is doing the job we want done. 


AS TOLD BY AARON M. FRANK OF MEIER AND FRANK TO 


AS TOLD BY R. J. SCHUTZ, EXEC. V. P. 


OF THE KLEINHANS CO. TO THE 


The - Oregonian 


Buffalo Courier E. xpress 


es ©, Oe ae 


LETS GET THE PICTURE STRAICHT, It! 
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A Nashville Department Store Says .. . 


AS TOLD BY FRED HARVEY, PRES. OF THE 
HARVEY COMPANY TO THE 


d 


Nashville Banner 
Nashville Tennessean 


52 LETS GET THE PICTURE STRAIGHT, Il. 


A Chain of Memphis Food Stores Says . . . 


We feel that newspaper advertising, to a 
great extent, is largely responsible for our 
rapid growth and expansion. Seventy-five 
per cent of our advertising budget is al- 
lorted to newspaper advertising; 20 years 
of this medium of advertising—which we 
feel reaches into 99% of the homes in this 
community through our two local daily 
papers, has made our name a by-word in 
every household. Only through the news- 
papers can general advertisers reach so 
many, and get dollar-for-dollar return for 
the money spent. 


AS TOLD BY FRANK A. GAIA, PRESIDENT OF WEONA FOOD STORES, INC. TO THE 


~ Memphis Press-Scimitar 


and Commercial Appeal 


From one-half million dollars in 1941 to 
eleven million in 1952; that's the unparal- 
leled sales record of Harvey's, Nashville's 
largest department store. Underneath this 
tremendous growth has been the con- 
stantly increased use of thé Nashville 
Banner and The Nashville Tennessean, our 
basic advertising medium in the drive for 


With our own success story before us, we 
would like to see newspapers get an even 
larger share of the national advertiser's 
dollar. That's where we spend our money, 
and we believe that sound advertising 
policies for the retailer are equally good 
for the manufacturer. 
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AS TOLD BY PASQUAL GUERRIERI, VICE-PRES. AND GEN. MGR. 


OF KRESGE-NEWARK TO THE 


A Pittsburgh Men's Store Says . 


AS TOLD BY MEL MORGAN, GEN. MGR. 


iA oP e 3 oe Be hay 
§ 


To move merchandise we depend on a 
thorough coverage of our market. Since 
so much of our advertising dollar goes into 
newspapers — and we have found through 
experience this to be our most productive 
media — it is understandable that we like 
to see a manufacturer spend his money 
where we spend ours. In many cases our 
own name can be part of his advertising, 
just as his is so often included in ours... 
such cooperation can only result in gain 
for both of us. 


| N ewark | | \ 


Manufacturer advertising in the same 
newspapers that carry retailer copy is like 
providing a good curved ball pitcher with 
a fast ball. He is bound to win more games. 
The fact that 99% of our advertising dollar 
goes into newspapers is the result of our 
experience with this medium as a producer 
of volume sales. Advertising by manufac- 
turers of men’s wear through the same 
channels, newspapers, is most effective 
when added to our own effort. Together, 
we do a much better job. 


| Pittsburgh Pres: 
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LETS GET THE PICTURE STRAIGHT, III 
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A Toledo Department Store Says... 


Ninety-seven cents of our advertising dol- 
lar goes to newspapers. It is perfectly 
understandable, therefore, that we like to 
see a manufacturer spend his money where 
we spend ours. It is the only medium that 
will reach all of our customers, and in many 
instances our own name can be part of the 
advertising. That is what we call genuine 
advertising help. 


AS TOLD BY MAX HESS JR., 
PRESIDENT OF HESS BROTHERS TO THE 


AS TOLD BY MICHAEL YAMIN, 


PRESIDENT OF LASALLE & KOCH CO. TO THE 


An Allentown Department Store Says... 


“No direct consumer advertising is more 
immediately productive than newspaper 
advertising. That’s why department stores, 
such as ours with almost $20,000,000 in 
annual sales in a city of 106,000, spend 
up to 98°/, of space dollars in newspapers 
. . . moreover, the manufacturer of retail 
goods who fails to include advertising in 
newspapers at the local level — cooper- 
atively or otherwise — is missing the 
strongest selling punch of all. . . .” 


Allentown Call-Chronicle 


LETS GET THE PICTURE STRAICHT, III 
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A Columbus Jewelry Store Says... 


We have been providing wedding, birth- 
day, anniversary and special gifts for the 
residents of Columbus and Central Ohio 
for 33 years. 

During these years we have counted heav- 
ily on newspaper advertising to retain our 
old and make new customers for us. Re- 
cords during the last few years show that 
we spend 90% of our advertising dollar 
in newspapers. We like to see national 
jewelry advertising in newspapers, too, 
where our name can be tied in with their 
products . . . because only in newspapers 


can they reach all of our customers. 


AS TOLD BY JACK RATNER, PRESIDENT 
OF ROGERS JEWELERS TO THE 


Columbus Dispatch 


A Minneapolis Regional Food Chain Says... 


AS TOLD BY GLENN R. GRIFE, EXEC. V. P. 


Mi 


nneapo 


OF RED OWL STORES, TO THE 


lis Star and Tribune 


Red Owl stores rely primarily on adver- 
tising in the Minneapolis Star and Tribune 
for two different but equally important 


reasons: 


Dominant sales impact for our eight 
metropolitan Minneapolis stores, with 
day-to-day results at the cash register. 
Substantial coverage throughout the 
Upper Midwest where 724 Red Owl 
corporate stores and agencies, fea- 
turing nationally advertised prod- 
ucts, do an annual volume in excess 
of $95,000,000. 


We think we get greater support for our 
sales of nationally advertised merchandise 
from food manufacturers who concentrate 
their own advertising program in the same 
medium we use — The Minneapolis Star 


and Tribune. 


LETS GET THE PICTURE STRAIGHT, 
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The very large proportion of our total ad- 
vertising effort devoted to newspaper 
space certainly offers sufficient evidence 
of how highly we regard newspapers as 
an advertising medium. 


It is our opinion that manufacturers and 
resources of the products which retailers 
sell could do well to consider a greater 
use of newspapers in their advertising pro- 
gram. Surely if “all business is local”, it 
would seem to be good common sense to 
make use of the medium that enjoys the 
greatest acceptance day in and day out 
of the local market. 


/ 


56 LETS GET THE PICTURE STRAIGHT, III 


We like to see manufacturers spend their 
advertising dollars in newspapers because 
we know, from experience, that this type 
of advertising produces sales. Our annual 
volume is in excess of $100,000,000, and 
newspaper advertising continues to be the 
medium through which we most effectively 
reach our customers. 


AS TOLD BY LOUIS GOLDBLATT, EXEC. VICE-PRES., GOLDBLATT BROS., INC., TO THE 


Chicago Sun-Times 


A Washington, D.C. Department Store Says... 


AS TOLD TO THE STAR BY RICHARD G. MEYBOHM, 
SALES PROMOTION DIR., S. KANN SONS CO., TO 


The Washington Star 
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South Bend Tribune 


f 


A Los Angeles Department Store Says... 


i 


During the past seven years more than 
95% of the advertising dollars of the 
Broadway Department Store have been 
channeled into newspaper advertising. 
During this same period, sales of the five 
Broadway stores have approximately 
doubled. We think these things are not 
coincidental. 


Therefore, though we shall continue to 
employ radio, television and periodicals 
as in the past, the bulk of our effort will be 
in newspapers and we believe that our 
suppliers can substantially assist us by fol- 
lowing a similar pattern locally. 


ROBERTSON'S TO THE 


AS TOLD BY E. W. CARTER, PRES., 
BROADWAY-HALE STORES, INC. TO THE 


As South Bend's largest department store, 
spending more advertising dollars in the 
newspapers than any other retailer in this 
shopping area, Robertson's knows the 
value of local newspaper advertising. Na- 
tional advertising dollars spent locally by 
manufacturers in the South Bend Tribune, 
reach the same customers we ourselves ap- 
peal to—providing double impetus, double 
appeal, double sales emphasis upon that 
particular product. Our name, when in- 
cluded in such advertising, immediately 
answers the customer who says, “I like it 
. . . where can | buy it?”—to the greater 
profit of both the manufacturer and our- 


selves. 


Los Angeles Examiner 


Los Angeles Herald Express 


Los Angeles Mirror 
Los Angeles Times 
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SAN FRANCISCO 


LETS GET THE PICTURE STRAIGHT, Ill 


ALL BUSINESS IS LOCAL 


Stores in: Des Moines, Mason City and Waterloo, lowa. 


AS TOLD BY LOUIS DAVIDSON, PRESIDENT OF DAVIDSON'S TO THE 


RETAILERS, TOO, ® 


CAN TELL YOU 
QUR S1QRY ..... 


“WE SELL GOODS” 


lowa’s Largest Home Furnishing Store Says... 


With two other home furnishing depart- 
ment stores in lowa in addition to our 
Des Moines store, we really appreciate the 
statewide coverage of The Des Moines 
Register and Tribune newspapers. 


We believe their tremendous coverage 
was largely responsible for our ultimately 
adopting the slogan, “We Deliver Any- 
where In lowa.” ‘ 


We are so sold on the sales productivity of 
newspaper advertising versus other media 
that we not only spend more than 90% of 
our advertising budget in newspapers but 
also preach its virtue to the manufacturer's 
representatives whose lines we carry. We 
want them to reach our customers with the 
same medium we use. Every newspaper 
advertisement they run gets the benefit 
of our constant newspaper advertising 
program. 
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NEWSPAPERS KNOW LOCAL BUSINESS BEST 


A Louisville Department Store Says... 


For all the advertising media that have 
been developed in recent years — and 
every one has a distinct and important 
place in the scheme of things — we still 
believe that newspaper advertising is the 
best bet for a department store. As proof 
of that, we practice what we preach, for 
our store spends 95c out of every dollar 
in newspaper advertising. 

We are particularly enthusiastic about full 
color rotogravure advertising. During the 
entire year of 1951, our store ran 19 
pages in full color roto. In 1952, we ran 
better than 125 pages. 

These figures speak for themselves, for it 
must be obvious that no store can enter 
into such a tremendous advertising pro- 
gram unless it were eminently successful. 
The best advertising love story yet written 
would be entitled — “Customer Meets 


Newspaper.” 


A Houston Super Market Says... 


AS TOLD BY IRVING M. AXELROD, MER. MGR. 


OF J. WEINGARTEN, INC. TO THE 


i ment store business. As we reflect upon our — 


advertising budget is allocated specifically 


AS TOLD BY HARRY W. SCHACTER, PRES. 


OF KAUFMAN STRAUS CO. TO 


The Courier Journal 
The Louisville Times 


This is our 52nd year in the food-depart-_ 


continuous growth we like io pay tribute to 
those factors which have had a part in our 
growth: 


Aside from the important things regarding 
manpower, physical set-ups, and merchan- 
dise, there is also the tremendous role that 
newspapers have played. Nothing gives 


__us the impact locally that newspapers can. 


We have realized this throughout the 
years and that is the main reason why con- 
siderably over three-fourths of our entire 


LETS GET THE PICTURE STRAIGHT, III 
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Houston Speci 


“We believe all of our customers 
“paper subscribers and, over a | 
"more than 40 years, we have found that _ 
there is no substitute for newspaper ad- 


TOLD BY BERNARD SAKOWITZ, VICE-PRES., SAKOWITZ BROS. TO 


n Akron Department Store Says . oy 


A large department store such as O'Neil’s 
must have mass circulation of its acdver- ae 
tising to produce the desired results. That 
a is why a major portion of our advertising iad 
se budget is used in newspapers; 4,861,204 | 
+. ines in 1952 in the Akron Beacon Journal, : 
; Naturally, we like to see the manufacturer . 
; use his advertising money where we feel 
it will do us the most good — at the point 

of sale, in local media. 
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A St. Paul Food 


Store Chain Says 


onto the pantry shelves of thousands of 
St. Paul homes. In my opinion, there is one 


aa, 


—~DU ACN, 


xe mon 


$e o i 


5 : 


Pioneer Pre: 


ite s tae a 


a a 


soi arecre. St. Paul Dispatch 


= AS ae x + 


PE tide IL = ‘ “4, sane a cae of! i ee 


A Pittsburg in Says . . - 


$3 


There is no question about the fact that if 
a manufacturer wants to help us sell more 
of his merchandise here in the Pittsburgh 
market, he can do it most effectively 
through advertising in our local news- 
papers. Only in that way can he hope to 
tell all of our customers about the value of 
his merchandise. That, too, is why we in-— 
vest so large a share of our ' promotional 
dollars in our local newspapers. 
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People’s Outfitting — of Detroit Says... 


People’s recognize the acceptance value 
of nationally advertised and nationally 
known merchandise. People’s likewise 
appreciate any kind of promotion that 
stimulates sales. We do believe, however, 
that the most effective advertising, not 
only for us but for the manufacturer of the 
products we sell — is the powerful impact 
received through the use of local news- 
papers. We know our customers read their 
local newspapers because our business has 
been built on local newspaper advertising. 


AS TOLD BY ANDREW WINEMAN, 
PRESIDENT OF PEOPLE'S OUTFITTING CO. TO THE 


LETS GET THE PICTURE STRAIGHT, Ill 


“Let’s Get the Picture Straight” 


The foregoing pages constitute a single adver- 
tisement ... the third in a current series published 
in behalf of all newspapers. 


The first of the series underscored the fact that 
newspapers deliver far more local coverage than 
magazines. 

Listing the varied merchandising support offered 
by 37 major newspapers, the second developed 
the proposition that newspaper cooperation at 
the local level is just about the greatest adver- 
tising value obtainable. 
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Akron Beacon Journal 
Allentown Call-Chronicle 
Amarillo News & Globe Times 
Baltimore Afro-American 
Birmingham News & Post Herald 
The Boston Globe 

The Boston Herald 

The Boston Post 

The Boston Record American 
The Boston Sunday Advertiser 
Buffalo Courier Express 
Buffalo Evening News 
Charleston Gazette 

Chicago American 

Chicago Sun-Times 

Chicago Tribune 

Cincinnati Enquirer 

Cincinnati Post 

Cincinnati Times-Star 
Cleveland Plain Dealer 
Columbus Dispatch 

Dayton News and Journal Herald 
Denver Post 

Denver Rocky Mountain News 
Des Moines Sunday Register 
Detroit Free Press 

The Detroit News 

Detroit Times 

The El Paso Times 

El Paso Herald-Post 

The Erie Times 

The Flint Journal 

The Fort Wayne News-Sentinel 
The Fort Wayne Journal-Gazette 
Gary Post-Tribune 

Hartford Courant 

Houston Chronicle 

Houston Post 

The Kansas City Star 


“.+ea third way” 


This present advertisement, third in the series, simply tells 
why leading retailers across America prefer local news- 
paper advertising support. It is published — again in the 
interest of ALL newspapers — by the following: 


Los Angeles Examiner 
Los Angeles Herald Express 
Los Angeles Mirror 
Los Angeles Times 
The Louisville Courier-Journal 
The Louisville Times 
Lubbock Avalanche Journal 
Memphis Press-Scimitar and Commercial Appeal 
The Miami Herald 
Milwaukee Sentinel 
Minneapolis Star and Tribune 
Nashville Banner 
Nashville Tennessean 
Newark News 
The New York Times 
Oklahoma City Oklahoman & Times 
Omaha World Herald 
Peoria Journal Star 
The Philadelphia Bulletin 
Pittsburgh Post-Gazette 
Pittsburgh Press 
Pittsburgh Sun-Telegraph 
The Portland Oregonian 
The Roanoke Times 
The Roanoke World-News 
Rockford Star & Register Tribune 
St. Louis Globe-Democrat 
St. Louis Post-Dispatch 
St. Paul Dispatch-Pioneer Press 
The San Diego Union and Evening Tribune 
San Francisco Examiner 
Seattle Post-Intelligencer 
The Seattle Times 
South Bend Tribune 
Tacoma News Tribune 
Toledo Blade 
The Washington Post 

; The Washington Star 
Worcester Telegram-Gazette 
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Akron 
ACME SUPER MARKETS 
THE M. O’NEM CO. 


Allentown 
HESS BROTHERS 


Amarillo 
CRETNEY DRUG STORES 


Baltimore 
GOODYEAR RUBBER CO. 


Birmingham 
LOVEMAN’S 


Boston 
JORDAN MARSH 


Brooklyn 
ABRAHAM & STRAUS 


Buffalo 
ADAM, MELDRUM & ANDERSON 
THE KLEINHANS CO. 
SATTLER’S 


Charleston 
THE DIAMOND 


Chicago 
CARSON PIRIE SCOTT & CO. 
GOLDBLATT BROS. 
WIEBOLDT STORES 


Cincinnati 
D. A. BENNETT CADILLAC CO. 
THE KROGER COMPANY 


Cleveland 
HALLE BROS. CO. 


Columbus 
BIG BEAR STORES 
GEO. BYERS SONS, INC., DE SOTO- 
PLYMOUTH 
MOREHOUSE-FASHION CO. 
ROGERS JEWELERS 


Dayton 
METROPOLITAN 


Denver 
AMERICAN FURNITURE CO. 
DAVE COOK SPORTING GOODS CO. 
DENVER DRY GOODS CO. 
NIDES GENERAL ELECTRIC 
APPLIANCE CO. 


Des Moines 
DAVIDSON'S 
YOUNKERS 


Detroit 
CROWLEY'S 
J. L. HUDSON CO. 
NED’S AUTO SUPPLY CO. 
PEOPLE’S OUTFITTING CO. 
HARRY SUFFRIN, INC. 
WINKELMAN BROTHERS 
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El Paso 
AMERICAN FURNITURE CO. 
ZALES JEWELRY CO. 


Erie 
THE BOSTON STORE 


Flint 
HAMADY BROS. 


Fort Wayne 
ROGERS MARKETS 
WOLF & DESSAUER 
Gary 
TOBE’S SUPER MARKET 
Hartford 
O'MEARA MOTORS, INC., FORD 


Houston 
FOLEY’S 
MADING’S DRUG STORES 
SAKOWITZ BROS. 
J. WEINGARTEN, INC. 


Kansas City 
THE JONES STORE CO. 


Los Angeles 
BARKER BROS. 


BROADWAY-HALE STORES 
DESMOND’S 
EASTERN-COLUMBIA 

MAY CO. 

MILLIRON’S 

RALPHS GROCERY CO. 

J. W. ROBINSON CO. 


Louisville 
KAUFMAN STRAUS CO. 
KENDRICK’S 
BEN SNYDER, INC. 


Lubbock 
FURR’S, INC. 
Memphis 
WEONA FOOD STORES 
Miami 
THE JEFFERSON CO. 
STEVENS MARKET 


Milwaukee 
SCHUSTER’S 


Minneapolis 
RED OWL STORES 


WINSTON & NEWELL CO. 


Nashville 
THE HARVEY COMPANY 


L. BAMBERGER & CO. 
KRESGE-NEWARK 


New York 
STERN'S 


Oklahoma City 
JOHN A. BROWN CO. 


Their Business is Local 


in this 64-page advertisement, 111 top names in ) 
American retailing speak out for more newspaper by 
advertising by manufacturers of brand-name prod- (j 
ucts. Here are those 111 local retailers: \ 


Omaha 
J. L. BRANDEIS & SONS 
HINKY-DINKY STORES 


Peoria 
COHEN FURNITURE CO. 
WORLD DRUG STORES, INC 


Philadelphia 
AMERICAN STORES CO. 
SUN RAY DRUG CO. 
JOHN WANAMAKER 


Pittsburgh 

HUGHES & HATCHER 
JONASSON’S 

KAUFMANN’S 

SPEAR & CO. 

THRIFT DRUG CO. 
THOROFARE MARKETS, INC. 


' 
} 
) 


Portland, Oregon 

MEIER & FRANK 
Roanoke 

SMARTWEAR - IRVING SAKS 
Rockford 

PIGGLY WIGGLY MIDWEST CO. 
St. Louis 


FAMOUS-BARR CO. 
STIX, BAER & FULLER 


St. Paul 
CUT-PRICE SUPER MARKETS 


RIVKIN’S JEWELERS 
STANDARD FURNITURE CO. 


South Bend 
GILBERT'S 
ROBERTSON’S 


Tacoma 
PAY LESS DRUG STORE 


Toledo 
B. R. BAKER CO. 
LANE DRUG CO. 
LASALLE’S 
JIM WHITE CHEVROLET 


Washington, D. C. 
DISTRICT GROCERY STORES 
FOOD FAIR SUPER MARKETS 
WILLIAM HAWN & CO. 
THE HECHT CO. 
S. KANN -SONS CO. 
LANSBURGH’S 
PEOPLES DRUG STORES 
WOODWARD & LOTHROP 


Worcester 
BROCKELMAN BROS. 
DENHOLM & McKAY CO. 
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Alaskan Salmon 
Group Will Pick 
1 of 5 Agencies 


SEATTLE, May 21—The Alaska 
salmon industry, preparing to ap- 
point an agency for handling a new 


the choice to five agencies. These 


B.V.D. Adds TV Spots 


| 

B.V.D. Co., New York, and its! 
affiliated licensees have added) 
television spots to their advertis- 
ing program. The TV spots, on 
Channel 4, New York, started 


/early 
| cities 


“agency. Inc., New York, is the ‘ for SALES ACTION 


Douglas Named BNF Chairman uf the Oregon Country.. 


Stephen A. Douglas, director of 


| 
| 


/man of the Brand Names Founda- 


in May and additional key 
will be added in the fall. 


big circulation 


publicit rogram, h sales promotion for Kroger Co., i | 
——— me ReEteweS Cincinnati, has been named chair- wse Portland's only home-owned newspaper 


agencies will make presentations 
June 2 and 3, following which one 
will be appointed to start work at 
once. 

The five are: Dudley, Anderson 
& Yutzky, New York: Cole & 
Weber, Seattle; McCann-Erickson, 
San Francisco; Ruthrauff & Ryan, 
Seattle, and Young & Rubicam, San 
Francisco. 

The salmon industry has ob- 
tained pledges of participation by 
packers representing output of 
3,600,000 cases last year. At the 
initial assessment of 5¢ a case the 
first year, the publicity fund would 
approximate $180,000. No advertis-_ 
ing is now contemplated, although | 
many in the industry believe that. 
should also be undertaken. The 
scheduled publicity campaign is 
the first promotion that the indus-| 
try as a whole has undertaken 
since the late ’30s. 


® Alaska packers intent on getting | 
salmon on the tables of more con- | 
sumers throughout the country cite 
the work done by the Canadian 
salmon industry, where approxi- 
mately $300,000 a year is spent for 
advertising, equivalent, on a per| 
case basis, to $1,250,000 for the U.S. | 
salmon industry. With the help of. 
this campaign, domestic consump- | 
tion of salmon in Canada has been | 
doubled, L. A. Petersen, sales’ 
manager of New England Fish Co.,' 
Seattle, indicated. Mr. Petersen is} 
chairman of the industry commit- | 
tee to appoint a publicity agency. | 


Air Hand Dryer Campaign 
Planned in Consumer Media 


National Dryer Sales Corp., Chi- | 
cago, is planning a consumer cam- 
paign for its warm air hand dryer | 
starting with insertions in Busi- 
ness Week this month and early 
in June. The company has been) 
using trade publications to adver-| 
tise the product since its introduc- | 
tion four years ago. 

The Business Week ads will em-| 
phasize washroom maintenance) 
cost savings initially, but later ads) 
will try a more direct consumer 
approach to sell washroom users 
on the advantages of drying their 
hands with air blowers. The agen- 
cy for National Dryer is Marstel- 
ler, Gebhardt & Reed, Chicago. 


‘Tom Corbett’ Gets Sponsor 


The Friedman-Shelby division 
of International Shoe Co., St. 
Louis, will sponsor “Tom Corbett, 
Space Cadet” over DuMont start- 
ing Aug. 29. This show replaces 
“Kids & Co.,” which the shoe. 
manufacturer has presented over 
DuMont for two years. This pro- 
gram had its last telecast May 2. 


Rhona Lloyd Heads Fels PR 


Rhona Lloyd, formerly radio 
and television chairman for the 
Greater Philadelphia Chamber 0‘ 
Commerce, has been appointed 
public relations director for Fels 
& Co., Philadelphia, maker of Fel: 
Naptha soap. 


Bowman Promotes Buthman 

Bowman Dairy Co., Chicago, has 
promoted R. W. Buthman to sales 
manager of the milk division. He 
has been with the company since 
1929, most recently as assistant 
sales manager to E. J. Larson, di- 
rector and v.p., who will continue 
in these capacities. 


Ackley Joins ‘Good House’ 


Albert J. Ackley, formerly with 
Hearst Advertising Service, has 
joined the Good Housekeeping 
promotion department. He will as- 
sist both the food and drug mer- 
chandising directors. 


| tion’s 


zette, 


magazine for hotel, club and res- REYNOLDS - FITZGERALD, Inc. 
taurant executives. 


| retail advisory council. He : . es 
succeeds Joseph L. Eckhouse, who al @ WHERE you want it — 
has been appointed an honorary | ; : ; 


nai ‘ 
chairman _ PORTLAND'S PROVED EVENING NEWSPAPER 


‘Hotel Gazette’ Names Lang Mes.” ‘ 


Gerhard Lang has been named 
advertising manager for Hotel Ga- 


% 


——— Get all the facts from 


New York, weekly news 


met PICHMOND INDEPENDENT £225 


fm. More Than 120,000 Readers Daily ae , 
oa Palifornia, Thursday, March 12, 1953 - 
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Salesense in Advertising ... 


How Vividly Are They Remembering Your 
Promise atthe Moment of Purchase? 


By James D. Woolf 


The importance of memorability in 
advertising can hardly be overstated. 
Only in exceptional cases do purchases 
follow immediately after readers or lis- 
teners have been exposed to an adver- 
tising presentation. Intervals of time— 
a day or two, a week or so, a month, even 
a year—ordinarily elapse before the 
moment of buying action, and in those 
intervals ideas generated in favor of a 
particular brand may drop out of mind. 
Even the most ardent supporters of ad- 
vertising as “salesmanship-in-print” will, 
I am sure, agree to this view. 

This problem is far more acute today 
than it was in, say 1882, when Ivory soap 
announced it would “float” and was 
“99 44/100 per cent pure.” Then Ivory 
had the field almost to itself, and the 
soap purchaser was not asked to remem- 
ber a confusing welter of claims. Today 
the pages of magazines and newspapers, 
not to mention the air waves, are clut- 
tered with dozens of brands of excellent 
soaps, all of them pure and all of them 
promising benefits almost indistinguish- 
able from one another. 


The Bewildered Consumer 

Welter of claims? Cluttered? Is that 
putting it too strongly? I hardly think so. 
Ladies’ Home Journal and Good House- 
keeping alone carried 565 pages of adver- 
tising in the first three months of 1953, 
and on top of this formidable barrage 
there were 1,876 pages in the Post and 
Life, a grand total of 2,441 pages! With- 
out bothering to consult a variety of 
surveys that have been made on this 
question of memorability, it surely is safe 
to say that there exists a great deal of 
confusion in shoppers’ minds at. the mo- 
ment of purchase. I don’t know how many 
of those 2,441 pages dealt with toilet 
soaps, but we all know that there must 
have been enough to bewilder the poor 
consumer. 

“Let me see, now. Which soap is it 
that doctors advise more than any other? 
H-m-m-m? Which one was it that Candy 
Jones said would give me a naturally 
radiant look? Or was it Deborah Kerr 
who promised that. Darn it! What soap 
was it which promised me a clearer com- 
plexion with my first cake?” 


s It isn’t that the poor woman is not very 
bright. It happens to everybody. Not long 
ago the manufacturer of a food product 
told me he was looking for a slogan as 
good as “I’se in town, honey.” Swell slo- 
gan, he declared. Just look what it’s done 
for Pillsbury’s! He was astonished when 
I told him that Aunt Jemima had been 
using that slogan for half a century. I 
participated in a parlor game recently in 
which a dozen players were asked to 
associate slogans and trademark charac- 
ters with the correct identifying brand 
names. Nobody came within putting dis- 
tance of par. About a third of those par- 
ticipating associated the Fisk “Time to 


Retire” boy with the wrong rubber com- 
panies, and three of the players identified 
him with Denton sleeping garments. 


There's No Pat Solution 

In this piece I shall not attempt to offer 
anything that pretends to be pat solution 
of this problem. It has been explored by 
able psychologists—Strong, Poffenberger, 
Starch, Hollingworth, Scott, and many 
others—but none of them, as far as I 
know, has gone great distances in carry- 
ing classroom theory into actual hardpan 
practice, which, considering the diffi- 
culties, is not surprising. 

Strictly maintaining my standing as a 
bush league psychologist, I shall herewith 
proceed to air a few notions I have come 
by over the years. If they do nothing 
more than stimulate my readers into fur- 
ther explorations of this problem, I be- 
lieve I shall have made a contribution of 
some value. 

1. I believe that the memorability of an 
advertisement depends on the potency of 
its promise in relation to a genuine con- 
sumer need or want. On the degree of the 
force of the initial impact of the promise 
depends the degree of its unforgettability. 
No idea can impinge itself vividly on the 
reader’s consciousness (or on his subcon- 
scious) unless it is a credible promise of 
a benefit he wants—and the more ardent- 
ly he wants it the better is his memory. 


Theme Must Be Distinctive 

2. The degree of the impact of an idea 
also depends on the degree of its quality 
of exclusiveness. The Ivory promise of 
“99 44/100 per cent pure,” so effective 
originaly, has, I suspect, lost its cutting 
edge. Few people today are fretting them- 
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The Mew Meret het Badiote: Heat ke on Over 


SINGLE PROMISE—AII of the reader’s atten- 
tion is focused ona single promised bene- 
fit—“Oven-Flavor” from “Top-Burner” 
cooking—yet the ad contrives a full prod- 
uct story in the text. Ralph W. Dalton & 
Associates, Troy, O., is the agency. 


LISTERINE ANTISEPTIC STOPS BAD BREATH 
4 Times Better Than Chlorophyll or Tooth Paste 


UNFORGETTABILITY—Not only dentifrices, but 
everything from dog foods to inner soles, 
are shrilly extolling the virtues of chloro- 
phyll. Here, in this Listerine ad, you see 
a promise with real impact. It should have 
strong unforgeitability at the moment of 
purchase. Lambert & Feasley is the agency. 


selves over the horrifying possibility that 
some soaps may be impure. 

It is difficult to see in what way anys 
of the current dentifrices can hope to 
achieve distinction and memorability 
with their present copy. Most of them 
promise what amounts to an_ identical 
consumer benefit for an identical reason 
—to wit, chlorophyll. As against these 
stereotyped campaigns, I think it is likely 
that Listerine antiseptic has a memorable 
promise in a product claim that is being 
made by no other advertiser: Listerine 
Antiseptic Stops Bad Breath 4 Times 
Better than Chlorophyll or Tooth Paste. 


The Law of Exercise 

3. I believe, too, that the degree of the 
impact of an idea, and hence its quality 
of unforgettability, depends importantly 
on its frequency of presentation. Psychol- 
ogists call this “the law of exercise, or the 
law of repetition.” Wrote Poffenberger: 
“This law is the most universal of the 
conditions affecting the strength of asso- 
ciations. It means that the oftener ‘collar’ 
and ‘Arrow’ are experienced or attended 
together the more closely they will be 
associated.” 

By the same token, the oftener an idea 
(consumer benefit) and a brand name 
are experienced the greater will be the 
degree of memorability. “The Pause that 
Refreshes” is frequently credited with 
being the best known of all advertising 
phrases. Certainly millions of thirsty 
people must think of this phrase when- 
ever and wherever they see a Coca-Cola 
sign. 

Coca-Cola advertising first featured 
this promised benefit in 1929, and it has 
been featured faithfully ever since. The 
Coke page in April magazines is striking- 
ly similar, both in general appearance 
and in text, to the page that introduced 
this famous theme 24 years ago. It has 
long been my notion that too many ad- 
vertisers—impatient, restless, jittery— 
are ill-advised in serenading the public 
with a new theme song every so often. 
For example, Old Gold: “Not a Cough 


in a Carload,” “Something New Has Been 
Added,” and “A Treat Instead of a Treat- 
ment,” plus others, which I have forgot- 
ten, that must have preceded these. 


Keep It Simple 

4. I believe that the simpler the idea, 
other things being equal, the greater is 
the probability of its being remembered. 
The Coca-Cola theme is simplicity itself. 
The familiar theme used so long by 
Wheaties, The Breakfast of Champions, 
is simple because its appeal, being large- 
ly emotional, puts not the least strain on 
the reader’s powers of comprehension. 
The quick solubility of Bayer aspirin is 
an exceedingly simple concept that can 
be grasped at a glance. Pepsodent’s long- 
admired “Film on Teeth” theme, still used 
after more than a quarter of a century, is 
easy to understand, and it is my belief 
that this idea has more individuality and 
memorability than anything I see today 
in dentifrice copy. 


® Memory depends heavily on quantity 
to be learned. The more there is pre- 
sented the smaller is the chance that any 
single item will be remembered vividly. 
Generally speaking, I think it is true we 
remember most vividly those things that 
are impressed on our minds in terms ofa 
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What nm Ghote, Much? 


ONE IDEA—Here the reader is asked to in- 
gest and remember one dramatic idea— 
namely, Motor Muck, which sandpapers 
your engine, is stopped with Permalube. 
Most of us remember most things in terms 
of a single idea, Fitzgerald Advertising 
Agency, New Orleans, is the agency. 


single symbol or idea. Thus we cannot 
think of Switzerland without thinking of 
the Alps; Washington brings to the mind 
of every child the incident of the cherry 
tree; we remember Charlie Chaplin large- 
ly in terms of his hat, his cane, and his 
walk. 

Many commercial products are com- 
plex and difficult to write about, and it 
is usually wise to hold to a minimum the 
quantity to be learned. On a technical 
product such as motor oil, for example, 
the copywriter, if he chose, could easily 
compose pages of informative prose. But 
such an encyclopedic presentation would 
achieve a poor score on memorability. 
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Note, as against this, how Fitzgerald Ad- 
vertising Agency did it for Pan-Am. All 
of the emphasis (see reproduction here- 
with) is put on a single concept—‘Motor 
Muck.” Every element in the ad bears 
down on dramatizing this one theme, and 
every ad in the campaign, including serv- 
ice station display material, holds un- 
deviatingly to it. 

It must be understood that I am not 
recommending copy so skimpy and barren 
of facts that the reader is left in a state 
of puzzled indecision. I have long urged 
that, except in special cases, copy should 
try to answer all of the questions that are 
likely to occur to a prospective purchaser 
as he reads the advertisement. I believe 
that usually the most effective procedure 
is to dramatize strongly the most desir- 
able consumer benefit—the big idea—and 
yet contrive to include in the text the full 
product story. Note, for example, the 
Wagner Ware two-color McCall’s adver- 
tisement, reproduced herewith. Practi- 
cally all of the display elements spotlight 
strikingly a single consumer benefit— 
“Oven-Flavor” from “Top-Burner” cook- 
ing!—without being obliged to skimp on 
all of the essential facts about the Dutch 
oven. 


Visual Devices Have Memorability 
Visual devices of one kind or another 
are often effective mernory-prodders at 
the moment of purchase. The four red 
roses, which are portrayed in every Four 
Roses advertisement as well as on the 
label itself, are an excellent case in point. 
At the moment of decision, as the cus- 


The Eye and Ear Department... 


tomer runs his eyes along rows of bottles 
on the shelves, the Four Roses label can 
hardly fail to call up any favorable ideas 
the advertising may have planted in his 
mind. As against this, I cannot imagine 
that the symbol “Old” has much signifi- 
cance and memorability—Old American, 
Old Tub, Old Taylor, Old Fitzgerald, Old 
Forester, Old Grand-Dad, Old Thompson, 
Oid Delaware, ad infinitum. 


a The Dr. West germ-proof glass con- 
tainer which houses his famous tooth 
brush not only ties in visually with the 
copy theme—it is the copy theme. No 
confusion here at the moment of buying- 
decision. Every Dr. West advertisement 
features a dramatic illustration of the 
sanitary sealed-in brush—a promised 
benefit that is vividly called up in the 
customer’s mind when he sees this same 
unique container so attractively displayed 
in the store. The Log Cabin syrup con- 
tainer, which is a miniature of a log 
cabin, has strong identity value and 
memorability. In the future I think we’ll 
see a great deal more originality dis- 
played in package design; the burgeoning 
growth of self-service stores is multiply- 
ing the importance of maximum package 
memorability. 

Well, that’s about it. I offer these few 
suggestions in all humility. We are liv- 
ing today in a clamoring, strident, shrill 
tintamarre where it’s almost impossible 
to hear oneself think. Advertisers today 
face no tougher problem than having their 
brand and its promised benefit remem- 
bered at the moment of buying-action. 


Deep in Murder 


“Rocky King, Detective’—Du Mont, 
Sunday nights, 9 to 9:30—is one of the 
most confusing whodunits on the air. The 
confusion stems largely from a character 
never seen but all too frequently heard— 
Rocky’s wife, Mabel. The two hold inter- 
minable and completely unrelated conver- 
sations over the phone. 

These conversations further the plot 
not one whit, and occasionally, while one 
is taking place, you wonder if Procter & 
Gamble or American Chicle, who jointly 
sponsor the program, are leading you 
through whacky humor into a commercial 
message. Since Roscoe Karns, who plays 
Rocky, has built a career as a comedian, 
Mabel has undoubtedly been invented to 
make it possible for Karns to be funny. 
He has no other chance for, as Inspector 
King, he is generally up to his knees in 
murder. 

American Chicle, pushing Clorets, has 
the usual chlorophyll message—makes 
breath kissing sweet in seconds. But Proc- 
ter & Gamble, for Ivory Flakes, outdoes 
Karns in humor. Its commercials, in film 
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Unusual Styles of 


By Kenneth B. Butler 

The production man looking for some- 
thing a little different for cover binding 
for a brochure or booklet may make his 
selection from a variety of styles. Some 
of these cost just a little more money, 
either in cost of cover materials or in 
bindery labor costs. Frequently the occa- 
sion justifies the expense in a richer- 
looking printed piece. 

Some of the styles that may be consid- 
ered for variation are: 

1. The use of a thin, semi-transparent 
oversheet stitched on top of the saddle- 
stitched cover. This sheet not only pro- 


and done partly in slow motion, are de- 
signed to get across a feeling of gentleness 
—hence the slow motion. But an an- 
nouncer, voice over, speaks in such dulcet 
tones that you wonder just who Procter & 
Gamble is trying to kid. This particular 
announcer, with his whispered baritone, 
sounds about as genuine as a glass dia- 
mond looks. Even The Continental, with 
his proferred glass of champagne, sounded 
more credible. 


® Procter & Gamble, this Department 
understands, spends a lot of money, goes 
in for a lot of research. This reviewer 
wonders just what kind of test led good 
old P&G to conclude that such a phony 
confidential manner has any sell in it. 

If you’ve been switching channels re- 
cently looking for a good belly laugh, by 
all means try “Rocky King, Detective.” 
Rocky and Mabel, his unseen wife, will 
leave you cold. But the Ivory Flakes com- 
mercials—heard twice during the half 
hour—are worth the tuning in. Couldn't 
be funnier if they were planned that way. 


Booklet Binding 


tects the cover but gives it an appearance 
of quality and character. This oversheet 
may vary from onionskin or crystal glass- 
ine to a heavy transparent acetate “cover 
over a cover.” Available also are various 
embossed transparent sheets with inter- 
esting patterns and texture, such as frost, 
cobweb and herringbone. 


s 2. The use of an extension cover; that 
is, a cover saddle-stitched which extends 
1/8” or 1/4” as desired over all trimmed 
edges of the booklet. 

3. A saddle-stitched booklet with a six- 
page cover instead of the customary four- 
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Here's to Mother's Day 
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particular product. 
Frankly, 


ews and Nieces? Grandmothers, 
This thing could become endless. 


that matter, Father. 


eyes sparkle when we give her the $795 Rutherford, the $595 Montgomery, 
the $525 Lawrence, or the $34.95 Super “Personal” radio. 

Mother’s eyes never sparkled quite so much as the day we got off her hands 
and started supporting ourselves. And our eyes will never sparkle quite so 
pyrotechnically as the day our kids do the same. That will be Mother’s Day 
and Father’s Day combined, thank you, and we hope we'll be able to afford a 


Phooey. 

Phooey particularly to RCA Victor—who suggests we should watch Mother’s 
\ 

.) 

\ 

| bottle of champagne to celebrate it appropriately. 
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page cover. Either the front cover or the 
back cover, as desired, is made somewhat 
over double the normal size. After bind- 
ing it is then brought around to overlap 
its companion cover. This wrap may be a 
scored or folded wrap, if the booklet is 
thin, or a soft-fold. The cover may wrap 
from front over the back, or vice versa. 

4. Booklet saddle-stitched in the usual 
manner, then punched through the saddle 
with two or three small holes, through 
which is drawn a decorative thread, yarn, 
or cord with or without tassle, and knot 
tied. Variation: bow tied on the inside. 

5. The use of a saddle-stitched booklet 
with French-fold cover. Cover stock twice 
as large as normal is used, given two 
folds, and stitched with closed fold at 
the top and open leaves at the bottom. 
An extension cover is usually employed. 
Because the cover stock is then double 
thickness, lighter weight paper may be 
employed if desired. Obviously no print- 
ing is carried inside the French-fold. 
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Every May we’re buttonholed by practically every advertiser except the 
distillers telling us we can best show our love for Mother by giving her their 


we resent the extensive commercialization of Mother’s 
Father’s Day, too. What’s the matter with Uncles and Aunts? Cousins? Neph- 
Grandfathers and Forebears in general? 


We realize we’re around because of Mother. However, Father had a great 
deal to do with it, too. So had two Grandmothers and two Grandfathers. Why 
we should feel particularly grateful to Mother is just a little beyond us. Or, for 


Mother and Father got hitched. In due course—and by perfectly natural 
means—they wound up with us. There we were—and what could they do 
about it? As a kid, we saw them drown recurrent litters of kittens and pup- 
pies. On many occasions, we are sure, the only thing that restrained them 
from drowning us was the consequences. There was—and, many times, we 
have regretfully reminded ourselves there still is—a law against it. 

We liked milk—sucked through a rubber nipple from a bottle. Mother took 
it from us. Stuffed vegetables in our face instead. We enjoyed carving our in- 
itials in the woodwork. Who stopped us? Mother. We liked to stay up late. 
Who hustled us off to bed? We hated to wash our ears. Who made us? Mother. 
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Day. 
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6. The use of a tuck-in flap on cover. 
Front cover is made about 1% trim size 
and the excess cover folded and turned 
in. An excellent eye-catcher in case a 
printed message is desired. The same 
technique may be repeated with the back 
cover, if desired. 

7. A variation of the above is a style 
whereby both front and back covers are 
lengthened to double width and folded 
back over the front and back leaves of 
the inside booklet. This makes a rich- 
looking binding and strengthens it by 
adding thickness. 


s 8. The addition of pasted cloth strip 
to the back of a saddle-stitched booklet, 
covering the staples and extending as far 
as desired over the cover. When contrast- 
ing cloth color is used this makes an 
artistic-looking binding. If the thickness 
of the book makes side-wire stitching 
necessary, the cloth strip is excellent for 
covering up the staples. 
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April 3, 1953 
Town and Country 
572 Madison Avenue 
Tr. New York, New York 
ze Gentlemen; 
> I am particularly Pleased to tell you that 
a e our advertisement in your Town and Country issue 
Produced a buyer for the advertised property, 
1e I know that your magazine is Widely circy. 
“k lated and is found in many homes and Country clubs 
8S well as being prominently displayed on the 
Magazine tables of lawyers’ and doctors’ offices, 5 
le I was quite Surprised when our Client in. a™ he Mee. Prin, Cre, 
re formed me that she read my ad while keeping an vn "Oteg feom. Tone, ountry 
appointment in a New York beauty shop ana whet at Proper, de, $7 
»d the moment was the pleasurable use of idle Moments ; 4 
of became for US & profitable business transaction, 
he I heartily recommend your MAZAZine as 6 
600d real estate medium, 
yy Sincerely yours, 
we etroit: 
. igan Ave. e D 
ip k: 572 Madison Ave. ¢ Chicago: 952 N. Michig 
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Kansas City Agency Rem dels a Five-Story Building 


Build, or buy and remodel were the choices facing R. J. Potts, Calkins & Holden 
Inc., when the agency’s landlord—and client—the Business Men’s Assurance Co. 
needed its space for expansion. So buy and remodel it was, at a total cost of about 
$300,000, and the agency moved into its own five-story building at 2233 Grand Ave. 
on Feb. 20. { 


Air conditioned throughout, the building includes an auditioning room; a confer- 
ence room equipped for film showings, with a screen behind sliding display panels; 
and a special department for handling the agency’s several Latin American accounts. 
Now employing 85 people, the agency expects to have a staff of about 100 when full 
complement is reached in the new quarters. 


R. J. Potts, who opened an agency in Kansas City in 1911, formed the present com- 
pany in 1921. He is now board chairman as well as president. The Chicago operation 
is shared with the agency’s eastern affiliate, Calkins & Holden, Carlock, McClinton 
& Smith, New York. 


PRESIDENT’S OFFICE—Walnut paneling with deep window sills, colurful carpeting and 
draperies feature the corner office of R. J. Potts, founder, president and board chairman. 


copYy—A corner of the copy department which, with the library and reseerch depart- : : ay ; 

ment, occupies half of the third floor of the agency’s five-story building. RECEPTION ROOM—This corner view shows the reawooe corny one ‘we 
rored wall of the entrance from street level. A combination of spot and 
recessed indirect lighting is used. 


meagre sn gtr ees 


COORDINATOR—This is a view of the finishing department, where art, photographs, THE STUDIO—Included here are facilities for auditioning and monitoring TV and radio 
composition, etc. are brought together and finished for plating. shows and commercials, testing sound recordings and editing film. 
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| Shopp ers | 
Equipment..1953 


She’s a smart shopper . . . thrifty . . . drives a hard 
bargain. She’s the girl you have to sell in ’53 .. . and it 
isn’t easy. Sometimes, when you try to catch 


her eye, you think she’s wearing blinders. 


That is why you will be interested in our services in a very vital 


phase of your advertising . . . advertising at the point-of-sale. 

We’re experts in this field of advertising. It’s our 
one and only business. We know how to stop shoppers and 
get action, where your whole marketing program 
finally must pay off... at the point-of-sale. 
Our nationwide staff is ready to serve you... fora 

single display job, a special promotion or a year-round 

program. Let us help you get more results from your 


advertising at the point-of-sale. 


Write now for Idea File, a kit of samples and success 
stories that have paid off at the point-of-sale. 
Chicago Show Printing Co., 2640 N. Kildare, 
Chicago 39; 400 Madison Ave., New York 17. 
Offices in principal cities. 
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Trademark MYSTIK Reyistered U, S. Patent Office 


* Lithographed displays for indoor and outdoor use 


a * 
* Cardboard Displays * Cloth and Kanvet Fiber Banners and Pennants * Mystik® Self-Stik Labels 
* Animated Displays * Mystik® Self-Stik Displays * Econo Truck Signs Avertising t the PO I NT- O F - SA LE 


lio * Stanzall Outdoor Signs * Mystik® Can and Bottle Holders * Booklets and Folders 
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Employe Communications... 


Short Course in Employe Relations 


By Robert Newcomb and Marg Sammons 

At an important personnel conference 
last month, Mr. Jones of The Blank Co. 
was introduced to Mr. Smith, also of The 
Blank Co. 

This event had no earth-shaking sig- 
nificance, even in personnel administra- 
tion. But it had this sorry, regrettable 
feature: Mr. Jones and Mr. Smith were 
both plant personnel representatives of 
their company, at plants far removed 
from each other; each had worked for 
the company for more than ten years, 
and this was the first time they had 
met. 


2 In the industrial concern with scat- 
tered plants, it is to be expected that cer- 
tain staff functions must be administered 
by those deep in the hinterlands. In the 
less enlightened organizations, these in- 
dividuals—like lighthouse keepers in their 
lonely vigils—are assumed to carry out 
their tasks alone, without visible man- 
agement support, and little two-way com- 
munication with the mainland. 

Caterpillar Tractor Co., with headquar- 
ters in Peoria, Ill., long since affirmed the 
right of its people to know what's going 
on, Its officials long ago established meth- 
ods whereby policies and programs could 
be reported and interpreted to employes, 
and they created at the same time the 
mechanisms for recording their opinions. 
Caterpillar, then a single-plant operation, 
now is a multiple-plant activity, and to 
make certain that there be the smoothest 
and most efficient idea exchange among 
its employe relations people, it has estab- 
lished the “Relations Roundup.” 


a The Relations Roundup is a two-day 
meeting of Caterpillar people identified 
with employe relations in the company. 
They come from all company plants, and 


they sit and listen, and then they sit and 
talk. They come to be exposed to com- 
pany plans and operations and view- 
points and they stay to discuss them. Here 
is a rundown on the agenda, with some 
of the themes visitors from outside plants 
and members of the home team discussed 
in Peoria: 

Aiding the newly-promoted supervisor; 
efficiency and the office employe; effec- 
tive placement of the older employe; re- 
ducing turnover, absenteeism and replace- 
ment costs; communication from the bot- 
tom upward; credit unions for smaller 
plants; finding employes best qualified 
for promotion; economic education—for 
all levels; medical department functions; 
wage-hour law administration etc. 

Caterpillar doesn’t regard its Relations 
Roundup as purely a function of the em- 
ploye relations department, to be ignored 
by everybody else. It has top drawer at- 
tention from beginning to end. The com- 
‘pany’s president, Louis B. Neumiller, 
comes to wish the group well, to invite 
the members to join in discussing the 
company’s problems and solutions of 
them. 


= The group leaves the two-day confer- 
ences charged with ideas and enthusiasm, 
and impressed by the invitation to con- 
tribute. Imprinted in the mind of each is 
the definition of the Roundup’s objec- 
tives by Mr. Neumiller. As a practical, 
working philosophy of management in 
the area of employe relations, it has small 
chance of being improved upon. Here it 
is: “Caterpillar experience, built up over 
the years, is vast and impressive,’ Mr. 
Neumiller told his people. “Through team- 
work, let us put that experience to work 
to the end that the company is not re- 
quired to spend its resources twice for 
the same experience.” 


Mail Order and Direct Mail Clinic... 


Questions and Answers 


By Whitt Northmore Schultz 

Let’s take a look at some mail order 
questions you’ve been beaming my way 
recently... 

Q. “Can you rubber stamp “rormM 3547 
REQUESTED” on third class pieces of mail?” 

A. Yes, say postal officials. They advise, 
of course, that it be printed on the third 
class matter. But rubber stamping is 
acceptable. 

Q. “What are some tested mail 
ideas to generate more sales?” 

A. Well, you can: 

1. Offer a premium to a person if he 
buys from you. One eastern mail order 
merchandiser, for example, is currently 
offering each buyer a packet of personal 
labels as a “no cost” extra on all orders. 
Another firm offers salt water taffy as a 
bonus on all orders for more than a cer- 
tain amount. 

2. You can offer a special discount, say 
10%, on all orders totaling more than $5. 
It’s a psychological fact that buying is 
stimulated when attractive discounts 
are offered. 

3. You can urge buyers to order two, 
or more, of a product by offering sub- 
stantial savings when more than one is 
ordered at a time. Thus your handling, 
boxing, postage, etc. costs are trimmed, 
proportionately. 

“WATCH FOR OUR SPECIAL PRICES. Buy 
SEVERAL AND SAVE.” 

That’s a good slogan. It works. 


order 


® Q. “How can you overcome the problem 
of customers sending stamps or currency 
in payment for merchandise?” 


A. One of the best ways, tests show, 
is to put the following on a mail order 
blank, or in a mail order ad: “Send cur- 
rency at your own risk. Please do not 
send stamps.” 


Q. “More and more people who live in 
Canada, Alaska and Hawaii seem to be 
shopping by mail. What is the best way 
to handle your request for remittances 
from them?” 


A. On your order blanks, in bold face 
type, put: “NOTICE: Residents of Can- 
ada, Alaska, Hawaii, and United States 
possessions, please remit by money order 
only. Checks are not acceptable unless 
payable on Chicago or New York Ex- 
change, and in United States currency.” 

Q. “Do you believe it’s good business to 
set a minimum order figure with your 
customer, like: ‘Minimum order accepted 
$3’?" 

A. No. If your customer wants to order 
from you, let him,. Welcome his order 
even though it’s small. You know, his 
future orders may be large, and if you 
discourage him in the beginning, he may 
not come back! 


# Q. “Usually the peak summer months, 
June and July particularly, are extremely 
slow, mail order wise. What is the best 
business procedure to follow during these 
times?” 


A. Well, we’ve found it’s wise to keep 
only a skeleton crew working, and have 
them work chiefly on pre-wrapping mer- 
chandise; mailing list maintenance; ad- 
dressing. The summer months, of course, 


are the right times to plan carefully your 
fourth quarter, holiday promotions. It’s 
also a fine time to travel to out-of-the- 
way towns and villages where a great 
many products with only local or regional 
appeal are produced. Often such products 
sell exceptionally well on a national mail 
order level. Many “hot’’ mail order items 
are found during leisure summer vaca- 
tions in rural areas. 

Q. “in a recent column you gave helpful 
instructions about how to protect a new 
product. Do you have any other recom- 
mendations?” 

A. Yes. The letter you write to yourself, 
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fully describing your new product, I 
should have added, must be notarized. 
Also, the envelope you use to mail this 
document to yourself by registered mail, 
return receipt requested, should be notar- 
ized across the flap, as well. And, of 
course, you should see a lawyer promptly, 
preferably one trained in patent and 
copyright laws. He should be authorized 
by you to make a patent search to deter- 
mine whether or not there already is a 
product on the market containing claims 
like yours; to determine if your product 
is patentable; what claims to make for 
your product, etc. 


Looking at the Retail Ads 


By Clyde Bedell 

-This “ad” ran in a big paper in a city 
of over a million. No doubt it sold cakes. 
Mother’s Day poses quite a gift problem 
for many thousands of people. The ad- 
vertiser is well known. Many people 
must have responded. 

Nevertheless, I quote the word “ad” 
above, because strictly speaking this is 
not advertising. It is a high-cost form 
of publicity for prices. 

According to my practices and beliefs, 
advertising in print must be professional 
selling-in-print. 


# Asa matter of fact advertising is pro- 
fessional selling-in-print, be there one 
copy or many. A proof of an ad reposes 
on a desk. It has not been born in print. 
But if it is designed (1) to attract (2) 
and hold (3) the favorable attention 
(4) of the maximum economic number 
(5) of the right kind of people (pros- 
spects) (6) while a selling story is told 
(7) and a desired action or reaction is 
induced—it is an ad, whether it is ever 
run in a paper or not. 

Conversely, if there is not strong, in- 
telligent, effective selling there to begin 
with, it is not an ad, and will not be an 
ad, no matter who runs it, where, how 
often, or before how many people. 

That is because advertising is what 
creative selling minds make to put into 
white space—it is not the white space, 
nor the circulation. Real advertising 
dollars are only those dollars spent for 
the creation of effective selling mes- 
sages, or for the multiplication of those 
messages. 

$200 worth of white space may have 
only $3 worth of selling power fed into 
it. Does that make it a $203 ad? No. It 
is only a $3 ad run in $200 worth of 
white space. 

ot * * 


® So—to repeat—this is not an ad, 
tiiough the newspaper collected ad rates 
for this space. It is not advertising, in 
my opinion, although the store no doubt 
paid for it out of an appropriation la- 
beled “advertising.”” And no doubt, at 
the end of the year, the store will say 
that the money it spent for publicity of 
this kind was spent for “advertising.” 

If this is advertising, the boy who 
stands on the corner and yells, “Free 
Press—a nickel,” is an adman. And the 
boy who yells: “Times, fi’ cents,” is an 
adman. 

If this is an ad, the label that says 
“Iodine” on a bottle is an ad. And a 
letterhead that says: “Garage and Serv- 
ice Station” is an ad. 


MOTHER’S DAY CAKES 


Friday and Saturday Onlg 


Place Orders Now! 
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My own opinions of advertising are 
higher than that. I believe publicity of 
any form that does not require adver- 
tising judgment, wisdom, or fruits of 
research in its making—is not advertis- 
ing. 


a What is there here that advertising 
intelligence has added to interest impact 
or to selling effectivenes over and above 
what is contributed by the best offer of 
the item itself? A merchant, not an 
ad person, contributed that. 

What is the size or weight or color 
or kind or quality of cake here? Who 
cares? A weak and barren publicity an- 
nouncement that only says “cakes” will 
sell enough... or will it? Not for a busi- 
ness that believes advertising should be 
as much a businesslike operation as any 
other phase of store operation. 

When a newspaper “sells” or “ac- 
cepts” advertising like this, it seems to 
me to be in the same class with the auto 
dealer who let his old maid customer 
run on four cylinders of her V-8 be- 
cause she didn’t know any better. 
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DELSEY’S DIFFERENT—Andrew P. Olsen 

designed this new wrapper for Internation- 

al Cellucotton Products Cw.’s Delsey toilet 

tissue. The wrapper is printed in blue and 
orange. 


Trade Fairs Are Big 
Business in Europe, 


New Booklet Indicates 


New York, May 19—It is esti- 
mated by the European Trade 
Commission in a new booklet that 
the international trade fairs in 
Europe attract about 30,000,000 
visitors to the stalls of approxi- 
mately 80,000 exhibiting manufac- 
turers each year. 

The commission, which repre- 
sents 21 western European coun- 
tries, points out that billions of dol- 
lars in sales are transacted an- 
nually at these events. Many of 
the fairs date back to the Middle 
Ages by tradition. 

The classical definition of the 
fair was formulated in 1915 by 
Edouard Herriot for the Lyons 
Trade Fair when he was mayor of 
that city: “An event where one 
can transact a maximum amount 
of business, at minimum cost, in 
minimum space and with mini- 
mum loss of time.” 


s Ironically enough, some of the 
fairs today occupy miles of space. 
The Milan event (AA, May 4) has 
an exhibition front 30 miles long. 

A good many of the fairs sprang 
into existence immediately after 
the first World War, when the 
war-ravaged countries were mak- 
ing a strong bid to regain the trade 
they had lost during the fighting. 
Today, the frequency of the fairs 
varies. Some are held annually, 
some seasonally, usually spring 
and fall. 

The commission’s address is 295 
Madison Ave., New York 17. A 
copy of the booklet may be had 
free upon request. 


Phillips Heads New York Ad 
Club: Other Officers Named 

George A. Phillips, advertising 
director of Cluett, Peabody & Co., 
New York, has been elected presi- 
dent of the Ad- 
vertising Club of 
New York. 

Other officers 
elected are Stan- 
ley Resor, presi- 
dent, J. Walter 
Thompson Co., 
it vio; Cc. BB, 
Larrabee, presi- 
dent and _ pub- 
lisher, Printers’ 
Ink Publishing 
Co., 2nd v.p., and 
James A. Brew- 
er, chairman of the board, Brewer- 
Cantelmo Co., treasurer. 


George Phillips 


Names Wright Advertising 

Stanford Pottery Inc., Sebring, 
O., designer and maker of art pot- 
tery and planters, has appointed 
Wright Advertising Agency, Pitts- 
ford, N. Y., to handle its advertis- 
ing. Trade publications will be 
used. 


Herbert Laufman Moves 
Herbert S. Laufman & Co., Chi- 

cago, TV film producer, has moved 

its offices to 646 N. Michigan Ave. 


Cultiller to Walter Chittick 


Cultiller Co., New Brunswick, 
N. J., has appointed Walter S. 
Chittick Co., Philadelphia, to pre- 
pare promotion for its line of ro- 
tary tractors and other farm im- 
plements. 


Appoints Chapman-Nowak 


Columbia Mills Inc., Syracuse, 
manufacturer of window shades 
and venetian blinds, has appointed 
Chapman-Nowak & Associates, 
New York, for all point of sale 
and direct mail promotion. 


Dick Hopkins Joins ABC-TV 


Dick Hopkins, formerly mana- 
ger of the design and construction 
department for CBS Television, 
New York, has been named an ex- 
ecutive TV producer for American 
Broadcasting Co., New York. 


O’Kane Advertising Moves 
William H. O’Kane Advertising, | 
Cleveland, has moved to new of- 
fices at Chagrin Falls, O. Homer | 
Sanville, formerly with H, M. | 


Klingensmith Co., Canton, O., has 


been appointed v.p. of the agency. 


Comstock & Co. Names 2 Execs | 


Comstock & Co., Buffalo agency, 
has appointed Robert E. Williams 
media director and Robert H. 
Hedger an account executive. Both 
formerly were associated with New 
York agencies. 


Flack Appoints Bollinger 


Alfred W. Bollinger, formerly 
national advertising manager for 
New Hampshire Profiles, a maga- 
zine, has been appointed an ac- 
count executive with Flack Ad- 
vertising Agency, Syracuse. 
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Chicago by the viewers themselves . . . has pulled as many as 127,000 pieces of mail in 
two weeks . . . has sold direct through a single announcement as many as 800 items priced 


at $1.00 each. 


This is the program which prompted Chicago critics to write: 


The BOB and KAY program is just one of the TV Jo ppers, champions in entertainment and 
selling, which add daily proof that. . . 


Mg 


“Every weekday... TV viewers have an opportunity to see one of the best 


arguments for television.” 


“BOB AND KAY show how good television can be.” 


Coe yy Station in Chicago Teleyj,, 
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This is the program which has been voted the favorite discussion and interview show in 


WNB 


CHANNEL 5 
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MISS TAKE HOME—Dressed in a giant Lily cup is Jo Anne Worthley, better known 

to those who attended the National Restaurant Show in Chicago, as Miss Take 

Home. She's shown presenting a take-home meal to J. Fred Vollmer (left), presi- 

dent of the National Restaurant Assn., with the assistance of Dan Mahony, director 
of sales development, Lily-Tulip Cup Corp. 


HALL OF FAME JUDGES—Selecting three new members of the 


ON THE LINKS—Enjoying the Greenbrier’s golf links at the Mago- 
zine Publishers Assn. meeting were (all left to right) TOP LEFT: 
Peter Dennerlein, Crowell-Collier Publishing Co.; Roy Larsen, 
Time Inc.; A. E. Winger, Crowell-Collier, and Philip Zach, Capper 
Publications. TOP RIGHT: Thomas B. Haire, Haire Publishing Co.; 
Joseph A. Gerardi and Donald McGraw, both of McGraw-Hill 
Publishing Co., and George J. Hecht, Parents’ Magazine. BOTTOM 


COVERAGE—Point of Purchase Posters, 
Portland, Ore., enlisted the help of model 
Pat Carmen to promote its directory and 
shopping list signs for grocery store carts, 
now being used by 78 Portland stores. 
The signs carry ads for food products on 
either side of the store's directory, mounted 
on the cart’s handle. 


™ RP DRY SS 


Advertising Age, May 25, 1953 


LEFT: Harold Behlke, U. S. News & World Report; Forbes McKay, 
Farm & Ranch and Southern Agriculturist; Lee Hickey, Elks Mago- 
zine, and Lowell Shumway, McCall Corp. BOTTOM RIGHT: 
Kendall Gillett, Whitman, Ransom & Coulson, counsel for MPA; 
W. H. Eaton, American Home; Gibson McCabe, Newsweek, and 
Percy O'Connell, American News Co. Scores of the golfing pub- 
lishing execs were not revealed. 
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INTEREST BUILDER—Valley National Bank, 

Phoenix, says this ad was one that ‘‘clicked”’ 

when it ran in Arizona newspapers recently 

to promote savings accounts. The bank ad- 
vertises direct. 


ee 


Advertising Federation of America’s Hall of Fame, to be an- 
nounced at the AFA meeting June 16, are (seated, left to right) 
Walter D. Fuller, Curtis Publishing Co.; Bruce Barton, Batten, 
Barton, Durstine & Osborn; Col. Gilbert T. Hodges, Dow Jones 
& Co. and chairman of the judging group; Roger Barton, editor 


of Advertising Agency; Chester H. Lang, General Electric Co., 
and George S. McMillan, Bristol-Myers Co. Standing are How- 
ard C. Story, Story, Brooks & Finley; George A. Phillips, Cluett, 
Peabody & Co.; Thomas Nokes, Johnstown Poster Advertising Co.; 
C. King Woodbridge, Dictaphone Corp., and William A. Hart, 
E. 1. du Pont de Nemours & Co. 


F Lucky LAGER 


GE DATED BEER 


GOES NATIONAL—Lucky Lager Brewing Co., San Francisco, which used to cry 

“It’s Lucky when you live in California,” has broadened its claim to go with ao drive 

into new territory. Sunday supplement and outdoor ads have now started plugging 

the lager in seven western states, Hawaii and Alaska, and ads in other media will 
follow. McCann-Erickson, San Francisco, is the agency. 


DUMONT TROPHY—Bert Bell (right), commissioner of the National Professional 

Football League, presents an autographed football to Chris J. Witting, managing 

director of the DuMont Television Network, as a memento of DuMont’s signing to 

e televise the 1953 pro games. Looking on ore J. M. McKibbin (second from right), 
eee v.p. for Westinghouse Electric Corp., sponsor of the series, and George Ketchum, 
ee extreme left, president of Ketchum, Macleod and Grove, agency for the telecasts. 


GUILD OFFICERS—At their annual golf outing, the new officers 
of the Philadelphia Guild of Advertising Men assembled in the 
Manufacturers Club for the camera. Left to right are Thomas 
Primavera, Julian G. Pollock Co., 2nd v.p.; Joseph T. McCourt, 


Gray & Rogers, Ist v.p.; Walter R. Huckius, Petrick, Kevis & 
Greenfield, publicity director; Victor J. Burger, Potomac Electro- 
type Co., president; William Ferris, also of Potomac, secretary, and 
Richard Lukasiah, Ecoff & James, outing chairman. 
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True Story Women’s Group Challenges You... 


Knoek bn Aly Door 


fp. 
f—~ 
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304 rf : 
ty Rg Me Mite 


in a wage earner neighborhood 


Chances are 50-50 you'll find a housewife who's spending 
as much or more in food stores than the 


average white collar wife 


That's natural. Wage earners have larger families, and more money to 
spend than ever before. They're spending it too! Big!* 


Chances are 1 to 2 you'll find at least one reader of a great 


True Story Women’s Group magazine 


That's natural, too! For almost 35 years Macfadden has studied... 
surveyed...served wage earners exclusively AS NO OTHER MEDIA 
HAS! Every story, every article, every feature in True Story Women’s 
Group magazines is edited for wage earners — catering to their tastes, 
their needs, their judgment of what makes good reading. 


CIRCULATION re ae 
KF L ASH! they spend — write for your copy of 
NOTHER ALL-TIME HIGH 
“nN NEWSSTAND SALES! 


AMERICA’S NEW BUYING POWER 


ET 


Total Net Paid* 
Guarantee 
BONUS 


(1st quarter 1953) 


4,449044 


If it’s wage earners you want, turn to 


proce Tr UE STo RY ponent aii 


* Publisher's Estimate 


+ 1,266,171 the market place of wage earner America! 
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Couchman Appoints Rodecap 


Jack E. Rodecap, formerly in 
the advertising departments of 
Dallas newspapers, has joined 
Couchman Advertising Agency, 
Dallas, as media and production 
manager. 


Klein to Manage WCCC 


Ralph Klein, formerly with 
WKNB-TV, New Britain, Conn., 
will take over as manager of 


WCCC, Hartford, on June 1 to) 


succeed Alex Buchan, who is leav- 
ing. 


We hate to brag ...and we're 


making no odious comparisons. We're just telling 
the world that in 1952 The Rotarian Magazine had a 
49.8% gain in advertising lineage over 1951. 


“me “SRolarian 


a bad year, either. 
35 €. WACKER DR., CHICAGO FI, It. 


*296,822 ABC net paid, Dec., 1952 


SalesandP Notions... 


is 


M rchandising Devices 


be An appeal to | 4 
‘is the special pi'ch in the latest|tion items. Styled by B. J. Brock 


he salad tosser;and lemon processors as promo- 


| drive on canned nd frozen lemon & Co. in its California Farmhouse 


_ juice. Starting this month, Califor-| pattern, 


the cruets come with 


nia’s Lemon Products Advisory either wrought iron or copper- 


| Board 


is making lemon-ard-oil plated stands. Price of the set to 


salad cruets available to upeebeers | dealers is $3.43. 


| 


| e Ike Clark, Dallas apparel manu- 

facturer, has come up with what he 
hopes is a new precedent in fash- 
ion promotion. It consists of a 
guide to fall styles, designed as a 
merchandising tool for retail buy- 
ers and sales personnel. 

Within the brochure’s ten elabo- 
‘rately swatched pages is a whole 
“what they’re wearing” story for 
fall, including not only apparel, 
but also related items like hosiery, 


The Biggest 
Night Shop 
in 
Chicago « 


MORE and MORE critical engraving buyers are 
depending upon SUPERIOR NIGHT SERVICE to 
meet exacting closing dates. Whether it’s an intricate 
set of 2 color plates for a rush publication job or a 
simple black and white combination, you can look 
to SUPERIOR SERVICE to be there on time with the 
plates you need! 


The secret of SUPERIOR’S consistent speed and top 
quality lies in (1) the large size of our shop, (2) the 
surpassing skill and experience of our craftsmen, and 


ee te i ee 
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shoes, bags and gloves, for which 
other firms have come into the 
venture with Clark. Each fashion 
story is told with a “Vogue says” 
quote to add strength for use at 
the consumer level. There is no 
attempt to merchandise the bro- 
chure itself, says Clark. 


e For 14 years Dravo Corp., Pitts- 
burgh, has held an annual compe- 
tition to stimulate its employes to 
publish papers in technical maga- 
zines and journals. This year, Dra- 
vo came up with a unique notion 
for dramatizing its 15th contest. 
The contest announcement took 
the form of a folder-type plane 
ticket on a racy airline called TPC 
(Technical Paper Competition). 
Inside were scribbled such entries 
as “Flight No. 15,” “Departure: 
Anytime in 1953” and “Destina- 


(3) the personal attention given to every account. There 
are 156 people in our organization! Over 90 are skilled 
photo engraving craftsmen. Many of these have been 
with us for 20 years—some for 28 years. Of these 90 
plate makers, 40 make up our night shop. That gives us 
the largest night shop in Chicago! 


At the end of a busy day, with time bearing down hard 
on an important rush plate job—RELAX—send it to 
SUPERIOR. As we have done for so many others, let 
our BIG Night Shop show YOU what we can do! 


SUPERIOR ENGRAVING CO. 


215 W. Superior St., Chicago 10, Illinois « Telephone SUperior 7-7070 


Operating day and night shops with the largest night photo engraving shop in 
Chicago! Complete “Superior Service” includes: Typesetting @ Black and White 
and 4 Color Process Engraving © Black and White and 4 Color Offset Plate Making 


Your 
Ticket lo 
Opporcluntly 


YEAR OF OPERATION 


tion: $1200 in Cash awards.” There 

'were also “flight regulations’ 
and “pre-flight” suggestions, and 
stuffed in the folder pocket was a 
“ticket to opportunity.” 


e Borg-Warner Corp.’s Norge di- 
_ vision, Chicago, is now at work on 
/a campaign which exploits the 
\“wide acceptance” of one of its 
| products to promote a related one. 
| Norge distributors are now send- 
ing to each owner of a Norge Time- 
|Line automatic washer a “pre- 
ferred customer” certificate which 
is filled in with the name of the 
| dealer who sold it. By presenting 
the certificate to the dealer, washer 
owners get first crack at buying a 
Norge companion-piece, the new 
Time-Line automatic dryer. 


San Francisco Ad Club Elects 


John H. Hoefer, v.p. of Hoefer, 
Dieterich & Brown, has been 
elected president of the San Fran- 
|cisco Advertising Club. Other of- 
'ficers elected are M. A. (Tony) 
|Mattes, advertising manager of 
Standard Oil Co. of California, 
v.p.; Mrs. Adelaide Dunn Smith, 
president of Dunn Roofing Co., sec- 
retary, and Harry F. Borden, presi- 
dent of Boarden Printing Co., 
treasurer. 


Harris Promotes Mrs. Taylor 


Mrs. Roz Taylor has been pro- 
moted to advertising manager of 
A. Harris & Co., Dallas, to succeed 
Frank Smith, who has resigned. 
/She joined the store in 1948 as a 
copywriter. She retired to private 
life in 1951 but returned last 
March as copy chief. 


| 
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Packard Invites 
Prospects to Give 
Suggestions for Ads 


DETROIT, May 19—To celebrate 
its recent industrial comeback, 
Packard Motor Car Co. has 
launched “Packard Invitation 
Month,” a $500,000 merchandis- 
ing and advertising program 


| 


| 


built around an advertising copy- ton, Wis., farm feed concentrates /Channel 13, a v.h.f. channel. 
writing contest for prospective Producer, has appointed Van Au-| The commercial grants were 


buyers. 
Nearly a million invitations have | 


been sent out to individuals asking | 


them to visit dealer showrooms, | 
check over the Packards and Pack- 
ard Clippers feature by feature, | 
explain on a card which feature | 
is most appealing and leave it with 
the dealer. | 

At the end of the program, the 
company will award 13 Packards | 
and 12 Clippers to the 25 writers 
whose reasons are judged best.) 
In addition, the reasons listed by | 
the winners will be used in Pack- 
ard’s future advertising. 


® Besides the special invitations, | 
Packard’s newspaper advertising| 
budget alone for invitation month | 
comes to nearly $450,000. Also, on | 
a no-charge basis, dealers are be- | 
ing provided with window trim, 
radio and TV announcements and 
other publicity material. 

Its invitation month officially | 
launches the second-quarter phase 
of Packard’s announced plan of 
breaking all company production 
and sales records in 1953, accord- 
ing to Fred J. Walters, marketing 
v.p. He also termed it the third 
major company-sponsored activ- 
ity since Packard announced its 
two new lines of cars last Novem- 
ber (AA, Nov. 10, ’52). The first 
was the announcement itself, and 
the second was the huge promo- 
tion built around Packard’s spon- 
sorship of the Presidential inaug- 
uration telecast and_ broadcast 
(AA, Nov. 17, 52). 

Maxon Ine. is the agency. 


Bunny Bear Sets Campaign 
Bunny Bear Inc., Everett, Mass., 
maker of baby supplies, _ will 
launch a summer promotion with 
a full-color page in the July is- 
sue of Holiday for the Bunny Bear 
Car Baby Convertible, Toddler 
Traveler, Stand Guard and Port- 
able Stroller. Insertions in Good 
Housekeeping, Living for Young 
Homemakers, My Baby and Par- 
ents’ Magazine will also be used 


this summer. The Carry Crib is © 


featured nationally on the ‘Wel- 
come Travelers” radio and televi- 
sion shows. Silton Bros., Boston, is 
the agency. 


Buys R. G. Le Tourneau 


Westinghouse Air Brake Co., 
Wilmerding, Pa., maker of air 
brake equipment for steam and 
electric railways, has purchased 
R. G. Le Tourneau Inc., Peoria, 
Ill., earthmoving and construction 
equipment manufacturer, for ap- 
proximately $19,500,000. The new 
business will be operated as Le 
Tourneau-Westinghouse Co., a 
subsidiary of Westinghouse Air 
Brake. All key executives will re- 
main with the company. 


Joins Princeton Film Center 


Gene Reichert, formerly an ac- 
count executive and director of 
radio, television and films for 
G. M. Basford Co., New York 
agency, has been named TV di- 
rector for the Princeton Film Cen- 
ter, Princeton, N. J. He will have 
headquarters in the New York of- 
fice. 


La Farge to Grey Advertising 


John F. La Farge, formerly copy 
chief with Robert W. Orr & As- 
sociates, New York, has been 
named copy group head with Grey 
Advertising Agency, New York. 


Jost to Geyer Advertising 
William J. Jost, formerly a v.p. 
with Owen & Chappell, New York, 
has joined Geyer Advertising, New 
York, as an account executive. 


' Kahn Joins Kudne e H to three stations, including a non-| 

ms 9g oanse | i FCC Dishes Out 7 commercial station on Channel 9 SIGHS OF LONG LIFE“ 
| Edgar C. Kahn, formerly di- = ‘ . | FOR QUANTITY BUVERS 
rector for the television division of More TV Permits St. Louis, for the St. Louis Educa- | Q 


New York, as producer-director of | eral Communications Commission Lancaster, Pa. Channel 21; and * Manvtoctering Corporation 
“Martin Kane, Private Eye.” The) has granted seven new TV per- pjains Radio Broadcasting Co., ae dag cc 


National Broadcasting Co., New tional Television Commission. Oth- 
York, has joined Kudner Agency,| WasHINGTON, May 19—The Fed- er grants went to Harold C. Burke, 


THE ARTKRAFT® SIGN CO. 
Division of 


program is presented on NBC-TV| mits. including a non-commercial L h 
. ‘ = nnel 5. 
for U. S. Tobacco Co., New York. | educational station for Pittsburgh. ubbock, Tux. Chaan 
_ The education grant, the 17th, 
Murphy Names Van Auken is to Metropolitan Pittsburgh Edu-| 


Murphy Products Co., Burling-| cational Television, and involves| 


. pong Be vteon pe 'Boise Valley Broadcasters Inc., 
effective : . | 

; } Meridan, Idaho, Channel 2; Great-| 
Satan taaee gy pew er Rockford Television Inc., Rock- | 
count. ‘ wit er ford, Ill., Channel 13; Rounsaville-, 
‘Clark Television Co., Cincinnati, 


Channel 54; Eugene Television 
Promotes Herbert Schwartz Inc., Eugene, Ore., Channel 13; 


Herbert Schwartz, a sales engi- Donald Lewis Hathaway, Casper, 


neer for American Silver Co.,| wyo. Channel 2, and American. 


Flushing, N. Y., producer of fer- : *ati 
rous and non-ferrous metal strip, Broadcasting Siations Inc., Hono- | 


has been promoted to sales mana- !ulu, Channel 4. ; 
ger. A week ago FCC granted permits 


MATRIX COMPANY 


517 SOUTH JEFFERSON STREET, CHICAGO 7, ILLINOIS 


“I personally urge every druggist in America to display, 
promote and support the products advertised in it...” 


says — Nicholas S. Gesoalde 
Executive Secretary and Business Manager 
New York State Pharmaceutical Association 


NEW CONSUMER MAGAZINE 
ASSURES DRUG STORE SUPPORT 


oli oil aap ‘ " 
FOR YOUR ADS ssw 


est reading time for @ 


4 . “dl 
ri gry. i te 


* 


family digest 


sold exclusively through 
drug stores 


Preferred position at the 
cash register through 
special display racks 


Drug chain executives, independent drugyists, trade association 


officials —they’re all squarely behind Family Digest, and its adver- Best Reading Time for a Dime 
tisers. No other consumer magazine in history had this kind of _..@ big league magazine! Over 100 color- 
trade backing! Named official consumer publication by the National packed pages. Famous writers — fact and fic- 
Conference of State Pharmaceutical Association Secretaries. tion. Beauty, health, home- making, hobbies. 


First Issue Dated October —on sale September 2nd 


1,000,000 guaranteed circulation 


write, phone for rate card, complete information family digest For Better Health + 421 Hudson St., New York 14,N.Y. « WA 4-0842 
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Advertising Age, May 25, 1953 


Advertising Pages and Li age in Farm Publications 


Official Figures for April and Year-to-Date c 


Publications with an * repo 


Commercial Dis- 
play Excluding 
Poultry, Classified 


directly to ADVERTISING AGE 


Compiled by Farm Publication Reports Inc. 


Commercial Dis- 
play Excluding 
Poultry, Classified 


Sas. ; and Livestock, in ' 
-—~Total Advertising, in Pages— ————Total Advertising, in Lines—— Li . pe and Livestock, in 
April April Jan.-April Jon.-Aprit ‘April April Jan.-April Jan.-April April. April PO a Reg sge Spiny a0 oe eee © ee —_— 
1953 1952 1953 1952 1953 1952 1953 1952 19531952 1953 19521953. 1952, 19531952 1953, joss, “Noss oe 

Farm Magazines Missouri Ruralist ....... 64.5 46.5 240.2 197.1 49,056 35,352 182,560 149 oo ame name 

a fees 4 10 2008 SS 2419 S590 19008 164500 s2.008 Montana Farmer-Stockman 76.8 72.5 277.3 247.3 58,044 54,824 209,643 186,998 48.643 47.34, 

ie aes 112.2 1144 4071 3840 48.146 77785 187378 261132 agers AESMA Nebraska Farmer... 96.4 87.3 365.5 351.6 72,877 66,020 276,313 265,864 62,195 55,268 

Farm dowel o 123.4 1135 412.2 404.0 52,953 48,695 176,833 173,304 51,483 46,477 rn falane Womestead ey 3 ee 81.0 ens Scam inne tome see en 
{Farm & Ranch—Southern Agriculturist: "477 Ohio Farmer .......... : . ; 7,442 203,393 57,230 49,976 
Upper South Edition . 41.9 38.5 173.2 143.9 17,981 26,162 74,296 97,862 16,380 24,751 Oregon Farmer eecsvvece 60.5 58.5 213.8 187.8 45,743 44,252 161,636 142,013 42,338 40,713 
#Lower South Edition . 45.3 41.6 187.0 154.2 19,414 28,302 80,186 104,887 17.711 26912 femelvania Farmer .... 60.0 50.6 255.2 231.0 46,090 38,859 195,984 177,424 40,800 32,651 
#Southwest Edition ... 55.5 55.5 2342 199.9 23,804 37,713 100,471 135.946 20.795 34'g6o | airie Farmer: 

p, Average 3 Editions .... 47.6 45.2 198.2 166.0 20,400 30,726 84,985 112,899 18,295 20644 | Singuee oan 500 Be S731 3529 65.45 am ma aan om oe 
rogressive Farmer: Se ee Perr Paes ean e: VERT ERE: eee Eee ee : “4: i : ¥ 3 ¢ , 271,567 256,884 57,108 55,996 
#Carolina-Va. Edition . 114.1 129.5 433.0 406.7 77.570 88,046 294,416 276,527 74,674 85,211 pM WeyVone aot Soe tem 755.0 66,256 65,422 272,792 258,378 57,879 56,948 
#Ga.-Ala.-Fla, Edition . 118.6 131.9 451.1 417.7 80,630 89,717 306,713 284,090 77,460 86,761 fyral New-Vorker ...... 2 593 2379 203.4 soerl an ma aa ae oa 
#Ky.-Tenn.-W. Va. mer... 25.2. h 7 44,858 179,759 153,788 46,427 41.113 

SE aad ana 113.9 125.9 420.6 396.9 77,457 85,613 286,035 269,906 74,851 82,982 | Wallaces Farmer ...... 102.5 96.8 420.2 381.0 1366 = 75,900 329,448 298,730 68,675 66,583 
Miss La. Ar A a AO hg aE Sire | Westere Farm Lite a 4] es es one Se in im Ste ae 
| RAP ‘ ; ' ; } y 440 277,009 75,813 ‘ ~ F : ; . ’ ' ' 590 32,147 30,815 
#Texas Edition ...... 121.8 137.9 447.3 436.0 82,803 93.778 304,138 296.472 79.118 saaay |, SHerdsmen Edition .... 31.3 18.0 192.7 197.8 24,542 14,105 151,075 155,063 4,372 2,401 
Average 5 Editions .... 116.8 131.2 434.0 412.9 79,445 89,245 295,148 280,801 76,383 86,312 Wisconsin Agriculturist .. _87.0 72.6 318.7 278.2 _ 68,191 56,895 249,877 218,105 66,239 53,746 

Successful Farming ...... 114.6 127.7 392.2 421.8 51,553 57,462 176,487 189,805 50,720 56,406 Total Group ........ 1,580.9 1,441.3 6,012.1 5,495.1 1,207,538 1,099,034 4,588,379 4,190,704 1.038.244 944,203 
Total Group ......... 594.2 606.0 2,104.5 2,031.2 286,634 354,254 1,041,685 1,182,690 276,394 342,26) | *N0t included in totals. §This edition also carries all linage appearing in Western Farm Life. ie . 

+Changed from 680-line page to 429-line page in February 1953. {Changed from 680-line paye to 429-line paye in Janu- oo 

ary 1953. #Not included in totals. F arm Linage Trend Figures in Thousands 

*Agricultural Leaders’ | MONTHLIES 

gilts oa erenee sees 18.6 219 813 964 3,647 4,291 15,934 18,886 3,647 4,291 1953 
merican Fruit Grower .. 36.9 30.5 153.3 139.2 15,920 13,165 66,203 60,114 15,700 12, 

American Poultry Journal: - apr.| 492 | 
#Eastern Edition ..... 43.0 42.4 198.7 198.9 18,456 18,196 85,231 85,350 14,470 12,102 rs ati ~— 

#Central Edition ..... 325 37.0 155.4 159.4 13,942 15,858 66,662 68,381 11,647 11.935 maR.| 564 | 
#Western Edition ..... 31.3 30.4 135.1 136.7 13,432 13,039 57,981 58,646 11.043 10.055 
Average 3 Editions ... 35.6 36. 163.1 165.0 15.277 15,698 69,958 70.793 12.387 11,364 1952 

Arkansas Farmer ....... 22.9 20.0 85.2 68.9 17,287 15,129 64,368 52,095 16.477 14.184 ape. 279 

Better Farming Methods... 39.0 39.8 154.4 159.8 16,710 17,094 66,234 68571 16,710 16,885 : 

Breeder's Gazette ...... 252 214 854 938 11,358 9,630 38,466 42,188 9.659 7.005 

*Broiler Growing ....... 46.9 40.2 172.1 1781 20,103 17,238 73,815 76,373 12.261 11.352 

sCalifornia Citrowraph ... 23.3 266 92.7 106.0 15,624 17,868 62,288 71,254 15,358 17,696 — BI-WEEKLIES CANAD!AN 

*California Farm Bureau pe 1953 1953 
MEE Aagiscéasss: 129 128 521 46.6 9,730 9,706 39,354 35,235 9,142 (9,058 | | ape : 

*Carolina Co-operator ... 84 9.3 348 446 3,514 3,900 14588 18,730 3,514 3,900 | | 14208 | apaj//8 | apr.[5e3 | 

*Cattleman, The ....... 97.4 825 500.3 479.8 40,908 34,629 210,143 201,501 20,248 17,721 

Electricity on the Farm. 158 178 493 583 5,655 6339 17,619 20,799 5.655 6339 | |MAR.| 1/292 | mar /3/__| MAR 

{Farmer-Stockman ..... 65.2 481 225.4 171.2 27,957 36,587 96,702 130,173 24,930 34,240 — : 

*Florida Cattleman ..... 66.2 48.8 334.0 248.2 27,812 20,485 140,261 104,203 15,071 13,601 1952 1952 1952 

*Florida Grower ........ 192 216 95.9 99.9 13,055 14,702 65,230 67,943 12,640 14.240 | | app 

Kentucky Farmer ....... 30.1 28.5 1259 1139 23,581 22,365 98,664 89,305 21,721 19,429 1099 ape. (7A APR. BY-F-: 

*Michigan Farm News ... 2.2 24 12.0 9.3 5,070 5,470 27,668 21,574 4946 5,390 

Ht Mississippi Farmer 124 —— 37.8 — 9,365 aa 28,565 — 9,234 — 

§*Missouri Farmer ..... 87 46 343 228 6,001 3,468 23,629 17,259 5,023 2,417 | Bi. Weeklies 

National Live Stock , 

REMIT ciccats+es. 14.2 9.3 50.9 40.0 10,354 6,749 37,073 29,089 10,074 6,421 | Arizona Farmer ....... 16 19.2 336.8 326.6 58,696 59,871 256,132 245,384 57,584 56,518 

*Nation's Agriculture 93 92 374 346 4171 4142 16834 15568 4171 4,142 : 

chew dersey Farm & Garden S99 S78 2241 2384 26940 25989 100863 98207 22666 21782 | ‘#Northen Edition .... 65.8 55.8 248.2 224.4 49,734 42,220 187,598 169,680 47,063 39,371 

cOhio Farm Bureau News, 102 145 432 421 4583 6531 19.457 18969 4053 S769 |  #Southern Edition .... 65.8 56.7 239.4 227.7 49,757 42,829 180,982 172,069 46,926 39,980 

Pacific Poultryman ..... — 04 we Oe Se 6 Ge ee ee ee | oe os St at ee ek Rk ee ee es ee ae 

Poultry Tribune: Saye S CES WONS —- Ca “. “See : : - Pe nceno e 8.31 12,244 
#Eastern Edition ..... 38.0 45.1 205.2 231.8 16,301 19,331 88,046 99,411 12,250 13,579 errr 156.6 155.9 637.6 608.7 118,073 117,241 480,481 458,488 112,889 108,438 
#Central Edition ..... 34.9 38.0 178.6 198.7 14,986 16,301 76,630 85,256 12,147 12,307 | #Not included in totals. 

#Western Edition .... 30.9 33.4 150.2 165.1 13,277 14,339 64,442 70,835 11,254 11,302 All figures in the following groups were compiled by Advertising Age 
Average 3 Editions .... 34.6 388 178.0 198.5 14,855 16,657 76,373 85,167 11,884 12,396 

*Southern Farm & Home. 9.0 83 39.7 41.6 9,000 8301 39,686 41,647 7.377 6,406 | Weeklies 

Southern Planter ....... 34.9 33.3 160.8 144.8 24,412 23,294 112,544 101,360 23,334 21,978 | Weekly Star Farmer: 

*Turkey World ......... 41.8 54.7 239.1 262.7 17,928 23,470 102,601 112,695 11,021 16,275| al 

“eta. os we es Set ee a ee ek ee ee | cesta, ct eh maa tt ee um mm oe ee ee 

*Western Livestock Journal 108.7 108.4 489.3 445.5 45,668 45,528 205,562 187,103 20,003 16,668 Okla.-Ark. Edition .... 29.5 31.3 95.9 99.6 72.584 77.049 236.257 245.273 49.939 50.732 

*Wyoming Stockman-Farmer 22.8 19. 81.1 66.3 20,416 17,374 72,608 59,416 14,784 13,778 j ; ‘ : ‘ : ; ; 
Total Group ........ T0088 952.5 4,312.1 4123.4 “491,843 “482,014 2,109,320 2,055,192 376,843 368,888 | Dailies 

#Not included in totals. {Changed from 760-line page to 429-line page in January 1953. {Started publication in January | Chicago Daily Drovers 

1953. §Changed from 760-line page to 688-line page in July 1952. Re vive eee 37.0 30.6 147.2 134.6 78,748 65,120 313,086 286,398 37,658 34,672 

ansas City Daily 

Newspaper Monthly Farm Sections ; PR yd ar deen 38.8 364 177.7 172.9 82,587 77,386 378,151 367,792 35,620 41,498 

*lowa Farm & Home .... 27.1 29.8 93.7 108.4 28,583 31,482 98,835 114,380 28,555 30,937 

Rural Gravure ........ ee ee oe ee ee en ae a en ee oe ES ee a ae ae 

— an & Farm .. = =e ory aI con ear mia ne eis os stock Reporter ...... 26.3 261 111.9 103.5 55,910 55,512 238,046 220,235 29,471 36,859 
Ctal Grewp wcccccces f 4 A . , ’ , , , ’ idd]) 1306 6096 5791 306697 277801 

tLarger page size (1,065 lines) in April 1952. Total Group ....... i441 1306 609.6 579.1 306,697 277,801 1,297,151 1,232,002 148,413 162,264 

Canadian 

Semi-Monthlies Country Guide .......... 8 57.2 198.4 183.1 39,434 41,156 142,883 131,813 39,434 41,156 

American Agriculturist 41.5 33.0 147.3 138.0 30,219 24,028 107,276 100,498 27,303 20,347 | tFamily Herald & Weekly Star 

“California Grange News. 15.3 12.6 53.0 37.8 16,573 13,638 57,972 41,236 10,010 9,018 | #Eastern Edition 123.5 102.4 425.1 373.2 123,501 102,412 425,118 373,281 84,510 74,770 

Colorado Rancher & Farmer 45.5 468 168.5 154.7 34.408 35,371 127.373 116.941 29,011 29,722 | #Western Edition .... 104.2 84.0 358.6 314.3 104,186 84,037 358,502 314,231 78,748 65,436 

“Cooperative Digest ..... 62 8s 266 2 250 Ae 215.324 as e252 non ; Average 2 Editions ‘1138 93.2 391.8 343.8 113,843 93,224 391,810 343,756 81,629 70,103 
akota Farmer ........ x ‘ . A . . . y . ’ armer’s Advocate 

ot “yrapeppene 938 929 3656 342.4 73,511 72.827 286.578 268,439 66,183 63,985 | Canadian Countryman .. 65.9 58.7 231.4 189.4 46,112 41,091 161,905 132,607 40,585 34,853 

Hoard’s Dairyman ...... 555 51.8 207.6 196.7 40,368 37,698 151,061 143,188 32,704 29,563 | Farmer's Magazine ...... 459 47.6 1548 139.7 19.691 20,406 66,425 75,570 19,520 19,906 

Idaho Farmer .......... 631 57.4 2262 190.9 47.676 43,362 170,955 144,305 44,299 40,229 | {Free Press Prairie Farmer 268.3 281.1 579.0 580.5 289,760 309,200 625,422 638,576 94,041 83,496 

*Indiana Farmer's Guide . 32.2 31.9 128.2 123.3 25,240 25,016 100,475 96,742 17,769 18,545 | {Western Producer .... 69.1 58.7 250.3 219.2 73,958 62,856 267,882 234.530 41,857 34,701 

Kansas Farmer ......... 60.9 544 215.9 200.8 46,305 41,356 164,123 152, 5 714 | Total Group ......... $17.8 596.5 1,805.7 1,655.7 582,798 ~ 567,933 1,656,327 1,556,852 317,066 284,21 

Michigan Farmer ....... 81.7 59.9 263.6 227.2 62,757 46,009 202,431 174,513 50,373 40,048 | ¢Five issues in April 1953, four issues in April 1952. #Not included in totals. tLarger page size (1,100 Sines) in April 1952. 


3 Name Wyckoff & Downard 

Inertol Co., San Francisco, mak- 
er of masonry paint and swimming 
pool enamel, has appointed Wyck- 
off & Downard, San Francisco, to 
handle its advertising in the West. 
Vincent Whitney Co., Sausalito, 
Cal., maker of sash hardware, and 
Boericke & Runyon, manufacturing 
druggist, San Francisco, have 
named the agency also. 


Archer Joins Gardner 

Philip D. Archer, formerly as- 
sociated with Knox Reeves Ad- 
vertising, Minneapolis, has been 
appointed chief time buyer with 
Gardner Advertising Co., St. Lou- 
is. 


Luse Named Wilson Bros. V. P. 


John B. Luse, since 1948 general 


sales manager for Wilson Bros., 
Chicago manufacturer of men’s 
furnishings, has been promoted to 
v.p. in charge of sales. 


| Names Hixson & Jorgensen 


| D. P. Bushness Co., Pasadena, | 


Cal., manufacturer of binoculars 
and riflescopes, has appointed 
|/Hixson & Jorgensen, Los Angeles, 
‘to handle its advertising. The com- 
pany is using magazines and 
newspapers. Previously, Van Der 


Boom, Hunt & McNaughton, Los, 


| Angeles, had the account. 


Cook Joins Pendray & Co. 

William W. Cook, formerly ac- 
count executive with Hill & Knowl- 
ton, has joined Pendray & Co., 
New York, public relations con- 
sultant, as senior staff associate 
and account manager. 


Pulse Names Williams 
Pulse Inc., New York radio-TV 
research company, has appointed 


‘Names McDonald-Thompson 


American Forests, published by 
the American Forestry’ Assn., 
Washington, has appointed Mc- 
Donald-Thompson, publishers’ rep- 
resentative, to represent the mag- 
azine in the 11 western states as 
well as in British Columbia. There 
will be no change in midwest rep- 
resentation, which is handled by 
‘Harry W. Brown, Chicago. 


Young Promotes Carter 

John Carter, an account execu- 
‘tive with the radio-TV station rep- 
|resentative for some time, has 
‘been promoted to assistant to the 
president of Adam J. Young Jr. 
Inc., New York. 
| 


| Wilson Heads ‘Times-Gazette’ 


T. L. Wilson, for 30 years associ- 
ated with the Daily Times-Gazette, 


Williams Advertising Agency, New Oshawa, Ont., one of the Thomson 
York, to handle its expanded ad- Dailies chain, has been promoted 
| vertising and publicity activities. to publisher and general manager. 


|Publisher Names Reiss 


Stephen W. Reiss has been 
named publisher’s representative 
for Heating & Plumbing Merchan- 
diser and Master Plumber & Heat- 
ing Contractor in metropolitan 
New York and New Jersey. Mr. 


Reiss was formerly advertising 


manager of the New York Enquir- 
er. 


Lion Uniform Names Agency 

Lion Uniform Co., Dayton, man- 
ufacturer of work clothes, has ap- 
pointed Byer & Bowman, Colum- 
bus, to direct its advertising. Pre- 
viously, Hutzler Advertising Agen- 
cy, Dayton, had the account. 


Hughes Joins John Philips 
G. Hutton Hughes, formerly of 


the advertising department of Ing- 


ersoll-Rand Co., New York, has 
joined John Philips Advertising, 
Bloomfield, N. J., as an aceount ex- 
ecutive. 


3 to Camm, Costigan & Seitz 


| Brill Bros. Inec., Milwaukee 

clothing manufacturer, has ap- 
pointed Camm, Costigan & Seitz, 

Milwaukee, to handle its advertis- 

ing. Electric Sprayit Co., Sheboy- 
'gan, Wis., and Armstrong Prod- 
ucts Co., Milwaukee, have named 
| the agency to handle their adver- 
| tising also. 


_Ayars Joins Hill & Knowlton 


Albert Ayars, associate director 
|for the Joint Council on Economic 
| Education, has been appointed di- 
rector of educational activities for 
Hill & Knowlton, New York, pub- 
lic relations consultant. 


| Mrs. Alexander Joins Roy 


Mrs. Gertrude W. Alexander, 
| formerly assistant to the publicity 
manager of Vick Chemical Co., 
has joined the New York staff of 
‘Ross Roy Inc. 
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Advertising Age, May 25, 1953 


Along the Media Path 


® KNBC, San Francisco outlet 
for National Broadcasting Co., has 
prepared a map of the city showing 
where poor and impossible recep- 
tion areas are. By shadings, the 
map indicates which channels re- 
ceive the worst reception and 
where. Commented KNBC: “To 
further complicate the situation 
from an advertiser’s point of view, 
a preponderance of these poor and 
impossible reception areas fall in 
densely populated residential sec- 
tions of the city [in which] above 
average or high income groups re- 
side.” 


e Greater Philadelphia Magazine, 
unofficial publication for the Phil- 
adelphia Chamber of Commerce, 
ran a house ad in the May issue 
which sets par for short copy: a 
completely blank page with only 
the word “advertisement” in small 
type to identify it. A box on the 
opposite page explains that the 
publication ran the blank page be- 
cause “nothing it could say on its 
own behalf would be more effec- 
tive than the publication itself.” 
Lohmeyer-Adleman, Philadelphia 
agency, created the ad. 


e Foundry, a Penton publication, 
is sending its customers and 
friends a quiz on the foundry busi- 
ness. Those who return the exam 


receive a very impressively en- 
graved degree: doctor of foundry | 


marketing. | 
e Sport and Saga, both Mactadden | 
publications, have begun running | 
a separate photography contest in 
each monthly issue. 


e To celebrate its 21st year,) 
Industrial Equipment News is} 
sending out a miniature edition of | 
its first issue. Also observing a) 
birthday this year is Construction | 
Bulletin, a regional magazine for | 
the construction trade published in | 
Minneapolis. It is 60 years old. | 

| 
e Plastic aprons are being used to. 
dramatize the selling message for 
a homemaker’s show on KXOK, St. | 
Louis. The station is sending them | 
out to advertisers and agencies! 
with the slogan:“‘Good selling is 
tied to Martha lJLane’s apron) 
strings.” 
e To gain attention for a list of} 
checks for evaluating radio, “Char- 
acter Is Not Measured by Statis-| 
tics,’ WJR, Detroit, has framed. 
the promotion in a 11x10” blonde! 
wood frame. | 


e For the third year in a row,| 
Catholic Universe Bulletin has'| 
been named the best newspaper of | 
its type in America. The paper al-| 
so captured four of the six gold. 
medals in each -journalism field: 
news reporting, feature and human 
interest, typography and photo-| 
graphy. 


e Effective with the September 
issue, Better Living will institute 
a new monthly shopping section) 
to be called “Let’s Shop.” 


| 
| 
e Department of and | 
Claims: 

Jobber News’ May issue breaks 
all records of the publication for 
circulation and editorial content. | 
There are 110 advertising pages 
in the 192-page issue. 

The July 1953 issue of Coronet 
closed with the largest number of 
advertisements carried in any pre-| 
vious July. 

Town & Country has alerted 
everyone that its Father’s Day is- 
sue in June contains more men’s- 
wear advertisers than have ap- 
peared in a single issue since the 
magazine began 107 years ago. | 


Boasts 


Everywoman’s gain in advertis- 
ing pages for January-June, 1953, 
over the corresponding period in 
1952 is 14%. This is its fifth con- 
secutive half-year gain in adver- 
tising volume. 

The Rotarian’s advertising linage 
in 1952 increased 49.8% over that 
of 1951. 

The May, 1953, issue of Apparel | 
Manufacturer, which is the 20th) 
anniversary number, set a new re-| 
cord for advertising dollars as 
well as space. Revenue increase, 
was almost 50% over 1952, with 
352 firms purchasing 136 pages of. 
advertising. 

Gardner Cowles, Look publisher, 
says that the magazine’s second 
quarter this year will be the larg- 
est single quarter it has ever had 
in advertising revenue. He expects 
advertisers to invest more than 
$6,600,000. 
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KLEEN-STIK 


nother STANDOUT by 


y the moistureless, self-sticking adhesive 


Flanges’ — KLEEN-STIK’s newest P.O.P. sensation! 


Opens up new vertical space not used by other 
displays! 


Positioned at right angle to trafficemore atten- 
tion value at eye level! 


Easy to put up=sticks tight=stays put! 


Millions already working for leading P.O.P. 
advertisers! 


KLEEN-STIK Products, Inc. 
225 N. MICHIGAN AVE, ¢ CHICAGO 1, ILL, 
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! Available f rimer oe 
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“DOES BUSINESS PAPER 
READERSHIP FOLLOW A 
SEASONAL PATTERN 7?” 
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Two-Year Comparison of Reader Service Response to Literature Offerings 
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As one index of whether there are seasonal trends in 
reader interest, monthly “reader service’ card response 
for seven McGraw-Hill publications was analyzed for a * * 
two-year period. These were compared to see if there 
were seasonal patterns for any single publication. Count 
was of cards sent in, not number of items requested. 

As shown on the chart, there was no general pattern of 
high interest in one season for any one publication. This 
suggests that, if such patterns do exist, they are not 
strong enough to repeat themselves year by year and 


McGRAW-HILL PUBLISHING COMPANY, INC. 


App 330 WEST 42nd STREET, NEW YORK 36, N. Y. 


HEABQAQUARTE 


that the degree of response is more likely to be dictated 
by the interest of the readers in the literature offered. 
* 

The above report is only a portion of a new, extensive 
study on reader response. The full report is contained in 
our Research Department’s Laboratory of Advertising 
Performance Data Sheets #5122, 5123, 5124. If you would 
like copies, or if you want facts on other subjects related 
to business paper advertising, performance and effec- 
tiveness, ask your McGraw-Hill man. 
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Iron Fireman Boosts Murray 
Iron Fireman Mfg. Co., Toronto, 


Connor Named Wolcott S. M. 


J. E. Connor has been appointed 


Buys Sloane-B] 
Congoleum-N 


has promoted Gordon M. Murray sales manager of Wolcott Co.,|N. J., has purct 
from Ontario district sales mana- Hartford manufacturer of Easy Sloane-Blabon ‘ 
ger to director of sales for Canada. Off oven cleaner. 


SO. DAK. 


“i”. SPEND YOUR 


% = 


2S 


y \OV? Cry 
“ox 


{Tay ADVERTISING 
>) DOLLARS 


Where they 


COUNT! 


High income from manufacturing, food 
processing and diversified farming rate 
Sioux City and the 49 county Sioux City 
retail area ONE OF THE RICHEST 
MARKETS IN THE WORLD! Sell this 
great market potential with the domi- 
nating circulation of the Sioux City 
newspapers. 


The Sioux City Journal 


JOURNAL. TRIBUNE 


‘Smooth surface 
| Purchase price » 
000. A new Cong 
keting division, 
Delaware floor ; 
forrned combini 
|facilities of S) 
|Congoleum’s pr 
‘floor products d 
ters of the new 
in Trenton. 


»on Corp. 
n Ine., Kearny, 
ed the assets of 
rp., a maker of 
flocr coverings. 
s about $10,250,- 
eum-Nairn mar- 
nown as Sloane- 
»ducts, has been | 
the marketing | 
ne-Blabon and 
sent Delaware) 
ision. Headquar- | 
elling division is’ 


| Toni to Pick Pron Queen 


Toni Co., Chicago, is starting a | Variety and Miscellaneous 
és : ’ } 

tt America’s Prom | gong stores 
/Queen” in a promotion for Prom | Butler 


contest to pick 


‘home permanents. Entrants will be 


‘coed queens, and nine regional | 
'winners will be chosen in June. 
They will receive $100 savings) 
|bonds. A national winner will get 
‘a trip to Hollywood, film and TV. 


Advertising Age, May 25, 1953 


April Sales of Chain Stores 


National Rep.-Jann & Kelley, inc. 


tests and $250. 


Joins First Ad Agency Group 


| Northwest Advertising Service, | McCrory 
| Portland, Ore., has become a mem-_ McLellan Stores 
ber of the First Advertising Agency | ‘jne. 


Group. 


4 
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*New York 17, N.Y. © 


John 1. Murphy 
$1014 - 475 Fifth Ave. 
MUrray Hill 5-1744 


*Pasadena 1, Calif. 


Ren A. Averill 
Security Building 
234 E. Colorado St. 
RYan 1-929) 


*Chicago 4, Ill. 


George G. Curtis 
1692 Board of Trade 
Building 
HArrison 7-0706 
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NUTRITION 


Investors, Bankers, Manufacturing Executives, 

Sales Managers and Advertising Account Executives 
know that Product Recognition is indispensable 

to successful marketing. 


For Product Recognition means product ACCEPTANCE 


COMMITTEE Wy 
4 ON 
3 lead 
% 


7 


— product PREFERENCE . . 
YOUR MARKET. 

Product recognition — the preference for YOUR 
product is highly important. It builds your company’s 
business, reduces sales costs, increases profits. 

Product Preference attracts investment money and 
improves the value of such investments. 

When you feel the pull of public demand, you know 
that Product Recognition is at work for you. 

When products are accredited and identified by these 
acceptance emblems of the American Medical 
Association they are instantly recognized, identified and 


. actually it means 


te confidently accepted at the point-of-purchase. 


We 


have available a 
file folder containing the 


complete story of TO- 
DAY’S HEALTH. We'llbe 
glad to mail you a copy. 


*Wire,write or "phone your nearest Today's Health representative 


todays health 


PUBLISHED BY THE AMERICAN MEDICAL ASSOCIATION 
535 N. Dearborn Street — Phone: WHitebail 4-1500 
Chicago 10, Illinois 


—_———April-—_——. &% Gain — -.4 Months — Y% Gain 
1953 1952 or Loss 1953 1952 or Loss 

Food Chains 
“Colonial Stores ....$ 17,835,000 $ 16,110,000 +10.7 $ 73,535,000 $ 67,388,000 + 9.1 
Sve 18,383,418 16,525,706 +11.2 73,289, 66,334,568 +10.5 
Kroger Co. .... 82,829,120 81,474,695 + 2.0 325,729,362 320,436,147 + 2.0 
National Tea ...... 34,070,894 28,038,105 +21.6 139,601,457 109,293,498 +27.7 
, ba ddwte sess 120,013,939 111,898,865 + 7.3 473,292,710 438,067,816 + 8.0 

Group Total ..°.$273,132,371 $254,047,371 + 7.5 $1,085,448,029 $1,001,520,029 + 8.4 
Mail Order 
*Sears, Roebuck .... 254,658,798 239,059,121 + 6.5 691,041,887 617,184,159 +12.0 
San 10,933,871 11,573,246 — 5.5 39,119,943 38,820,037 + 08 
*Montgomery Ward .. 90,564,147 93,422,821 — 3.1 240,249, 367 240,575,125 — 0.1 

Group Total ..... $356,156,816 $344,055,188 + 3.5 $ 970,411,197 $ 896,579,321 + 8.2 

| Drug Chains 
\.. Pee 4,320,603 4,312,198 + 0.2 17,508,065 17,252,369 + 1.5 
Go ee 14,289,310 14,054,569 + 1.7 57,622,108 56,418,389 + 2.1 

Group Total ...... $ 18,609,913 $ 18,366.767 + 1.3 $ 75,130,173 $ 73,670,758 + 2.0 

“Adam Hat Stores .. 7,431 1,082,963 —10.7 4,372,448 4,441,659 — 16 

Ee 6,468,933 6,631,164 — 2.4 26,644,325 24,554,058 + 8.5 

ee so 9,554,406 8,640,193 +10.6 38,082,140 34,956,934 + 89 
Consolidated Retail 

>a 72, 2,763,014 —14.1 9,309,498 9,727,069 — 4.3 
‘Diana Stores Corp. . 2,476,401 2,639,021 — 6.2 24,067,123 23,033,073 + 4.5 
Edison Bros. ...... ,892,002 8,975,919 —12.1 25,281,437 24,463, + 3.3 
Fishman, M. H. 1,019,599 1,011,952 we 3,193,171 3,022,028 — 
’ So 3S ae 22,392,159 21,633,657 + 3.5 73,715,340 68,367,091 + 7.8 
a ee 8,570,648 8,892,555 — 3.6 22,827,857 22,843,715 — 0.1 
*Interstate Dept. 

a. ae 5,214,119 5,316,052 — 1.9 14,171,024 13,852,640 + 2.3 
Kinney, G. R. Co 3,562,000 .136,000 —13.8 11,426,000 11,170,000 + 2.3 
a a Se 26,828,736 26,875,841 + 0.2 92,800,945 89,731,768 + 3.4 
| Lane Bryant, Inc. .. 5,319,7 5,163,062 + 3.0 20,124,727 17,898,684 +412.4 
DR bo ede asses 12,884,305 14,863,596 —13.3 33,779,719 33,701,244 + 0.2 

Raat adieu 8,178,185 8,578,650 — 4.7 29,121,911 , 29,483,209 — 1.2 
4,775,775 4,865,448 — 18 12,608,701 12,668,397 — 0.5 
>Mercantile Stores, 
AC errere 10,146,400 10,004,000 + 1.4 27,788,000 26,526,000 + 4.8 
| Murphy, G. C. ...... 14,768,685 15,053.717 — 1.9 50,815,715 49,810,747 + 2.0 
| National Shirt Shops 
a Geran 1,597,202 1,498,415 — 6.6 5,283,546 4,685,795 —12.8 
a 5,425,436 5,259,645 + 3.1 18,214,367 16,853,033 + 8.1 
Newberry, J. J. 13,263,865 13,401,772 — 1.0 45,522,782 44,797,708 — 1.6 
pw ‘ 82,699,199 85,605,789 — 3.4 290,006,603 274,802,174 + 5.5 
erchi Bros. 
i eee 1,257,939 1,281,179 — 18 2,382,274 2,203,488 + 8.1 
Western Auto ...... 17,019,000 12,473,000 +36.4 53,837,000 42,436,000 +26.9 
Group Total ...... $274,655,097 $276,646,604 — 9.3 $ 935,376,653 $ 886,029,996 + 5.6 
Combined Total ..$922,554,197 $893,115,930 + 3.3 $3,066,366,052 $2,857,800,104 + 7.3 


“Four weeks and 17 weeks. ’Three month period. “Nine month period. “Two month period. 


10 Shoe Companies | 
Have 31% of Market | 


Cuicaco, May 19—Thirty-one 
_per cent of the shoes produced in. 
‘the U. S. last year were manufac- 
|/tured by the top ten companies, 
according to Leather & Shoes. 
| The top ten turned out 157,000,- 
000 pairs. Of these, 135,000,000, or 
_86%, were manufactured by the 
five largest companies. 

Most of the top ten held the same 
relative ranking as in 1951, with | 
Craddock-Terry Shoe Co., which | 
| stood seventh in 1951, exchanging 
its position with Consolidated Na- 
tional Shoe Co., which held sixth 
spot in ’51. 


@® The top-ranking shoe manufac- | 
turers last year and their produc- | 
tion figures as compiled by Leather | 
|& Shoes were: | 

International Shoe Co., 53,341,- 
250 

Endicott-Johnson Corp., 33,372,- 
750 


Brown Shoe Co., 21,500,000 

General Shoe Co., approximate- 
ly 18,000,000* 

J. F. McElwain Co., 10,000,000* 

Craddock-Terry Shoe Co., 5,- 
013,000 

Consolidated National Shoe Co., 
4,980,000* 

U. S. Shoe Corp., 4,108,000 

Dunn & McCarthy, 3,840,000* 

Green Shoe Mfg. Co., 3,100,000. 
*Approximate 


Charles Oswald Alters Name 


Charles Oswald Advertising, 
Cleveland, has changed its name 
to Oswald & Fingulin. A. J. Fingu- 
lin, formerly account executive and 
public relations consultant with 
Lee Donnelley Co., Cleveland, has 
joined the agency. The agency has 
moved to offices in the Ferguson 
Bldg. 


Book Teils How to Pay Execs 


Business Reports Inc., 1 Main St., 
Roslyn, N. Y., has published “Pay 
Contracts with Key Men— 188 Pay 
Plans, Agreements, Clauses,” a 
213-page study available for $12.50. 


*From the president down 
through sales representatives, 
service men and shop key men, there 
exists a keen understanding of 

engraving reproduction and methods 
plus the printing processes in 
which they will be used. 


Cfficient Management 
SKILLED AND 


WELL INFORMED 
PERSONNEL *¥ 


Beautiful Color Work « Outstanding Black & White 


600 W. Van Buren Street, Chicago 7 
Telephone STate 2-5367 
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Advertising Age, May 25, 1953 


rN. 
Cages robin Hood Flour 


Salutes the Dairy Farmer 


ON 1-LB. OF yt 


WITH THE COUPON BELOW 
AND YOUR PURCHASE 
OF ANY SIZE BAG OF 

ROBIN HOOD FLOUR 


your grocer 

allow you 15¢ off on the pur- 
chase of 1-lb. of butter, any 
brand, when you buy any size 
bag of Robin Hood Flour 


use any other flour for all 
your baking 

So take this coupon to your 
grocer and save yourself 15¢0n 
1-tb of butter But act quickly 
This offer is good only up to 
June 30th, 1953 


“Robin Hood Flour 


The All-Purpose F Our 


i 
F] 
é 
g 
5 


portance of butter consump- 
tion to the farmers of Amencs 
~Robin Hood's best cus- 


AX ». Ss ode 
COUPON WORTH 15¢ OM YOUR PURCHASE 
POUND BUTTER WHEN YOU BUY ANY SIZE BAG 
OF ROBIN HOOD FL 


s 


Sate 


Se. oe We will poy ou 15¢ (plus 2¢ handling) in cash for each 
om redeemed in acc eodonse with the above terme On hw next call 


your Re oie Hood Flour represontotive will pay you fer the coupons you 


| 
om your customers (or you may mail coupons to the eddress | 
_ | 


Duty Ome ( cupes to 6 ( estemer ‘This Offer Eagires Jane Sem. 1) 
IMTERMATIONAL MALLING COMPANY MINNEAPOLIS | munene 


BUTTER TEST—International Milling Co., 
Minneapolis, is offering to pay 15¢ on the 
price of a pound of butter in Wisconsin, 
Minnesota, lowa and sections of North and 
South Dakota ‘‘to see what effect the pur- 
chase of incentive merchandise might have | 
on butter sales.’ The coupon is good with 
the purchase of any size bag of Robin 
Hood flour. H. W. Kastor & Sons, Chicago, 
is the agency. 


Memorial Day and | 
July 4 Won't Be | 
Much as Holidays 


CuicaGo, May 19—This is a punk 
year for holidays unless you’re in 
the retail business. 

Memorial Day and the Fourth 
of July, the two holidays which 
break up the long stretch between 
New Year’s and Labor Day, both 
fall on Saturday this year. Retail 
outlets in most cities will be closed 
on both days, except in the South 
where only the Fourth of July is 
acknowledged. Most office workers 
are likely to miss out on the va- 
cations. 

Most of the groups contacted by 
AA seemed surprised to learn that 
the two holidays both fall on Sat- 
urday. Even at this late date, many 
have not announced any official 
policy on the matter. 

Among the agencies, several re-| 
ported plans for closing on the pre- 
ceding Fridays, but these were in 
the minority. Others seem to be 
waiting to see what the general 
trend will be before making a de- 
cision. One Chicago agency told 
AA that if its competitors take the | 
holidays, “this agency won’t.” 


s The last time these holidays 
rolled around on Saturday was in 
1942, but nobody seems to remem- 
ber what the policy was. Actually, | 
this is the first year since the ad-| 
vent of paid holidays that the situ-| 
ation has come up. 

Industry workers in many cases | 
will get an extra day’s pay, al- 
though the paid holiday practice | 
was designed only to equalize a_ 
regular week’s wage. Some are, 
being given the choice of extra pay | 
or a day off some other time. 

A survey of 251 companies in| 
the Chicago area by the Employer's | 


|Galloway & Simms, 
|agency. 


Assn. disclosed that 75% will not 
have any extra holiday, 14% will 
close on either Friday or Monday 
of the two weekends and 11% 
hadn’t made any decision when 
the survey was made several weeks 
ago. 


This year’s holiday setup seems | 


to have caught most people un- 


awares. The next time it will hap- | 
pen, according to the World Alma- | 


nac, is in 1959 when, presumably, 
a four-day week will be standard 


anyway. 


Miss Konstans Joins Agency 


Mary Konstans, formerly assis- 


‘tant to the advertising manager of 


Chicago Musical Instrument Co., 
Chicago, has been appointed pro- 
duction manager for Marthens, 
Chicago 


Pabst Brewing Names Lick 


Charles J. Lick, president of Los 


Angeles Brewing Co., a subsidiary 


| of Pabst Brewing Co., Chicago, has 
' been elected chairman of the ex- 
ecutive committee of Pabst Brew- 
ing Co. 


JOHN P. GORMLEY has been promoted 
from account executive in the Detroit office 
of Outdoor Advertising Inc. to v.p. of OAI 
and manager of its Chicago office. He will 


Detroit automotive ac- 
counts. 


continue to serve 


Detroit Stove Names BBDO 


Detroit-Michigan Stove Co., 


Detroit, has appointed Batten, 
Barton, Durstine & Osborn to di- 
rect its advertising. Previously, 
Zimmer-Keller & Calvert, Detroit, 
had the account. 


|O. Z. Electrical to Lewis 


l 4 
I 
‘ 
s 
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JUST ASK FOR MARIE: 
Call WAbash 2-8655 and ask for 


O. Z. Electrical Mfg. Co., Brook- 
lyn maker of conduit fittings, 
cable terminators and other prod- 
ucts, has appointed Lewis Adver- 
tising Agency, Newark, to handle 
its advertising beginning July 1. 
O. S. Tyson & Co., New York, is 
the present agency. 


92M Ge EK GARR awit some wie Se REE - 
The QUAD-CITIES 


No. 1 Radio Station .. . WHBF 


joins the nation’s 
No. 1 Radio Network . . 


Effective July 1, 1953 
Leslie Johnson, V.P. and Gen. Mgr. 


was, WHBF :: 


_ TELCO BUILDING, ROCK ISLAND, ILLINOIS 
Represented by Avery-Knodel, Inc. 


Marie Maize yd your ‘next .multi- 
graph, mimeogr 
mailing job. ie 


. addressing or 
pick-up and de- 
livery, fast and accurate work, plenty 
of. experienced personne}, charges 
always in line. THE-LETTER SHOP 
Inc., 431 S. Dearborn St., Chicago 5 


Now in our 23rd successful vear 


. CBS 


ro 


fastest growing state in the 48! SC 


Li ' Li Li LJ ij 


7 2.1% GAIN 


Arizona population up 14.6% since 1950, 


to lead all other states! 


Practically half — 44.7% — of 
Arizona’s booming population lives 
in the Phoenix Metropolitan Area. 
And this bonanza of new business 


is covered 100+% by 


And the Phoenix 


up 72.1% since 1940 
Republic and Gazette 
reaches 59% of all Arizona homes! 


" POPULATION 
ARIZONA'S POPULATION 


Source: U.S. Bureau of Census 
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This One Isn’‘t a Lottery.:. 


Many Retailers Draw Traffic by 
Using Weiner's Pennsylvania Plan 


New York, May 20—More than 
250 retailers across the country 


who are members of the Pennsyl-. 


vania Plan have found a “legal 
lottery” whereby they can attract 
public attention, develop store 


traffic and build a steady clientele | 


a low promotional cost. 

Initiated in 1949 by William 
Weiner & Associates, the plan has 
withstood several attempts at un- 


SiMPSON-REILLY, LTD. 
Publishers Representatives 


Los ANGELES” HALL IBURTON BLDG. 
SAN PRANCISCO’ CENTRAL TOWER 


authorized copying and has in- 
creased weekly traffic in partici- 
pating stores by several thousand 
—with sales responding according- 
ly, the company reports. Here’s 
how it works: 

_ Once a week, consumers regis- 
‘tered with the plan go to their 


retailers in order to get their mem-_ 


-bership cards punched. The card 


has a three-digit account number. 


assigned to it. Some time during) 
the week the retailer selects the’ 
winner by pulling three wooden 
balls out of a hat containing ten, 
each with a number on it. 


\@ The participant has one chance. 
|in 1,000 to win every week. (Some. 
large retailers use four-digit ac-_ 


'explains, becaus 


'thing to be elig 


ch makes it one 
And the prizes, 
- three, usually 
dise certificates 


count numbers v 
chance in 10,000 
of which there 
consist of merch 
for $50, $10 and 
While this is a 
sylvania Plan is 


sttery, the Penn- 

al, the company 
not have to buy or deposit any- 
ble. Frequently, 
however, when the consumer 
comes in to get } er card punched, 
she will deposit >i or more in an 
Anticipated Budzet Account, an 
aspect of the pian in which she 
saves toward future purchases, 
like a Christmas Club. Any indi- 
vidual, with or without an account, 
may enter the drawing by merely 
registering and reporting to the 
store once a week. 


® Because of the unique method 
of drawing the winners, the lottery 
can be held as soon as one cus- 
tomer is registered. If there are 
fewer than 1,000 entrants the re- 
tailer’s chances of not having win- 


ners are increased proportionately. | 


You'll have the greatest freedom of choicé when you 


specify Buckeye Cover 


-the oldest, most famous 


and most complete cover paper line in the world. 
Four weights, 14 colors, 9 finishes to choose from! 


Regardless of the weight or color or finish you 
choose, you'll get the strength, the toughness and 
the folding quality which are inherent in this rag 
content cover stock. 


So, if you want your catalogue or brochure or 
booklet to be read from cover to cover, be sure it 
has a cover. To make assurance doubly sure, 
specify Buckeye Cover. 


FREE—ON REQUEST 
a copy of the complete sample 


book illustrated above. 


BUCKEYE COVER 


Made by The Beckett Paper Co., Hamilton, Ohio 


participants do 


For publicity purposes, however, 
it is to his advantage to have week- 
ly winners. 

If a patron maintains an Antic- 
ipated Budget Account, she auto- 
matically deposits $1 dollar per 
week or more—a direct result of 
the Pennsylvania Plan. However, 
a cardinal principle is that the 
entrant in the drawing is never 
pressured into buying or opening 
an account. But the plan reports 
that most of those entering the 
drawing eventually do open ac- 
counts. 


s All this is the brain-child of 


William Weiner, the present direc- 


tor of the plan. 
After seven years 
of study and re- 
search, it was in- 
troduced in 1949 
in Coleman’s de- 
partment _ store, 
Northampton, Pa., 
where the name 
was derived. 
Since then it has 
spread to hun- 
dreds of stores 
working on small 
advertising budgets plus several 
medium-size department stores. 
Origins of the plan reach back 
to 1941 when Mr. Weiner, then a 
sales executive at Joseph W. Smith 
& Co., men’s clothing manufactur- 
er, made a survey of “suit” or 
“merchandise clubs.” These were 
popular promotional systems which 
required customers to deposit to- 
ward future purchases to be eligi- 
ble for a weekly lottery. The cus- 
tomer had to agree to maintain 
payments for a certain number of 
weeks, even though the value of 


William Weiner 


the prizes diminished week-by- 


week. 


s Under the “suit club” plan, no 
purchases could be made until a 
certain period had elapsed and, 
frequently, the retailers’ expenses 
in operating the plan were un- 
usually high. Above all, the “suit 
club” was declared illegal in many 
communities, especially after a 
few unscrupulous merchants jug- 
gled prizes and monies. 

Mr. Weiner published these find- 
ings in a booklet and created a 
stir among retailers across the 
country who wanted advice on 
what to do about their own clubs 
or, preferably, a substitute scheme. 

Recognized as an expert in the 
field, Mr. Weiner’ eventually 
opened a_ consulting agency, 
evolved the Pennsylvania Plan 
and put it into operation. 


's From offices at 200 Fifth Ave., 


William Weiner & Associates runs 
a complete advertising consulting 
service in connection with the plan. 
For participating stores, it provides 
all materials necessary for adver- 
tising and promotion including 
newspaper mats, point of sale dis- 
plays, sales correspondence and 
radio and television copy. 


In addition, an institutional pub- | 
lic relations program supplements | 
local service. To promote the name ~ 
and idea of the Pennsylvania Plan | 7 
generally, a free clinic for retailers | 


has been established which local 


merchants can contact for advice | 
on their particular merchandising | © 


or promotional problems. 


Should any store encounter dif- | 
ficulty with various lottery laws, | | 
federal or local, the plan offers the |; 


services of legal adviser Louis H. 
Solomon. 


s Stores join the plan under a li-| 


censing arrangement. Franchises 
are available only to the first ac- 
ceptable dealer in each line of 
business in a trading area. The li- 
censee pays an average fee of $150 
annually, depending on store size, 
plus 30¢ a year for each Antici- 
pated Budget Account, no matter 
“what size. 

Occasionally, stores will attempt 
to use the plan without contracting 
‘with the Weiner organization. Mr. 
‘Weiner feels that he is protected 
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legally from such encroachments. 
At least, he has been until now. 

Recently, the superior court of 
New Jersey handed down a deci- 
sion in a suit brought by the plan 
in which it ruled that the defend- 
ant, a retailer, is “enjoined from 
operating in the plaintiff’s novel 
advertising plan.” 


New York PR Society Elects 


Kalman B. Druck, v.p. of Carl 
Byoir & Associates, public rela- 
tions consultant, has been elected 
president of the New York chapter 
of the Public Relations Society of 
America. Other officers elected are 
Adm. Harold B. Miller, American 
Petroleum Institute, Ist v.p.; Bates 
Raney, Johns-Manville Co., 2nd 
v.p., and Thomas Deegan Jr., 
Chesapeake & Ohio Railway Co., 
secretary. 


TV Art Productions Bows 


TV Art Productions, specializing 
in the production of slides for tele- 
vision advertisers and TV studios, 
has opened at 119 N. 7th St., St 
Louis. Principals are Daniel Bish- 
op, formerly cartoonist for the old 
St. Louis Star-Times; William 
Hunn, commercial artist and pro- 
duction man, and Evelyn Ortlepp, 
magazine illustrator and designer. 


Oomphies to Morey, Humm 


Oomphies Inc., New York foot- 
wear manufacturer, has appointed 
Morey, Humm & Johnstone, New 
York, to handle its advertising. 
Preliminary plans call for fashion 
publications and dealer aids. Al- 
fred J. Silberstein—Bert Gold- 
smith Inc., New York, is the pre- 
vious agency. 


Creative Advertisers Named 


Norwegian Frozen Fish Ltd., 
Jersey City, N. J., has named Crea- 
tive Advertisers Service, Jersey 
City, to handle advertising and 
public relations for Frionor Nor- 
wegian fish fillets. Advertising 
plans have not yet been announc- 
ed. The account was formerly with 
Charles W. Hoyt Co., New York. 


Molded Plastics to Paul Grant 


International Molded Plastics 
Co., Cleveland, has appointed Paul 
Grant Inc., Chicago, to handle pro- 
motion for a new line of plastic 
dishes and tableware. A test sched- 
ule of magazine advertising and di- 
rect mail has been approved. 


B&] Opens Baltimore Office 

Bozell & Jacobs, Omaha, has 
opened an office in Baltimore, un- 
der the supervision of Arthur 
Booth, v.p. This is the agency’s 
12th office. 


Hooper to WHAM, Rochester 

William J. Hooper, formerly in 
executive sales at WCAU, Phila- 
delphia, has joined the sales staff 
of WHAM, Rochester. 


(ADVERTISEMENT ) 


Georgia-Pacific V. P. 


Fred D. Unkel has been elected a vice 
president of Georgia-Pacific Plywood 
Company. Getting ahead in business 
like Mr. Unkel are thousands of regular 
Wall Street Journal readers through- 
out the nation, executives and their 
aides who make or influence decisions 
on planning, production, selling and 
buying. What an advertising medium! 
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Department Store Sales... 


Sales Jump 11% to Reach ‘53 High 


WASHINGTON, May 19—Stimu- | bg see sara 3 
II siteaidbscniscaneseess 

lated by spring weather and Moth- yh city. sone Pa 

er’s Day promotions, department) Tulsa occ —14 


store sales for the week ended May | nd en : 
9 soared to the highest level since _sgue tj e> <Rcaapaamaaacaal 

: : | Dallas District ............ oe 
Christmas, according to the Fed-. Saionieiimen ” 


Metropolitan Areas 
eral Reserve Board. NN oe 
Dollar volume by the big stores) El Paso... 
| Fort Worth 
was 9% higher than in the cor-|  fouston 


responding 1952 week—which was| San Antonio 


itself a peak sales period not) San Francisco District . —t 
equaled until the following Octo- | a ae. , 

ber. Downtown Los 
. ‘ P — cca 1 

All districts shared in the gain Wesebte tac 

over last year, but a good part of. Angeles ooccecccccccee 3 
it was centered in the northern, San Diego 4 

| San Francisco- 
Oakland ................ ; —1 
DEPARTMENT STORE San Francisco City . —8 
Oakland City ........... 10 
~ SALES INDEX ... =e —4 
7. Salt Lake City ? 
1947-49 equals 100 eS 4 
TE bicisictrstiniccc —-9 

Week to May 9, ’53*....p127 | r—Revised. 


Week to May 10, ’52*....117 
Week to May 2, ’53*....114 


|*Data not available. 


* OLD HAWAIll... 


COCONUT MILK (creamy juice 
steeped and pressed from the meat of 
ripe coconuts) was used in cooking 
and as a beverage in every home. 


an average family spends more for 

American foods than in 47 States.* For 

m example... 73.6%} buy CANNED MILK — « 

{ higher percentage than in Columbus, 
Milwaukee, Indianapolis, St. Paul and 
other large mainland markets. 

Many other American products, universally used 

in Hawaii homes, reflect its all-American taste. 


Hnnolulu Star-Bulletin 


Goes into 4 out of 5 Honolulu homes 


O’MARA & ORMSBEE 
New York * Detroit * Chicago * San Francisco * Los Angeles 


represented nationally by + 1952 Survey of 


| * 1953 Consumer Analysis of Honolulu Buying Power 


Week to May 3, ’52*....111 | 
Week to Apr. 25, ’53*....104 
Week to Apr. 26, ’52*....105 


*Not seasonally adjusted. 
pPreliminary. 


msnraes rs j 


| 
| 
| 


Midwest, with the Cleveland, Chi-. 
cago and Minneapolis districts 
taking the lead. 

On a week-to-week basis, the 
May 9 sales mark of 127 was 11% 
above the volume registered in the 
week of May 2. 

Reports from individual districts 
showed summer suits, cotton 
dresses, lingerie and sportswear as 
the big leaders, while among the. 
durable lines, television sales 
jumped sharply above the year- 
ago dollar volume. 

% Change from ’52 


Week Ended 


Federal Reserve Apr. May May 


District, Area and City 25 2 9 
UNITED STATES ............ —t r3 9 
Boston District ............ 2 —!l 4 
Metropolitan Areas 
New Haver ................ 2 19 —3 
Lowell-Lawrence ........ 5 3 16 
Cities 
Downtown Boston .... 5 —3 1 
SPTIMNBLIOIS — ...esereseseserss 2—-—l1 —7 
POCVAIINGD vcsesesscsiccsssess 6 --9 1 
New York District ........ 3 r3 4 
Metropolitan Areas 
i 0 r2 7 
pT ee —2 1 34 
Eee ee —12 10 16 
Cities 
, 3 2 0 
III, Grshcttcntnsdiniceasncse 12 ril2 9 
Philadelphia District .... 5 r4 6 
City 
Philadelphia ................ 8 1 
Cleveland District ...... —5 2 il 
Metropolitan Areas 
Akron —4 0 5 
Cincinnati 2 5 18 
Columbus 4 6 14 
ee —15 —3 8 
EE ti cleiaidindsinaniianaiiate —5 5 14 
Cities 
ee —12 2 8 
IL, vis enciccevansessss —5 —1l 7 
Richmond District ......... — —6 % 
Metropolitan Areas 
Washington ................... 2 —5 6 
Downtown 
Washington ................ 2 
Baltimore ............... = 13 
Atlanta District 9 
Metropolitan Areas 
Birmingham 2 
Jacksonville 6 
Miami 19 
Atlanta 6 
Augusta —4 
New Orleans ..... re | 5 9 
Nashville ................ ae 5 —8 8 
Chicago District —2 r5 10 
Metropolitan Areas 
GE, | Giliciaicsenccdenenasnes —7 0 9 
Indianapolis —7 0 7 
ee eee 7 7 11 
Milwaukee —1 4 3 
St. Leuis District ........ 4 1 2 
Metropolitan Areas 
EAGTES FROG  cccccceccecseece -—6 —13 -—6 
Louisville 3 7 -3 
St. Louis ......... 6 3 0 
Memphis 11 —8 4% 
Minneapolis District .. —6 —4 13 
Metropolitan Areas 
Minneapolis-St. Paul —6 —5 13 
Minneapolis City ... -—3 -—3 18 
St. Paul City ............—12 -8 4 
Cities 
Duluth-Superior ..... -9 -—2 13 
Kansas City District ... 3 r3 2 
Metropolitan Areas 
Denver _......... 7 8 2 
RE ksetivisciecrmenonn 10 1 = 


t your 1953 copy 


THE SEATTLE TIMES’ 1953 Consumer 
Analysis once again makes a revealing 
STUDY OF BRAND PREFERENCES in 
the busy, rich Seattle market. From its 
pages you can get useful, up-to-the- 
minute data on Market, Methods, Foods, 
Toiletries, Home Equipment and Gen- 
eral Buying Habits. 

This study is the accepted and stand- 
ardized analysis as conducted in other 
leading markets by major newspapers 
in Milwaukee; Washington, D. C.; Hono- 
lulu; Indianapolis; Omaha; St. Paul; Col- 
umbus; Birmingham; Salt Lake City; Cin- 
cinnati; Long Beach; Portland (Me.); Sac- 
ramento; Fresno; Modesto; and Duluth. 


Seattle & 
geacmts 


B° our oF 10 


, womes 


seat’ 


Ask your local O’Mara & Ormsbee man. 
Or write to Advertising Manager, 
The Seattle Times, Seattle 11 


SEATTLE’S ACCEPTED NEWSPAPER 


Represented by O'MARA & ORMSBEE, INC. » New York + Detroit 
Chicago * Los Angeles * San Francisco 
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Karp to Central Feature News 


Central Feature News Inc., New 
York, publicity consultant and 
publisher of “Feature” and “Key | 
Featurettes,” has appointed Gil 
Tarry Karp to direct agency | 
motions and service new accounts. 


SQUARE SHOOTER LUCITE PENCIL 


THE ADVERTISING PENCIL FOR ‘53! 
Inserts and Ad imprint any color combina- 
tion you choose. Fittings—Gold or Chrome 
plated. Clip Ad to your letterhead. 
ELK SUPPLY CO., BUFFALO 24, N. Y. 


cr 


| paratively slight attention paid by 


Nation Would Be Hurt by Higher 
2nd Class Rates, Magazine Men Say 


(Continued from Page 1) 
4% during the 1920s, in the post- 
war years it has tended down- 
ward and in 1952 hit 2.5%. 
He also remarked again the com- 


government to the important fields 
of marketing and distribution, and 


asserted that these fields account| 


for only about 1.3% of Department 


CARRIED MORE | 
LOCAL GROCERY 


LINAGE .. . 
THAN ANY OTHER | 


IOWA DAILY 


| WATERLOO DAILY 
: COURIER 


1,357,188 LINES 


cooperative. 


cery ap eee 
Here is 


covered only by the 


You mey have a copy of our tie-in re 
on request to see how your products rated in our 


+ proof thet 
prottteble TE TEST MARKETS in the Mid-west coc A 


JUNE 1 THRU DECEMBER 31, 1952 WE CARRIED A TOTAL 
OF 167,944 LINES OF NATIONALLY ADVERTISED PRODUCT 
TIE-INS IN 6195 INSERTIONS . 


proof our grocers are 
rt FREE 
al gro- 


t this is one of the Richest, most 
Market 
Waterloo Daily and Sunday Courier. 


Let our advertising and merchandising deportment show you 
whet con be done with your product. Write. 


Waterloo Daily 


Conrier 


WATERLOO, 1OWA 


ory, Brooks & F: nley Notional Advertising Representotives 


A revolutionary 


new machine can bring you 
machine-set type in sizes 
from 4 point to 288 point 


or 


WARWICK 


any intermediate size. 


Warwick Phototype comes 


to you directly on film for 


PHOTOTYPE 
PRODUCES 


Ue 


WARWICK TYPOGRAPHERS, INC. 


Dept. A23, 920 Washington Ave., St. 


stripping in, or on paper 
for paste-up. Write for the 
complete Phototype story. 


| 


Lovis 1, Mo. 


Overnight by air mail from most of U.S. 


WARWICK PHOTOTYPE 


WARWICK SERVES CLIENTS IN 33 STATES, PUERTO RICO, MEXICO AND CUBA 


of Commerce ex; nditures. 
Speaking to ar overwhelmingly 
Republican audic nce, he warned 


concerned that 
ninistration op- | 
f national pros- | 
hhasized the role | 
in raking this 


that all business 
the Eisenhower a: 
erate in a period 
perity, and he em: 
of the Post Office 
possible. 


@ Mr. Fuller also returned to fa- 
_miliar ground in asserting that the 
|“facts of life,” so far as magazine 
publishing is concerned, are too 
little understood in magazine pub- 
lishing organizations, and urged 
that postal problems and the grow- 
ing concern over shrinking rates 
of earning be exposed to more peo- 
ple in publishing companies, par- 
|ticularly editorial departments. 

A. L. Cole, business manager, 
Reader’s Digest, and head of MPA’s 
operations committee, also focussed 
his speech on postal problems. Both 
he and Mr. Fuller are hopeful that 
subsidies to airlines and others will 
be lifted completely from the post- 
al budget, and that certain free 
services to government will be re- 
imbursed so that they don’t appear 
as part of the deficit. 


a Mr. Cole dramatized his speech 
by pointing out that a representa- 
tive group of publishers paid more 
for postal service ($23,300,000) in 
1952 than their total net earnings 
($19,500,000). He pointed out that 
an average profit ratio was now 
down to 2.9%, low point for the 
magazine business, and less than 
half that of a wide range of repre- 
sentative industries. 

He commented that the signs of 
the Republican administration of 
the Post Office were that it would 
be receptive to change, and willing 
to accept changes and improve- 
ments. Mr. Cole hammered hard 
on the paradoxes of the first-class 
mail rate, demonstrating that 38,- 
000 of the 41,000 post offices are 
largely unused by business mailers, 
handling only 2% of second-class 
mail and 7% of fourth-class mail. 
The primary purpose of these of- 
fices is to handle first-class mail 
and give personal service, he 
pointed out, yet 71% of postal 
charges are allocated to classes 
other than first class. 


® He noted two Washington ru- 
mors—one that a 50% increase 
may be asked in second-class mail 
as a “temporary” device to help in 
balancing the Post Office budget, 
and, second, that the Postmaster 
General might be entrusted with 
rate-making powers, subject to 
congressional veto. 

He also noted that a 1¢ increase 
in first-class rates would yield 
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The Magazines’ Cost Picture 
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around $200,000,000 in revenue, 


and he repeated that first-class 
mail now pays its own way only 
because of the “incongruities” of 
the cost ascertainment system. 
Polls show, he said, a surprising 
willingness on the part of the pub- 
lic to accept a rise in first-class 
rates. 


s Charles Hook, Deputy Postmas- 
ter General, talked frankly to the 
publishers. He held out no hope 
of easy solution, and he criticized 
previous postal authorities for the 


lack of a cost control system, train-| 
'Call Corp., told the publishers that 


ing program, rate bureau, person- 
nel department, or research pro- 
gram within the department. 


Among the things that the de-. 


partment is now doing: closing 
down outmoded offices (21 were 
closed in Wilkes County, N.C., 


and 19 stayed closed as citizens 


protested) ; reopening the contracts 
for star routes to negotiation (it 
has been 20 years since these con- 
tracts were reviewed); adjusting 
some rates (the Post Office takes 
in $15,000,000 a year from lock box 
rental, and the rates were estab- 
lished in 1907). 

Mr. Hook told the publishers 
candidly that the department had 
a Presidential mandate to improve 
service and to balance the budget 
for the department. He said the 
department hopes to win the right 
to negotiate air mail costs with air 


lines, to obtain reimbursement for 
some of its free services to the 
government, and to “temporarily 
adjust rates.” 

As for adjusting rates, Mr. Hook 
said ‘“‘we have no fixation on where 
the rate increase should come.” It 
needs careful study. He said signif- 
icantly that “we will not wait a 
year for another study of cost as- 
certainment,” and he promised that 
“we are not forgetting the first- 
class rate.” 


® Marvin Pierce, president of Mc- 


the paper situation continues 
grave. In a series of charts (one is 
reproduced above), Mr. Pierce 
showed that the cost of paper per 
square inch is still rising, still tends 
to go up faster than the cost of ad- 
vertising, and he estimated that 
the cost would be $191 a ton 
through 1953, about double the 
1942 price. Although magazine 
publishers had record revenues in 
1952, they showed (for a repre- 
sentative group of 35 publishers) 
their smallest profit percentage- 
wise (2.9%), and paper cost per- 
centage-wise hit a peak (26.3%) 
of total operating revenue. 

Mr. Pierce pointed out that sev- 
en paper companies, all important 
suppliers to the magazine business, 
still have twice the profit ratio of 
the publishers. Finally, he intro- 


HIRAM WALKER & SONS, INC. 
| The First Distillery in the World to Pay 
ONE MILLION DOLLARS 

in Excise Taxes in One Year. 


Grain processed in 1952 exceeded 
Three Million Bushels. 


“PEORIA...A Rich Market- 


Home of the 


World’s Largest Beverage Distillery! 


PEORIA JOURNAL STAR 


Represented Nationally by WARD-GRIFFITH CO., Inc. 


Covers All Peoriarea 
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duced FTC figures to show that 
paper and allied products are sixth 
on the list of industries for profits 
as a percentage of sales. Printing 
and publishing are 19th. 

Mr. Pierce sees no likelihood of. 
price increases, and the MPA pa-| 
per committee thinks reductions 
are possible if the mills begin to. 
operate at less than 90% capacity. 
They are currently operating at, 
96% capacity, against 92% most of 
last year. ' 


Eaton Will Accept 
ABC Magazine Post 
Again if Elected 


WHITE SULPHUR SPRINGS, W. VA., 
May 19—W. H. Eaton, publisher of 
American Home and a director 
representing the magazine division 
of the Audit Bureau of Circula- 
tions, has agreed to accept renom- 
ination to this post when his term 


'expires next October. 


# Paul Montgomery, senior v.p. of 


Mr. Eaton was approached by a 


McGraw-Hill Publishing Co., told group of magazine men during the 
the publishers that most econo-| convention of the Magazine Pub- 


mists agree that mid-1954 should 
see a temporary slide in the na-| 
tional product, probably of 6% to| 
8%. He showed that periodical ad- 
vertising, historically geared to 
the national product, has tended 
to lag somewhat, possibly due to 
the emergence of new media. 

As the national product drops, it 
seems likely, he said, that adver- 
tising volume will also decline, and 
at a more rapid rate. In his opin- 
ion, the decline will be “neither 
severe nor prolonged,” and he 
thinks that if the decline in adver- 
tising comes it will be noted in the 
third and fourth quarters of 1953, 
and eventually will reach a 5% 
to 10% drop. He is certain of re- 
covery by 1956, Mr. Montgomery 
said, and added a reassuring note: 
“TIT see no reason for panic. I hope 
the publishing business can set a 
pattern for the rest of the business 
world.” 


s Otherwise, the MPA reported it 
now has 114 members with 388 
titles. It has made arrangements 
for honorary memberships for five 
schools of journalism—Syracuse, 
Missouri, Northwestern, Minnesota 
and Wisconsin. 

MPA’s~ dues _ structure was 
changed, to permit a maximum 
dues of $17,500 against a ceiling 
of $15,000 in the past, and dues 
(1/20th of 1% of advertising and 
circulation revenue) will be fig- 
ured on the year immediately past. 
For the past several years, 1947 
has been used as a base. 


= MPA reelected Mr. Fuller for 
his eighth term as chairman. W. H. 
Eaton, president, American Home 
Corp., was reelected treasurer, and | 
Ford Stewart, publisher of Chris- | 
tian Herald, was reelected secre- | 
tary. 

Directors reelected for three- 
year terms included A. L. Cole, 
Reader’s Digest; Arnold D. Fried- 


man, Harper & Bros.; George 
Hecht, Parents’ Institute; Thomas | 
B. Haire, Haire Publishing Co.;. 
Joseph Hildreth, Chilton Co.; C. B. 
Larrabee, Printers’ Ink Publishing 
Co.; James G. Lyne, Simmons-| 
Boardman Publishing Corp.; Cur-'| 
tis W. McGraw. McGraw-Hill Pub- | 
lishing Co.; Graham Patterson, | 
Farm Journal Inc., and Gerald H. | 
Smith, Street & Smith Publica- 
tions. 

Ned L. Pines, president of Pines 
Publications, was elected a direc- | 
tor, bringing the board to 30. 


Forms Four-Fold Associates 


Four-Fold Associates Inc. has 
been formed with offices at 507 
Fifth Ave., New York 17, to spe- 
cialize in merchandising, research, 
sales promotion and public rela- 
tions in the Negro market. Prin- 
cipals are Dr. George E. Haynes, 
co-founder of the National Urban 
League and formerly executive 
secretary of the Federal Council 
of Churches of Christ in America, 
and Walter L. Sutler, formerly 
sales promotion and community 
relations manager for WLIB. Di- 
rector of research is Manuel Man- 
field. 


Canon Camera to Richards 


Fletcher D. Richards Inc., New 
York, has been appointed to han- 
dle the advertising for Canon 


Camera and accessories, imported 
from Japan by Balfour, Guthrie & 
Co. Ltd. Shappe-Wilkes is the pre- 
vious agency. 


lishers Assn. here. It had been 
reported that he would not be a 
candidate for reelection, and some 
other names were being proposed 
in letters to magazine publishers. 

The publisher said that, while 
he would not make a fight for re- 
nomination, he would accept the 
post again if he were chosen at 
the magazine division meeting 
during the ABC convention in 
Chicago next October. Because of 
his long experience in magazine 


circulation and publishing, he is 
regarded as an unusually able di- 
rector. 


New England Radio Execs Elect 


C. Herbert Masse, WBZ-TV, 
Boston, has been elected president 
of the Radio Executives Club of 
New England. Other officers 
elected are Paul H. Provandie, 
Hoag & Provandie, Boston agency, 
Ist v.p.; Arthur T. Brush, WHDH, 
Boston, 2nd v.p.; Emmett J. 
Heerdt Jr., WEEI, Boston, treas- 
urer, and Robert C. Foster, Rob- 
ert C. Foster Inc., secretary. 


Rheem to Wolcott Associates 

Rheem Mfg. Co., Los Angeles, 
has appointed Wolcott & Associ- 
ates, Los Angeles, to handle its 
public relations. A program of 
product, corporate and financial 
p.r. is planned. 


Raleigh Adclub Elects 

T. S. Ferree Jr. has been elected 
president of the Raleigh, N. C., Ad- 
vertising Club. Other officers 
elected are Mrs. Elizabeth Stuart, 
v.p.; Bill Rotchford, secretary, and 
Louis Stiner, treasurer. 


H. A. VOGEL, formerly an account execu- 

tive with Biow Co., New York, has joined 

Frankfort Distillers Corp., New York, as ad- 

vertising and sales promotion manager of 
the Hunter-Wilson division. 


Canada Magazine Ads Climb 
Canadian magazine advertising 
linage in April was 12% higher 
than the corresponding month of 
1952, and total linage for 1953 to 
date shows an increase of 9.83%, 
according to the Magazine Adver- | 
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tising Bureau of Canada, Toronto. 
Almost 50% of magazine advertis- 
ing has been in color, following a 
slight decline in this category in 
1952. 


Ayer Handles Pa. Company 


In a story in the April 20 issue 
concerning an eight-page ad in 
Time to be run by seven adver~ 
tisers, AA inadvertently gave an 
N. W. Ayer & Son client—Pennsyl- 
vania Co. for Banking & Trusts— 
to Al Paul Lefton Co. 


GOLD AND SILVER 
EMBOSSED SEALS 


Square or die cut, distinctive 
shapes, single or multi-colored 


CONTINUOUS ROLL LABELS 


Ungummed, Gummed, Pressure sensi 
tive and Heat seal stock 


LABELS | 


910 W. VAN BUREN, CHICAGO 7 + TAYLOR 9 5400 
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WAVE-TV 


NOW CHANNEL 
NBC, ABC, DUMONT AFFILIATE 


Free & Peters, Inc., 
Exclusive National Representatives 


A 


a> 7% 


(from Channel 


Yew. N4-FT. ANTENNA! 


(above average terrain) 


LOW CHANNEL! 


Wew 100,000 WATT POWER! 
(up from 24,000 Watts) 


View, AUL-NEW EQUIPMENT! 


(the most modern available) 


5 to Channel 3) 


WAVE-TV'’s television market — always the 


According to FCC 


largest in the Kentucky-Indiana area — is 
now at least 50% bigger than it used to be. 


coverage curves, the 


new WAVE.-TV television market has 


52.1°/, additional families ... living in an 


85.5%, larger area 


... spending 54.0%, 


more on Retail Sales... and representing 
51.5% more Effective Buying Income! 


Don’t neglect the new 
WAVE-TV television 
Peters for all the facts 


and vitally important 
market. Ask Free & 
about it — and about 


W AVE-TV, the only station that can deliver 
it intact, and with impact! 
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UNUSUAL 


NATIONALLY FAMOUS 


ally-minded are the most 


OPPORTUNITY 
for ADVERTISING MAN 


as Southeastern District Manager for 


Why an advertising man as District Manager for an 
appliance company? It’s because we have found that 
District Managers who are advertising and promotion- 


volume with our distributors. You’ll operate out of 
Atlanta, Ga., contacting the Southeast’s finest appliance 
distributors. You'll work for one of the most sensa- 
tionally successful companies in the major appliance 
field with an annual national advertising budget of over 
$2,000,000. Must have sound advertising and merchan- 
dising experience. Major appliance background is help- 
ful, but not necessary. Travel, of course. Salary com- 
mensurate with job. Write to: 


Box 495 
Advertising Age, 801 Second Ave. 
New York 17, N. Y. 


MAJOR APPLIANCE CO. 


successful in building sales 


Information for Advertisers 


No. 4658. Farm Production by Type 
of Farm. 


Breeder's Gazette offers a series 
of tabulations breaking down by 
kind of farming practiced, the fol- 
lowing data: value of farm prod- 
ucts sold, total acreages, total crop- 
land harvested, cattle and hogs on 
farms, income from meat animals, 
and acres of corn and hay. The 
figures are from the 1950 census. 


No. 4659. The Lower Puget Sound 
Market. 

A folder produced by the Taco- 
ma News Tribune shows food, 
drug, general merchandise and 
total retail sales, population and 
families for each of the counties 
making up the Tacoma and Seattle 
market areas. Figures are esti- 
mated from the 1948 and 1950 cen- 
sus. 


No. 4660. 1953 Buying Intentions of 
Montana Farm and Ranch Fam- 
ilies. 

Percentage and estimated num- 
ber of Montana farm and ranch 
families planning to buy enumer- 
ated types of electrical appliances, 
plumbing, heating and cooking 
equipment, farm equipment, petro- 
leum products, autos, trucks and 
accessories, feed, clothing, food 
products, household supplies, can- 
ning supplies and building mate- 
rials are listed in a folder offered 
by the Montana Farmer-Stock- 
man. The figures were estimated 
from answers to a questionnaire 


mailed to 3,000 of the publication’s | 


subscribers. 


No. 4662. Prize Winning Point of 
Purchase Displays. 

A plastic-bound booklet, “Hall 
of Fame,” available from Point-of- 
Purchase Advertising Institute, il- 
lustrates fifty successful displays 
with data on the marketing prob- 


lem, the solution and the results 
obtained by the advertisers in each 
case. 


No. 4661. Test Market Facts. 

Market facts pertinent to the use 
of Columbus, O., as a test market 
are outlined in a folder issued by 
'the Columbus Dispatch. Also in- 
'cluded is a list of the paper’s mer- 
|chandising services for test cam- 
| paigns. 


|No. 4663. Check List for Paper 
| Buyers. 

| Kimberly-Clark Corp. offers a 
|booklet containing sheet size and 
|quantity check lists for buyers. The 
| book also includes samples of a 
number of the firm’s coated book 
papers and a chart showing their 
weights, packaging, suggested uses 
and characteristics. 


No. 4665. Uses of Amsterdam 

Typefaces. 

End uses of four typefaces from 
Typefoundry Amsterdam—Hidal- 
go, Reiner Script, Egmont and 
Nobel—are included with a price 
list in a_ portfolio offered by 
American Type Founders. 


No. 4666. Typographic Planning 

for Typographic Composition. 

This booklet, produced by Inter- 
national Business Machines Corp., 
explains a method of typing copy 
to fit given space, how to deter- 
mine sizes for reduction, etc. It 
'also contains a reduction chart for 
various IBM typefaces, a brief his- 
tory of typefaces, and a glossary of 
typographic terms. 


No. 4667. Subjects Illegal to Copy. 

A 9”x12” wall chart lists items 
which may not legally be repro- 
duced photographicaliy. The dis- 
tributor is Peerless Photo Prod- 
ucts Inc. 


Note: Inquiries for the items listed above will not be serviced beyond July 6. 


USE COUPON TO OBTAIN INFORMATION 


—please print or type) 


PPPPrrrrrrrrrrrrrt rir ti tie 


rrrrrrrrrrrrrrrr rrr Titi it ttt 


COMPANY 
ADDRESS ..cccccccccescecsccserccsccessseessecessvssesresseee 
CITY & ZONE .......cccessecrereecsssersrcenserseeseneees 


ecor-— —_ 


Readers Service Dept., ApvertTisinc AGE 
200 E. Illinois St., Chicago 11, Ill. 


Please send me the following (insert number of each item wanted 


FERRE EERE EERE REE EET EEEEE EERE EEE EES ERE ER EEE E EEE EERE ES EE ED 


|} are the most important phase of this job. 


THE ABVERTISING MARKET PLACE 


Rates: $1.00 per ec, minimum charge $4.00. Cash with order. Figure all cap 
lines (maximum-— *0) 30 letters and spaces per line; upper & lower case 40 
Per line. Add tw. lines for box number. Deadline Wednesday noon 12 days 
Preceding publics on date. Display classified takes card rate of $12.75 per 
column inch. Re ‘ar card discounts, size and frequency, apply on display. 


| 
| HELP \ ANTED | HELP WANTED 
ASSISTANT ADVE, TISING DIRECTOR 
for nationally know: hospital stpply firm | 
located in Central New Jersey. The right 
|; man is about 36 yea:s old, has direct sell- 
| ing experience, bros: advertising experi- | 
}ence both in agenc’ and manufacturing | 
|company, and aspires tc reach a Vice- 
| President level. Sen’ complete resume. 
Box 5754, ADVERTISING AGE, 
801 Second Ave., New York 17, N. Y. 
| Asst. Account Executive - Agency 
| For farm account. ust be experienced, 
|creative with farm background. Salary 
| open: $10,000 up plus all expenses. 
| Agricuitural Writer - Agency 
| Degree in agriculture preferred; for large 


A small but effective and growing Florida 
agency seeks a seasoned, creative copy 


pressures for this opportunity to live and 
work in Florida’s finest resort city. Write 


type of accounts handled, age and mini- 
mum salary required. 
Box 5758, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Il. 
ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 7-1991 Chicago 


Immediate opening for dependable busi- 


manufacturer of Farm Equipment & Im-| ness office executive, and also for experi- | 
plements. Experienced Tes enced salesman on daily newspaper in 
Contact: ,_ Macon Erickson. large Ohio city. Excellent opportunity for 
BURDICK PERSONNEL right men. Your replies will be held in | 
20 E. Jackson, Chicago, ML, strictest confidence. 
Webster 9-4005 Box 5743, ADVERTISING AGE, 


BARNARD 
A service for employers and applicants 
in the fields of advertising and publishing. 
Office and Professional CE-stral 6-3178 
176 W. Adams Street Chicago 3, Ill. 


OPPORTUNITY FOR 

A-1 COPYWRITER 

If you are a top copywriter seeking an 
exceptional opportunity with a good agen- 
cy, send us a brief outline covering your 
experience, qualifications, education. Con- 
tact work is involved, but ideas and copy 


200 E. Illinois St., Chicago 11, Il. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 11, ILL. 


Growing Midwestern agency need experi- 
enced farm copywriter. Successful spe- 
cialty selling experience preferably on 
farm accounts required. Must know cur- 
rent farm conditions, problems and how to 
produce inquiries and sell by direct mail. 
Good starting salary and excellent oppor- 
tunity. Write Box 5739, ADVERTISING 
AGE, 200 E. Illinois St., Chicago 11, IIl., 
giving details of experience and qualifi- 
cations. 


Our agency specializes in national ac- 
counts, principally in home building, ap- 
pliance, and industrial fields. Salary open 
depending on man selected. GREENSHAW 
Hy — INC., Sterick Building, Memphis | 
3, Tenn. | 


SERVICE is our BUSINESS | All types of positions for men and women. 
Confidential liaison between employer | 185 N. Wabash Fr 2-0115 Chicago 
and employee for ali Advertising, Sales | 
Promotion and Editorial positions. 

SHAY AGENCY 
30 W. Washington Chicago 2, Ill. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
PERSONNEL 


| ACCOUNT MAN 
Fully recognized smal! Chicago advertising 
agency with highest financial stability and 
creative talent seeks account man either 
now operating one-man agency or seeking 
better talent or more mature financial re- 
lationship. Consumer, financial and indus- 
trial accounts. Merger or partnership if 
desired or conditions warrant after period 
of agreeable mutual acquaintance 


Box 513, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


FARM AD MAN 


FOR DU PONT AGRICULTURAL 
PRODUCTS. Unusual opportunity 
for a young man 25 to 35 with || 
good farm background and some 
experience in commercial adver- |! 
tising or sales promotion of prod- 
ucts used in agriculture. The first 
assignment is that of advertising 
assistant in our Agricultural Pro- 
motion Division, and this can lead 
quickly to advancements. Please 
send full résumé to Personnel 
. Division, E. I. du Pont de Nemours 
& Co., Inc., Wilmington, Delaware. 


FOR ADVERTISING PERSONNEL 


Confidential service for 
employer and applicant 
DRAKE PERSONNEL 


Suite 1009 
7 W. Madison + Financial 6-2100 - Chicago 2, Ill. 


AGENCY NEEDS TWO MEN 


Continued Growth and Expansion of this 
Well Established Northern Ohio Agency Requires 
Addition of Two Men 


Publicity-Sales Promotion Copy Contact 


Young man with newspaper 
or reporting experience to dig 
out case histories. Prepare 
publicity and sales promotion 
material. Some traveling re- 
quired. Write fully, age, expe- 
rience, salary requirements. 


Excellent opportunity to be- 
come assistant account execu- 
tive with future limited only by 
your ability to produce copy 
and meet people. Submit com- 
plete résumé. All letters held 
in strict confidence. 


BOX 515 ADVERTISING AGE + 200 E. ILLINOISST. + CHICAGO 
NAL TET SR ETT CTS ST TE TT 


pata - - 5 


Are you the man for this job? 


One of the nation’s leading ethical pharmaceutical companies 
wants a Skilled, Imaginative Advertising Manager. 

You may be the right man. . . 

\re you a creative thinker who gets stopping ideas? Can you 
translate them into impelling selling tools? 
Are you ready to step immediately into a position of importance 
and responsibility? 

Mab... 

You are qualified to assume major responsibility for planning and 


| 

| l 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
; supervising our advertising program. (You will report to the V.P. 
| | 
| | 
| | 
| | 
| 
| 
| | 
| 
| | 
| 
| ! 


in Charge of Marketing.) 
You are between 29 and 35, a college graduate or equivalent. 
You have had a solid advertising background—agency or adver- 
tiser—preferably in the ethical pharmaceutical field. You may be 
the No. 2 man who sparks the ideas, but seem to be stymied in 
your present spot, 
(Our staff knows of this advertisement.) 

Write us, giving complete background and experience. 

Box 517 ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


LIVE WHILE YOU WORK IN FLORIDA 
man. One who is ready to sack big-city | 


giving complete resume of experience, | 


Advertising Age, May 25, 1953 


POSITIONS WANTED 


|TV Director for Agency interested in 
Clients owning entire program package. 
Also interested in soliciting new business 
on basis of sound TV program packages. 
Wiil work on small salary with bonus. 
Fifteen years background. 

Box 5755, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Il. 


PROFIT BUILDER: 29, single, college, vet. 

4 yrs pkg eds, services. Creative self- 

| Starter. Versatile copy, sls prom, prodn, 

| pub rel, editl, radio-TV. NYC or vic. 
Box 5756, ADVERTISING AGE, 

801 Second Ave., New York 17, N. Y. 


FREE LANCE 


| Ten years of professional writing, rewrit- 
|ing, production, promotion, convention 
planning - at your service. Ideas that sell 
on sight - and the price is right. 

Box 5759, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Il. 


A creative young TV Director with fresh 
approaches, technical knowledge know- 
| how, and 4A agency experience may be 
| hard to find. I’ve been in Portland, Ore- 
gon, lately but I want to go where my 
storyboarding, jingle composing, and pro- 
duction talents can be fully utilized. When 
| Creative Director with San Francisco's 
largest TV film maker, I learned ways to 
get the most out of a production budget. 
Background: Nearly 3 yrs.-Agency; 1'2 
yrs.-Industrial Adv. Mgr.; 2 yrs.-newspa- 
per exp. Write D. Briese, 2600 S. W. Buck- 
ingham Ave, Portland, Ore. or Phone - 
BRoadway 6401 


SPACE SALESMAN - Several years ex- 
perience with class and industrial publi- 
cations. Excellent sales record, agency and 
publisher references. Experienced in 
branch office operation, midwest area. 
Box 5757, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Ill. 


CREATIVE and TV-WISE 


Have participated in over 700 TV shows 
and films, as either a creator, artist, writ- 
er or producer. Would like to join Chicago 
Agency. 

Box 5761, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Ill. 


Salesman: Guts, brains, looks, exp., re- 
sults! Good Client-Agency contacts. Local 
and Nat'l Acc’ts. Best references. Em- 
ployed. Desires change. N. Y. preferred. 
Box 5762, ADVERTISING AGE, 
801 Second Ave., New York 17, N. Y. 


ALL AROUND MAN FOR ALL OUT JOB 

10 yrs. in all phases Adv.-Prom, Selling. 

Dynamo! Box 5760, ADVERTISING AGE, 
801 Second Ave., New York 17, N. Y. 


Want to Represent 
Industrial Publication 
Successful publishers’ representative de- 
sires additional magazine in Cleveland 
area. Have four years experience and well 
established with present magazine. Will 
work for regional representative in Cleve- 
land area, or direct with publisher. 
Box 5723, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Ill. 


MISCELLANEOUS 


10,000 AGRICULTURAL LEADERS—Com- 
plete list of Agriculture Teachers in 48 
states only $5.00. VO-AG TEACHERS DI- 
RECTORY, 652 S. Gay St., Auburn, Ala. 


PUBLIC RELATIONS 
SPEECH WRITER 


Exceptional opportunity in Pub- 
lic Relations Department of top- 
flight Cleveland company for 
young man, 25 - 35, with at least 
two years of industrial public 
relations experience. Applicant 
must submit copies of major 
policy speeches written by him 
for business executives. Good 
starting salary. Outstanding 
prospects for advancement in 
fast-moving, hard-hitting organ- 
ization. Outline personal back- 
ground and professional experi- 
ence fully in letter to — 


Box 514 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, IIl. 


Sales/Service 
for you in the 
SOUTH 


If you want More Business from More 
People in the Great New South + are 
planning a change in your present rep- 
resentation, we may be able to help you. 

We are Atlanta's First Printing Broker. 
We neither own nor operate any presses. 
For our Clients, these are the things we 
do and we do them well: 

Printing © Lithography © Advertising Art 

Typography © Catalogs @ Labels @ Decals 

House Organs ¢ Point-of-Purchase Displays 

Sales & Merchandising Counsel ¢ Incentive 

Prizes © Sales Training & Campaign Planning 

Metal Foil Seals © Silk Screen Signs 

We are not interested in “pioneering” 
any mediocre deals . . . they must be New 
. . « Unique . . . Different. We are par- 
ticularly interested in established volume 
Printing Accounts requiring more and 
| better service. 

| If you have something for us, we have 


something for you. Please direct your 
inquiry to Emory deLoache, Manager. 


Delcraft-7 


P.O. Box 1311 © Atlanta 1, Georgia 
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Advertising Age, May 25, 1953 


CAN YOU SELL BY MAIL? 
Your future may be waiting at a 
large Chicago business paper pub- 
lishing firm which wants a man, 25- 
35, to write circulation promotion 
that get results. Circulation experi- 
ence helpful, but imagination, orig- 
inality principal requirement. We'll 
help teach you. Box 518, Advertising 
Age, 200 E. Illinois St., Chicago 11, Il. 


CINCINNATI, May 20—WKRC- 
FM will discontinue its broadcasts 
heard on motor trolley buses ef- 
fective June 1, according to Hul- 


| bert Taft Jr., executive v.p. of Ra- 
dio Cincinnati. 


“This decision was forced upon 
us by the fact that Transit Radio 
{Inc.] operations in other markets 
have been suspended, with the 
net result that national business 
has been impaired,” Mr. Taft said. 

He said that WKRC-FM would 
discontinue its program of news 


Attention Agency Copywriters 


Matrix Company engaged in servic- 
ing retail stores desirous of obtain- 
ing idea_material for advertising 
services. Please submit materials for 
consideration. 


NATIONAL ADSERVICE INC. 


5816 W. North Ave. Chicago 39, Ill. 


and music aimed at the bus riding 


“Our 42nd Year” 


Racketeers, gyp artists and other assorted fly-by-nights use 
THE CONFIDENCE GAME 
So do we—but our interpretation is different. 


To us, CONFIDENCE is the earned reliance the applicant places in us, 
knowing that he will be spared wild goose chases and will be referred only 
to agencies and/or companies who can use his abilities and with whom a 
specific appointment has been made. 

To us, CONFIDENCE is the justified faith placed in us by advertising 
agencies and executives that any one referred by GLADER CORPORA- 
TION is qualified to handle the specific requirements, and selection, not 
elimination is their only problem. 

The CONFIDENCE GAME, as we have lived and practiced it for over 
forty years is your protection and our interpretation of professional person- 
nel techniques, merited by both the applicant and the agency. 


GLADER CORPORATION 


“The Agency's Agency” 
A Bonded Personnel Service 
Stanley D. Koch, Director Advertising Division 


All phones: CE 6-5353 110 S. Dearborn St. Chicago 3, Ill. 


A TOP 
AD MAN 


in Chicago is Available 


Background: Feature writer 

for metropolitan newspapers; 
publicity man; advertising manager; 
big time agency copy writer... 
and account executive on some 

of America’s most 


important accounts. 


Box 516 ADVERTISING AGE 
CHICAGO 11, ILL. 


200 E. ILLINOIS ST. « 


Cincinnati, Birthplace of Transit Radio, 
Becomes Tenth City to Stop Broadcasts 


@ Last May, 


audience, and instead would carry 
the regular programs of WKRC- 
AM. 


| 
w Transit Radio Inc., founded in| 
Cincinnati in 1948, has lost at) 
least eight of its major affiliates 
in the last several months. With 
the Cincinnati operation being 
discontinued, it will have outlets 
only in Kansas City and Tacoma, 
Wash., among major cities. 

At its peak it had affiliates in 
St. Louis, Houston, Evansville, 
Huntington, W. Va., Jacksonville, 
Minneapolis, St. Paul, Omaha and 
Pittsburgh, in addition to Cincin- 
nati. 

A center of controversy since 
its inception, Transit Radio had 
been fought by individuals and 
civic groups in several cities. The 
groups protested that the service 
set up a captive audience and was 
an invasion of personal privacy. 


however, the Su- 
preme Court ruled that the broad- 
casts did not violate the rights of 
passengers. But by that time the 
‘uncertainty of the matter had 
caused other stations to drop con- 
sideration of the idea. 

A member of the Transit Radio 
staff said that loss of most of the 
affiliates made it increasingly dif- 
ficuit to sell time to national spon- 
sors. 

National sponsors had bought 
time as a package deal, which in- 
volved promoting a product over 
several or all of the affiliates. 
Without a large volume of na- 
tional advertising, the stations 
were unable to operate on local 
business alone. 


Trend Starts ‘Auto Sportsman’ 
and Sells ‘Cycle’ to Clymer 


Trend Inc., Los Angeles, will 
launch Auto Sportsman for foreign 
and American sports car enthus- 
iasts in June. It will sell for 35¢. 
The basic one-time b&w page rate 
is $550. 

Trend has sold Cycle to Floyd 
Clymer Publishing Co., Los Angel- 
es. This move enables Trend to 
concentrate on the automotive 
field. 


Amm.-i-dent Shares Heatter 

Amm.-i-dent toothpaste (Block 
Drug Co., Jersey City) joins Vita- 
min Corp. of America July 1 as 
co-sponsor of Gabriel Heatter on 
the Mutual Broadcasting Co. net- 
work daily from 8:55 a.m. to 9 
a.m., EDT. Each sponsor will ad- 
vertise Tuesday and Thursday one 
week, Monday, Wednesday and 
Friday the next. VCA will feature 
Calometric weight control through 
Kastor, Farrell, Chesley & Clifford. 
Cecil & Presbrey is the Amm-i- 
dent agency. 


Employes Buy Film Company 


Ideal Pictures, Chicago distrib- 
iJtor of 16mm non-theatrical films, 


| Alaskans May Get TV 
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sion for Channel 11 in Anchorage 

The first television application by Northern Television Inc. The 
for Alaska has been filed with the company hopes to begin operation 
Federal Communications Commis- in December, 1953. 
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has been sold by Esquire Inc., Chi- | 
cago, to the company’s former | 
licensees and employes for an un- | 
disclosed price. Paul Foght has| 
been elected president of Ideal.) 
The Coronet Instructional Films 
division is not a part of the sale 
and remains with Esquire Inc. 


Schreiber Names Seiden Co. 

A. H. Schreiber Co., New York, 
manufacturer of women’s under- 
garments, has appointed Seiden 
Co., New York, to handle its adver- 
tising. Chain store distributed con- 
sumer magazines and trade publi- 
cations will be used. Previously, J. 
M. Kesslinger & Associates, New- 
ark, had the account. 


WEBEL Appoints O'Leary 
WBEL, Beloit, Wis., has ap- 
pointed O’Leary Advertising, 
Rockford, IIl., to handle all adver- 
tising for the station. Plans include 
transportation advertising, outdoor 
panels and newspapers at the local 
level. In addition, direct mail and 
trade publications will be used. 
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THE MYSTERIOUS CASE OF SATURDAY 
TURNING INTO FRIDAY! 


In an unprecedented switch away from Saturday shopping, almost 
50% of the people in the St. Paul “half” of the Twin City market now 
prefer to do their grocery buying on Friday, as compared to one year 
ago, when customers preferring Friday for food shopping totaled only 
38.9%. This sudden change in a shopping habit preference of long 
standing is of great importance to national food advertisers who reach 
the 119,000 grocery-buying families in the St. Paul market by advertising 
in the St. Paul Dispatch-Pioneer Press, The startling swing from Satur- 
day to Friday among St. Paul food buyers is graphically shown in the 
1953 St. Paul Consumer Analysis Survey. 


DAY OF THE WEEK ON WHICH MOST GROCERIES ARE BOUGHT 


DAY 1953 1952 1951 
Friday 49.6%, 38.9% 36.5% 
Saturday 38.9 49.5 51.5 
Pertinent facts such as these are of vital importance to national 
advertisers . . as is the information on buying habits and brand 
preferences for hundreds of major products. The 1953 Consumer 
Analysis Survey will give you a complete, clear-cut picture of customer 


preferences in the St. Paul market. If you desire a copy, contact your 
Ridder-Johns representative or write Consumer Analysis, Dept. B. 


RIDDER-JOHNS, INC. 


7.2% PAUL 
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and Sunday American, died last 
night in Union Memorial Hospital. 


W. M. Baskerville 
s : . A veteran of 46 years in the 
Dies in Baltimore newspaper business, Mr. Basker- 


BALTIMORE, May 19—William M. ville was a director of Hearst Con- 


Baskerville, 65, editor and pub- solidated Publications and was for-| 


lisher of the Baltimore News-Post merly editor of the Associated 
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Press southern « vision. He started RUDOLF WETTERAU 

his career in ° (07 in his home’ New York, May 19—Rudolf 
town, Nashville. vhere he was @ wetterau, 61, v.p. and art director 
‘reporter on the . ashville Tennes- of Kiesewetter, Baker, Hagedorn 


sean. & Smith, died May 17 at his home 
_in Woodstock, N. Y. He suffered 
+E. C. DIX a heart attack about four years 


Miami Beach May 19—E. C.| 48° and had been in partial retire- 
| Dix, 79, presic ont of Republic ment since. ; 
Printing Co., A) ron, publisher of | Born in Nashville, he had been 
‘four Ohio news »apers, died here associated with the agency and its 
|May 14. He hid been in poor predecessor companies, Kiesewet- 
health since late last summer. ter, Wetterau & Baker, and Kiese- 
Mr. Dix’s company published wetter Associates, for more than 20 
the Wooster Daily Record, Mar- years. Mr. Wetterau was a painter 
tin’s Ferry-Belluire Times-Leader, of note, and his works were exhi- 
Ravenna-Kent ‘ 
and the Defiance Crescent-News. He was a member of the Art Di- 
Four sons—Albert, Raymond, | rectors Club here. 
Robert and Gordon, each of whom | 
publish one of the above named THOMAS F. CONROY 
newspapers, are among the sur-| New York, May 19—Thomas F. 
vivors. Conroy, 55, a member of the fi- 
Mr. Dix served for two years as nancial and business news staff of 
president of the Ohio Newspaper the New York Times and widely 
Assn., and was board chairman of known in business paper and ad- 
the association for two years. He vertising circles here, died May 15 
also served as president of the Ohio after an automobile accident near 
Select List of daily newspapers. | West Palm Beach, Fla. 


‘We must have tuned in a big advertising meeting instead of the control tower. ..’’ 
§ g§ g§ 


Circulation, City and Retail Trading Zone 
THEN Now Right on the beam! More and more national advertisers 
160 DAILY * . . . . 
150 ' user erquaee are recognizing Cincinnati as a morning-newspapet 
140 town. Proof? More lines of national advertising are 
130 Post POST - ° . . ° 4 
120 —— carried exclusively in the Daily Enquirer than in 
110 . . . . . 
100 [7 DAILY ENQUIRER MES. any other Cincinnati daily. (Source: Media Records) 
T, 
90 14397 
1943 44 45 46 47 46 49 50 Si 52 53 
Source’ A. B.C. Publishers’ Statements, Sept. ¥0 of cach year 
Represented by Moloney, Regan and Schmitt, Inc. 


Courier-Tribune, bited in several eastern galleries. Sovo.s0 2% 


COMMUNITY SERVICE—Continental Cop- 

per & Steel Industries, New York, is using 

this color ad to open a campaign in Busi- 

ness Week emphasizing ways the firm oids 

an entire community. Each of the seven 

divisions of the company will be featured 
in the series. 


| A native New Yorker, he began 
his career on the old Brooklyn 
Daily Eagle while attending Col- 
umbia University. He was later 
associated with Paper Trade Jour- 
nal, Trade News Service, and Fair- 
‘child Publications, before joining 
the Times shortly after World War 
I, where he is credited with having 
helped set the pattern for daily 
newspaper business pages as they 
now exist. 


HORACE L. DAVIS 


APPLETON, WIs., May 19—Horace 
L. Davis, 63, generai manager of 
'the Post-Crescent and secretary of 
the Post Publishing Co., died here 
yesterday. 


PERLEY S. WILCOX 

ROCHESTER, May 19—Perley S. 
Wilcox, 78, retired board chairman 
of Eastman Kodak Co., died May 
i 

Mr. Wilcox became chairman in 
1945 and retired last year. He con- 
tinued as chairman of Tennessee 
Eastman Co. and Texas Eastman 
Co., subsidiaries, until his death. 


ALONZO L. CLEAVER 


PHILADELPHIA, May 19—Alonzo 
L. Cleaver, 54, advertising mana- 
ger of the daily Local News of 
nearby West Chester, died at his 
home there yesterday. He had been 
with the Wilmington Journal un- 
til he joined the West Chester pa- 
per 18 years ago. 


MICHAEL J. FARRELL 

New York, May 19—Michael J. 
Farrell, 55, assistant city circula- 
tion manager of New York Times, 
died yesterday of a heart attack. 
He had been with the Times for 
26 years. 


ROGER COOK 

New York, May = 19—Roger 
Cook, 22, a trainee employed by 
Batten, Barton, Durstine & Os- 
born here, was found dead yes- 
'terday morning apparently from 
‘an overdose of sleeping pills. 

His body was found in bed by 
Herschel Berman, an employe in 
the radio department of Associated 
Press, who shared an apartment 
with Mr. Cook, a night student at 
New York University. Mr. Cook’s 
father, Walter Cook, is business 
manager of the News-Press, Glen- 
dale, Cal. 


Fanning Joins Animatograph 
Chester W. Fanning Jr., former- 
ly with M. L. Parker Co. and 
Sperry-Boom Inc., both of Daven- 
port, Ia., has been appointed ad- 
‘vertising director of the Victor 
Animatograph Corp., Davenport. 


KCRG Promotes Patterson 

Wade S. Patterson, commercial 
manager of KCRG, Cedar Rapids, 
Ia., has been promoted to general 
‘manager. 
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Advertising Age, May 25, 1953 


Networks Hustle 
to Align Summer 
Program Slates 


(Continued from Page 1) 
season April 26, but its sponsor, 


Willys Motors, is presenting re- © : 


cordings of European’ musical 
festivals in the Sunday afternoon 
time period. Cadillac has not an- 
nounced whether it will take a 


hiatus when “Choral Symphony” | 


goes off for the summer, but Col- 
umbia is trying to sell the car 


maker a popular music session as|# 


a filler. 

Columbia is losing two Sunday 
afternoon sponsors. Kingan & Co. 
and VCA Laboratories have can- 
celed their recorded repeats of 
excerpts from the weekday Arthur 
Godfrey programs at the end of 
the month. This best-of-Godfrey 
digest is expected to return to 
the air—but not with the old spon- 
sors—in the fall after Mr. Godfrey 
has recuperated from his hip op- 
erations. 


= CBS advertisers who have not- 
ified the network they will take 
a hiatus while their regular shows 
are on vacation include Hall Bros. 
for “Hallmark Radio Hall of 
Fame,” May 31; Jergens for Mar- 
lene Dietrich’s “Time for Love,” 
May 28; Electric Auto-Lite for 
“Suspense,” June 8; Lever Bros. 
Co. for “Lux Theater,” the month 
of July, and Wrigley for Gene 
Autry, four weeks. 

Edgar Bergen and Charlie Mc- 
Carthy, sponsored this season by 
Richard Hudnut Sales Co., wind 
up their radio duties May 31; the 
home permanent manufacturer has 
an option for the fall but has not 
renewed. 

R. J. Reynolds Tobacco Co., 
which has three nighttime pro- 
grams on the network, is in the 
process of evaluating the radio 
budget for Camel and Cavalier. All 
three shows—Bob Hawk, “Irma” 
and Vaughn Monroe—are likely to 
take a hiatus, the latter just a brief 
one to give Mr. Monroe a breather. 
The odds are that two of the three, 
Mr. Hawk and “Irma,” will not re- 
turn in the fall for Reynolds. 


s Procter & Gamble has dropped 
Lowell Thomas as of June 26 after 
six years of sponsorship. P&G was 
willing to renew the commentator, 
who has a radio and TV contract 
with Columbia, but wanted a 
sharply curtailed station lineup. 
CBS turned this offer down in 
hopes of selling Mr. Thomas to a 
new sponsor who will buy a larger 
network of stations. 


Many regular season shows— 
such as “Johnny Dollar” (Wrig- 
ley), “Dr. Christian” (Chese- 


brough), “What’s My Line” (Stop- 
ette)—will stay on the air 
throughout the summer. 

Also helping to brighten the 
skies of the traditionally slow sell- 
ing radio season are Manhattan 
Soap Co. (Scheideler, Beck & 
Werner) and Toni (Leo Burnett 
Co.), which begin alternating 
sponsorship of two daily 15-minute 
strips June 8, on CBS. 

Walter O’Keefe will emcee a new 
audience participation show for 
Manhattan and _ Toni 


p.m., EDT. At 7:15 p.m., EDT, the! 
companies will alternate as spon-| 


sors of a new daily dramatic serial 
starring Mercedes McCambridge. 
This buy qualifies these advertisers 
for Columbia’s new _ discount, 
in effect, gives a contiguous rate 
for non-contiguous time periods. 


® Program complications arising 
from the warm weather exodus of 
big names and their sponsors have 
never been a big worry for Mutual 
Broadcasting System, whose pro- 
grams generally are more modestly 


Monday | 
through Friday starting at 3:45) 


f 
j 


FOR ANY SIZE—To introduce its new “‘one- 
size’ expanding foot hosiery, Chester H. 
Roth Co., New York, is using this Robert 
Gair carton with an enclosed card offering 
a free bottle of Nylast stocking preserver 
and an entry blank for a $11,000 slogan 
contest being sponsored by the company. 
Hirshon-Garfield Inc. is the agency. 


budgeted than those of the compet- 
ition. Outside of major league cit- 
ies, the MBS schedule gets a big 
shot in the arm in the summer 
from baseball’s “game of the day.” 

So far only one Mutual sponsor 
has applied for a hiatus. Kellogg 
will take time out while “Wild 
Bill Hickok” takes a 13-week va- 
cation beginning the middle of 
next month. 

This week Mutual acquired a 
new co-sponsor for “Queen for a 
Day,” with ReaLemon-Puritan Co. 
moving in as backer of three 15- 
minute segments of the giveaway 
weekly. Schwimmer & Scott is the 
agency. 


a American’ Broadcasting Co.’s 
biggest interest this week was not 
summer replacements but a sales 
coup against the National Broad- 
casting Co. Effective June 22, 
“Double Or Nothing,” now aired 
Monday through Friday on NBC by 
Campbell Soup Co., will switch to 
ABC. The program was a 30-min- 
ute stanza on NBC; it will be cut 
to 25 on American. 

Goodyear will not schedule a 
summer replacement for “Greatest 
Story,” already on vacation. Bel- 
tone takes a hiatus on the “Life 
Begins at 80” time period after the 
broadcast of May 27. Ozzie and 
Harriet Nelson will not work dur- 
ing the summer, but their spon- 
sors—Lambert and Hotpoint—have 
not notified the network if they 
will retain the time. Walter Win- 
chell usually takes a short rest, 
but there has been no word from 
Gruen on specific plans yet. Gil- 
lette will take a hiatus on the 
“Cavalcade of Sports” period. 


s National Broadcasting Co. has 
chosen the summer to break in its 
“New Talent USA” series. This 
program, which starts June 13, will 
feature outstanding performers 
from the network’s AM affiliates 
around the country. 

Many of NBC’s top performers | 
will take a vacation and so far few 
of their sponsors have scheduled 


|have been turning out relatively 


| pressed some doubts as to whether 


replacement shows. On the prelim- | 
inary hiatus list are Pall Mall for | 
“Big Story,” June 17; General | 
Foods for Bob Hope, July 1; Pet! 
Milk for “Truth or Consequences,” | 
June 25; U. S. Steel for “Theater 
Guild on the Air,” June 7, and. 
probably Reynolds Metals for) 
“Fibber McGee & Molly.” 


‘manager of Geyer Advertising’s 


# Tony Martin will take over for 
Phil Harris and Alice Faye on the 
RCA broadcast starting June 28. 
Martin & Lewis finish their series 
for Chesterfeld July 14. This spon- 
sor does not plan to renew. 

Groucho Marx will take a rest 
from quizmastering, but DeSoto- 
Plymouth will keep the program 
on the air with repeats of the 
year’s best shows. 


New Hi-Fi Systems 


Cuicaco, May 20—There’s a 
mass market for high fidelity au- 
dio equipment, at least in the 
opinion of two radio-TV manufac- 
turers. 

General Electric Co. and RCA 
Victor are showing new hi-fi lines 
this week at the electronics parts 
show here, and both are working 
out campaigns to break in con- 
sumer magazines next fall. 

Old-timers in the business who. 


small numbers of custom equip- 
ment for audiophiles, have ex- 


the field is big enough to prove 
profitable for the big companies, 
but agree that everybody should 
benefit from GE and RCA promo- 
tion. 


® As one sales manager put it: 
“Right now we can sell all we can 
produce, but our advertising is 
limited. Where we spend $1,000, 
RCA and GE can spend tens of 
thousands.” 

RCA still has not nailed down 
its consumer ad program but is 
lining up trade paper insertions. 
GE, which had cut back its trade 
paper program when production 
workers went out on strike, is re- 
shaping the budget for greater 
play on the consumer level. 

Both companies will give the 
high fidelity customer a choice of 
combinations ranging from about 
$200 to $1,000, depending on his 
taste and bankroll. RCA offers a 
record changer, two AM-FM radio 
tuners, a 10-watt and a 20-watt 
amplifier, a pre-amp and three 
speakers. 


= GE’s current designs include a 
10-watt amplifier, a pre-amp, and 
several speakers. GE engineers ex- 
pect to add to the line in the near 
future. The company also produces 
a number of high fidelity compo- 
nents such as record arms and 
pickup cartridges. 

Campaigns of both companies 
are expected to be keyed to con- 
sumers who have heard hi-fi rigs 
put together by their neighbors, 
but who don’t have the inclina- 
tion or experience to experiment 
with various combinations. They 
also intend to spread the story of 
advantages of high fidelity to per- 
sons familiar only with conven- 
tional radio and juke box sound 
systems. 

GE’s fall ad schedule, as it 
stands now, includes Atlantic, Au- 
dio Engineering, Harper’s, High 
Fidelity, House & Home, House 
Beautiful, Jobber News, The New 
Yorker, Radio & TV News, Radio 
Electronics and Saturday Review. 
Maxon Inc. is the agency. 


Three Name O’Lavin, Flint 


Three companies have named 
O’Lavin, Flint & Associates, Fargo, 
N. D., to handle their advertising. 
They are Gunning Mfg. Co., Lans- 
ford, N. D., maker of cultivator 
attachments; Reiten Mfg. Co., 
Cooperstown, N. D., maker of steel 
teeth for hay rakes, and Fargo 
Mfg. Co., maker of portable ele- 
vators and steel television towers. 
Farm and trade publications and 
direct mail will be used. The agen- 


cy has resigned Tele-Vue Inc., St. 
Petersburg, Fla., and Smith Inc.,| 
Fargo. 
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Irving Harris 


Irving Harris Joins 
Science Research 


as Sales Director 


Cuicaco, May 20—Irving B. 
Harris, who resigned as executive 
v.p. of Toni Co. last January, has 
become chairman of the board of 
Science Research Associates and 
will: head the company’s new con- 
sulting services for industry. 

The new service will specialize 
in (1) personnel evaluation and 
selection, (2) sales training coun- 
seling and (3) market research 
and advertising counseling. In the 
latter field, Mr. Harris will help 
advertisers and agencies to solve 
their research and ad problems 
but, in the main, will leave the 
actual researching up to other or- 
ganizations. 


a Lyle Spencer, who continues 
as president and chief executive 
officer of SRA, pointed out that 
in the past 18 months the com- 
pany’s work with business firms 
has increased from 20% to 30% of 
its total volume. SRA is the largest 
publisher of testing and guidance 
materials in the U. S., most of this 
for educators. In providing per- 
sonnel testing methods to business, 
it has supplied testing materials 
(to General Motors, Sears, Alcoa 
and others) and usually the clients 
themselves have graded tests. In 
the future, SRA psychologists will 
train business executives, in new 
offices to be set up June 15 in the 
Merchandise Mart, to conduct the 
personnel tests. 

Mr. Harris said he has become 
increasingly interested in recent 
years in methods of testing job ap- 
plicants, as well as in tests to de- 
termine which employes should 
be promoted in a company. The 
new personnel evaluation center in 
the Merchandise Mart will help 
business firms in training salesmen 
as well as in selecting employes 
in jobs ranging from janitor to 
president. 


$1.2 Billion Spent 
for Newspapers in 
U.S. Last Year 


New York, May 19—Americans 
last year spent $1,208,905,000 to 
read their daily and Sunday news- 
papers, while Canadians shelled 
out $65,539,000 for their newspa- 
pers, according to the Bureau of 
Advertising. 

The record-breaking total of 
$1,274,444,000, said the bureau, 
reflected a paid circulation of more 


| than 54,000,000 weekday and means 


| that newspapers “enjoyed a higher 


junit sale than any other single 
‘commodity sold in our country.” 
Average weekday expenditure 


Geyer's Graham to McCann 


Walker Graham, v.p. and co- 


Detroit office for ast four , 
years, has joined MeCana. Erick... $2,948,000 in the U.S. and $184,000 
son, New York, as v.p. and account |in Canada. The Sunday average 
executive on the Chrysler Divi-| was $5,780,000 in the U. S. and 
sion. / $177,000 in Canada. 


Legion Names Eschen & Roxe ‘Hollihan Joins KGO-Radio 


Eschen & Roxe Co., Los An- Garrett Hollihan, formerly an 
geles and San Francisco, has been account executive with Arthur 
named Pacific Coast advertising Meyerhoff & Co., Beverly Hills, 
representative for American Le- Cal., has joined the radio sales 
gion Magazine, effective July 1. staff of KGO, San Francisco. 


for newspapers, said the BofA, was | 


‘Family Life’ and 
“Today's Family’ 
Are Suspended 


| New York, May 20—Macfadden 
Publications and Ideal Publishing 
Corp. this week announced sus- 
pension of their store-distributed 
magazines. The Macfadden entry, 
Family Life, has been in variety 
stores since April; the Ideal mag- 
azine, Today’s Family, bowed in 
Woolworth’s five-and-dimes in 
February. 

Both publishers cited “distribu- 
tion problems.” 

Harold A. Wise, board chairman 
of Macfadden, told AA that about 
950,000 copies of Family Life went 
to 6,400 stores in 62 variety chains. 
Unfortunately, he said, too many 
stores failed to service the 30,000 
racks supplied by Macfadden for 
the display of Family Life. 

“We shipped lots of magazines 
that stayed in the cellars of stores 
and never reached the display 
racks,” he said. One chain, he add- 
ed, kept its copies in the cellar for 
11 days. 

In his view, many store mana- 
gers, beset by countless other prob- 
lems, overlooked replenishing racks 
when copies got low. In some oth- 
er stores, racks never went up at 
all, and store managers subse- 
quently couldn’t locate the racks 
in their storerooms. 

“Two stores that I know of, lo- 
cated 20 blocks apart,” said Mr. 
Wise, “each ordered 500 copies of 
the monthly. The first store sold 
480 copies, and the other store re- 
turned 480. The second store sim- 
ply didn’t offer the magazine for 
sale properly.” 

Mr. Wise said Macfadden 
couldn’t cover all the stores with 
its own personnel to correct dis- 
play errors and other shortcom- 
ings. 


® He said that seven of the biggest 
chains didn’t want Macfadden to 
suspend the magazine and that 
they offered to buy copies of Fam- 
ily Life on the basis that Macfad- 
den would get paid for all copies, 
even those unsold in the stores. 
“But we didn’t want to do business 
that way,” said Mr. Wise. 

Mr. Wise was optimistic, how- 
ever, that new distribution plans 
could solve the problem. “I think 
we can lick it,” he said. He said 
Macfadden would work with a 
view to reviving the magazine, 
which variety store buyers have 
already found they need “to in- 
crease store traffic and move mer- 
chandise.” 


«s Mr. Wise said that the sales 
staffs of Family Life and Ideal’s 
Today’s Family sold ads together, 
in the sense that they encouraged 
advertisers to buy the other book, 
too, to cover the field. 

Jack Noone, advertising direc- 
tor, declined to discuss Today’s 
Family distribution problems, but 
it was learned that the monthly’s 
experiences with store display and 
selling had paralleled the Macfad- 
den book's. Today’s Family was 
guaranteeing a net paid of 750,000 
—based on the first six issues, 
through July, 1953. 


‘“EVERYWOMAN’S’ REFUSES 
REDEMPTION COUPONS 

New York, May 20—Everywom- 
|an’s, a store-distributed monthly, 
announced yesterday that, effec- 
tive with the July issue, it will not 
j;accept advertising offering store 
redemption coupons. An official 
\said the magazine was “bringing 
_its policy in line” with Woman’s 
|Day and Family Circle. 
| Family Circle moved earlier this 
month to bar such ads. An official 
said the action was taken “to avoid 
any possibility of multiple-copy 
sales to consumers.” 
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F. W. Dodge and 30 Advertisers Schedule 
Kit for Planners of Custom-Built Homes 


New York, May 19—A new 
home planning kit is scheduled to 
be delivered to 80,000 families 
during the 12-month period start- 
ing June 26 by consumer services 
department of F. W. Dodge Corp. 
It will supplant Dodge’s present 
Home Owners Catalogs service, 
which has been in operation since 
1934. 

The new “Planning Kit for Our. 


of the kit will 
er from a mini- 
for a 3%4x5e” 
ce of material, 
aum size 812x11” 
Pieces will be 
it for easy refer- 


(erature by mea 
cost a manufact 
mum of 5¢ eac 
post-card-size ; 
New Home” will contain a check to 16¢ for a max 
list enabling prospective home 40-page bookle 
owners to determine what they filed within the 
want in the way of heating, air ence. 
conditioning, plumbing, closets,| This will giv 
and other features. It will also in- greater flexibili 
clude basic information on details Owners Catalog 
of planning a home, plus product | being suspende 
literature by 30 cooperating man-| ning, manager « Dodge’s consum- 
ufacturers. er services depa tment, points out. 
Distribution of the product lit- Any type and s; iape of piece can 
be handled, he says, within an 


the new service 
than the Home 
service which is 
Richard Man- 


| 
} 


} 
; 
} 


¥ | 


814x11” size limit. 
Plans for merchandising the 
new service have not completely 


ness papers in the building field 
and point of sale material will be 
used extensively. Details are now 
being worked out. 


s The Dodge kits will not he sold. 


jelled, but it is expected that busi- | 
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gle-family homes built in the U. S. 
last year, he says, was custom built 
for the owner’s occupancy. Put in 
terms of the market aimed at by 
the Dodge planning kit, last year 
80,000 selected families directed 
the spending of $1,500,000,000 on 
the construction of their new cus- 
tom homes, not including the cost 
of land, landscaping, furniture or 
furnishings. It is these families, 
Mr. Manning says, that the Dodge 
kit is designed to service. 


Wynn Plans Summer Promotion 


Wynn Oil Co., Azusa, Cal., will 
offer state ““Wynndow” stickers to 
motorists this summer in a pro- 
motion for its friction proofing oil, 
_a motor oil additive. Stickers will 
|be given free with the purchase of 
KIT FOR 80,000—New home owners plan-/one pint of the oil. Color pages 
ning kit, scheduled to be delivered to featuring the promotion are sched- 
80,000 families over 12-month period start-| uled for Collier’s, Look and The 
| ing June 26 by consumer services depart-/ Saturday Evening Post, and serv- 
ment of F. W. Dodge Corp., will take ice stations carrying the product 
place of its Home Owners Catalog service,| will display reprints of the ads. 


W Key to the $ 


NOMVINIUD GITOS 


* 


/ 


a ant SA 
portsman Market 


If your product appeals to Men . . . Remem- 
ber: You reach the sportsman who spends 
through Hunting &@ Fishing Magazine! 


Write for Man Market Data Folder. 


They will be sent only to families 
meeting specified qualifications. 
To qualify, a family must be plan- 
ning its own home, the projected 
home must be in a stage of devel- 
opment where ground will be 
broken for construction within a 
year, and the house must cost a 
minimum of $8,000 excluding land, 
landscaping and furnishings. The 
scheduled delivery of 80,000 kits 


which will be suspended. Kit box of heavy 
buff cardboard with red cover contains 
product literature of 30 manufacturers and 
comprehensive check list for home planning. 


during the year starting June 26 
will be limited to the 37 states east 
of the Rockies. 

Dodge’s news staff will be the 
source of names for the mailing 
list. As soon as a qualified name 
shows up in Dodge Reports the kit 
will be sent from Chicago, the dis- 
tributing point. Daily mailings will 
be made. 

A letter will precede or accom- 
pany the parcel post mailing of 
the kits, each of which will be 
wrapped in cellophane and 
shipped in cardboard containers. 


# Advertisers who place their lit- 
erature in the kit, Mr. Manning 
says, can also contract with Dodge 
for the names of those receiving 
it, so they can arrange follow-ups. 

One out of every four new sin- 


|Batten, Barton, Durstine & Os- 
born, Los Angeles, is the agency. 


NEA Service Names Two Execs 


Jack Gamble, promotion mana- 
ger for NEA Service Inc., Cleve- 
land, has been promoted to assist- 
ant sales manager. George J. Earl, 
formerly assistant promotion man- 
‘ager for Sherwin-Williams Co., 
|Cleveland, has been named pro- 
motion manager. 


Coe Appoints Calver 


| Don R. Calver, formerly assist- 
‘ant account executive with Flack 
| Advertising Agency, Syracuse, has 
|joined Coe Advertising Agency, 
Syracuse, as an account executive 


, and production manager. 


Incorporate Bluegrass Ad Co. 


Bluegrass Advertising Co. has 
been formed in Louisville as a 
general advertising company. In- 
corporators are Harold M. Finley, 
Gordon Ford and Rucker Todd, all 
|of Louisville. 


FARM CIRCULATION COSTS PURINA LESS THAN 1/10TH OF 
A CENT PER READER WITH FILM ADVERTISING CAMPAIGN 


Purina Dealers use Theatre Screen Advertising to Reach Farm Markets 


Last year Alexander Cooperative theatre 
screen advertising delivered a readership 
of more than 30 million for the Ralston 
Purina Company. Over 100 different 40- 
second Alexander movie-ads were utilized 
(including 19 new productions and carry- 
over playlets from former campaigns). The 
per-reader cost to Purina was less than 
1/10th of a cent! 

In rural communities across the nation, 
the movie campaigns were scheduled into 
local theatres of predominant farm patron- 
age. Purina dealers paid local film servicing 
costs averaging $2.80 per thousand. 

E. W. Kosfeld, Manager of Dealer Adver- 
tising for Purina, reports on the results: 
“For more than eight years, Alexander 
theatre advertising has been an important 
part of our dealer advertising program. 
Actual product demonstrations are invalu- 
able in selling the farm market, and the 
movie-ad medium is a ‘natural’ demon- 
strator. In a 40-second film, for example, 
we can effectively show the results of 


WRITE FOR FREE BOOKLET: 


incorporating facts obtained in 


the Rich Farm Markets” .. . 


Purina Program feeding tests that have 
run for many months. Our dealers must be 
satisfied with the results they get from 
movie advertising as over 80 per cent of 
those who used it in 1952 renewed their 
contracts for 1953.” 


For national advertisers interested in 
the farm markets, Alexander service offers 
excellent coverage opportunities. A special 
survey by Dun & Bradstreet revealed that 
more than 12 million farm dwellers each 
week attend theatres that show Alexander 
movie-ads. This is a farm dweller reader- 
ship more than twice as large as the entire 
circulation of the nation’s largest selling 
magazine which accepts advertising. Dun & 
Bradstreet also reported that 89.5°% of the 
farm dwellers who attend movies go at least 
once a week. 


For either broad or selective coverage of 
the rich farm markets, Alexander theatre 
screen advertising produces big results at 
small cost! 


“Greater Sales Volume in 


a recent survey by Dun & Bradstreet, Inc. 


Fim 


COLORADO SPRINGS, COLO. 
World’s Largest Producer of Film Commercials for Theatres and TV 
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METROPOLITAN OAKLAND’‘S 
GREAT NEWSPAPER 


Only The Tribune, with the Greatest Home 
Delivered Circulation in Northern California, 
gives complete coverage of the Metropolitan 
Oakland Area 


@akland202Tribune 
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This Will Help You 


STOP 
SMOKING 


University Scientist Develops New Formula That Helped 
83% of Men and Women Tested Stop Smoking in 5 Days 
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TAKEOVER—Quits, a smoking curb intro- 
duced two years ago (AA, Nov. 12, ‘52), 


has been introduced as Bantron, in a! 
drive which opened in the Midwest May | 


12. The change came when Campana 
Corp., Batavia, Ill., bought out Laboratory 
Products Co., Chicago, the Quits maker. 


H. W. Kastor & Sons, Chicago, is the new | 


agency. 


FTC, Ad Groups 
Meet Again to 
Discuss Liaison 


(Continued from Page 2) 
A. Sweeny. James A. Horton, di- 
rector of the FTC’s bureau of in- 
dustry cooperation, also attended. 


® This is the text of the FTC 
statement: 

“Representatives of the Assn. of 
National Advertisers and of the 
American Assn. of Advertising 
Agencies met in Washington today 
with representatives of the Feder- 
al Trade Commission to consider 
ways and means of advancing the 
objectives of closer liaison be- 
tween advertising and the FTC. 

“At this meeting means were 
discussed whereby the FTC can 
consult with responsible people in 
advertising who are most knowl- 
edgeable of advertising processes 
and practices to the end that the 
FTC can most effectively fulfill its 
responsibility in preventing false 
and misleading advertising. ..And 
by the same token, to insure that 
the advertising industry can have 
a means whereby it can be kept 
informed of the problems and the 
activities of the Federal Trade 
Commission...In short, to provide 
a much needed channel of com- 
munication between the FTC and 
responsible leaders of the adver- 
tising community. 

“It was understood by each 
group that the relationship be- 
tween the representatives of ad- 
vertising and FTC can only be 
consultative and advisory. The 
representatives of advertising can- 
not be a party to the actual forma- 
tion or enforcement of FTC de- 
cisions.” 


Magee Joins Rippey & Co. 
Arthur K. Magee, formerly with | 


South Carolina Hikes PR Fund 


The state of South Carolina will 
spend a total of $133,000 for in- 
dustrial and tourist promotion in 
the fiscal year beginning July 1, 
according to figures contained in 
the 1953 appropriation bill, which 
has passed the General Assembly. 
Industrial ads will cost $103,000 
and tourist promotion, $30,000. 
This will be an increase of $10,000 
over 1952 in each instance. 


Detroit Junior Adclub Elects 


Harry Simonton, Michigan Bell 
Telephone Co., has been elected 
president of the Junior Advertis- 
ing Club of Detroit. Other officers 
elected are Larry Frazee, J. L. 
Hudson Co., v.p.; Charles W. Sly- 
| ker, Ford Motor Car Co., treasur- 
er, and Barbara Allen, Don Wag- 
nitz Advertising Co., secretary. 


‘Family Digest’ Names Zlowe 


Family Digest for Better Health, 
new monthly magazine to be dis- 


tributed through drug stores ex-. 


clusively, has appointed the Zlowe 
'Co., New York, to direct its adver- 
| tising. 

| 


IN 


Q}0 


aa data book, “Test Town, U.S.A.” 


THE MONEY! 


South Bend families are the “buyingest” families in Indiana. 
Know why? They earn more. South Bend ranks 4th in the 
nation in income per household, among the U.S. Standard 
Metropolitan Areas! In Indiana it ranks first (SRDS Con- 


— 7 e 7 
ne: \ sumer Income Data). You reach ail these “able-to-buy 
~ families with the South Bend Tribune—coverage in South 


Bend’s metropolitan area is 103.3%! Write for free market 


The South Bend, Ind. Market: 
7 Counties, 1/2 Million People 


F. A. MILLER—President and Editor FRANKLIN D. SCHURZ—Secy. and T'reas, 
STORY, BROOKS & FINLEY, INC. «© NATIONAL REPRESENTATIVES 


Fletcher D. Richards & Co., New | 


York, has been appointed an ac- 
count executive with Arthur G. 
Rippey & Co., Denver. 
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HNTHUSIASM! 


Lhe 
AME RICAN WEERLY 
creates HNTHUS [ASM 


Proof continues to pile up that The American Weekly is now doing 
the best job in its 57 year history — 
serving the enthusiasms of readers, retailers, and advertisers everywhere! 


* Enthusiasm is interest raised to the buying pitch! 
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Coast Agency Misplaced 


In its April 20 issue, AA inad- 
vertently placed Harrington-Rich- 
ards Advertising, San Francisco, 
in Los Angeles. In the same in- 
stance, the Emporium, San Fran- 
cisco department store, was placed 
in Los Angeles also. 


3K SALES INCENTIVE PROGRAMS 


54th 


CA AN 3: 
TRAVEL 


about all-expense trips offered 
as bonus awards, sales prizes 
or to sales meetings. 

United States - Canada - Mexico 
Eurepe - Bermuda: Caribbean Area 
5-50 day programs to your needs 


CARTAN Travel Bureau, Inc. 
23rd Fl: Willoughby Tower 

8 South Michigan Avenue 
Chicago 3 © FRanklin 2-2742 


worth out of the fight, he fired 
back with: 


(Continued from Page 1) | 
round, the sponsor decided to call 
it a night on “Cavalcade of Sports” | 
(ABC-radio and NBC-TV) after 
33 minutes on the air. 


eWhen AA called A. Craig Smith, | 


Gillette v.p., to ask him if he 
thought Gillette got its money’s 


“If I knew the answer to ques- 
tions like that, I'd be down in 
Washington.” 

Others were less reluctant to 
theorize about whether Gillette 
had made a good or a bad buy. 
The New York Times reported 
that many ad and publicity men 
felt the razor company didn’t fare 
too badly, what with the extra 
publicity picked up as a result of 
the controversy. 

Gillette was plugged by name in 


'several news stories on the fight, 


AL&BPM /Z, 


does it 
again! 


— 


That's 
this $8 
are 
AL& 


2. Powerful, 
that sell 


to retail 


ordina 
activity. 


TOP COVERAGE... 


More than 21,000 retailers, more than 2,050 wholesaiers. 


LEADERSHIP IN MAIL CIRCULATION... 


Nearly 3 times as many subscribers send their subscriptions by mail to AL&BPM as 


to the second paper in the field. 


LEADERSHIP IN SUBSCRIPTION RENEWALS... 
ALA&BPM brings up for renewal nearly half again as many subscriptions as the 
aper, and renews a substantially higher  pepenste e. AL&BPM'’s subscription 


second 


renewals are highest in the field . . . 79.68%. 1 


sold WITHOUT premiums. 


By every standard, AL&BPM is the Number One advertising buy to reach and sell 
the $8 Billion lumber and building products market. 


American 


Jumberman 


& Building Products Merchandiser 


A VANCE PUBLICATION 
139 N. Clark St. 
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Mit hpy, 4 ty ; 
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AL&BPM leadership continues. We’re reaching more retail 
lumber and building products dealers than ever before— 
more than any other publication in the field. 


ood news for every advertiser who wants to sell 

illion lumber and building products field. There 
ood reasons wh 
PM... the 


here's why we lead 


1. Top Editorial Content that gives dealers vital informa- 
tion and news they need for profitable operation. 


ractical, hard-hitting Merchandising Plans 
ORE of your products. 


@ AL&BPM's 


need to develop the fast growing horne handy- 
man business... 
newspaper advertising, publicity and a dealer 
manual that tells how, when and where to use 
each item. 


@ AL&BPM'’s ADservice—Time-saving, _—- 
ing advertising hel 
and layout suggestions and mats for attractive 
advertising that sells and sells hard. All co- 


Response to these two Merchandising Plans has been over- 
whelming. Dealers need services like these . 
that they can depend on AL&BPM to supply them... 
they know that AL&BPM is the progressive publication 
that helps them make money! 


and here’s proof of leadership 


Chicago 2, 


Am 


ey 


we lead—why retail dealers prefer 
erchandising Magazine! 


“Do-It-Yourself” kit—Sold at cost 
dealers. Includes everything dealers 


literature, posters, stickers, 


for the dealer. Ideas, copy 


. all keyed to seasonal dealer 


.. they know 


% of AL&BPM’s subscriptions are 


BE SURE Your Product Story is 
in These Important Issues: 


SEPTEMBER 7, 1953 — 
Fall and Winter 
Merchandising Issue 
DECEMBER 14, 1953 — 
Forecast and Planning Issue — 
80th Anniversary Number 


APRIL 5, 1954 — 


Dealer Products File Issue 


Gillette Got 22 Minutes of Cham; ionship 
Bout for $300,000 But Gained Pub. 


city 
which doesn’t vu 
routine boxing 
At New York © 
of students hud 
lackluster bout, ‘ 
ways to the ne ° 
Gillette’s “look 
be sharp” slogar 


yverage. 


en went on their 
class, chanting 
arp, feel sharp, 


is always some- 
for all concerned. 


s A prize figh 
thing of a gambl: 

The $50 ringsi: 
on getting that r:uch pleasure out 
of the fracas. I:ven the fighter, 
with a big guaranteed purse, risks 
getting his brains knocked out. 
And the sponsor gambles that the 
bout will be exciting enough to 
attract an audience, and suspense- 
ful enough to hold it once the fans 
tune in. 

Gillette’s contracts with ABC 
and NBC call for payment for 30 
minutes of time whether it is 
filled or not. When there is a 
quick knockout, a second bout is 
brought in to fill out the time. 
When the regularly scheduted ra- 
dio-TV fight goes over the half 
hour, Gillette’s gamble—in terms 
of time, at least—pays off. 

Mr. Smith would not say on 
what basis the overtime payment 
(there are reports that Gillette 
gets it without cost) is made ex- 
cept to comment that it adds up 
to “involved bookkeeping.” 


® The Gillette executive said that 
the average Friday night fight 
broadcast-telecast runs about 45 
minutes. NBC-TV’s records show 
the longest bout of recent months 
to be the March 6 meeting between 
Bill Graham and Joey Giardello, 
which went an hour and seven 
minutes, counting commercials, in- 
troductions, signoffs, ete. A 12- 
rounder between Rocky Castellani 
and Pierre Langlois took an hour 
and a minute of air time. 

The shortest shift in the 1953 
series next to the Walcott-Marci- 
ano fracas came in the Tommy 
Collins-Jimmy Carter bout, where 
Gillette’s time was clocked by 
NBC-TV at 34 minutes. By many 


er takes a chance | 


ially happen in by the referee. 


niversity a group ball presents a similar challenge 
ed to rehash the|to its sponsors who take their 


| 


fans’ count, this was too long—for 
the main event, certainly—since 
Collins took 10 knockdowns before | 
the one-sided battle was stopped) 


To a much lesser degree, base- 


chances on how much air time they 
are going to get for their money. 
Lucky Strike and Schaefer beer, 
for example, alternate as radio- 
TV backers of the first and last 
halves of the Brooklyn Dodger 
games. When extra-inning play is 
involved, the co-sponsor with the 
last half comes out on top. 


s (Both WMGM and WOR-TV 
charge Lucky Strike and Schaefer 
a package price for baseball. 
Rights, which cover the services 
of the announcers, are negotiated 
directly with the Dodgers.) 

Batten, Barton, Durstine & Os- 
born, which handles the Dodgers 
schedule for Luckies and Schaefer, 
reports that like nearly everything 
else in the game, the co-sponsor- 
ship split averages out pretty 
evenly when 154 games have been 
completed. 

The most capricious factor a 
baseball sponsor must cope with 
is the weather. However, in the 
long run, he not only gets what 
he bought in the first place (since 
all scheduled games must be 
played before baseball closes up 
shop) but a bonus as well. 

This is true at least in the case 
of Lucky Strike and Schaefer. 
WMGM and WOR-TV usually run 
about 30 minutes of recorded mu- 
sic, with sponsorship credits for 
the rained-out advertisers, to let 
the fans know there will be no 
game coming up. 


s In public service events, as in 
sports, an advertiser frequently 
must gamble on the long and short 
of the thing. Westinghouse (CBS, 
AM, and DuMont TV stations), 
Admiral (ABC, AM-TV) and 
Philco (NBC, AM-TV), which 
sponsored last year’s nominating 
conventions and Presidential elec- 
tions at a prearranged figure, were 
very happy when the Republican 
convention turned out to be a 


«At Me Tod 


Yes, it’s sheer drama, as exciting as a who-dun-it, Albert 
Lasker’s private story as told by himself in “inner 
sanctum” talks to his staff at Lord & Thomas. Scores of 
agencies and advertising directors are now making group 
purchases, at special discounts, for distribution to their 
staffs. Use the handy coupon below. 


Plays A P. 


Send me 


My Name 


on every page 


The LASKER 


Send for a Copy of “The Lasker Story” for your Friends, 
Associates and Everyone in Your Organization Who 

art in Advertising or Selling—IT’S A TRE- 
MENDOUS SOURCE OF INSPIRATION! 


ADVERTISING AGE, Dept. M25, 
200 E. Illinois St., Chicago 11, Il. 


__... copies of ‘‘The Lasker Story.” 


am 
— pt U — 


STORY 


Company 


Address__ 


City 


Zone State 


I am enclosing a check or money order for $. 
at $1.50 each for 1 to 9 copies; 10% discount 
count for 50 copies or more. I understand the price includes all handling 


and postage charges. 


gr ho 
for 10 to 49 copies; 20% dis- 
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protracted one. The Democrats 
finished in shorter order. 

Unhappily for the three spon- 
sors, the election was not such a 
good show. With the early re- 
turns from the big states making 
the outcome a certainty, the hot- 
test news event of the year lost 
its most important element—sus- 
pense—almost before the network 
commentators had settled down to 
work. 


Autopoint Names Gordon Best 


Autopoint Co., Chicago, newly 
acquired division of Cory Corp., 
Chicago, has appointed Gordon 
Best Co., Chicago, to handle its 
advertising. A heavy promotion 
concentration is planned for Auto- 
point’s advertising specialties 
which, in addition to pens and 
pencils, includes plastic business 
gift items. Previously, Ruthrauff 
& Ryan handled Autopoint. 


‘Forum’ Names Lawson S. M. 


S. Chapin Lawson, on the staff 
of Architectural Forum since 1940, 
has been named manager of the 
New York sales staff. 


MEN’S STORE 
ADVERTISING 1952 


Daily © 717,122 lines 
be Sunday 112,990 lines 


both Daily & Sunday 


ae 


BUFFALO 
COURIER 
EXPRESS 


Western Mew York's 
Only Morning ang Sunday New spoper 
REPRESENTATIVES: 
SCOLARO, MEEKER & SCOTT 


ROP Full Color availabldl 
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‘True Blasts 


TV for Effect 
on Prizefighting 


(Continued from Page 1) 
worth while fighters, and reducing 
the status of the sport to a carni- 
val. 


@® Radio and TV ($4,800,000 in 
royalties) replaced gate receipts 
($4,600,000) in 1952 as the prin- 
cipal source of boxing income, he 
points out. But more serious is the 
abdication of boxing commissions, 
which used to stop mismatches. Mr. 
Parker points out that commission- 
ers are “afraid to assert them- 
selves lest they offend the spon- 
sors, the IBC or the television au- 
dience. The fact that not a single 
IBC TV show has been cancelled, 
despite the increasing shortage of 
boxing talent, is quite a commen- 
tars...” 

The columnist describes the TV 
deal like this: Each boxer gets, in 
addition to his purse, $2,000 from 
the TV money if he fights in a 
main event on Wednesday night. 
Friday night main-eventers get $3,- 
000 along with their purse. The 
IBC gets $30,000 from Pabst for 
the Wednesday fights, thus nets 
$26,000. On Friday, it splits $19,- 
800 with the Garden Corp. This is 
the amount left from the Gillette 
revenue of $27,000, after paying 
the boxers $7,200. Hence the IBC, 
Mr. Parker says, prefers Wednes- 
day nights for its best shows, and 
he notes that the Pabst shows tend 
te originate from the four stadia 
owned by Pabst, “thus keeping the 
rental fee in the family.” 

He notes the growth of inde- 
pendent TV shows, but comments 
that with IBC’s having the best 
fighters under exclusive contract 
the independent promoters have 
“only the dregs to show to the 
public.” 


PURDUE FINDS VIEWERS 
WILL PAY FOR BOXING 


LAFAYETTE, IND., May 20— 
Whether it lasts two and a half 
minutes or goes a full ten rounds, 
many TV viewers would be glad 
to pay $1 to watch a champion- 
ship boxing bout. 

A survey by the Purdue Uni- 
versity opinion panel found that 
65% of its respondents would shell 
out a buck for the purpose on a 
subscription TV plan. 

The post card questionnaires 
were sent to 100,000 set owners 
in the Milwaukee and Chicago 
areas. The list for the mailing was 
supplied by TV Guide. 

Dr. H. H. Remmers, Purdue psy- 
chology professor, reports that 
within six days of the mailing, 
more than 23,000 replies were re- 
ceived. Dr. Remmers said that the 
high return “would seem to indi- 
cate a high interest in subscrip- 
tion television.” 


s Seventy-nine per cent of the 
respondents described themselves 
as fight fans, and 76% of this 
group said they would be willing 
to pay for the fights at home. 
Among the 24% who said they 
were not fight fans, only 21% said 
they would pay $1 for the show. 


Unsolicited comments scrawled | 
on some of the returns indicate | 


that some TV _ viewers who 
wouldn’t pay to see a top boxing 
bout would be glad to do so for 
football games, operas, good mov- 
ies and other types of programs. 


‘Better Living’ Lifts Guarantee 
Better Living, New York, will 


increase its guarantee and adver-| 


tising rates with the November is- 
sue. The guarantee will go from 
2,100,000 to 2,300,000, and a b&w 
page will move from $5,835 to $6,- 
400. A four-color page will go 
from $7,740 to $8,475. 


Last Minute News Flashes 


Kastor, Farrell to Handle Humphreys in U.S. 

| New York, May 22—Humphreys Medicine Co. will announce Mon- 
day the appointment of Kastor, Farrell, Chesley & Clifford to handle 
all U. S. advertising, effective June 1. The account was formerly with 
| Joseph Katz Co. Robert C. Otto & Co. continues with the export adver- 


Franklin Quits Lennen & Newell Research Post 
New York, May 22—Todd B. Franklin has resigned as research di- 
‘rector of Lennen & Newell. Christopher Sante, v.p., will take over Mr. 


| Franklin's post until a replacement is named. 


Lever Starts Nylon Offer for Good Luck Margarine 


New York, May 22—Lever Bros. Co. is offering three Cannon nylon | 
stockings (a “pair-and-a-spare”’) for $1 and an end-flap from its Good 
Luck margarine. The offer appears in b&w pages in Everywoman’s, 
Family Circle, Woman’s Day, 16 Sunday supplements, and in 1,000-line 
ads in five dailies. Also on the schedule are 73 local radio participa- 
tions. Hewitt, Ogilvy, Benson & Mather is the agency. 


American Chicle, GM Tie In; Other Late News 


e American Chicle Co. and General Mills, both clients of Dancer- 
Fitzgerald-Sample, New York, will launch a tie-in promotion early 
next month whereby a 5¢ package of Dentyne chewing gum will be 
offered free inside a family-size package of Cheerios. The promotion 
will run in 94 Sunday comic sections, network television and radio 
and TV spots. 


e Mennen Co., Morristown, N. J., will introduce Bath Tale for men 
with a two-color page in Life July 13, followed by half-page and quar- 
ter-page insertions. The new product sells for 59¢. Kenyon & Eckhardt 
is the agency. 


e As part of its effort to interest 1,500,000 new investors within the 
next three years, the New York Stock Exchange is running three b&w 
spreads in Life this year. The spreads, one of which is in the May 25 
Life, are supported by seven page and fractional page ads running 
throughout the year in 400 newspapers across the country. 


e Mercantile Trust Co., St. Louis, has appointed Krupnick & Asso- 
ciates to handle its advertising and public relations. National as well 
as local media will be used. Oakleigh R. French & Associates is the 
former general agency, and Albert Frank-Guenther Law has handled 
bond advertising. 


Zenith Wins Stay 
Order on Transfer 
of Channel to CBS 


WASHINGTON, May 20—Zenith 
Radio Corp. has won a temporary 


National Guard 
Appoints R&R 


WASHINGTON, May 22—The Na- | 


tising. 


WORKING V.P.—Mutual’s J. Glen Taylor 
gets into the spirit of the occasion as he 
awards the network's “Girl of the Golden 
West” cup to Itha Doorhammer. Mutual 
staged the promotion as a part of its west- 


ern week celebration. Miss Doorhammer 
was chosen by radio editors. 


175,000 Shares of 
Meredith Stock Go 
on Sale at $16.50 


Cuicaco, May 20—A national 
syndicate of investment houses 
headed by Stone & Webster today 
offered to the public 175,000 shares 
of stock in Meredith Publishing 
Co., Des Moines, representing 
Meredith family holdings. 

The price at which the stock 
was offered was $16.50, and it was 
over-subscribed. 

This is only the second time that 
Meredith stock has been made 
available to the general public, 
29,000 shares of the family stock 
having been offered in 1946 at 
$23.50. The stock has been split 
two for one since. The stock cur- 
rently is on an annual dividend 
basis of $1. There are 1,290,000 
common shares (no preferred), of 


injunction preventing the Federal 
Communications Commission from 
granting TV Channel 2 in Chicago 
to Columbia Broadcasting System. 
The stay was granted today by the 
U. S. court of appeals. 

FCC gave permission te CBS to 
move Station WBKB from Chan- 
nel 4 to 2 in its far-reaching Feb. 
9 order in the United Paramount- 
American Broadcasting Co. merger 
(AA, Feb. 16). 

Under the stay order, the FCC 
may take further steps looking 
to special temporary operation on 
Channel 2 under which (a) both 
CBS and Zenith may operate on 
the channel, (b) CBS can lease Ze- 
nith’s Channel 2 transmitter, (c) 
Zenith may have the temporary 
authority (pending final settlement 
of Zenith’s claim to the channel), 
or (d) CBS would get the tempo- 
rary authority. 

Zenith has been operating an ex- 
perimental TV station on the chan- 
nel since 1939. It seeks to operate 
on a permanent commercial basis. 


P&G Will Test Variety 
Show on TV This Summer 


Procter & Gamble Co., Cincin- 


tional Guard Bureau announced | which 1,235,000 are outstanding. 
today that Ruthrauff & Ryan has | Meredith Publishing Co., whose 
been selected to handle advertising principal properties are Better 
and publicity, beginning July 1. | Homes & Gardens and Successful 
The selection was made on the Farming, is expanding into the 
basis of competitive presentations | radio and television field. It now 
by five agencies. For the past pc for three stations and is an ap- 
years, the account has been han- plicant for two additional licenses. 
dled by Robert W. Orr & Associ- | 
ates. During the current fiscal year # The only indebtedness of the 


nati, will test a new musical vari- 
ety show, “Nothing But the Best,” 
this summer on an alternate-week 
schedule with “Fireside Theater” | 
Tuesdays at 9 p.m., EDT, on NBC- | 
TV. Biow Co. is the agency for the | 
new program, with Eddie Albert | 


ducer. 

Lilt (Biow) and Ivory soap and | 
Crisco (Compton Advertising) will 
be the featured products. The last 
two products have shared the time | 
| with Duz, another Compton client, | 
during the regular season on “Fire- 
side Theater,” which is handled 
by Compton. 


‘Westinghouse Promotes Two | 


G. L. Wilcox, v.p. of sales for 
Westinghouse Electric Internation- 
al Co., New York, has been pro- 
moted to v.p. of operations. J. D. 
Mickle, director of the company’s 
Americas area sales, has been pro- 
,moted to general sales manager. 


as emcee and Ted Mills as pro- | 


it amounts to $298,000. company is a series of notes ag- 
. gregating $3,000,000, payable at 
‘the rate of $200,000 a year, held by 
the Northwestern Mutual Life In- 
surance Co. The loan was made, 
it is understood, for the purpose 
of financing the purchase of 
broadcasting properties. 

Meredith, the largest company 
publishing monthly magazines on- 
‘ly, did a business of $33,339,000 in 

1952, and had a profit before taxes 
of $7,416,000. Taxes, including a 
substantial excess profits tax item, 
cut net to $2,937,000. 


se Meanwhile, officers in charge 


of the Army and Air Force re- | 


cruiting program have _ recom- 
mended to the Secretary of De- 
fense that Dancer-Fitzgerald-Sam- 
ple be retained for a second year. 


During the present year, recruit- | 


ers are spending $1,200,000, but 
the largest percentage is for sales 
aids, motion pictures, TV clips, 
booklets and special materials for 
the use of recruiting teams. Slight- 
ly over $400,000 has been spent for 
advertising in college newspapers, 
technical magazines and newspa- 
pers which are “targeted” to spe- 
cialized types of manpower and 
technicians. 


Recruiters have asked $1,450,- 


000 for their 1954 program, but the. 
request has yet to be received by. 


Congress. 


Film Network Formed 


Motion Picture Advertising Net- 
work, covering North and South 
America, has been formed by the 
union of Espana Mexico Argen- 
tina, S.A. de C.V., Mexico City, 
and Motion Picture Advertising 
Service Co., New Orleans. The af- 
filiated film companies will make 
either Spanish or English sound 
tracks; also, they will adapt regu- 
lar TV film commercials for show- 
ing in English or Spanish movie 
theaters, 


Raises Japanese Rates 


Reader’s Digest International 
Editions, New York, is increasing 
the rate for the Japanese-language 
edition an average of 15%, effec- 
tive with the October issue. A b&w 
page will cost $570. 


FTC Ad Group 
Conferences Hit 


WASHINGTON, May 21—The ex- 


fF ecutive v.p. of the Proprietary 


Assn. of America questions wheth- 
er any good can come from the 
meetings of advertising groups 
with the Federal Trade Commis- 
sion. (See Page 2.) 

| Dr. Frederick Cullen, who has 
represented leading proprietary 
firms here for many years, has 
written members of his association 
a warning that “the more we ask 
| the federal government to move in 
j}and control industry, the more 
rapidly industry moves out and 
loses control over its own destiny.” 
He told AA that members of his 
association—which includes major 
drug advertisers—have commented 
favorably on his point of view. 


= Commenting on the fact that the 
current discussions are confined 
to groups which represent adver- 
tising agencies, he declared, “It is 
doubtful that an advertising agen- 
cy can actually be considered the 
manufacturer’s sole representative 
in a case such as this. 

“The manufacturer and his staff 
are the only persons who have the 
technical information concerning 
the product to be advertised. For 
obvious reasons, such technical in- 
formation is not generally made 
completely available to members 
of advertising agencies or to media. 

“Would it not be difficult to es- 
tablish an across-the-board set of 
rules to control the advertising of 
all laxative preparations? The var- 
ious types of laxatives include 
many different ingredients. It is 
true that in a few instances two 
products may include the same in- 
gredients, but that does not indi- 
cate they are included in the same 
quantities. Hence, a different set 
of claims may be made. The same 
reasoning may be applied to most 
medical preparations, such as, for 
example, cough mixtures, headache 
remedies, products for the relief of 
muscular aches and pains, tonics, 
etc. 


s “It would seem that if the agen- 
cies and the media desire to co- 
operate for the purpose of afford- 
ing the consuming public greater 
protection, and cleaning their own 
house, they should first study the 
anti-trust laws, then set up an or- 
ganization representing the manu- 
facturer, the various types of media 
and advertising agencies, to dis- 
cuss these problems. If it is es- 
sential, the FTC and Food and 
‘Drug Administration may be con- 
‘sulted from time to time.” 

_ In addition, Dr. Cullen said: 
“In one of the publications dis- 
|cussing the cooperative advertis- 


Meredith now has about 1,500 | ing control, it is stated that the 


stockholders, and the new distri- | Federal Trade Commission desires 
bution is expected to increase this|to get early information on new 
to more than 2,000. The stock is| types of advertising campaigns. It 
traded over the counter. is doubted that a manufacturer 
would desire to have his proposed 

To Issue ‘How To’ Book advertising campaign made public, 
Science & Mechanics, Chicago ea as to a federal agency, pest 
in October plans to Joma rs 50¢ | t° its use. Further, what legal au- 
Do-It-Yourself Handbook. The thority do they have for setting up 
| book will cover home repairs, SUch a service? And further, where 
'modernization, wallpaper hang- is the commission going to get the 
ing, painting, gardening and home| funds to set up a body that will be 
building. Presented in the same capable of reviewing advertising 


format as Science & Mechanics, eo rior to its dissemination? 
the initial 200,000 copies will be|»” P™°* © 
put on sale through Curtis Cir-)| 


culation Co., Chicago. Advertis-|® “It was also stated that the com- 


ing rates will be announced later.| Mission desired to get wider dis- 
semination of its rules and orders. 

Heads CBS Radio Promotion Is that not the job for a trade as- 
Sherril W. Taylor, director of | Sociation? I feel sure that our or- 
sales promotion, advertising and #4nization keeps well informed on 
promotion for KNX and the Co- orders, stipulations and rules that 
lumbia Pacific Radio Network in|are issued by the commission 
Hollywood, has been promoted to which may affect the advertising 
/manager of radio sales promotion | of proprietary preparations, and in 
for Columbia Broadcasting Sys- many instances excerpts from these 
tem. Mr. Taylor succeeds Guy ‘orders or stipulations are included 


poe ge pA eae aageine 1 bulletins, as well as rules and 
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‘Advertise and Sell' to Ward Off Business 
Slump, Speakers Tell Intermountain Meet 


Sat Lake City, May 19—The,General Mills, who saw only a/ect is undertak« 


only way to forestall a slowdown slight falling off of business in| 
in business activity is to advertise | 1953 and just minor readjustments 
and to “get out and sell.” |for ’54 and ’55. 

Variations of this general formu-| Marvin C. Lunde, advertising 
la were advanced by several speak-,and national retail manager of 
ers at the three-day Intermountain | Sears, Roebuck, told the conference 
Marketing & Sales Conference here | that “we've had our foot on the 
last week. The conference was | production accelerator ever since 
sponsored by the University of the 1940s, and production has in- 
Utah, the Salt Lake City chamber creased 60%; now we have to open 


of commerce and 80 area business | the throttle of consumption.” 
groups. | 
None of the speakers who) g Dean Spencer L. Kimball of the 


touched on the problem of taking) University of Utah college of law 


up the slack caused by decreased 
defense spending expressed any 
real concern about the task ahead. 
Typical of the general attitude was 
the prediction of Gordon Hughes, 
director of market analysis for 


told the conference that there are 
real objections to a provision of 
the fair trade laws which enables 
manufacturers to enforce a sys- 
tem of private price regulation in 
which the public has no voice. 
This system is subject to serious 
abuse through “horizontal price 
maintenance,” Dean Kimball said. 


‘ple with sound 


arketing knowl- 
edge. 

Dr. Lockley px 
often an expens 


ited out that too 
e research proj- 
. when ‘there is 
nsive method of | 
result. 
» know how the 


a much less ex; 
getting the samc 

“If you want 
public will rea 
wrapped bread, 
wrapped in wax 
some loaves in ¢ 
on a shelf in a 
take long to sec 
and it won't co ! 
he said. 


nstead of bread | 
yaper, just wrap 
ch and put them 
market. It won’t 
which is better, 
$5,000, either,” 


Appoints Spencer W. Franc 

Spencer W. Franc, formerly art 
director of Maxon Inc., 
office, has been named art director 
of Klau-Van Pietersom-Dunlap, 
Milwaukee. 


Chicago 


to cellophane- |_ 


‘News’ Promotes Lindley 

Hal F. Lindley, since 1943 ad-— 
vertising manager . the Los An- 
geles Daily News, has been pro-| 


CHIC CHOCOLATES—New England Confectionery Co., Cambridge, Mass., is using 
an early American design in four colors for its new Country Inn chocolate package. 
The brand name is repeated in an all-over pattern, using eight different sizes and 
kinds of old style type, on a white background. The cartons, made by Robert Gair 
Co., New York, are designed for use as counter displays. The product is sold 


moted to advertising director. through Sears, Roebuck & Co. stores. 


Horizontal price maintenance, 
which he defined as setting of 
| prices by agreement of a group of 
|retailers, “is an illegal conspiracy 
|in restraint of trade even under 
|the fair trade acts.” 

However, there are legitimate 
|complaints from fair trade advo- 
jeates, he said, and these include 
‘such unfair competitive practices 
‘as “loss leader” and “bait” selling. 


National Nielsen Ranking of Radio Shows _ 


Week of April 5-11, 1953 
All figures copyright by A. C. Nielsen Co. 


EVERY STEP OF THE 
WAY, FROM DISCOVERY E 


3. 


Current 
Rank Program 


EVENING, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) 
Lux Radio Theater (Lever Bros., CBS) 
Jack Benny (American Tobacco, CBS) 
People Are Funny (Mars, CBS) 
Amos ‘n’ Andy (Rexall, CBS) 
You Bet Your Life (DeSoto-Plymouth, NBC) 
Charlie McCarthy Show (Hudnut, CBS) 
I I NS UD cos cvccidccorcecndscducdacscahivbascdbanpeitevtetavacdenl 
Johnny Dollar (Wrigley, CBS) 
Mr. and Mrs. North (Colgate, CBS) 
Big Story (American Cigar & Cigaret, 


MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) 
News of the World (Miles Laboratories, NBC) 
One Man’s Family (Miles Laboratories, NBC) 
Lone Ranger (General Mills, American Bakeries, ABC) 


EEKDAY (AVERAGE FOR ALL PROGRAMS) 
Arthur Godfrey (National Biscuit, CBS) 
Our Gal, Sunday (Whitehall, CBS) 
Romance of Helen Trent (Whitehall, 
Arthur Godfrey (Liggett & Myers, CBS) 
Aunt Jenny (Lever, CBS) 
Wendy Warren & the News (General Foods, CBS) 
Arthur Godfrey (Toni, CBS) 
Ma Perkins (P&G, CBS) 

Guiding Light (P&G, CBS) 
This Is Nora Drake (Seeman, CBS) 


SUNDAY (AVERAGE FOR ALL PROGRAMS) 
Sunday Gatherin’ (General Foods, CBS) 
True Detective Mysteries (Motorola, MBS) 
The Shadow (Wildroot, CBS) 


y, SATURDAY (AVERAGE FOR ALL PROGRAMS) 
Theater of Today (Armstrong, CBS) 
ees SE SE: (aces os sein tvane sd lponiunaaadeniesedereountaeel 
City Hospital (Carter, CBS) 

*The percentage of homes reached (‘Nielsen-Rating”) may be determined by com- 

| paring the number of homes reoched with 44,756,000, the 1953 Nielsen estimate of 

| total U. S. radio homes. 


|@ The current emphasis on market 
isurveys was attacked at the con- 
ference by Dr. Lawrence C. Lock- 
‘ley, dean of the school of com- 
i'merce at the University of South-| 
ern California. Dr. Lockley stressed 
the need to return surveys “to the, 
servant, rather than the master” 
position. He also called for greater 
|emphasis on the use of more peo- 
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National Nielsen-Ratings of Top TV Shows 


Two Weeks Ending April 25, 1953 
All figures copyright by A. C. Nielsen Co. 


Total Homes Reached 


OFFSET USERS... now you can slash type bills by as much 


Program Popularity* 


j > ‘ . j Homes Homes 
as 90% with Fototype, the new modern way to set headlines ak ee fame | Gook fete nr 
and body text right at your own desk. Yet the initial cost is 1 | Love Lucy (Philip Morris, CBS) 15,751 1 | Love Lucy (Philip Morris, CBS) ..71.4 

° . ° P P 2 Godfrey & Friends (Toni, CBS) 12,390, 2 Godfrey & Friends (Liggett & 
sO low that the Savings on your first job could easily pay for it. 3 Godfrey & Friends (Liggett & Myere, CBS) acccccscorsesessorscosscsooees 
ST a ie 12,303 3 Godfrey & Friends (Toni, CBS)...... 
ive : : 4 Colgate Comedy Hour (NBC) ..11,808 4 Buick Circus Hour (NBC) ............ 
Fototype is simple to use, fast, professional. Anyone in your 5 Texaco Star Theater (NBC) ....11,178 5 Texaco Star Theater (NBC) .......0.. 
os fo : 6 You Bet Your Life (DeSoto- 6 Godfrey’s Talent Scouts (Lever- 
office can learn to use it in five minutes. (A stenographer set Plymouth, NBC) oo... 10,648 SANRN, TID vaninssesiptniienimnanacsesoal 
j i ! re ve " — ales ‘ © 7 Dragnet (Liggett & Myers, NBC) 10,598; 7 Colgate Comedy Hour (NBC) ...... 
this entire ad!) An office boy can set 15 clean, sharp charac- » an a ees thee aoe. | 8 Dragnet (Liggett & Myers, NBC).52.0 
ters per minute, perfectly aligned, ready for offset, zincs or NE ME Dnsccdpcihcinieadtioas 9,968| 9 You Bet Your Life (DeSoto- 
. ‘ | 9 Goodyear TV Playhouse (NBC) .. 9,724 Plymouth, NBC) .......ccccsseseeseeees 
silk screen reproduction. 10 Philco TV Playhouse (NBC) ...... 9,520|10 Goodyear TV Playhouse (NBC) ....46.3 


*Percentage of homes reached in area where program was telecast. 


TFOTOTYPE ES > 


eeeenatatnmntttitanentitamtattitemnat conic. s 
Ideal for house organs, ; 1415 ROSCOE STREET. CHICAGO 13. ; Trendex TV Ratings 
ads, direct mail, catalogs, Please send me your FREE catalog | Ten Multi-Station TV Cities 
illustrating over 250 styles and sizes of | May 1-7, 1953 
brochures or letterheads. Fototype. j Rank Program Rating Godfrey & Friends (Liggett h, 
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This Week in Washington... 


Housing Research 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, May 21—There 
were cries of anguish this week as 
the Senate voted to stop the gov- 
ernment’s research programs in the 

medium-price housing field. 
The House had already elimin- 


ated the $800,000 which President | 


Eisenhower recommended for 
housing research. Sen. Leverett 
Saltonstall (R., Mass.), who was 
steering the independent offices 
appropriations through the Senate, 


Voted Down 


|of consumer spending mark time 
until Congress has a chance to ex- 
amine the various reports that al- 
ready exist. But Sen. Paul Douglas 
(D., Ill.) snapped back that there 
can be no doubt of the authority of 
the Federal Trade Commission in 
this field. 

Accusing the leadership of stall- 
ing, he commented, “We are in a 
sort of a ‘button, button, who has 
the button?’ game.” 
| * = . 


'and Measures by reminding visit- 


| Commerce Department econo- 


agreed that housing research mists believe business entered the 


would be achieved as a result of. 


the competitive efforts of archi- 
tects and builders. But Sen. Jos- 


eph C. McCarthy (R., Wis.) argued | 


that the government’s research ex- 
penditures during the past seven 
years had resulted in a number 
of important construction innova- 
tions which have meant substan- 
tial cost reductions for hundreds of 
thousands of home buyers. 

He was challenged by _ Sen. 
Homer Ferguson (R., Mich.). 
“Shall we have a bureau in Wash- 
ington to tell manufacturers how 
automobiles can be made at lower 
cost?” Sen. Ferguson demanded. 
“Are we to have a bureau to tell 
how electric washers can be man- 
ufactured less expensively? Are 
we to have an agency to tell how 
dolls for children can be made 
more cheaply? Why do we not be- 
gin te conduct research as to fur- 
niture? Why not research into 
everything else used in the home? 
It might be that we could come to 
a point of telling people that if 
they bought a standard article they 
could buy it for less money.” 


= The Senate voted overwhelm- 
ingly to take government out of 
housing research. Before the vote 
was recorded, however, Sen. Mike 
Monroney (D., Okla.) pointed out 
that government has a $20 billion 
stake in housing, and Sen. Dennis 
Chavez (D., N. M.) reminded Mr. 
Ferguson that government actual- 
ly is providing substantial research 
assistance to Michigan’s auto mak- 
ers. 

“It is research in the Bureau of 
Standards affecting a bolt or a 
screw or a piece of metal which is 
channeled to the auto industry, as 
it should be. It is research being 
done by the Department of Agri- 
culture at Madison, which makes 
it possible to produce some plas- 
tics,” he said. x 

“I hope this body, in consider- 
ing the amendment of the senator 
from Wisconsin (Sen. McCarthy), 
will pay some heed to the impli- 
cations and results of research. 
We must not stand still. We must 
continue to progress.” 

2 ® * 

Sen. Robert Taft (R., O.) helped 
apply the coup de grace to the pro- 
posal for Federal Trade Commis- 
sion to spend $84,000 on a study of 
“where the consumer dollar goes.” 

A group of 30 senators led by 
Sen. William Langer (R., N. D.) 
argued that FTC should be per- 
mitted to find out the percentage 
of the consumer’s dollar which 
goes to farmers, producers, whole- 
salers, retailers and transporta- 
tion agencies. 

Mr. Taft pointed out that the De- 
partment of Agriculture and the 
Bureau of Labor Statistics are al- 
ready collecting considerable data 
on farmer income and consumer 


spending. ““‘It is not the ascertain- | 


ment of facts that is involved. The 


question is what do we do with the | 


facts that are ascertained? 


“It seems to me we are dupli-| 


cating statistical surveys through- 
out the government. Certainly I 
would welcome the adoption of a 
provision which would eliminate 
an additional statistical survey.” 
Senate Republican leaders sug- 
gested that proposals for studies 


second quarter of 1953 in a sound) 


1952. Increases ranged from 10%. 
for washing machines to 40% for 
refrigerators; only TV was down. 
Inventories for household durables 
have been climbing, but in rela-| 
tion to sales are not higher than} 
a year ago. 
- = . 

Assistant Secretary of Commerce 
Craig Scheaffer opened the 38th} 
National Conference on Weights} 


ing scientists that the business man 
is the scientist’s best friend. “Not 
only does business utilize science 
in industry and pay it well, but the 
taxes of business and the donations 
of business play a leading role in 
the support of governmental and 
institutional science,” he said. 

“I am proud to stand with my 
fellow business men who, in gov- 


127 


, weeks ago, he had been actively 
attempting to unseat Dr. A. V. As- 
tin, the bureau’s chief, in a con- 
troversy over the testing of bat- 
tery additive AD-X2. 

Shortly after he spoke Tuesday, 
the scientists adopted a resolution 
praising Dr. Astin’s “objectivity.” 


Pratt Named ‘Mother & Baby’ 


Ad Manager: Ist Issue Bows 

Garland Publishing Co., New 
York, has named Frederick W. 
Pratt Jr., formerly an account ex- 
ecutive with Benton & Bowles, ad 
manager of Mother & Baby, which 
lis now on sale in Empire, Food 
WILLIAM E. ROBINSON, executive v.p. of | Fair, National Tea, Thorofare and 
the New York Herald Tribune since 1947, Giant supermarkets (AA, Dec. 15, 
has been named publisher, a new title. |’52). 


Mr. Robinson became advertising director 
in 1936 and b ss ger in ‘45. Mrs. 
Ogden Reid, formerly president, is now 


Rates for the new publication 
are based on $750 a b&w page. 
/ Average net paid circulation is re- 


and prosperous condition. Auto- | ernment and private life, are doing 
mobile production in April at 60,-| their best to increase the efficiency 
000 units was at a two-year high.| of the federal government and to 
Dealer inventories amounted to build and sustain the economic 
only 400,000 units—less than a health of America. We want less 
month’s sales. |government interference with legit- 

Household appliance production imate business and less govern- 
was also at a two-year peak, up| ment burdens piled on taxpayers 


board chairman, while Whitelaw Reid, edi- ported between 75,000 and 100,000. 


tor and v.p., becomes president and editor. 
Metal Textile to Croot Co. 


20% from the fourth quarter of shoulders. We want private enter- 


Metal Textile ee — 

; ; » |N. J., manufacturer of pot clean- 

Seer ‘hee Standards ers — — = ipping, Soe 
: } pointed Samuel Croo » N 

which fixes standard weights and York, to handle its advertising. 

measures, operates under Mr. The account was previously with 

Scheaffer’s supervision. A few Franklin Fader Co., Newark, N. J. 


prise given a better chance to ex- 


and 
San Died ¢ Kusiness 
The © Tribun peore - will b 
ning **) Iblis iri 
Seaivity — WS PY que m vvine W THE MOST 
gent ime od8resss) eaivor, DOP | IMPORTANT CORNER 
Reynolds, Fine le IN THE U.S.A. 
| iy ht Ae 
| SAN DIEGO 
| CALIFORNIA 


= 


— SanTieco « BIGGER 


600 
500 
ws 400 
1950 1951 1952 1953 
SAN DIEGO BUSINESS ACTIVITY -GOING UP 
1950 1953 Percent 
Ist Quarter Ist Quarter of Change 
I Ce ons nsisiitealiiettenintedeabatibennenee ee. weccsnin | ee + 65.8 ) 
MANUFACTURING EMPLOYMENT............- , | ree rei) -gnadenae + 147.6 
a RRR ac 7 Aa  ectete + 74.7 Average 
DOLLAR VALUE OF BUILDING PERMITS..... ee | CN RER ER? +111.4 > Index 
NUMBER OF BUILDING PERMITS..............- / ners ee: Senki + Fa Figures 
ELECTRIC POWER SALES........................... roe RE + 53.2 
FREIGHT CAR LOADINGS...................0....... a - stesben oes + 21.3 3 
TAXABLE RETAIL SALES*........................... $110,642,000........ 163,500,000%°.....+ 47.7 } Actual 
POPULATION — SAN DIEGO COUNTY....... 556,808........ 725,000°%.....4 30.2 Figures 


*Exclusive of food and other products upon which no 
state sales or use tax is collected. 


1939 equals 100 


San Diego Union 
EVENING TRIBUNE 


REPRESENTED NATIONALLY BY THE 
WEST-HOLLIDAY CO., INC. 
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How BIG is the 


market? 


The market LIFE reaches with a single issue (11,880,000 households”) 
is big enough, all by itself, to consume the entire yearly 
production of most brands, many manufacturers, many entire industries. 


*From A Study of the Household Accumulative Audience of LIFE (1952), by Alfred Politz Research, Inc. 


For example, in silverware: 


If, this year, the makers of sterling silver flat- 
ware were to sell one place setting to only half 
the households reached by a single issue of 
LIFE, sales to this group alone would far ex- 
ceed the industry’s total 1951 sales. 


Manufacturers in the jewelry field recog- 
nize the bigness of the LIFE market. In 1952, 
LIFE led all other magazines in advertising 
revenue in the Jewelry, Optical Goods, and 
Camera classifications.** 


Retailers, interested only in local markets, 
know LIFE’s impact in their trading areas... 


For example, in watches: 


If, this year, just one watch at $30 were bought 
in each of the households reached by a single 
issue of LIFE, sales to this group alone would 
exceed the estimated total retail watch sales in 
the entire U.S. for 1952. 


and use it to their profit. 250 leading jewelry 
stores have put time, effort and money into 
storewide promotions of products advertised in 
LIFE. In 1952, LIFE tie-ins in jewelry store news- 
paper advertising were three times as numerous 
as the next seven magazines combined. 


*Source: P. 1. B., gross figures. 


ae NE ta \ > eR igen 2 Ee test : gd 3) NE SUR Me Sees S Re eee 

: gees Take, See gaan 1 gs alates eae he pe ireage eee es MO uN ne tra ee se a SRE Si Rg = SURE SP at 5 | PND OR a Alara amir NY ee Ft SAPO ere ee > 

Ba Mme Ser eee ah lao A i ie en Se Bee aie Mil a eae Eg i ia Sts Ge yh ag ae Ae Fat rhea RS Sb ME tS SS ae eee eT oe a) anaes aie Sa os a ae. 

ie Bat Ph Rt ee ae bs athe Bee a cape Gr. pare ee onthe vere Neioer | | isc eee Yee crane See si i ee Stace SNE nk Pop cn ra cea, 5 3 8s Dye eS Se SA 2 Tele eco kas eee ae 

i or a Eitan Ong ee AE a eee, ee a Ma eee Nee pan are ae Pe Rea en ON aa gl ee DO i aE Eee MGT A wee ES SNe ge jo ee ae «8 a ee BR REAR: Soc UM, SSS: ie Nagra eo AN SRB etna ing Peak ip Re ana Boas 8 Ree ee agi cits Ree os 

eae Pa bee me poeta es dirigielre on ee ee Pier 5 2, el oe, fe ee oe) ke” gem. ee eae ge eae eee Es a a og aie alee eS eee 
¢ ee eg wes a * “ sar . E ; Saree oie * Site t= ene rg te aap ee as, ae ea ae Fs fc Sena are eae ee ce Ten ON ae ny. Pres sigan 2 SSR rary ot) ial ATE 2 a 

ide roc aria en cerere® : eee ye ea aes Ne aad ane ae eee Nhe ; ( phen siis ea oe Ce. Bes Beer te (ys ae nee oa ae Pe ne aes Ree” J ae 8 . ae Seka ine ieee, 
ah Sp act ” sy gsm Bice 2S i cata cod aa sale otis PR nO eS aed oe ew : ster ten eee nt ret is zie a. ee Riser =. iy ps Sag fees | rg eae aus hg i cate tas Th - 32 epee anes espe, 

oo ae sg aaa <ul ce Seni a oc cae yaar as eae eo nee (ee ioe a 2 arene eee eeu, api 52 fae aan gee fs > Seg a Se ; ae oe Be om 

, Cae ‘ Peete PE. ce ie. ee a I a i A LNRM Fo een Ae i a SE ee age 7a 9 ee Bo eee ge oa 
‘ 3 pci oS rey esr 5 Pe ee ie Ne iF tite « die perce. eA: ~<a oy é Pe J 2 2s Ae Bg PE oi Seer eee ‘ FEN ie i = as i Ree 
ie a satarnatinessiaain ‘r ——— - tks inate re 2 ee gi cd: ee “ ata Sp Say es aan BAB ess Re 8 ae 
faye i cme ago : . : ‘ bs - a em 
—_— ae * . . 
ee | 
rs LIFE ee - 
ee 
: 

ning ae 

Ss r 

ae rr - bak 

re Ry NEY ee Be: 

Bees ca Set cg (ein a muda 

ae ins ‘ js Sheer pee <n sh See 

Wah Be 5 OPE IY 

de EERE aire Re oy eee 

een fell a 

Le el a oe i 

ee cae 

= * Fi 

ec ae 
MS Z | Wal Ve ; 

S neepcaie J ie tony 

77 ted . > ree ae : 

Lace. . / 2M Q Pp rae et — 

Mies ay SIS 1G: SS on 
4h ae) lg | 2 Ww 1 Y ee 

aes : “i, fen jj’ SI \ 4 ‘ae 

ee 1—S 2 : * } i 
Sve! y tei = emcees 

weet | a ~ ‘ J 

eed vit, ¢ ‘0 

cae Sj AB — : ND ‘\ ‘ 

i -4 g Rrona® \ ; 
as, 4 ' ; 
% y S| v (Vy “4 ae ; 
3 a x < \ DS dd ii aged 
s = oe ° SS a Ne sl 8) ene een ea eee 
ce — /] : —_— Y >» Bee ahaa ale bi ta 

ao — o > ow a » Bi oe le a 

eee , < ry, sues \ y ; 

psa DP, i ° Ae “nae ers Eee re 
ee \J Ani” Me YQ ° pe ms: ESE healt 

is ° ro) Pema A te. 
————| AY ™~ & ‘ ay) oA cal ere, 
ene ae S ‘psa Rane gh ne 
maa hee —— qd 2S es, CURE Y Harte pe 

ie. i ape ° q) 9) y Bo a? Ae Rome tal a, 

at yet 2 i 
tl iA fe a, ane! || 
Rode tet  * rz : igen =<. < | a= \ en igi ie x 
. weleee* : : a A ee ke a a aa Be 

a 4 Sind. aa —~2)... 77] eae cit: ie ea chal 
; gk ay pale 2 

teen i : ee pega 

Chee oe ie er eee Te ee 

Bi: Ne Lf eee 
Ba é Se, Bo Mer ema ae 

nee ZS ©, pee Te 

a eee Mee ice 

Be ee eee Pe prey ot 

Lor a f <a) 2S a Marts» ss aa 

UY) " NS ae Aha a i: 
(; LL ew) CIR 2: Neen © = eee it 
ee | ({\/ 02 > ee = 

a Sah Bee ue iia Se pes 

: th Be \ . eae, ‘ a ey on ee 

So aes IS = \ ites eee mths 

Mace Oe hey, baie Rey va ah 

i tele N \ Peed | Fete eae ieee ee 
Bare! Sot eie Ph ee ee ae Ca ence. 
e “a ae i ea ae te sie “t, Cie 
Wie — Susk Sega aaah Se eros 

ead ne ° sean = ona Reames ee, eer 

te is = ys K = he p << eerie ee Bee 
oe SKS ‘= Y /> Re Re ee a 
heat = eS 7 [> ¢ ~P Bh es tas 
ak wt emer 2 a ee Re as bzati : 
> eet ewe) ee. tee 
Dry : ere 

tie Pete Ss adie 
ery “Tethy eee prpeag? 
ae ee ae oe aN 

4 oa - wn 3 ‘ saat (AY oe 

io ee cee 

oe 
L $ re a * 

Ph ge a mee i eas i i Bes 
cabehiy Ste ug Sie iiebt cde 95. <i s 2 a 
ie 5 Pe Sie : oe ey a 

7 oe ee eit eg oe 

a Pe a eee: | katy ire 

de ot PERLE Pea We Faas 2 A a 

ea se ed laa oa at; 
ie ite 

Bie. sim Sie eine 

as ieee pie ten, Ngee Oop he hee 

oe TI ak SO Na ee 

ye eS ee Gey he 

ae Petokest meter Sie. aay 

Ni ites pS: per ene ee wo) a ate 

‘i : : 2 —e | 3 

See = ih a 

e. iS eee oOo a 
ae Le ca . 

: : ice Nae re, 
‘ ewes * oo posts 

, oe ee 
} ear ence ere 

; af : Ce bon oes 

apg) eer - ' Bs 

oe aris e reid n ere 

FE es Wag e = vee “ see res hee 
oi “ LS: 9g Pagid bee eh e ia 

ue eee agi OA 

; a . g seas f a rae "9 oe 
ee De amen ea pk GRE 
ee STS pe Fa ger rasta 

j ; Genk mil, eS Orn ae ee Sa he 

5, ee a rahi ree nena 

% eS cise Scag peg "oboseng LLP 

oe 7 ee wae Wee 

oo: Ane has, Se cos 2 gira aaa 

cee ae Je. raeie eee Ae 

a ae pos gas een ee oe ee 

“Apes far ce oe ead 

ee ; LA A nee AINE 

ae Lead Maia Pr aaa daw een eee 
we oa SS eS Sn et gh Na 
oar te SE A etapa aN em egy 

3 ae iar SSE hte a ena So Pate aga 

tae . Sr cn eg Og. ait deere Se Lenepanee, vA 

ite Ne ah. ale ag ee ee ene Reema ee 

Sie soi PS ee Netra es 

S " pila chee Paige. 
or sae i ale 

i be Meat ME i ae a7 ery, at 
4 ' hy 3 be wy, ee * Ea S; = 

ee eee 
: € at s 
; : 

eas i k f aa 

eS) a , 

Beta Fe oak alge eae 
ae = - : or Sees eu Te 
ysl a es ———————_—— A — i De inet te: a 

ae 1 ee 
bas : . ee ee es 
: The leader for creating mass potential in the jewelry field ad 

Pet 1 1 J e ee PC Gee 
ae ok . — —= - ~ Peas ae terrae Bees 
Z : . ee eat ; eee pe 
: oer : A : ar 

Pt ee >, wy Z co q, a ae . Pea Yee Lapare r] : ‘ rf a “ , J wee cg) Sas een a eres: 

: 7 ; 5h ay S a eS ae ‘ FS oa - sy ge a9 ‘ . : ‘ is f e are > a Be = sa F ay: pe 

shy as Mins Wa Seb hg | iy ee ey # gs hla Poth : Te ok ee nak F Mery . _ ah © ews Be . fair pone . eT x : > ai ing A he Du Reed 
Poe om SS ak een, aa gar ies ater at et ed ome te TRS Caer g Otel +. beet Seger 7 wal ke Bee ee pe ia Os a * pf GON SEM pW cx: ee fe ae, he bin Sawa Ce As Cone 4 pees MEE ee ae re den oe SS Te a en 9 as ies hee ee ahs - ee ee ee ce oe Meas, = Es tna, tele cys ipkde ee 

ee SO « ey aay A et ee ee ee + Dele re # RS shee ; pase : ; are << y pore td ee Ae oe Rn LAST hh ct Sy: five ue oleh “aie ie ay See Bea OY lyk. Sa eee Bo ey EO ee en Pian lena ltt eS TR, i na 
‘ : t Se. s a8 mg ; Se 43 \ a) bt By laa: tack pts ‘s aoe fee tok oe td CE Meat Sek P ana aL ws eg anh aie har etek Shc a te red 

. aoe et ee aay! -* ¥e hyn ‘ shear gue Midgar Weta ea! @ fe Ras wee ve . GA uly Hencedete ae eae pena i 
- g t ‘ Ea arc eee oe eS Sy INE Se She Bek RB 


